editor  <s  publisher 


APRIL  8,  1939 


•  A  Newspaper  for  Makers  of  Newspapers  •  NEW  YORK  • 


FOUNDED  IN  1884 


ISSUED  EVERY  SATURDA 


‘Specials’  Reply  to  Professor  Who 
Hints  They  Are  Unnecessary 

Frank  Miller  Writes  Strong  Answer  to  Ques¬ 
tionnaire  Sent  to  Advertising  Agencies  Regard¬ 
ing  Function  and  Value  of  Representatives 


ADVERTISING  agencies  and  news¬ 
paper  special  representatives  arose 
in  arms  throughout  the  country  this 
week  against  a  questionnaire  sent  to 
the  agencies  by  Malcolm  Taylor,  As¬ 
sociate  Professor  of  Marketing  at  the 
University  of  North  Carolina,  re¬ 
garding  a  “study  of  special  newspaper 
representatives." 

In  the  words  of  several  prominent 
representatives  the  questionnaire  was 
“not  designed  for  any  academic  pur¬ 
pose,”  the  questions  were  “leading" 
and  “were  designed  to  back  up  an  al¬ 
ready  arrived  at  conclusion  that  the 
special  representatives  are  not  neces¬ 
sary.” 

Frank  Miller's  Reply 

Leading  the  fight  for  the  special  rep¬ 
resentatives  was  Frank  Miller,  presi¬ 
dent  of  the  Kelly-Smith  Company, 
who  wrote  a  scathing  reply  to  Profes¬ 
sor  Taylor  and  distributed  almost  a 
thousand  of  them  to  newspapers,  agen¬ 
cies  and  representatives. 

Agency  executives  were  calling  rep¬ 
resentatives  and  trade  paper  execu¬ 
tives  for  advice  on  how  to  treat  the 
questionnaire.  It  is  believed  not  many 
agencies  answered  it. 

Several  agency  groups  took  action  to 
endorse  special  representatives  as  a 
result  of  the  questionnaire. 

At  a  meeting  Tuesday,  the  Media 
Committee  of  the  Four-A  western 
council  in  Chicago  went  on  record  as 
endorsing  newspaper  special  repre¬ 
sentatives  as  rendering  a  useful  and 
valuable  service. 

A  resolution  passed  at  the  regular 
meeting  of  the  Atlantic  Council  of 
the  Four-A  in  Philadelphia,  Wednes¬ 
day,  follows: 

‘‘Whereas,  questionnaires  concern¬ 
ing  special  newspaper  representatives 
have  been  circulated  among  advertis¬ 
ing  agencies,  and.  whereas,  questions 
asked  in  these  questionnaires  are  so 
framed  that  answers  to  them  may 
easily  be  misleading. 

“Be  it  resolved,  that  the  Atlantic 
Council  of  the  American  Association 
of  Advertising  Agencies  reaffirms  its 
confidence  in  the  Special  Newspaper 
Representatives  who  call  UDon  its 
members  and  reiterate  its  belief  that 
iRe  special  representatives  capably 
perform  an  important  function  in  the 
handling  of  business  between  the 
newspaper  publisher  and  the  ad- 
’^ertising  agency." 

It  was  expected  a  similar  group  in 
New  York  would  do  tlie  same  some¬ 
one  this  weekend. 

Mr.  Taylor’s  questionnaire  dated 
March  30  was  prefaced  by  a  brief  let- 
fer  in  which  he  said  “I  am  making  a 
sindy  of  the  services  performed  by 
^•ccial  newspaper  representatives.” 
I  Agencies  were  requested  to  sign  their 
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names  but  were  given  the  chance  to 
remain  anonymous. 

The  10  questions  follow: 

"1.  In  your  opinion,  what  percentage 
of  newspapers  follow  the  practice  of 
employing  special  newspaper  represen¬ 
tatives'? 

Method  of  Payment 

“2.  Do  most  representatives  bill  and 
collect  for  advertising  or  is  this  done 
laroelv  bv  the  new.snapers  themselves? 

“3.  What  commission  do  newspapers 
ueuaPv  »>'■'•’  snecial  representatives 
who  do  not  bill  and  collect? 

“4.  What  commission  do  newspapers 
usually  pay  special  representatives 
who  do  bill  and  collect? 

“5.  Are  special  representatives  of 
real  benefit  or  help  to  your  agency  as 
a  rule?  If  .so.  in  what  ways? 

“6.  In  your  opinion,  do  special  rep¬ 
resentatives  reallv  do  a  selling  job  for 
newspapers?  (Give  reasons  for  your 
answer). 

“7.  Do  special  representatives  fight 
among  themselves  for  business, 
‘knocking’  competing  papers  or  do 
they  devote  their  time  to  selling  news¬ 
papers  as  a  whole? 

“8.  Do  special  representatives  take 
vour  time  unnecessarilv  when  it  could 
be  devoted  to  the  development  of  ad¬ 
vertising  accounts? 

“9.  Is  the  present  advertising  agency 
commission  of  15%  adequate  to  cover 
up  the  cost  of  handling  newspaper 
campaigns?  Would  newspapers  'be 
better  off  if  a  portion  of  the  present 
ccnimi.ssion  to  special  representatives 
were  allowed  advertising  agencies  and 
the  remainder  used  by  the  newspapers 
in  individual  market  promotion? 

‘‘in.  In  your  opinion,  do  newspapers 
without  special  representatives  suffer 
a  loss  in  national  business?" 

"Not  for  Students'  Enlightenment" 

Mr.  Miller's  reply,  which  embodied 
the  principal  comments  of  many  spe¬ 
cial  representatives  contacted  by  Edi¬ 
tor  &•  Publisher,  demanded  that  Pro- 
fes.sor  Taylor  .supply  the  reason  for 
the  t|uestinnnaire  and  the  person  or 
corerrn  requesting  it.  “I  cannot  be¬ 


lieve  that  this  information  is  sought 
for  the  enlightenment  of  your  student 
body,  and  I  therefore  request  that  you 
not  only  inform  the  newspaper  rep¬ 
resentatives,  but  the  advertising  agen¬ 
cies  as  well,  the  reason  for  the  ques¬ 
tionnaire  and  the  name  and  address 
of  the  person  or  concern  requesting 
it,”  Mr.  Miller  wrote. 

“One  doesn’t  have  to  read  very  far 
to  quickly  ascertain  that  whoever 
wrote  the  questions  was  unkindly  dis¬ 
posed  toward  representatives.  Any 
attorney  would  object  to  the  questions 
on  the  ground  that  they  are  improperly 
phrased,  leading,  and  in  most  instances 
irrelevant. 

“However,  as  a  newspaper  represen¬ 
tative,  I  welcome  the  uninvited  oppor¬ 
tunity  your  questionnaire  offers,  for 
while,  in  my  opinion,  few  agencies  will 
answer  and  fewer  will  sign  their 
names,  it  does  bring  out  in  the  open 
that  you,  and  probably  others,  believe 
that  a  newspaper  representative  is  un¬ 
necessary.  It  gives  me  the  occasion 
to  enlighten  you  and  those  responsible 
for  the  letter  and  questionnaire.” 

He  concluded  his  letter  by  inviting 
Professor  Taylor  to  his  New  York 
office  to  see  how  special  representa¬ 
tives  operate. 

90%  of  Papers  Represented 

In  answer  to  question  one  regarding 
the  percentage  of  newspapers  that  em¬ 
ploy  special  representatives,  Mr.  Miller 
said  the  “exact  percentage  of  daily 
newspapers  in  the  United  States  hav¬ 
ing  special  representation  is  OO'’; .  Not 
having  national  representation — 10%. 
Only  2'';  of  the  total  papers  in  the 
United  States  with  circulation  over 
10.000  do  not  have  representation.” 

Mr.  Miller's  answers  and  comments 
to  the  questions  previously  quoted 
follow: 

“Question  2  —  Most  representatives 
do  not  bill  and  collect.  It  is  done 
largely  by  the  Newspapers  themselves. 

“Question  3-  -Newspapers  generally' 
pay  Special  (National)  Representa¬ 
tives  10*^  of  the  net  amount  of  col¬ 
lections  on  national  advertising.  Net 


1,200  DAILIES  COMPETE  FOR  AYER  CUP 

MORE  THAN  1,200  daily  English  language  newspapers  in  the  United  States 
were  entered  in  the  Ninth  Annual  Exhibition  of  Newspaper  Typography 
conducted  this  week  by  the  N.  W.  Ayer  &  Son,  Inc.,  in  the  Ayer  Galleries  in 
Philadelphia.  Winners  of  the  annual  contest  will  be  announced  next  week. 
Eleven  awards  will  be  offered  this  year.  Three  honorable  mentions  will  be 
given  in  that  group  of  papers  whose  daily  circulation  is  in  excess  of  50,000, 
three  in  the  10,000  to  50,000  group,  and  three  in  the  group  under  10,000. 
Another  honorable  mention  will  be  given  the  tabloid  group,  regardless  of 
circulation,  and  the  F.  Wayland  Ayer  Cup  for  Excellence  in  Newspaper 
Typography  will  go  to  the  paper  adjudged  best  in  all  classifications.  The  cup, 
wn;ch  was  won  last  year  by  the  Newark  Evening  Nexos.  becomes  the  perma¬ 
nent  possession  of  any  paper  winning  it  three  times.  Editions  of  March  9  were 
used  in  this  year’s  contest.  In  previous  years  the  editions  of  March  4  were 
used. 
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means  after  deducting  2%  cash  dis¬ 
count  and  15%  agency  commission. 
Why  would  yon  ask  an  agency  this 
question!  They  don't  know  —  and 
don’t  care. 

‘Question  4  —  Newspapers  usually 
pay  15%  to  Special  (National)  Repre¬ 
sentatives  that  bill  and  collect.  Again, 
how  woxild  an  agency  know  this,  and 
why'.’ 

Miller  Cites  Services 

“Question  5 — Let  the  agencies  an¬ 
swer  this.  During  the  year  1938  our 
organization  made  31,268  personal 
calls  on  agencies  and  advertisers — 
placed  over  51,000  telephone  calls — 
took  care  of  over  19,000  requests  for 
service — wrote  over  100,000  letters  re¬ 
questing  information  for  them — dis¬ 
tributed  facts  on  our  markets  (route 
lists,  market  and  product  surveys)  — 
gave  them  over  3,4()0  copies  of  papers — 
and  last  but  not  least,  sold  them  over 
seven  million  dollars  worth  of  news¬ 
paper  advertising.  Now,  what  do  yoxi 
think  is  the  answer  to  your  Question 
Five. 

“Question  6 — Again,  let  the  agency 
answer.  We  had  a  newspai>er  that 
carried  26  national  accounts  when  we 
took  it  over.  It  now  carries  253  ac¬ 
counts.  It  is  published  in  the  same 
city,  with  the  same  blue  sky  overhead 
— the  same  God  looking  over  it,  and  the 
agencies  and  advertisers  didn’t  sud¬ 
denly  become  philanthropists.  We  sold 
the  market  and  the  newspapers.  Ask 
the  Publisher,  J.  Noel  Macy,  West¬ 
chester  Group  of  Newspai>ers,  Yonk¬ 
ers,  New  York.  As  many  more  ex¬ 
amples  as  you  care  to  have  upon  re¬ 
quest.' 

“Question  7 — Yes,  they  fight  like 
hell  in  a  friendly  way.  In  other  lines 
of  business  they  call  it  competition, 
the  life  of  business  and  indication  of 
work.  Incidentally,  who  framed  this 
question? 

Representatives  Save  Time 

“Question  8 — Yes,  Special  (National) 
Representatives  obviously  take  up 
agencies’  time,  but  space  buyers  don’t 
develop  advertising.  This  is  the  work 
of  contact  men.  copy  chiefs,  art  de¬ 
partment  heads  and  many  times  the 
owner  of  the  business.  We  give  them 
the  market  and  media  information  that 
enables  them  to  develop  advertising 
for  the  newspapers.  We  save  them 
more  time  than  we  take.  Ask  any 
agency  in  America. 

“Question  9 — A  difficult  question  to 
answer.  Are  you  satisfied  with  your 
pay  check?  If  you  were  paid  more 
money,  couldn’t  you  dress  better,  eat 
better,  live  better — and  then  let  the 
University  of  North  Carolina  spend 
the  balance  building  better  quarters 
for  you? 

"Question  10 — Don’t  ask  for  opin¬ 
ions.  Ask  Charlie  Rock  of  Media 
Records  for  the  figures.  I  would  ’oe 
very  happy  to  get  them  for  you.  The 
answer  is — They  do  suffer  a  loss  in 
national  business.  All  newspapers 
having  National  Representatives  get 
enough  ‘plus’  business  to  pay  for  the 
cost  of  Representation — A  conserva¬ 
tive  statement! 

invites  Professor  to  Office 

“You  didn’t  give  the  space  buyers 
much  space  in  which  to  answer  the 
questions.  Most  of  them  write  in 
large  script  and  are  miserable  writers. 

“I  invite  you,  your  journalistic 
scholars,  and  anyone  else  that  cares  to, 
to  come  to  my  main  office  Room  320, 
(Continued  on  page  29) 
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Wilkes-Barre  Dailies 
Resume  Publication 

Times-Leader,  Evening  News,  Record  Appear 
First  Time  Since  Last  Oct.  3  When  Guild 


Strike  Forced  Their 

WILKES-BARRE.  Pa..  April  6— This 
city  of  almost  100,000  persons  Tues¬ 
day  read  its  first  local  daily  newspa¬ 
pers  in  180  days  as  the  Times-Leader 
and  the  Evening  News,  afternoon  pa¬ 
pers,  resumed  publication  six  months 
to  the  day  from  the  time  of  their  sus¬ 
pension,  after  a  strike  of  the  local 
guild  chapter. 

The  Record,  the  morning  paper, 
which  also  closed  its  doors  last  Oct. 

3  for  the  same  reason,  appeared  the 
following  day. 

Printers  Delayed  Pablication 

Resumption  of  publication,  which 
had  been  exfiected  earlier  because 
publishers  of  the  three  papers  had 
signed  separate  contracts  with  the 
guild  on  March  23,  was  delayed  until 
Tuesday  because  members  of  the  local 
typographical  union,  who  had  been 
forced  out  of  their  jobs  by  the  guild 
strike,  had  insisted  upon  a  contract 
clause  covering  employment  of  print¬ 
ers  in  the  event  of  a  merger  of  the 
local  dailies. 

Since  last  year  reports  have  been 
circulated  that  the  three  dailies  were 
involved  in  merger  plans  as  a  result 
of  the  prolonged  strike.  A  publishers’ 
spokesman  said  the  newspai>ers  will 
retain  their  separate  identities  at  least 
for  the  present  and  that  business  con¬ 
ditions  will  determine  their  future. 

The  agreement  reached  between 
publishers  and  printers  on  April  2, 
after  10  days  of  negotiations,  provides 
that  in  the  event  of  a  merger  affecting 
two  or  more  of  the  papers  the  printers 
will  go  on  a  four-day  week,  using  an 
eight-hour  day  as  a  work  basis,  and 
will  receive  the  same  salaries  as  un¬ 
der  the  present  five-day  schedule. 

However,  regarding  this  clause,  it 
is  understood  a  four-day  week  for 
the  printers  in  the  composing  room 
would  go  into  effect  only  if  and  when 
economic  conditions  forced  these 
papers  into  a  consolidation  whereby 
all  the  daily  papers,  morning  and 
evening,  would  be  published  out  of 
the  one  plant. 


Suspension 

advertisement  commented,  in  part: 

“We  are  keenly  alive  to  the  fact  that 
no  private  organ  of  publicity  has  any 
right  to  exist  in  the  community  where 
it  conflicts  with  the  welfare  of  the 
community’s  newspapers.  We  know 
that  no  normal,  healthy  civic  life  can 
long  be  maintained  without  strong, 
independent  local  newspapers,  such 
as  we  have  had  and  must  continue  to 
have  in  Wilkes-Barre.” 

The  ad,  which  ran  two  columns  on 
14  inches,  was  written  at  the  request 
of  the  signatory  merchants  by  Lloyd 
P.  Robertson,  telegraph  editor  of  the 
Record,  who  had  been  employed  by 
the  merchants  during  the  last  six 
weeks  of  the  strike. 

Balletins  Announce  Suspension 

Local  theaters  also  announced  sus¬ 
pension  of  a  weekly  eight-page  tab¬ 
loid  which  had  carried  moving  pic¬ 
ture  announcements  throughout  most 
of  the  period  that  the  dailies  were 
suspended. 

Another  shopping  news,  the  Wilkes- 
Barre  Wyoming  Valley  Department 
Store  Shopping  Bulletin,  published  by 
the  five  largest  local  department 
stores — Fowler,  Dick  &  Walker,  own¬ 
er  of  the  Boston  Store,  largest  re¬ 
tailer  in  the  city;  Isaac  Long,  Pom¬ 
eroy’s;  Bergman’s  and  Lazarus — 
which  had  been  issued  weekly  since 
last  Nov.  4,  also  discontinued,  its  last 
issues  appearing  Tuesday  and  yester¬ 
day. 

Ifowever,  this  publication  carried 
on  its  first  page  a  questionnaire  in 
which  the  public  was  asked  to  reply 
whether  it  wanted  the  circular  con¬ 
tinued.  A  business  reply  label,  with 
postage  paid  by  the  Bulletin,  also  ap¬ 
peared  in  the  announcement. 

Frank  Burnside,  promotion  man¬ 
ager  of  the  Boston  Store  and  son  of 
Malcolm  Burnside,  its  president,  who 
has  been  editing  the  paper,  told  Edi¬ 
tor  &  Publisher  that  the  publication 
“has  been  suspended,  at  least  tempo¬ 
rarily,”  through  an  agreement  with 
the  mechanical  unions  which  had  been 
publishing  it  for  them  at  the  Times- 


EDITOR  &  PUBLISHER 
CALENDAR 

April  10  —  Georgia  Daily 
Newspaper  Advertising  Man¬ 
agers’  Assn.,  meeting.  Atlanta. 

April  12-13 — Ohio  Circulation 
Managers’  Assn.,  convention, 
Mayflower  Hotel,  Akron,  Ohio. 

April  1.3-14-lS  —  University 
of  Oklahoma.  3rd  annual  short 
course  in  news  photography, 
Norman,  Okla. 

April  14  —  Press  Photogra¬ 
phers  Assn,  of  New  York,  10th 
annual  dance  and  entertain¬ 
ment,  Hotel  Astor,  New  York. 

April  14 — Northwestern  Ohio 
Newspaper  Assn.,  spring  meet¬ 
ing  Defiance,  Ohio. 

April  14  — Ozark  Press  Asso¬ 
ciation,  annual  business  session, 
Joplin,  Mo. 

April  14-13  —  National  Con¬ 
ference  of  Business  Paper  Edi¬ 
tors,  meeting,  Washington,  D.  C. 

April  18-19— New  York  State 
Circulation  Managers  Assn., 
semi-annual  meeting.  Onondaga 
Hotel,  Syracuse,  N.  Y. 

April  20-22  —  American  So¬ 
ciety  of  Newspaper  Editors,  17th 
annual  convention.  National 
Press  Club  and  Hotel  Willard, 
Washington,  D.  C. 

April  20-22 — Wisconsin  Press 
Assn.,  annual  meeting,  and  fifth 
annual  Wisconsin  weekly  news¬ 
paper  contest  of  Sigma  Delta 
Chi,  Park  Hotel,  Madison. 

April  21 — News  Photogra¬ 
phers  Assn,  of  Philadelphia  and 
Camden,  first  entertainment  and 
ball,  Benjamin  Franklin  Hotel 
Philadelphia. 

April  21-22 — American  Asso¬ 
ciation  of  Teachers  of  Journal¬ 
ism,  West  Central  Regional 
meeting,  Hotel  Fontenelle, 
Omaha. 

April  2.3 — Luncheon  confer¬ 
ence  of  editors  and  publishers 
interested  in  “Vision,”  new  tab¬ 
loid  gravure  and  color  gravure 
Sunday  supplement,  Waldorf- 
Astoria,  New  York. 

April  24-28— AP  and  ANPA 
annual  convention,  Waldorf- 
Astoria  Hotel,  New  York. 

April  25-28 — National  News¬ 
paper  Promotion  Assn.,  annual 
convention,  Waldorf  -  Astoria, 
New  York. 

April  27 — Bureau  of  Adver¬ 
tising.  ANPA.  annual  dinner, 
Waldorf-Astoria,  New  York. 


rested  with  the  public.  The  Times- 
Leader,  under  the  signature  of  Col. 
Ernest  G.  Smith,  publisher,  although 
heralding  “a  new  era,”  said: 

“With  resumption  this  afternoon  of 
two  of  these  newspapers  and  tomor¬ 
row  morning  of  a  third,  it  can  be 
hoped  that  a  feeling  akin  to  helpless¬ 
ness  and  insecurity  will  give  place  to 
courage  and  confidence. 

“Upon  the  reception  these  newspa¬ 
pers  are  accorded  by  advertisers  and 
the  public  alike  will  depend  the  fu¬ 
ture  of  the  publishing  business.  No 
one  can,  with  any  degree  of  accuracy, 
forecast  this  future.  Complex  eco¬ 
nomic  conditions  are  involved.  Pub¬ 
lic  support  will  be  the  determining 
factor  of  continued  existence.” 

The  Evening  News,  editorially  not¬ 
ing  that  it  was  “charting  a  new  course 
amid  familiar  surroundings,"  con¬ 
cluded: 

“The  newspaper  industry  in  Wilkes- 
Barre  will  pay  for  this  strike.  We 
hope  the  price  is  not  too  high.  Frank¬ 
ly,  we  are  apprehensive  about  the  in¬ 
creased  costs  because  so  many  news¬ 
papers  throughout  the  country  have 
been  forced  to  merge  or  suspend  due 
to  economic  conditions. 

“With  the  support  and  confidence 
of  our  readers  and  advertisers,  we  will 
carry  on;  without  them,  we  have  no 
justification  for  existence.” 

Record  Lauds  Public's  Patience 
Lauding  “a  public,  marvelously  pa¬ 
tient,”  the  Record  commented: 

“The  Wilkes-Barre  newspaper  sus¬ 
pension  was  unprecedented — not  so 
much  because  it  lasted  six  months,  but 
more  because  it  affected  all  three  daily 
newspapers  in  a  four-paper  commu¬ 
nity  for  that  length  of  time.  Because 
of  the  unprecedented  character  of  the 
strike  an  uncharted  course  now  lies 
before  Wilkes-Barre’s  daily  newspa¬ 
pers. 

“This  newspaper  and  its  contem¬ 
poraries  and  the  employes  can  only 
hope  that,  despite  the  recent  past, 
the  daily  newspapers  will  find  it  pos¬ 
sible  to  continue  in  existence  and 
prosper  sufficiently  to  meet  payrolls 
and  give  satisfactory  service  to  read¬ 
ers,  advertisers  and  the  community  at 
large.” 

The  printers  -  publishers  contract, 
signed  on  April  3,  will  run  until  Sept. 
1,  1940.  An  agreement  between  pub¬ 
lishers  and  pressmen,  signed  the  same 
day,  will  remain  in  effect  for  three 
years. 

The  Sxmday  Independent,  the  local 
weekly  newspaper,  which  also  sus¬ 
pended  publication  last  October, 
signed  contracts  with  the  guild  and 
the  printers  after  being  shut  down 


The  contract  also  provides  for  a  five- 
day  annual  paid  vacation  and  bars  the 
three  dailies  from  taking  on  any  ap¬ 
prentices  for  one  year  from  the  date 
of  signing  of  the  contract. 

Heavy  Street  Sales  Reported 

Circulation  managers  of  the  three 
papers  reported  unusually  heavy 
street  sales  running  into  the  thou¬ 
sands  as  the  news-starved  populace 
bought  out  the  first  day’s  editions  al¬ 
most  as  soon  as  they  reached  the 
streets. 

First  editions,  which  were  gotten 
together  on  a  few  hours’  notice,  car¬ 
ried  the  following  number  of  pages: 

Times-Leader,  26;  Evening  News, 
18;  Record,  28. 

Each  contained  considerable  local, 
national  and  classified  advertising 
linage. 

Following  the  resumption,  28  local 
merchants  who  had  employed  a  Buy¬ 
er’s  Guide  during  the  six  months  ^e 
city  was  newspaperless,  took  paid 
space  in  the  three  dailies  to  announce 
“abandonment  of  our  private  adver¬ 
tising  enterprise.”  Under  the  heading: 
“We  Missed  You  and  Needed  You: 
We  Are  Glad  to  Have  You  Back,”  the 


Leader  commercial  printing  plant. 

If  results  to  the  questionnaire  war¬ 
rant  continuation  of  the  Bulletin,  “or 
one  like  it,”  he  commented,  “the  de¬ 
partment  stores  will  publish  what  the 
people  want.”  He  declined  to  reveal 
what  reaction  the  community  had 
shown  to  the  questionnaire  as  of  to¬ 


day,  as  Editor  &  Publisher  went  to 
press. 

Editorials  Strike  Pessimistic  Note 

Appealing  for  community  support, 
opening  day  editorials  of  the  three 
dailies  struck  a  pessimistic  note,  stat¬ 
ing  that  their  continued  existence 


NEWS  AND  FEATURE  HIGHLIGHTS 


for  three-and-a-half  months,  and  re¬ 
sumed  publication  on  Jan.  22. 

■ 

Daily's  "Iron  Lung" 
Saves  Okla.  Infant 

Woodward,  Okla.,  April  5 — An  iron 
lung  for  babies  purchased  by  resi¬ 
dents  of  northwest  Oklahoma  in  a 
drive  sponsored  by  the  VV’oodtt'aifi 
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Daily  Press,  saved  the  life  of  a  new¬ 
born  infant  less  than  36  hours  after 
the  lung  was  installed  in  the  Wood¬ 
ward  General  Hospital. 

Purchased  through  donations  from 
clubs  and  organizations  and  a  dance 
and  amateur  boxing  tournament  pro¬ 
moted  by  the  newspaper,  the  lung 
was  put  in  the  Woodward  hospita- 
for  free  use  of  residents  of  this  sec¬ 
tion  of  Oklahoma. 

The  drive  was  started  by  Editor 
Bill  Fi^e  the  last  week  in  Januarj' 
and  with  only  two  newspaper  pro¬ 
motions  and  club  donations  ranginf 
from  $1  to  $50  the  lung  was  bough 
April  1.  The  Daily  Press  is  puO' 
lished  by  G.  C.  Lawrence,  who  de¬ 
voted  much  space  and  time  to  the 
“iron  lung”  drive. 
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Medical  Supplements  Proving 
Worth  in  Revenue,  Service 


Sections  Published  For  or  With  Co-operation 
Of  Local  Medical  Societies  Growing  in 
Number  .  .  .  How  Editions  Are  Handled 
By  LAWRENCE  C.  SALTER 

ASSCCIAIE  DIRECTOR,  PRESS  RELATIONS.  AMERICAN  MEDICAL 
ASSOCIATION.  CHICAGO 


THERE  ISN'T  a  ncv/spaper  editor  in 
the  country  but  will  agree  that  the 
education  of  the  people  in  sound 
health  principles  and  the  protection 
of  the  health  of  the  community  and 
nation  are  essential  functions  of  the 
press.  During  the  last  three  years  a 
means  of  doing  this  and  at  the  same 
time  augmenting  newspaper  profits 
has  arisen  in  the  publication  of  med¬ 
ical  supplements  sponsored  by  local 
medical  societies. 

Field  Is  Growing 

The  first  such  supplement  was  pub¬ 
lished  by  the  Wichita  Sunday  Beacon 
on  April  21,  1935,  for  the  Sedgwick 
County  (Kan.)  Medical  Society. 
Within  a  year  two  others  had  ap¬ 
peared.  In  1937  the  number  had  in¬ 
creased  to  half  a  dozen.  Not  all  of 
these  were  produced  with  the  inten¬ 
tion  of  making  them  annual  supple¬ 
ments,  however.  The  Sedgwick 
County  Society  has  made  its  supple¬ 
ment  an  annual  one,  as  has  the  Wayne 
County  Medical  Society  at  Detroit, 
Mkh.  At  New  Haven,  Conn.,  the 
Register  for  the  last  three  years  has 
published  in  February  a  “better 
health”  supplement  which,  although 
not  under  the  direct  sponsorship  of 
the  local  medical  society,  nonetheless 
contained  its  endorsement. 

Other  supplements  published  either 
directly  for  the  local  medical  society 
or  in  co-operation  with  it  have  ap¬ 
peared  in  the  Nassau  Daily  Review- 
Star,  Rockville  Centre,  L.  I.;  Seattle 
Times;  Eugene  (Ore.)  Daily  News;  the 
Rochester  (N.  Y.)  Journal,  the  Hack¬ 
ensack  (N.  J.)  Bergen  Evening  Rec¬ 
ord,  and  the  Denver  Rocky  Mountain 
flews.  At  Wichita  both  the  Sunday 
Beacon  and  the  Eagle  now  publish  an 
annual  supplement  for  the  society. 
The  annual  supplement  of  the  Wayne 
County  Medical  Society  in  1937  and 
1938  was  published  by  the  Detroit  Free 
Press. 

It  should  be  borne  in  mind  that 
these  supplements  or  sections  are  not 
to  be  confused  with  health  j>r  child 


patent  medicine  ads  has  been  cleaned 
up.  The  types  of  news  stories  appear¬ 
ing  today  on  variou.s  phases  of  medi¬ 
cine  are,  as  a  whole,  competently 
handled. 

These  are  important  factors  to  boar 
in  mind  when  considering  the  publi¬ 
cation  of  a  medical  supplement  in  co¬ 
operation  with  a  medical  society.  The 


The  Oftroit  jgrtt 


Front  page  of  Detroit  Free  Pre$«’ 
1938  Medical  Supplement 

various  differences  between  what  a 
newspaper  might  accept  in  the  way 
of  advertising  copy,  or  write  in  the 
way  of  news  copy  on  medical  sub¬ 
jects,  and  what  a  medical  society  will 
approve,  are  not  insurmountable,  as  is 
proved  by  the  experiences  of  those 
newspapers  which  have  undertaken 
medical  supplement  projects. 

In  the  first  place,  the  newspai>er 
should  recognize  that  its  publication 
of  a  medical  supplement  endorsed  or 
sponsored  by  a  medical  society 


more  desirable  to  the  advertiser  whose 
copy  is  used. 

Methods  Used  Outlined 

Although  the  setup  in  producing  a 
medical  supplement  varies  in  different 
cities,  the  following  general  outline 
should  prove  workable.  A  member  of 
the  editorial  staff  of  the  newspaper, 
preferably  one  interested  in  medical 
or  science  writing,  should  be  assigned 
exclusively  to  the  project.  A  medical 
supplement  committee  should  be  ap¬ 
pointed  by  the  local  medical  society 
with  authority  to  handle  all  matters 
pertaining  to  the  supplement.  A  let¬ 
ter  should  be  given  the  newspaper, 
signed  by  the  president  of  the  society, 
authorizing  the  paper  to  publish  a 
medical  supplement  on  behalf  of  the 
society.  Photostatic  copies  of  this  let¬ 
ter  may  be  made  for  use  by  the  ad¬ 
vertising  solicitors,  so  that  they  will 
have  for  presentation  to  the  potential 
advertiser  authority  for  a  solicitation. 

It  should  be  distinctly  understood 
by  both  the  advertiser  and  the  news¬ 
paper  that  all  advertising  copy  will 
be  censored  by  the  medical  society’s 
supplement  committee.  It  is  advisable 
first  to  submit  to  the  supplement  com¬ 
mittee  a  list  of  potential  prospects,  so 
that  any  firm  whose  product  or  ad¬ 
vertising  principles  are  known  to  be 
objectionable  to  the  society  will  not 
be  solicited.  By  exercising  a  reason  ¬ 
able  amount  of  care  little  if  any  diffi¬ 
culty  should  be  encountered  with  ob¬ 
jectionable  advertising.  Generally 
speaking,  any  minor  differences  be¬ 
tween  an  advertiser  and  the  supple¬ 
ment  committee  can  be  settled  satis¬ 
factorily. 

CommlHe*  Matt  Approve  Material 

The  editorial  content  of  the  supple¬ 
ment  requires  even  more  care  in  its 
preparation.  A  list  of  subjects  can 
be  agreed  on  by  the  supplement  com¬ 
mittee  and  the  reporter  in  charge  of 
the  supplement,  and  information 
sources  and  other  data  can  be  fur¬ 
nished  the  reporter  by  the  society. 
In  some  instances  the  stories  can  be 
written  by  members  of  the  society. 
In  all  cases  all  editorial  content  must 


bringing  to  its  aid  the  powerful  pres- 
health  supplements,  which  have  been  tige  of  the  medical  profession.  Medi- 

appearing  in  various  daily  papers  cal  societies,  rightfully,  are  proud  of  tusco  an  cvniunai 

throughout  the  country  for  the  past  this  prestige  and  guard  it  carefully.  approved  by  the  committee, 
siv  'f’l -  latter,  generally  Any  newspaper  undertaking  the  pub¬ 

lication  of  such  a  medical  supplement 
must  do  so  with  the  understanding 
ahead  of  time  that  even  with  the  most 
scrupulous  care  on  the  part  of  its  ad¬ 
vertising  solicitors  some  of  the  copy 
obtained  may  be  unacceptable  to  the 
medical  society  and  thus  will  have  to 
be  thrown  out.  In  the  long  run,  this 
works  to  the  newspaper’s  benefit  be¬ 
cause  it  makes  the  appearance  of  an 
ad  in  such  a  supplement  that  much 


SIX  years.  These 
speaking,  have  not  had  the  endorse- 
•nent  of  the  local  medical  societies  and, 
although  presenting  as  a  whole  a  good 
educational  content,  some  of  the  ad¬ 
vertising  in  them  never  would  be  ap¬ 
proved  by  any  medical  society.  This 
criticism  is  not  leveled  at  all  of  these 
supplements,  for  some  have  been 
published  with  a  very  high  type  of  ad¬ 
vertising  and  editorial  content. 

Ads  Mutt  Be  Chosen  Carefully 
9*1®  of  the  most  difficult  problems 
existing  between  the  medical  societies 
w  the  country,  including  the  American 
Medical  Association,  and  the  news¬ 
papers  has  been  that  of  seeing  “eye 
lo  eye”  on  certain  types  of  advertising 
eopy  and  certain  types  of  news  stories 
^rtaining  to  medicine  and  health. 
To  be  sure,  the  problem  today  is  not 
nearly  as  acute  as  it  was  two  decades 
ego.  Much  that  was  objectionable  in 


In  some  cities  by-lines  for  articles 
prepared  by  members  of  the  medical 
society  will  meet  with  society  objec¬ 
tions.  Some  societies,  however,  have 
no  objection  to  their  members’  names 
appearing  on  stories  written  by  them. 

It  is  advisable  to  have  it  stated 
prominently  in  the  supplement  that  it 
is  published  for  or  sponsored  by  the 
local  medical  society,  so  as  to  lend  to 
the  editorial  content  the  authenticity 


CARPENTER  15  M.  E.  OF  MONTREAL  GAZETTE 

GEORGE  H.  CARPENTER,  for  the  last  four  years  circulation  manager  and 
formerly  financial  editor  of  Montreal  Gazette,  has  been  appointed  manag¬ 
ing  editor  of  that  paper  to  succeed  J.  A.  McNeil,  recently  appointed  general 
manager  of  the  Canadian  Press.  Mr.  Carpenter’s  successor  is  Louis  T.  Colvey, 
assistant  circulation  manager  for  the  last  2*'2  .vears  and  formerly  in  the 
insurance  sales  field.  Mr.  Carpenter,  bom  in  Vermont  in  1889,  joined  the 
Gazette  in  1912.  He  formerly  served  as  repiorter,  assistant  city  editor,  financial 
editor  and  news  editor. 


so  necessary  to  impel  confidence  on 
the  part  of  the  reader. 

Under  no  circumstances,  however, 
should  anything  appear  in  the  supple¬ 
ment  even  to  infer  that  the  advertis¬ 
ing  matter  has  the  approval  of  the 
medical  society.  This  is  a  point  that 
must  be  carefully  watched. 

A  frequent  cause  of  trouble  in 
medical  stories  are  the  heads  that 
appear  on  them.  For  this  reason 
proofs  of  all  heads  and  stories  should 
be  submitted  to  and  approved  by  the 
supplement  committee. 

The  supplement  committee  can  ar¬ 
range  for  the  paper  to  obtain  inter¬ 
esting  art  for  use  in  the  supplement. 
Such  themes  as  “the  old  and  new  in 
medicine”  lend  themselves  to  excel¬ 
lent  picture  possibilities,  such  as  the 
modern  method  of  administering  an¬ 
esthesia  pictured  along  side  a  print 
of  the  scene  at  the  Boston  General 
Hospital  when  the  first  operating  room 
use  of  ether  was  made. 

Advertising  managers  of  papers 
which  have  published  such  supple¬ 
ments  are  enthusiastic  about  them, 
both  as  revenue-producing  mediums 
as  well  as  instruments  of  public  ser¬ 
vice  and  creating  reader-interest  and 
public  goodwill. 

The  attitude  of  the  American  Medi¬ 
cal  Association  toward  such  projects 
is  reflected  in  an  editorial  in  a  recent 
issue  of  The  Journal  of  the  Associa¬ 
tion  which  said  in  part  that  “Such  sup¬ 
plements,  properly  prepared,  provide 
an  excellent  medium  of  public  educa¬ 
tion  in  matters  vital  to  the  health  of 
the  individual.” 

This  article  covers  some  of  the  as¬ 
pects  to  be  considered  in  the  publica¬ 
tion  of  medical  supplements  under 
the  endorsement  of  local  medical  soci¬ 
eties.  By  carefully  cultivating  this 
field,  many  newspapers  throughout 
the  country  not  only  can  augment 
their  advertising  revenue  and  create 
good  will,  but  they  also  can  perform 
a  distinct  public  service  in  health  edu¬ 
cation. 


N.  J.  Medical  Society 
Okays  "Honest  Ads" 

The  Medical  Society  of  New  Jersey, 
after  conferences  with  publishers  and 
editors,  has  withdrawn  most  of  its 
opposition  to  healers’  advertising,  by 
changing  its  pending  bill  in  the  State 
legislature,  at  Trenton. 

An  announcement  by  Dr.  J.  H.  Kler, 
of  New  Brunswick,  said  that  “in  other 
words  there  are  now  no  restrictions 
whatever  in  any  part  of  the  bill  on 
honest  advertising  in  any  media.  The 
only  reference  to  restrictions  on  ad¬ 
vertising  will  be  in  the  phrase  ‘has 
fraudulently  advertised.’  ” 

The  society  withdrew  altogether  a 
clause  which  would  have  revoked  or 
suspended  the  license  of  anyone  who 
“has  advertised  his  services  or  the 
price,  or  the  character  or  effectiveness 
of  his  services  or  products,  whether 
by  circular,  card,  sign,  poster,  adver¬ 
tising  matches,  slides,  radio,  advertis¬ 
ing  solicitors  or  publicity  agents. 

“Or  has  permitted  the  use  of  his 
name  as  a  physician,  surgeon,  homeo¬ 
path,  eclectic,  osteopath,  chiropractor 
or  doctor,  by  others  in  the  sale  or  ad¬ 
vertisement  of  products.” 

A  ban  on  anyone  who  “has  publicly 
advertised  special  ability  to  treat  or 
cure  chronic  or  incurable  diseases” 
now  reads  “has  fraudulently  adver¬ 
tised.” 

■ 

TWO  GROUPS  JOIN  NEA 

The  Iowa  and  Nebraska  Press  as¬ 
sociations  have  voted  to  affiliate  with 
the  National  Editorial  Association. 
There  are  now  22  affiliated  state  as¬ 
sociations  in  the  NEA. 


6 


EDITOR  &  PUBLISHER 


F 


American  Newspapers 
Name  Brookes  President 

Washington  Industrialist  and  Lawyer  to  Head 
Parent  Hearst  Company  ...  To  Handle 
Financial  and  Business  Management 


ELECTION  of  John  St.  Clair  Brookes. 

Jr.,  industrialist  and  lawyer,  as  pres¬ 
ident  of  American  Newspapers.  Inc., 
parent  and  controlling  corporation  of 
the  William  Randolph  Hearst  proper¬ 
ties.  was  announced  this  week  in  New 
York  by  Clarence  J.  Shearn.  voting 
trustee  of  the  company,  as  the  latest 
step  in  the  development  of  Hearst 
enterprises  which  has  been  in  process 
for  many  months. 

Mr.  Shearn.  a  former  New  York 
Supreme  Court  Justice,  who  for  the 
last  year  has  exercised  the  voting 
power  of  Mr.  Hearst 's  stock  in  Amer¬ 
ican  Newspapers.  Inc.,  under  a  10- 
year  appointment  as  voting  trustee, 
amplified  his  formal  release  with  the 
following  statement: 

Shearn's  Statement 
“As  president  Mr.  Brookes  will  have 
full  charge  of  the  financial  and  busi¬ 
ness  management  of  the  enterprise. 
His  broad  experience  in  the  field  of 
law.  industry  and  finance  brings  to  the 
Hearst  organiaztion  a  combination  of 
qualities  that  will  contribute  mate¬ 
rially  to  sound  management  of  the  in¬ 
stitution." 

Rocketed  to  a  position  among  the 
top-flight  executives  of  the  Hearst 
structure  by  his  election  this  week. 
Mr.  Brookes,  who  turned  51  on  April 
2,  brings  to  his  new  administrative 
post  a  quarter  of  a  century  of  special¬ 
ization  in  corporate  law,  business  man¬ 
agement  and  industrial  affairs. 

He  was  elected  several  days  ago  in 
New  York  by  the  board  of  directors 
of  American  Newspapers,  Inc.,  and. 
arriving  in  New  York  early  this  week, 
set  up  permanent  offices  in  the  Hearst 
Magazines  Building.  959  Eighth  Ave.. 
on  Monday. 

Asked  by  Editor  &  Publisher  to 
comment  on  his  election,  Mr.  Brookes 
said: 

Was  a  Reporter  in  Washin9ton 

“This  is  in  a  certain  sense  a  home¬ 
coming  for  me  because  one  of  the 
very  first  jobs  I  had.  while  I  was 
studying  law  in  Washington,  was  as  a 
reporter  on  a  Washington  newspaper. 
Although  I  have  been  actively  en¬ 
gaged  in  many  other  enterprises  since 
then,  I  have  never  completely  lost 
touch  with  the  publications  business." 

The  newspaper  to  which  Mr. 
Brookes  referred  in  the  above  state¬ 
ment  is  the  old  Washington  Herald. 
now  the  Herald-Times. 

Mr.  Brookes  is  pre.sently  an  active 
member  of  the  directorates  of  numer¬ 
ous  important  industrial  concerns  and 
is  well-known  in  business  and  finan¬ 
cial  circles  in  the  East  and  in  the 
Middle-West.  Since  1932.  when  ho 
organized  the  law  firm  of  Guy  & 
Brookes,  in  Washington,  D.  C..  he  has 
maintained  his  offices  there. 

Mr.  Brookes  is  a  director  of  the 
Republic  Steel  Corp.,  International 
Paper  Co..  International  Paper 
Pcwer  Co.,  HarbLson- Walker  Refrac¬ 
tories.  Pittsburgh  Steel  Foundry,  and 
Fidelity  Investment  Association. 

During  his  career  he  has  also  been 
a  director  and  has  served  in  an  exec¬ 
utive  capacity  with  a  number  of  other 
large  corporations. 

He  is  a  bar  member  in  Georgia. 
Pennsylvania,  and  the  District  of 
Columbia.  He  has  practiced  law  since 


1914  in  Georgia  and  Washington.  D.  C.. 
and  in  Penn.sylvania  since  1920. 

From  1914-16  he  was  associated 
with  the  law  firm  of  Brown  &  Ran¬ 
dolph.  Atlanta,  and  from  there  the 
following  year  went  as  general  coun¬ 
sel  and  secretary  of  the  Koppers  Com¬ 
pany,  Pittsburgh,  one  of  the  important 
Mellon-controlled  companies. 

Later,  upon  its  organization,  he  be¬ 
came  a  director  and  vice-president  of 


John  S.  Brookes,  Jr. 


Koppers  Gas  &  Coke  Co.,  a  subsidiary 
and  originally  the  public  financing 
medium  of  the  parent  organization. 
He  was  a.s.sociated  with  these  enter¬ 
prises  until  1932.  when  he  went  to 
Washington. 

Mr.  Brookes,  a  native  of  Washing¬ 
ton,  was  educated  there  at  George 
Washington  University,  of  which  he 
was  elected  recently  a  trustee.  He  re¬ 
ceived  an  A.B.  degree  at  the  uni¬ 
versity  in  1907,  a  master’s  degree  in 
1910,  and  in  1913  was  graduated  from 
the  university’s  law  school  where  he 
received  his  LL.B.  degree,  cum  laude. 

Golf  His  Hobby 

While  attending  the  university,  Mr. 
Brookes  was  a  member  of  the  varsity 
football  and  baseball  teams  and  also 
on  the  staff  of  the  college  paper.  A 
sportsman  since  his  college  days,  his 
favorite  hobby  is  golf.  After  grad¬ 
uation  from  law  .school  he  entered 
into  his  Atlanta  law  association. 

He  married  Lucy  Cable  Barnett, 
of  Duluth.  Minn.,  on  Feb.  11,  1920. 
They  have  two  children,  Betsey,  18. 
end  John,  16. 

The  new  Hearst  key  executive  is  an 
Episcopalian  and  is  a  member  of  the 
Order  of  the  Coif.  George  Washington 
Chapter.  His  clubs  include  the  Metro¬ 
politan,  Chevy  Chase,  Burning  Tree, 
Washington;  the  Duquesne  Club, 
Pittsburgh,  and  the  Pine  Valley  Golf 
Club,  Pine  Valley.  N.  J. 

He  al.so  is  a  member  of  the  New¬ 
comen  Society,  an  international  or¬ 
ganization  of  distinguished  leaders  in 
engineering  and  technological  fields. 

Ho  will  retain  his  connection  with 
the  Washington  law  firm  bearing  his 
name,  but  will  not  practice  actively. 

American  Newspapers.  Inc.,  directly 


controls  the  Hearst  Corporation, 
which,  in  turn,  controls  Hearst  Con¬ 
solidated  Publications.  comprising 
American  Weekly  magazine  and  a 
group  of  Hearst  newspapers. 

World's  Fair 
Invites  ANPA  to 
Preview,  April  25 

The  committee  in  charge  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  convention  plans  at  the  Wal¬ 
dorf-Astoria.  New  York,  April  25 
through  28,  has  made  special  arrange¬ 
ments  so  that  the  ANPA  members  and 
guests  can  take  advantage  of  an  invi¬ 
tation  issued  by  the  New  York  World’s 
Fair  for  a  special  preview  visit  to  the 
Fair  grounds  Tuesday,  April  25. 

It  was  announced  this  week  that 
buses  will  be  provided  for  the  trip 
Tuesday  afternoon.  They  will  leave 
the  convention  hotel  at  12:30  and 
proceed  directly  to  Ballantine’s  Inn. 
at  the  Fair,  where  luncheon  is  to  be 
served. 

Immediately  following  luncheon 
ANPA  members  will  attend  ceremon¬ 
ies  at  the  unveiling  of  a  Freedom  of 
the  Press  statue  after  which  there  will 
be  a  trip  through  the  Perisphere  and 
other  Fair  exhibits.  Return  trip  to 
New  York  is  to  be  made  around  5  P.M. 

The  convention  committee  has  ar¬ 
ranged  a  special  three-hour  program 
for  Tuesday  morning  and  no  afternoon 
session  so  that  members  may  take  ad¬ 
vantage  of  the  trip.  The  morning 
meeting  will  open  at  nine  a.m.  and  will 
adjourn  at  noon. 

■ 

Coast  Fair  Hides  Its 
Press  Freedom  Mural 

Ayres  Houghtelling’s  startling 
“Freedom  of  the  Press"  mural,  ex¬ 
tending  full  length  of  the  dining  roorp 
of  the  Press  Building  at  the  Golden 
Gate  International  Exposition,  hrts 
been  covered  by  a  white  shroud  pend¬ 
ing  its  revision.  Removal  of  an  Adolf 
Hitler  moustache  and  of  a  Mussolini- 
like  jaw  is  scheduled.  It  may  be  that 
some  of  the  nudism  will  be  covered 
and  some  of  the  red  gore  running  from 
the  figures  representing  war  will  be 
removed.  At  least,  all  parties  have 
decided  that  changes  are  in  order. 

The  draping  came  after  several 
weeks  of  rather  stunned  silence  as 
diners  glanced  self-consciously  at 
panels  showing  the  press,  clad,  cov¬ 
ering  war  and  peace,  all  very  much 
unclad.  The  Exposition  jieople  did 
not  like  to  interfere,  even  if  exposi¬ 
tion  and  state  funds  had  erected  the 
building.  The  Press  Building’s  direc¬ 
torate  sniffed  suspiciously  and  won¬ 
dered  if  it  would  be  labelled  as  (a) 
reactionary,  (b)  conniving  for  press 
agentry,  or  (c)  both  if  it  acted. 

Finally  the  Exposition  folk,  through 
Lyn  Fox,  director  of  publicity,  said 
that  at  least  the  political  significance 
of  the  mural  should  be  removed.  Mr. 
Houghtelling  has  agreed  to  submit 
proposals  for  revision  of  the  design  of 
the  large  mural. 

Meanwhile  cartoons  by  new.spaper 
arti.sts  throughout  the  nation  have 
been  framed  and  hung  in  the  Pres.^ 
Building  reception  hall  to  provide  the 
building’s  only  visible  art  display. 


NAMED  AD  CHIEF 

J.  T.  Watters,  who  for  the  last  year 
end  a  half  had  been  publisher  of  the^ 
Wgandotte  (Mich.)  Daily  News  ha? 
been  named  advertising  manager  of 
the  Miami  Daily  Herald,  succeeding 
L.  R.  McAskill.  resigned.  Mr.  Watters 
during  his  career  had  been  with  the 
Scripps-Howard  newspapers  in  exec¬ 
utive  capacities.  Mr.  McAskill’s  future 
plans  have  not  been  announced. 


Newsmen  Testify 
In  Crime  Probe 
In  Utica,  N.  Y. 

Editor  of  Press  Quizzed 
Two  Hours  .  .  .  Reporter 
Tells  of  Investigation 

Utica.  N.  Y.,  April  4  -Four  news¬ 
men  have  already  been  summoned 
before  the  county  grand  jury  which 
was  ordered  to  make  a  general  in- 
ve.stigation  of  crime  conditions  on  the 
strength  of  news  reports. 

Joe  H.  Torbett.  executive  editor  of 
the  Utica  Press  and  the  Ob.serrer- 
Dispatch:  William  Woods,  editor  of 
the  Observer-Dispatch;  Arthur  E. 
Pflanz.  O-D  reporter,  and  Francis  E. 
Carney,  Press  state  editor,  have  testi¬ 
fied. 

Had  G-Men's  Confidence 

Carney  was  called  as  secretary  of 
the  Municipal  Civil  Service  Commis¬ 
sion,  which  certified  names  for  Feb¬ 
ruary  appointment  of  about  70  police¬ 
men.  The  turn-over  in  the  police  de¬ 
partment  followed  wholesale  resigna¬ 
tions  due  to  a  change  in  the  retire¬ 
ment  plan.  Charges  of  politics  in  pro¬ 
curing  the  jobs  were  reported  in  the 
papers. 

Torbett  and  Woods  had  been  for 
two  years  in  the  confidence  of  federal 
men  whose  investigation  resulted  in 
federal  indictment  of  66  persons 
charged  with  diversion  of  $5.000.0(X)  in 
alcohol  taxes.  Most  of  the  news  re¬ 
ports  leading  to  the  county  grand  jury 
investigation  were  based  on  obser¬ 
vations  of  other  crime  that  the  federal 
agents  ran  across  in  their  alcohol 
investigation. 

Two  on  Stand  Three  Hours 

Torbett  and  Pflanz  were  both  on  the 
stand  about  three  hours.  Pflanz  re¬ 
ported  his  personal  investigation  of 
alleged  local  rackets. 

The  first  12  men  of  about  280  in¬ 
dicted  for  voting  without  proving  their 
literacy,  or  as  inspiectors  for  allowing 
such  voting,  pleaded  not  guilty  in 
Supreme  Court  yesterday.  The  Jan¬ 
uary  grand  jury  investigation  imo 
illegal  voting  also  followed  news  re¬ 
ports  that  the  law  had  thus  been 
violated. 

■ 

More  Than  800  Apply 
For  Fair  Passes 

Perley  Boone,  director  of  the  press 
department  at  the  New  York  World’s 
Fair,  announced  this  week  that  more 
than  800  newspapermen  have  applied 
for  passes  for  the  exhibition.  He  esti¬ 
mated  that  the  number  will  pass  the 
10,000  mark  before  the  summer  is 
over.  He  also  believes  that  more  than 
1.500  newspapermen  will  be  on  hand 
to  cover  the  opening. 

In  discussing  the  applications  to 
date,  he  related  that  requests  for 
passes  have  come  from  dailies  and 
weeklies  in  every  stale,  from  Canada. 
South  America,  France  and  England. 
Some  newspapers  in  large  cities  near 
New  York  intimated  that  they  would 
like  to  have  men  regularly  assigned 
to  Fair  coverage,  he  said. 

OPEN  REPS  OFnCE 

Fred  M.  Van  Gieson,  formerly  with 
the  Hearst  organization  and  before 
that  with  the  Chicago  Tribune  adver¬ 
tising  department,  and  James  L.  Len¬ 
ox,  former  rotogravure  and  lolor 
comic  repre.sentative  in  ihe  east  for 
the  Chicago  Daily  News,  opened  a 
publishers’  representatives  office.  Van 
Gie.son  and  Lenox,  in  Rockefeller 
City,  New  York,  April  1.  The  organ¬ 
ization  represents  weeklies  and  maga¬ 
zines. 
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Recruit  Competent  Journalism 
Staffs,  Casey  Urges  Schools 

Sees  Liaison  of  Editors  with  AADDJ  Aiding 
Better  Professional  Standards,  But  Says 
More  Intelligent  Instructors  Are  Needed 


By  RALPH  D.  CASEY 

(  HAIRMAN,  DEPARTMENT  OF  JOURNALISM, 
UNIVERSITY  OF  MINNESOTA 
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THIS  SPRING  and  summer  a  half 
dozen  of  the  most  important  editorial 
and  publishing  groups  in  the  country 
will  be  asked  to  support  a  program 
aimed  to  bring  about  closer  and  more 
effective  co-operation  between  the 
press  and  the  well-established  schools 
and  departments  of  journalism. 

The  program  has  already  been  ap¬ 
proved  by  a  recently-created  National 
Council  headed  by  a  former  president 
of  the  American  Society  of  Newspa¬ 
per  Editors.  Included  in  its  mem¬ 
bership  are  teachers  of  journalism,  edi¬ 
tors  and  publishers.  Organized  to  at¬ 
tack  the  problem  created  by  the  over¬ 
supply  of  journalism  teaching  units 
(there  are  several  hundred  in  all  in 
the  country-good,  bad,  and  indif¬ 
ferent),  and  to  raise  journalistic-train¬ 
ing  standards  on  the  college  level,  the 
Council  faces  a  good  many  difficult 
croblems.  But  salutary  results  have 
flowed  from  its  first  deliberations. 

To  Demand  Greater  Competency 
To  begin  with,  publisher  and  editor 
members  at  last  January’s  meeting  in 
Chicago  gained  a  better  appreciation 
of  the  marked  progress  made  by  the 
leading  schools  in  advancing  journal¬ 
istic  instruction  in  the  last  decade  and 
arrived  at  a  completer  understanding 
of  the  service  given  to  the  nation’s 
press  by  these  instructional  units.  The 
Council  has  yet  to  examine  carefully 
the  work  in  those  courses  and  de¬ 
partments  not  now  holding  member¬ 
ship  in  the  Association  of  Schools  and 
Departments  of  Journalism. 

Secondly,  the  teachers  of  journalism 
on  the  Council  and  those  represented 
by  them  have  given  greater  thought 
to  their  objectives,  and,  if  the  Council 
survives  permanently,  journalism 
schools  can  be  expected  to  examine 
their  courses  of  study  more  critically 
and  more  regularly  and  to  demand 
greater  competency  in  both  their 
students  and  teachers  personnel. 
Standards  and  principles  which  will  be 
adopted  by  the  Council  this  year  will 
piece  new  emphasis  on  these  points. 

All  the  journalism  training  units  in 
the  country,  and  this  includes  the  32 
members  of  the  AASDJ  as  well  as 
those  outside  that  organization,  need 
clearly  to  define  their  objectives  and 
to  decide  what  they  are  aiming  at. 

Is  the  aim  of  the  larger  and  well- 
financed  schools  one  of  equipping  their 
students  so  richly  that,  granted  they 
have  talent  and  diligence,  they  may 
rise  in  middle  life  to  the  envied  posi¬ 
tions  in  journalism — the  star  reporter, 
the  Washington  correspondent,  the 
I'reign  editor  or  correspondent,  the 
news  executive,  the  first-rate  editorial 
''■riter  or  advertising  copy  writer  or 
director  or  business  manager? 

Initial  Choice  Governing  Factor 

l^e  can  be  certain  the  kind  of  stu- 
tent  peimitted  to  enter  a  journalis  m 
■cquer.ee.  the  type  of  training  he  re- 
ceives  in  the  Liberal  Arts  College  as 
'*'cll  as  in  journalism,  and  the  com¬ 
petency  of  his  instructors  will  deter¬ 
mine  the  answer  to  that  question. 

Does  the  school  of  journalism  con¬ 
tent  i'.sclf  with  training  graduates  who 


will  be  competent  to  fill  routine  posi¬ 
tions  but  who  lack  the  native  ability, 
tne  personality  traits,  the  proper  ad¬ 
justment  to  their  work,  or  the  really 
sound  professional  and  liberalizing 
education  to  rise  to  the  top  positions 
in  journalism? 

Again,  the  initial  choice  of  students 
and  the  other  factors  aforementioned 
will  govern. 

A  journalism  dean  who  is  forced  to 
answer  these  questions  may  reply  he 
has  prepared  his  young  men  and 
women  for  “leadership  ”  positions.  He 
cannot  answer  thus  and  keep  his  con¬ 
science  clear  unless  he  is  certain,  for 
one  thing,  that  his  department  or 
school  has  erected  some  bars  to  en¬ 
trance  and  has  made  some  progress  on 
a  personnel  testing  program.  All  of 
us  have  some  rough  methods  for  the 
elimination  of  the  unfit,  but  the  grade 
average  is  not  the  sole  test  and  it  is 
certainly  not  a  refined  criterion.  Until 
all  of  us  make  use  of  the  techniques 
of  the  testing  bureau  and  the  person¬ 
nel  service,  manned  by  expertly- 
trained  vocational  guidance  special¬ 
ists,  selection  of  a  student  body  will 
not  entirely  eliminate  the  square  pegs 
from  the  round  holes. 

I  think  journalism  deans  and  direc¬ 
tors  are  honest  with  themselves.  We 
all  know  that  in  the  present  state  of 
journalistic  training  we  are  turning 
out  two  types  of  students:  (1)  a 
group  that  will,  and  does,  rise  high  in 
journalistic  pursuits;  (2)  those  who 
perform  capably  in  routine  posts,  but 
who  cannot  be  expected  to  hold  man¬ 
aging  editorships,  or  direct  a  bureau 
at  Washington. 

Increase  Climbers,  Decrease  Laggards 

With  help  aiid  encouragement  from 
the  pre.ss  and  the  university  presi¬ 
dents  and  with  the  exercise  of  a  little 
wisdom  on  our  part,  we  can  hope  to 
increase  the  number  at  the  top  of  the 
ladder  and  decrease  the  number  of 
laggards  who  either  fail  to  make  good 
after  graduation  or  drift  hopelessly 
into  underpaid  niches  at  forty. 

And,  truth  to  tell,  while  many  pub- 
lishe.s  and  editors  go  after  the  cream 
of  the  crop  of  each  graduating  class, 
young  men  who  will  rise  above  the 
average  level  and  deliver  the  goods 
in  the  responsible  places  on  a  news¬ 
paper,  there  are  other  publishers  who 
make  no  such  demands.  They  want 
men  and  women  who  will  serve  faith¬ 
fully  as  good  average  reporters,  desk 
men,  and  advertising  solicitors.  These 
puohshers  never  give  a  thought  to  the 
long-view  career  ambition  of  a  re¬ 
cent  graduate. 

The  lack  of  a  conscious  and  wide¬ 
spread  tflort  to  staff  the  press  of  the 
country  with  the  best  brains  oblain- 
alilf.  wr.ether  Irian  journalism  sc’noois 
r  any  othor  source  of  supply,  is  trace- 
aijle.  no  doubt,  to  the  tradition  that 
j.'.urnait.'an  is  an  art  to  be  learned 
t.  y  in  .1  :  w  paper  and  requiring  no 
special  training. 

x.iuic  j..u.nalism  schools  must  ue- 
t  -.1111:10  whether  they  wish  to  train 
!■  d.rs  la-  followers,  or  both,  they  have 
1  another  proPlem  that  bears  on 


the  first.  Are  they  training  tech¬ 
nicians  or  technicians  plus? 

Happily,  the  limited  curriculum 
based  only  on  technical  courses  Ls  on 
the  wane  in  the  professional  school 
or  department  of  journalism.  Pro¬ 
gressive  journalism  schools  are  paral¬ 
leling  forward-looking  law  and  medi¬ 
cal  schools  in  seeking  to  widen  the 
outlook  of  future  practitioners  by  the 
introduction  of  course  material  of  a 
non-technical  nature.  They  are  build¬ 
ing  on  the  substructure  of  techniques, 
a  superstructure  which  offers  to  stu¬ 
dents  a  knowledge  of  the  social  his¬ 
tory  of  the  press,  a  pragmatic  under¬ 
standing  of  public  opinion,  propa¬ 
ganda.  and  censorship  as»  they  apply 
to  mass  agencies  of  impression,  some 
understanding  of  newspapers  in  for¬ 
eign  lands  and  states  other  than  their 
own,  a  real  insight  into  the  economics 
of  publishing,  the  role  of  communi¬ 
cations  in  political  and  social  life.  It  is 
my  impression  the  Council  which  met 
in  Chicago  approves  of  this  plan  of 
education  for  journalism. 

Nan-Technical  Stadies  Aid  Efficiency 
It  has  been  my  impression  also  that 
overloaded  technical  programs,  more 
or  less  common  a  decade  ago.  have 
given  way  to  a  wiser  concentration 
and  the  contraction  of  techniques  and 
an  expansion  of  non-technical  subject 
matter  in  most  schools.  This  has  been 
accomplished  without  affecting  the 
student's  efficiency  as  a  technical 
workman. 

While  this  trend  is  all  to  the  good 
it  is  a  mistake  to  assume  at  the  pres¬ 
ent  stage  of  journalistic  training  that 
since  some  small  departments  of  jour¬ 
nalism  cannot  offer  any  but  technical 
cour.ses,  they  should  be  frozen  out  of 
the  picture.  Limited  in  personnel  and 
budget,  some  of  these  departments  are 
nevertheless  performing  a  most  useful 
service  to  the  press  of  their  states. 
This  is  particularly  true  in  the  less 
populous  states  where  institutions  of 
learning  cannot  afford  a  large  staff  in 
a  department  of  journalism. 

Where  the  small  department  usual¬ 
ly  goes  wriing  is  in  playing  the  sedu¬ 
lous  ape  to  the  larger  school,  seeking 
with  a  two-man  faculty  to  offer  all 
forms  of  specialized  training.  Dissat¬ 
isfied  with  equipping  a  limited  num¬ 
ber  of  graduates  to  meet  the  needs  of 
the  newspapers  in  its  area,  the  de¬ 
partment  attempts  to  provide  under¬ 
graduates  with  training  tor  many  vo¬ 
cational  specialties  found  only  in  the 
larger  metropolitan  centers.  It  spreads 
itself  thin,  waters  its  curriculum,  and 
fails  to  simplify  its  program  to  suit 
the  legitimate  needs  of  a  particular 
gecgraphlc  setting. 

No  Standard  Criteria 
There  is  a  third  vital  problem  which 
the  Council  has  not  considered  and 
mry  never  feel  justified  in  attacking 
since  it  is  particularly  an  educational 
and  administrative  responsibility  with¬ 
in  the  college.  What  should  constitute 
the  best  qualifications  for  teaching 
journalism? 

Tnis  writer  holds  no  pedantic  no¬ 


standard  criteria  which  will  make  it 
possible  to  define  the  ideal  professor 
of  journalism.  The  man  himself  is  the 
test — not  a  slick  statement  that  he 
must  have  five  or  ten  years  of  news¬ 
paper  experience  or.  on  the  other 
hand,  the  M.A.  or  Ph.D.  degree,  or 
both  adequate  experience  and  the  ad¬ 
vanced  degree.  A  few  years  ago  the 
North  Central  Association  of  Schools 
and  Colleges  severely  penalized  a 
Middle  Western  college  because  two 
men  on  its  staff  possessed  no  academic 
degrees — not  even  the  garden-variety 
B.A.  Yet  one  was  a  celebrated  novel¬ 
ist,  known  the  world  over;  the  other 
equally  famous  as  a  great  choir  mas¬ 
ter.  Such  academic  mossbackism  is. 
of  cour.se.  nonsense. 

'  Nevertheless,  all  schools  must  try 
to  answer  these  questions:  Shall  we 
take  men  off  newspapers  or  magazines 
without  regard  to  academic  degrees? 

Do  we  prefer  the  M.A.  or  the  Ph.D. 
degree  to  years  of  actual  newspaper 
experience,  or  do  we  want  both  news¬ 
paper  training  and  advanced  academic 
training?  What  sort  of  active  experi¬ 
ence  in  journalism  is  desirable?  The 
trend  now  seems  to  be  in  the  direction 
cf  demanding  that  teachers  have,  in 
addition  to  sound  newspaper  back¬ 
ground,  the  M.A.  degree  as  a  mini¬ 
mum  academic  badge. 

Unfortunately,  the  desire  to  bring 
in  persons  who  have  presumably  faced 
rigorous  tests  in  a  graduate  .school  has 
induced  some  heads  of  departments  to 
overlook,  in  candidates  for  teaching 
jobs,  mediocre  work  as  newspaper¬ 
men.  Usually  the  newspajter  medi¬ 
ocrity  who  hies  himself  off  for  an.  M.A. 
becau.se  teaching  seems  attractive  may 
be  put  down  as  a  probable  mediocrity 
in  the  graduate  school.  Yet.  alas,  the 
shining  M.A.  label  is  all  the  creden¬ 
tial  that  .seems  to  be  needed.  Some 
department  heads  have  not  thoroughly 
scrutinized  the  entire  profe.ssional  and 
academic  record  of  such  candidates  in 
their  eagerness  to  add  men  with  ad¬ 
vanced  degrees  to  their  staffs. 

Says  Competent  Personnel  Needed 
This  writer  is  convinced  that  the 
most  crucial  problem  in  journalism 
teaching  today  is  not  curricula;  it’.s 
the  recruitment  of  competent  person¬ 
nel.  It  goes  without  saying  that  a 
wise  journalism  director,  other  things 
being  equal,  will  seek  a  man  who  has 
teally  made  an  excellent  mark  in 
journalism  and  has  capped  this  with 
some  graduate  training.  The  mediocre 
journalist  will  be  a  bad  teacher  re- 
gardle.ss  of  his  tidey  M.A  degree. 
Better  a  highly  intelligent  non-jour¬ 
nalist  with  some  imagination  and  un¬ 
derstanding.  One  of  the  outstanding 
records  in  bridging  journalism  and 
the  social  studies  has  been  achieved 
by  an  ex-new.spaperman  with  a  B.A. 
degree,  but  that  is  because  this 
teacher  is  not  a  mediocrity  but  a  man 
of  real  intelligence  and  ability. 

This  is  certainly  not  to  decry  the 
importance  of  advanced  graduate 
training.  If  .schools  of  journali.^an  are 
to  e.scape  the  trade-.school  blight,  they 
must  staff  their  faculties  with  men 
trained  to  .study  the  pre.ss  in  the  .same 
spirit,  objectivity,  and  regard  for  the 
truth  that  enables  the  trained  political 
‘■dentist  to  observe  and  analyze  po- 
iitic:il  phenomena.  My  appeal  is  to 
admi.ii.'^trators  to  exercise  greater  care 
:n  the  selecti.in  of  personnel. 

In  the  past  .schools  and  departments 
ef  journali.sm  have  desired  a  greater 
degree  of  co-operation  from  the  press 
and  have  willingly  .sought  the  guid- 
;.nce  of  publishers  and  editors  and 
their  helpful  advice.  The  formation 
t  f  the  Council  is  a  good  omen.  The 
Council  cannot  hope  to  solve  all  of  the 
basic  problems  in  education  for  jour- 
rali.'mi  but  it  can  assist  admini.«trators 
ard  teachers  in  arriving  at  a  more  use- 


tions  on  this  point.  There  c.in  be  no  tul  service  to  the  pre.ss  and  society. 


EDITOR 


PUBLISHER 


f  In  the  case  of  the  English  press  man 

C^QVftT*ClCr©  Ol  ^JGIXGITCLX  W  cl  Jr  ^  number  of  ways  whereby 

he  can  be  made  to  “play  the  game,” 
J  V>  *  11  Driscoll  explained.  “If  the  publisher 

PT*0  VI  hv  UnSCOll  o*’  ®  British  paper,  even  of  an  opposi- 

*  X  1  J^XXOWWii  p^pe,.  plays  the  he  can 

hope  to  become  a  peer.  An  editor  or 
T  1  j  i  TVT  TXfii  featured  writer  who  does  likewise 

Former  London  Correspondent  Says  News  Will  p,.obabiy  won’t  be  made  a  Lord  but 

he  may  be  knighted.  These  are  not 

Best  Be  Obtained  from  America  .  .  .  Sees  U.  S.  bribes  nor  is  there  anything  under¬ 
handed  about  them.  But  they  do 
Papers  Well  Prepared  for  Job  appeal  to  ambitious  people  who  want 

to  work  their  way  up;  especially  in 

IF  A  GENERAL  WAR  COMES  in  cr  it  may  turn  him  towards  the  West,  social  life.” 

Europe,  newspaper  coverage  will  Mr.  Driscoll  thinks  that  Germany  s  Furthermore.  Driscoll  said,  the  old 


Europe,  newspaper  coverage  will 
be  best  from  this  side  of  the  Atlantic. 

Joseph  Driscoll,  _  _ 

former  chief  of 
the  London  Bu¬ 
reau  of  the  New 
York  Herald 
Tribune,  said  this 
week  in  an  in- 
terv'iew  with 
Editor  &  Pub¬ 
lisher. 

■'In  Britain  and 
other  countries 
there  will  be 
complete  censor¬ 
ship,’  he  said.  Joseph  Driscoll 
“New's  will  cwme 


Furthermore.  Driscoll  said,  the  "old 


chance  of  winning  the  next  war  hinges  school-tie"  must  be  considered.  Many 
on  questions  which  cannot  be  an-  Lrindrin  newspapermen  including  star 
swered  until  the  war  actually  begins,  writer.s  on  the  opposition  press,  arc 
although  if  she  fights  the  same  group  old  school  mates  of  their  contempo- 
she  fought  in  the  Great  War  the  re-  raries  on  the  government  press  and  in 
suit  will  be  the  same,  all  the  more  so  the  Foreign  Ofhee. 
because  the  United  States  will  prob-  "Where  American  editors  pride 
ably  get  into  the  war  much  sooner,  themselves  on  printing  as  many  stories 


Says  It's  All  Up  to  Hitler 

“On  the  other  hand  several  new 
factors  must  be  considered:  Japan 


as  they  possibly  can,  English  editors 
take  pride  in  the  number  of  stories 
which  can  be  suppres.sed.  You  would 
be  amazed  at  the  extent  to  which 


from  the  propaganda  ministries  and  question  which  cannot  be  advanced 
any  reporter  who  becomes  too  in-  until  the  war  begii^.  ^ 


,  .  .  .  IT  j  cti  lilt:  fAiviii  lu 

and  Ital^  which  were  on  e  a  le  omitted  or  played  down 

side  in  the  last  war,  may  fight  w-ith  ^ 

Germany  m  the  next.  Whether  the  •• 

Reich  as  a  fighting  machine  is  stronger  ’  j  c  ^ 

or  weaker  now  than  in  1914  is  another  Regordinq  the  Cliveden  Set 

Another  method  used  by  English 


until  the  war  begins.  Finally  it  must  papers  is  to  clothe  an  article  in  ob- 
be  remembered  that  it  is  British  scute  terms.  This,  Driscoll  said,  is 


dependant  will  be  asked  to  leave  the  ue  rememoerea  mat  u  is  ■  •  ,  ,,  .  ‘ 

country.  As  in  1914  correspondents  PoHcy  never  to  enter  a  war  unless  the  Lo  idou  Tm.es  style.  A  -Times 

will  be  allowed  to  report  on^-  news  she  is  certain  of  winning  it.”  editorial  may  ramble  on  for  a  column 

favorable  to  the  coimtrj-  in  which  Whether  war  will  come  ls^  up  to  ortwo.so  ob.scurely  wordedthat  un- 
they  are  stationed.  Except  for  this  cen-  Hitler,  Driscoll  indicated.  “The  next  le.s.s  you  re  m  on  the  know  it  is 

sorship  American  papers  are  better  move  and  the  ones  after  that  are  up  impossible  to  tell  wha  it  is  driving  at. 


prepared  in  every  way  to  cover  a  to  him. 
war  than  they  have  ever  been."  in  Eun 

Ckoncet  for  War  "50-50" 

Mr.  Driscoll,  who  was  recalled  from  „ 

his  European  post  to  head  the  Herald 
Tribune’s  Washington  bureau,  arrived  Leavi 
from  London  on  March  30.  Last  May  ‘^■'al  i 
a  noteworthy  article  under  his  by-  turned 


to  him.  Hitler  is  running  the  show 
in  Europe  and  will  probably  con¬ 
tinue  to  do  so  as  long  as  he  survives. 


Driscoll  believes  that  the  Daily 
Telegraph  is  the  best  paper  in  Lon¬ 
don.  Although  it  is  con.servative.  it 


How  long  this  will  be  is  anyone’s  is  much  more  independent  than  the 
”  Times  and  has  not  hesitated  to  criti- 


Leaving  the  discussion  of  the  gen-  governmental  policy, 

eral  European  situation,  Driscoll  Americans  who  fear 

turned  to  the  British  press.  British  ^hat  their  correspondents  in  England 
control  arp  pxtremelv  ^emg  taken  in  by  the  so-called 


line  appeal^  in  the  Herald  Tribune  T  ^  CHveden^^U 

p’mg  a  complete  ex^sition  of  British  clever,  he  termine  British  foreign  policy,  is 

foreign  policy,  which  subsequent  censorship  as  in  the  dictator  states  q  ■  n.  statement  that  althoiiffh 
events  proved  correct  in  every  essen-  but  the  invisible  censor.ship  is  just  as  :  American  oress  chiefs 

tial  In  the  article  Driscoll  said  that  effective.  The  British  do  not  put  any  ,  ^  •.  a  J  .  chiefs 

Britain  would  not  fight  for  Cezcho-  criticism  or  censorship  of  the  press  oTThem 

Slovakia  and  intimated  that  the  latter  in  writing,  but  prefer  to  operate  along  ii  .  •  ,’i  c,,. 

dcmLn^  German  “su^btle,  voluntary  and  almost  social  ^ 

AJthough  th^  story  Wsed  a  hornet’s  Foflgn  Office  "Chill."  Writer.  ^^^'^leih^rhllod  ^pub ‘  se^jS^g 

nest  m  England,  being  debated  several  American  correspondent  who  for  news.” 

times  in^e  Hou^  of  C^mons  and  ^.fote  a  story  unfavorable  to  the  Mr.  Driscoll,  37,  went  to  his  London 

causing  Prune  Minister  Chamberlain  British  Government  might  never  be  post  in  July  1935  as  chief  of  bureau, 

many  animus  moments  of  explana-  jj  ^3^  objectionable.  But  He  joined  the  Herald  Tribune  in  May. 

tion,  Mr.  Driscoll  modestly  refuses  to  would  be  almost  sure  to  find  a  1930. 

refer  to  it  as  a  world  scoop.  The  m-  ^^^43,0  atmosphere  of  chilline.ss  the  He  is  over  6  feet  in  height,  power- 

next  time  he  went  to  the  Foreign  Of-  fully  built.  Married,  he  left  Z  his 


lines.” 

Foraign  Office  "Chill."  Writer. 


went  there  as  they  go  to  the  House 
of  Commons  or  the  Soviet  Embassy 
or  the  neighborhood  pub  searching 


refer  to  it  as  a  world  scoop.  The  in¬ 
formation  which  he  received,  he  ex¬ 
plained,  was  available  to  other  writers. 
It  is  not  on  record,  however,  that  any 
other  paper  carried  the  same  accurate 
summation  of  British  policy  at  that 
time. 

Driscoll  believes  the  chances  for  a 
war  in  Europe  in  the  immediate  fu¬ 
ture  are  “fifty-fifty.”  He  declined  to 
predict  when  the  outbreak  might 
occur. 

“The  nations  have  been  playing  at 
war  for  so  many  years.”  he  said,  "that 
no  one  should  be  surprised  if  it 
comes.  Armaments  have  been  piling 
up  at  a  tremendous  rate  and  someone 
may  decide  to  use  them.  However  this 
business  of  predicting  when  war  will 
come  is  nothing  more  than  gue.sswork 
plus  a  certain  amount  of  information. 

Englisli  Feel  War  I.  on  Wane 

“Communism,  does  not  now  seem  to 
threaten  Britain,  whereas  the  Fascists 
offer  a  direct  threat.  As  a  result 
England  is  lining  up  against  the 
Fascist  powers.” 

Britain’s  new  pledge  to  fight  for 
Poland  in  the  event  of  an  invasion  of 
that  country  will  be  extended  to  Ru¬ 
mania  and  eventually  to  Jugoslavia, 
Mr.  Driscoll  said.  'This  may  result 
in  one  of  two  things:  Stopping  Hitler 
in  the  East  may  stop  him  altogether 


certain  atmosphere  of  chilline.ss  the  He  is  over  6  feet  in  height,  power- 
next  time  he  went  to  the  Foreign  Of-  fully  built.  Married,  he  left  for  his 
fice  for  news.  This  undoubtedly  has  Washington  post  with  Mrs.  Driscoll  on 
an  indirect  effect.”  April  6. 


DALLAS  PUBLISHERS  HONORED 

Four  Dallas  publishers  were  recently  initiated  by  the  Dallas  professional  chapter  of 
Sigma  Deltam  Chi,  journalistic  fraternity.  L.  to  r:  William  T.  Tardy,  book  and  Spanish 
newspaper  publisher;  Ted  Dealey,  vice-president  of  Dallas  News  and  SNPA  president; 
Karl  Hoblitzelle,  principal  owner  of  Dallas  Dispatch-Journal;  Clarence  E.  Lini,  Dispatch- 
Journal  publisher;  and  Arthur  L.  Coleman,  Holland's  magazine,  president  of  the  Dallas 
chapter.  G.  B.  Dealey,  News  publisher,  father  of  Ted  Dealey,  was  in  charge  of 
initiation  ceremonies. 


Canadian  Papers  Now 
Get  AP  Wirephotos 

For  the  first  time  in  the  history  of 
news  picture  transmission  by  regu¬ 
lar  leased  wires.  Canada  and  the 
U.  S.  were  joined  this  week  by  exten¬ 
sion  of  the  12,000-mile  Associated 
Pre.ss  Wirephoto  network  to  Toronto. 
Ontario,  to  serve  both  the  Toronto 
Telegam  and  the  Toronto  Daih/  Star. 

Regular  daily  service  to  the  two 
newspapers  began  Monday,  April  3, 
O.  S.  Gramling,  executive  assistant  in 
charge  of  membership,  told  Editor  & 
Publisher. 

77  Papers  Now  Get  Service 

The  establishment  at  these  two 
newspapers  of  regular  stations  on  the 
cross-continent  Wirephoto  chain 
brings  to  33  the  total  number  of  .sta¬ 
tions  and  increa.ses  to  77  the  number 
of  newspapers  receiving  news  photos 
from  Wirephoto.  The  AP  also  has 
24  portable  Wirephoto  transmitters 
either  used  regularly  to  feed  news 
pictures  into  the  Wirephoto  network 
or  available  for  assignment  to  the 
scene  of  a  story  in  the  event  of  a 
news  emergency. 

Twelve  more  portable  transmitters 
are  in  the  possession  of  Wirephoto 
member  papers  for  their  own  use  in 
sending  pictures  in  their  respective 
territories.  The  AP  Wirephoto  serv¬ 
ice  was  established  on  Jan.  1.  1935. 

The  Toronto  Globe  &  Mail  has  been 
receiving  the  Times  Wide-World 
Wired  Photos  since  Dec.  14,  1936. 

■ 

Daily's  Map  Stretches 
Nazis'  Elastic  Border 

City  wide  attention  was  drawn  in 
Salt  Lake  City  during  recent  Euro¬ 
pean  developments  to  a  unique  win¬ 
dow  display  featured  by  the  Salt  Lake 
Tribune-Telegram. 

Displaying  a  comprehensive  map 
of  Europe  with  descriptive  pictures, 
and  summary  to  explain  the  march 
of  Hitler,  and  at  the  same  time  high¬ 
light  Tribune-Telegram  news  ser¬ 
vices  and  picture  coverage,  ar¬ 
rangers  of  the  window  also  utilized 
a  heavy  elastic  band,  held  in  place 
with  pins,  in  defining  the  ever  ex¬ 
panding  frontier  of  Germany.  To 
avoid  a  “cartographer’s  headache”  in 
revising  the  map  after  each  new 
German  territorial  absorption  the 
rubber  boundary  was  established  and 
properly  stretched  after  each  new 
conquest  made  by  Hitler. 

A  traffic  jam  as  a  result  of  a  Nazi 
debate  around  the  Tribune-Tele¬ 
gram  window  also  made  front  page 
news  in  a  rival  evening  newspaper. 

CAWL  QUITS  INQUIRER 

Dr.  Franklin  R.  Cawl,  in  charge  of 
merchandising  and  research  for  the 
Philadelphia  Inquirer,  and  previously 
in  a  similar  capacity  with  the  Phila¬ 
delphia  Public  Ledger,  resigned  re¬ 
cently  to  join  the  Farm  Journal,  re¬ 
cently  consolidated  in  Philadelphia 
with  the  Farmer's  Wife  magazine.  He 
will  be  in  charge  of  the  magazines 
research  and  merchandising.  The  In¬ 
quirer  has  merged  the  department  he 
formerly  headed  with  that  of  Harry  A. 
Casey,  general  promotion  manager, 
who  has  taken  over  Dr.  Cawl's  duties. 
Mr.  Casey  has  been  with  the  Inquirer 
since  last  August. 

STODGHILL  TO  SPEAK 

Howard  Stodghill,  circulation  rep¬ 
resentative  of  the  general  manage¬ 
ment  of  the  Hearst  newspapers,  and 
^  Floyd  Hockenhull,  Chicago,  publish¬ 
er  of  Circulation  Management,  will 
address  the  meeting  of  the  New  York 
State  Circulation  Managers’  Associa- 
f  tion  to  be  held  here  April  18-19  at 
the  Onondaga  Hotel.  Syracuse. 
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Ingersoll  Publisher 
of  New  P.M.  Paper 
Planned  in  N.  Y. 

Publisher  of  Time  Magazine 
Leaving  April  10  to  Take 
Up  New  Duties 

Latest  step  in  the  development  of 
the  proposed  New  York  evening  news¬ 
paper  was  the  announcement  this 
week  in  New  York  by  Publications 
Research.  Inc.,  which  has  been  sur¬ 
veying  the  field  for  the  project  since 
last  Oct.  1.  that  Ralph  McAllister 
Ingersoll,  who  has  been  publisher  of 
Time  magazine  since  1937,  has  defi¬ 
nitely  as.sociated  himself  with  the 
venture  as  publisher. 

Mr.  Inger.soll  told  Editor  &  Pub¬ 
lisher  that  he  is  taking  an  “indefinite 
leave  of  ab.sence”  from  Time,  which 
becomes  ell'cctivc  April  10.  to  head 
the  new  enterprise. 

Rumors  have  been  circulating  to  the 
effect  that  he  was  a  silent  member  of 
Publications  Research.  Inc.,  but  he  had 
denied  them  and  this  is  his  first  defi¬ 
nite  confirmation  to  that  effect. 

Edward  Sfanley  Is  Edilor 
Edward  Stanley,  former  head  of  the 
Associated  Press  Photo  Service  and 
its  Wirephoto  transmission  system, 
who  has  acted  as  spokesmen  for  the 
group  since  his  resignation  from  the 
AP  last  year,  w’ill  carry  the  title  of 
editor  of  the  new  paper,  Mr.  Ingersoll 
told  Editor  &  Publisher. 

Publication  of  the  paper,  which,  it 
is  expected,  will  mark  a  new  de¬ 
parture  in  metropolitan  New  York 
journalism,  still  is  indefinite,  he  said, 
as  there  is  “much  laboratory  work 
still  to  be  done.” 

In  this  connection  he  asked  Editor 
&  Publisher  to  point  out  that  “there 
are  no  jobs  available  right  now  but 
we  are  leaving  the  door  open  until 
we  are  ready.” 

When  the  organization’s  work  on 
technical  problems  has  been  disposed 
of,  he  added,  “we  will  begin  hiring 
help.” 

“What  we  want  right  now  is  to  be 
let  alone  so  that  we  may  go  into  the 
laboratory’  and  get  this  thing  straight¬ 
ened  out,”  he  said.  No  name  for  the 
publication  has  been  selected,  he  added. 

The  new  executive  said  he  would 
establish  offices  Monday  in  the  Salmon 
Tower  Building  where  Publications 
Research,  Inc.,  is  located,  and,  he  said, 
he  believed  the  organization  will  re¬ 
main  there  only  temporarily  since 
I  larger  quarters  are  needed.” 

Associated  with  Messrs.  Ingersoll 
and  Stanley  are  S.  Dashiell  Hammett, 
author  of  the  "Thin  Man”  fame,  who 
has  been  interviewing  “likely  appli¬ 
cants”  for  jobs;  Harry  C.  Cushing,  of 
Ae  banking  firm  of  E.  H.  Rollins  & 
wns.  Inc.,  who  is  handling  financial 
details;  and  John  Wharton,  New  York 
attorney,  who  is  a  corporation  lawyer. 

Mr.  Ingersoll  before  his  association 
with  Time  was  managing  editor  of 
fortune  from  1930  to  1935  and  from 
1925  to  1930  an  editor  of  New  Yorker 
magazine. 

Henry  R.  Luce,  publisher  of  Time, 
r  **'  a  statement  on  Mr.  Ingersoll’s  new 
position,  said; 

Time.  Inc.,  has  no  intention  of 
entering  the  daily  field  directly  or  in- 
"  . .  •  However,  in  view  of  our 

mterest  in  progressive  ideas  for  effec- 
d  journalism.  Time.  Inc.,  is  glad  to 

fplease  Mr.  Ingersoll  from  his  present 
II  |®sponsibility  in  order  that  he  may 
Ic  ave  an  opportunity  to  develop  his 
P  ans  with  an  entirely  different  crowd 

it  m  associates. 


“Neither  Time,  Inc.,  nor  any  execu¬ 
tive  of  Time,  Inc.,  has  any  responsi¬ 
bility,  financially  or  otherwise,  for 
Mr.  Ingersoll’s  proposed  paper.  With 
highest  appreciation  of  his  work  as 
one  of  the  management  of  Time.  Inc., 
we  wish  him  all  success  in  his  enter¬ 
prise.” 

■ 

Col.  Knox  Back,  Plans 
Buenos  Aires  Bureau 

Chicago.  April  5 — In  the  interest  of 
closer  relationship  between  South 
Americans  and  the  United  States. 
Colonel  Frank  Knox.  Chicago  Daily 
News  publi.sher.  told  Editor  &  Pub¬ 
lisher  here  today  the  Daily  News  is 
planning  to  establish  a  news  bureau 
in  Buenos  Aires.  Argentina,  in  the 
near  future. 

Col.  Knox,  who  returned  today  from 
an  e.xtonded  tour  through  South 
America,  .said  a  stf'ff  correspondent 
would  be  appointed  to  cover  interpre¬ 
tive  news  I  nun  all  .sections  of  the 
continent.  He  remarked  a  newspaper 
man  can  do  an  amazing  job  of  cover¬ 
age  through  the  use  of  .'lirplanes  in 
South  .America. 

Col.  Knox  exprc.ssed  a  confident  at¬ 
titude  toward  revived  business  activ¬ 
ity,  asserting  there  was  a  "bullish 
sentiment”  during  March.  "If  we  can 
get  through  April  without  a  Euro¬ 
pean  war  starting,  indications  are  that 
such  dangers  would  be  reduced  to  a 
minimum  and  1939  ought  to  be  a  very 
much  better  year  than  1938  from  a 
business  standpoint.’’  he  said. 

■ 

U.  S.  Order  on  Carriers 
Under  Wage  Act  Due 

Washington.  D.  C..  April  6— Pub¬ 
lishers  probably  will  know  next  week 
what  conditions  the  Children's  Bureau 
intends  to  impose  upon  newspaper 
carrier  employment  pursuant  to  the 
Fair  Labor  Standards  Act. 

The  Industrial  Division  of  that 
agency  has  completed  its  study  of 
voluminous  testimony  taken  at  a  hear¬ 
ing  in  this  city  Feb.  16.  has  digested 
two  briefs  filed  in  behalf  of  American 
Newspaper  Publishers'  Association 
and  regional  groups,  and  has  sub¬ 
mitted  its  report  and  findings  to  Miss 
Katharine  F.  Lenroot.  Chief  of  the 
Children's  Bureau. 

A  formal  order  is  being  prepared. 
Hope  had  been  expre.ssed  that  the 
findings  might  be  made  public  this 
week,  but  present  indication  is  that  it 
will  go  over  for  several  days. 

■ 

Ho-ward  Urges  U.  S. 
Unity  to  Balk  War 

Rather  than  wait  for  a  miracle  to 
prevent  a  general  war.  the  American 
people  should  apply  the  same  toler¬ 
ance,  intelligence  and  spirit  of  unity 
which  characterized  this  nation  dur¬ 
ing  the  World  War  to  efforts  to  pre¬ 
vent  a  new  war,  Roy  W.  Howard, 
president  and  editor  of  the  New  York 
World-Telegram,  said  in  a  special 
radio  broadcast  from  Paris.  France. 
Wednesday  night. 

"What  would  happen  were  Amer¬ 
ica  to  become  involved  in  a  war  is 
well  understood.”  Mr.  Howard  said. 
“American  patrioti.sm.  which  has  been 
ridiculed  and  blighted  by  small-time 
humorists,  would  enjoy  a  rebirth. 
Business  and  government  would 
shelve  their  disagreements.  Capital 
and  labor  di.sputes.  as  well  as  inter¬ 
labor  disputes,  would  go  in  the  dis¬ 
card. 

“America  again,  as  in  1917.  would 
unite  to  win  a  war.”  Why,  then,  he 
asked,  cannot  the  same  intelligence 
be  used  in  an  economical  fight  now 
to  prevent  such  a  war.  which,  "con¬ 


ceivably  destroys  not  only  the  de¬ 
mocracies  of  Europe  but  our  own  as 
well.’' 

Mr.  Howard  urged  that  the  coun¬ 
try  apply  itself  to  the  problem  of 
eliminating  unemployment  through 
measures  which  would  permit  a  “re¬ 
vival  of  American  business.”  'This, 
he  continued,  would  be  a  “terrific 
shock”  to  the  dictatorships,  since  it 
would  rob  them  of  their  contention 
that  only  a  totalitarian  regime  can 
cope  with  modern  economics. 

Mr.  Howard’s  broadcast,  which  was 
relayed  to  New  York  by  short-wave 
and  broadcast  nationally  over  station 
WJZ,  came  as  a  climax  to  the  series 
of  articles  which  he  has  been  writing 
for  the  Scripps-Howard  newspapers, 
during  a  tour  of  the  principal  Euro¬ 
pean  capitals.  Mr.  How'ard,  with 
Mrs.  Howard,  is  expected  to  return 
to  the  U.  S.  late  this  month. 

■ 

Tribute  to  Press  in 
Douglas  Confirmation 

Washington,  D.  C.,  April  5  —  If 
ntwspapermen  have  found  no  ground 
foi  rejecting  the  nomination  of  Wil¬ 
liam  O.  Douglas  for  Associate  Justice 
of  the  Supreme  Court  of  the  United 
States,  the  nominee  should  be  con- 
liimed.  Senator  Francis  T.  Maloney, 
Democrat,  of  Connecticut,  told  his 
colleagues  as  he  began  the  only  speech 
v.'hich  was  neces.sary  to  place  the  for¬ 
mer  Securities  and  Exchange  Com¬ 
mission  head  on  the  high  bench. 

“I  believe  that  Washington  is  the 
liest  advised  and  best  informed  city 
in  the  world.”  said  Senator  Maloney. 
“It  has  the  good  fortune  to  have  in 
it  the  outstanding  newspapermen  of 
the  world,  and  if  there  was  something 
wrong  they  would  have  found  it  out 
by  now.  But.  quite  to  the  contrary, 
these  men  of  unusual  ability  and 
training  have  combed  the  life  of 
Chairman  Douglas  of  the  Securities 
and  Exchange  Commission  from  the 
day  of  his  birth;  and  we  find,  as  a 
result,  perhaps  as  romantic  a  tale  as 
has  been  told  since  the  Civil  War.” 

■ 

REPORT  ON  BUND  PAPERS 

Washington.  D.  C.,  April  5 — An  in¬ 
quiry  by  the  Federal  Bureau  of  In¬ 
vestigation  disclosed  four  newspapers 
printed  in  the  U.  S.  under  German- 
American  Bund  sponsorship,  a  report 
released  today  by  Attorney  General 
Frank  Murphy,  asserts.  'The  probe 
covered  a  period  ending  Dec.  31,  1937. 
The  newspapers,  each  called  “Der 
Deutsche  Weekruf  und  Beobachter,” 
and  published  in  New  York,  Phila¬ 
delphia,  Chicago  and  Los  Angeles,  are 
controlled  by  three  corporations  and 
in  turn  owned  by  A.  V.  Publishing 
Corp.,  says  the  report.  The  A.  V. 
Publishing  Corp.  was  described  as  the 
official  organ  of  the  German-Ameri- 
can  Bund  and  the  Gcrman-American 
Business  League,  and  was  incorporated 
in  New  York  March  27.  1937.  Fritz 
Kuhn  is  president. 

■ 

TO  LAUNCH  DAIRY  DRIVE 

Passed  by  the  state  legislature  of 
Washington,  the  new  $100,000  a  year 
national  advertising  of  the  dairy  prod¬ 
ucts  bill  has  been  signed  by  the  gov¬ 
ernor.  who  will  appoint  a  5-man  com¬ 
mission  in  the  dairy  industry  of  the 
state  to  administer  the  law,  somewhat 
similar  to  the  state  apple  advertising 
law. 

■ 

ED.  BRADLEY  DIES 

Ed.  H.  Bradley,  political  reporter  for 
the  Atlanta  Journal,  died  April  5  while 
on  vacation  at  Lanark,  Fla.  He  had 
been  associated  with  the  Journal  for 
21  years,  and  was  one  of  the  state’s 
best  known  political  writers. 


3  Minneapolis 
Dailies  Sign 
Guild  Contracts 

All  Tribune.  Journal.  Star 
Editorial  Workers  Covered 
...  120  Others  Included 

The  first  contract  between  the  three 
Minneapolis  daily  newspapers  and  the 
Twin  Cities  Newspaper  Guild  was 
signed  April  1.  The  contract  covers 
120  commercial  department  workers 
at  the  Minneapolis  Tribune,  as  well 
as  editorial  employes  of  the  Tribune. 
Journal  and  Star.  The  agreement  re¬ 
places  a  bulletin  board  statement  of 
policy  posted  July  1.  1937.  and  con¬ 
tinues  most  of  the  major  clauses. 
CoRtains  Usual  Guild  Clauses 
Major  hour  provisions  provide  a  5- 
il;.y.  40-hour  week,  with  the  principal 
share  (jf  (.vertime  paid  for  in  straight 
time  off  or  cash.  The  editorial  pay 
scale  langes  from  $100  a  month  for 
beginners  to  $200  a  month  after  four 
years'  experience.  The  wage  scale 
for  Tribune  commercial  employes  re¬ 
mains  to  be  negotiated. 

Severance  pay  will  be  based  on  one 
week's  pay  for  every  30  weeks  of 
.“rervice.  total  indemnity  not  to  exceed 
15  week,-;'  pay.  Death  benefits  will 
not  exceed  10  weeks’  pay.  Standard 
practices  on  vacation  and  sick  leave 
are  continued.  The  contract,  which 
is  in  effect  until  March  31,  1940,  has 
no  guild  shop  clause,  but  states  that 
guild  members  need  not  cross  a  picket 
line. 

Chicago  Guild  Strike  Continues 

CHICAGO,  April  6 — Hearing  on  the 
t  hicago  Newspaper  Guild’s  reply  to 
the  management’s  injunction,  together 
with  contempt  charges  filed  against 
the  guild  by  the  Chicago  Hearst  News¬ 
papers  and  Walgreen’s  intervening 
petition,  was  continued  April  6  until 
Aoril  10  bv  Superior  Judge  G.  C. 
Niemeyer.  Meanwhile  the  guild  srtrike 
entered  its  fifth  month. 

Seattle  Guildsmen  Arrested 

A  POLICE  emergency  squad  on  April 
1  arrested  three  American  News¬ 
paper  Guild  members  in  Seattle  on  a 
charge  of  distributing  handbills  with¬ 
out  a  license.  Police  said  the  three — 
Bob  Camozzi,  a  guild  international 
vice-president;  Claude  M.  Smith,  guild 
chapter  executive  secretary,  and  Mary 
Yowel.  22.  stenographer — were  passing 
out  literature  at  the  Sears,  Roebuck 
store  urging  customers  to  refrain  from 
patronizing  the  company  on  the 
ground  it  advertising  in  the  Chicago 
American  and  the  Herald  &  Examiner. 
They  were  released  on  their  recogni¬ 
zance. 

Arrest  Boston  Guildsmen 

THREE  MEMBERS  of  the  Bo.-ton 
New.spaper  Guild  and  the  president 
of  the  Boston  League  of  Women  Shop¬ 
pers  were  arrested  by  Boston  police 
on  April  1  for  distributing  handbills 
in  violation  of  a  city  ordinance.  The 
handbills,  distributed  in  front  of  the 
Sears,  Roebuck  store,  called  attention 
to  the  fact  that  the  Sears  organi7.ation 
placed  advertising  in  the  strike-bound 
Chicago  Herald  &  Examiner.  The 
three  newspapermen  arrested  were 
Luther  Conant,  Boston  Herald:  Sam¬ 
uel  Cutler  and  Charles  Whipple, 
Globe. 

BBB  AD  CLINIC 

Philadelphia,  April  3 — The  first  of 
a  series  of  advertising  clinics  to  be 
conducted  by  the  Better  Business 
Bureau  of  Philadelphia  will  be  held 
April  11  at  the  Bankers  and  Manu¬ 
facturers  Club. 


10 


EDITOR  &  PUBLISHER 


■Qd-vetihina 


Newspapers  Aided  Daily  Uses  4  Pages  for 
jf  1  tT  A  Oi  '  Institutional  Message 

Adam  Hat  Stores 
Rise  in  14  Years 


Company  Utilizes  Radio, 
Publicity  and  Dailies  in 
3-Comered  Drive 


Adam  Hat  Stores.  Inc.,  retailers  and 
wholesalers  of  men’s  hats,  revealed 
itself  as  a  firm  believer  in  advertising 
this  week  through  the  words  of  its 
advertising  manager,  Leon  S.  Gold¬ 
berg. 

"Buying  advertising  is  like  buying 
an  annuity,”  Mr.  Goldberg  told  Editor 
&  Publisher  Tuesday  afternoon.  He 
said  that  every  time  he  buys  more 
advertising  he  believes  he  is  buying 
another  "insurance  policy.” 

Three  Mediums  Used 
Newspapers  play  an  important  part 
in  the  Adam  Hat  advertising,  he  stated. 
The  organization  requires  the  co-op¬ 
eration  of  radio,  publicity  and  news¬ 
paper  advertising  although  the  ap¬ 
proach  of  each  is  separate  and  distinct. 

Tn  newspapers  we  try  to  create 
atmosphere  and  prestige  and  our  ads 
are  more  or  less  institutional,”  he  said. 
Tn  radio  we  try  to  reach  the  mass  of 
people  through  the  medium  of  prize 
fights  and  so  forth."  The  publicity  is 
a  "heart  string  proposition,”  he  said, 
adding  that  they  tie-up  with  cele¬ 
brities  of  the  stage,  screen  and  sport 
world  and  attempt  to  create  good-will. 

Adam  Hat  Stores  have  capitalized  on 
the  drawing  power  of  big  prize  fights 
sponsoring  blow-by-blow  descrip¬ 
tions.  Supplementary  day-time  pro¬ 
grams  are  used  locally  occasionally  in 
some  cities  on  a  once-a-week  basis 
At  the  present  time  Adam  Hat 
Stores  are  using  about  125  newspapers 
with  three-column  five-inch  copy.  At 
the  peak  of  the  last  buying  season, 
late  in  the  fall,  close  to  seven  hundred 
papers  were  used.  In  addition  to  this, 
about  500  additional  newspapers 
carry  advertising  placed  by  retailers 
of  Adam  Hats.  Mats  are  prepared  by 
Adam  Hat  Stores  but  there  is  no  co¬ 
operative  payment  plan. 

Want  Mass  Circulation 
Mr.  Goldberg  stated  that  they  are 
looking  for  mass  circulation  and  that 
they  can’t  do  volume  business  with¬ 
out  it.  He  said  that  they  "buy  news¬ 
paper  space  across  the  board,”  and  if 
there  is  duplication  in  circulation  it 
doesn't  matter. 

The  Adam  Hat  Stores  started  na¬ 
tional  advertising  about  a  year  and  a 
half  ago  when  they  opened  their 
wholesale  department.  A  campaign 
using  the  three  mediums  mentioned 
preceded  the  announcement  of  the 
wholesale  department,  Mr.  Goldberg 
stated. 

Mr.  Goldberg  concluded  that  he 
would  not  eliminate  either  newspa¬ 
pers.  radio  or  publicity.  Each  does  a 
job.  in  his  opinion.  A  test  of  outdoor 
advertising  in  New  York  this  year 
may  be  followed  by  more  general  use 
of  that  medium,  he  intimated. 

"Properly  spent  advertising  money 
has  always  come  back  to  u.s,"  Mr. 
Goldijerg  said,  adding  that  they  had 
never  lost  a  cent  by  spending  too 
much. 

ELECTED  to’ ANA 

National  Ice  Advertising,  Inc.,  Chi¬ 
cago,  Ill.  has  been  elected  to  member¬ 
ship  in  the  Association  of  National 
Advertisers,  Inc. 


Pointing  out  the  Waukegan  (Ill.) 
News-Sun  spends  $127,543  more  per 
year  in  Lake  county  than  the  total 
amount  it  receives  from  local  display 
advertisers,  the  paper  recently  devoted 
four  pages  to  institutional  advertising. 
One  page  states  the  News-Sun’s  year 
expenditures  in  Lake  county  total 
$280,944,  including  $161,328  for  payroll 
and  $119,616  for  local  taxes,  supplies, 
services,  etc. 

Another  page  is  devoted  to  the  pa¬ 
per's  personnel,  showing  306  persons 
are  necessary  to  produce  and  deliver 
the  News-Sun.  Pictures  of  86  of  the 
employes  are  included  in  the  lay-out. 
Added  information  reveals  that  628 
persons  are  supported  wholly  or  in 
part  through  News-Sun  earnings. 
The  average  News-Sun  employe  has 
had  continuous  employment  for  6^4 
years.  The  other  two  pages  feature 
the  paper's  circulation  coverage  and 
advertising  value. 


Raymond  Rubicam 


Among  Advertising  Folk 

RAYMOND  RUBICAM.  chairman  of 
the  board  of  Young  and  Rubicam. 
is  chairman  of  the  Professional  Divi¬ 
sion  for  the  1939 
campaign  of  the 
Greater  New 
York  Fund.  The 
drive  opens  April 
17.  Also  serving 
on  the  committee 
are:  H.  W.  Mc- 
Graw,  vice- 
president  of  Mc- 
G  r  a  w  -  Hill, 
chairman  of  the 
trade  paper  sec- 
t  i  o  n  ;  V.  Flan¬ 
nery.  vice-presi¬ 
dent  of  Young  £: 
Rubicam.  chairman  of  the  graphic  arts 
section;  C.  B.  Bowles,  chairman  of  the 
board  of  Benton  &  Bowles,  chairman 
of  the  advertising  section;  Earl  Mc¬ 
Hugh.  of  Hearst  Publications,  chairman 
of  the  magazine  publi.shing  section; 
and  H.  Iron,  general  manager  of  Stein¬ 
way  Pianos,  chairman  of  the  music  in¬ 
dustry  and  publishing  section. 

George  E.  Ruppert.  president  of  the 
Jacob  Ruppert  brewery.  New  York, 
announced  this  week  the  appointmeni. 
effective  April  1,  of  Bruce  Ashby,  of 
New  York  and  Greenwich.  Conn.,  as 
director  of  adverti.sing  and  sales  pro¬ 
motion  for  Ruppert  beer  and  ate. 

Vincent  M.  Carroll.  St.  Louis,  vice- 
president  in  charge  of  public  relations 
and  advertising  of  the  Southwestern 
Bell  Telephone  Co.,  and  a  former 
new’spaperman.  has  been  elected  to  its 
board  of  directors.  He  joined  the 
company  in  1927  as  a.ssistant  to  the 
president  and  in  1933  was  made  vice- 
president. 

John  F.  Saunders,  formerly  with 
Batten.  Barton,  Durstine  &  O.sborn. 
Inc.,  has  joined  Paris  &  Peart  as  ac¬ 
count  executive  and  copy’  writer. 


SUMNER  NOMINATED 

G.  Lynn  Sumner,  president,  of  the  G.  Lynn 
Sumner  Company,  Inc.,  has  been  nominated 
for  the  presidency  of  the  Advertising  Club 
of  New  York.  The  annual  elections  will 
take  place  May  9.  There  is  no  opposing 
candidate.  Candidates  for  other  offices 
are:  John  A.  Zellers,  vice-president  and 
assistant  general  manager.  Remington  Rand, 
Inc.,  for  vice-president;  James  A.  Brewer, 
president,  Brewer-Cantelmo  Co.,  Inc.,  *or 
treasurer;  and  Lowell  Thomas,  retiring  pres¬ 
ident,  and  Joseph  F.  Delaney,  vice-presi¬ 
dent,  Davis,  Delaney  &  Harris,  Inc.,  for 
directors. 

G.  William  Anderson,  formerly 
president  of  Anderson  &  Joy,  Inc.,  is 
now  account  executive  and  merchan¬ 
dising  director  of  Dillingham,  Liver¬ 
more  &  Durham,  Inc. 

Thayer  P.  Draper,  a.ssistant  traffic 
manager.  Lennen  &  Mitchell.  Inc.,  has 
resigned  to  join  the  sales  staff  of  Shell- 
mar  Products  Corp..  cellophane  con¬ 
verters. 

Herbert  C.  Levenson,  formerly  ad¬ 
vertising  manager  of  Kresge  Depart¬ 
ment  Store,  Newark,  N.  J.,  has  joined 
Norman  D.  Waters  &  Associates,  Inc.. 
Newark  agency.  He  is  in  charge  of 
men's  wear  advertising. 

Stanton  E.  Van  Wie.  formerly  ad¬ 
vertising  and  sales  promotion  manager 
of  Beech-Nut  Packing  Co.,  and  Davis 
Baking  Powder  Co.,  has  joined  the 
National  Tea  Co..  Chicago,  in  a  similar 
capacity. 

James  M.  Bennett,  former  newspa¬ 
perman  and  manager  of  the  Philadel¬ 
phia  Electric  Co.,  public  relations  de¬ 
partment.  has  been  named  assistant  to 
the  president.  George  Conover  suc¬ 
ceeds  Bennett. 

David  W.  Tibbott  has  been  appointed 
director  of  advertising  for  the  New 
England  Mutual  Life  Insurance  Co. 
after  resigning  as  an  account  execu¬ 
tive  from  the  Boston  office  of  Batten. 
Barton.  Durstine  and  Osborne. 

Edwin  Schneeberg,  script  writer,  has 
joined  the  radio  department  of  N.  W. 


MICKEY  MOUSE  IN  5.  O.  ADS  IN  WEST 

SAN  FRANCISCO.  April  .5 — Standard  Oil  Company  of  California  this  week 
initiated  its  spring  gasoline  and  oil  advertising  campaign  featured  by 
h.rge  space  newspaper  copy  pre.'^enting  Walt  Disney's  animal  characters, 
Mickey  blouse.  Donald  Duck  and  his  pals  will  cavort  to  tuneful  jingle  copv 
approximately  once  weekly  in  newspapers  throughout  the  far  west.  McCann- 
Erick.son  officers  here  .said.  A  Disney  “travel  tykes”  weekly  will  be  distributed 
tliiough  service  stations,  with  .a  race  to  the  Golden  Gate  Expo.sition  as  a 
continuity  feature.  Copy  is  based  on  Ross  Federal  Research  Corporation  in- 
tei  views  with  50.000  motorists.  Color  will  be  used  in  Sunday  newspaper 
sections. 


Ayer  &  Son,  Inc.,  in  New  York  Richard 
Werner  Stitt,  formerly  of  the  R.  H. 
Macy  Co.,  New  York,  is  now  in  the 
business  -  production  department  in 
Ayer's  Philadelphia  office. 

Edward  T.  Loveday,  for  10  years  on 
the  old  Albany  (N.  Y.)  Knickerbocker 
Press  advertising  staff,  has  joined  the 
Hevenor  Advertising  Agency.  Inc.,  Al¬ 
bany,  as  an  account  executive. 

Henry  Gorski,  advertising  manager 
of  P.  Ballantine  &  Sons,  Newark,  N.  J„ 
and  Mrs.  Gorski  are  the  parents  of  a 
son,  Richard  Henry,  born  April  2. 

A.  Edwin  Macon  has  been  appointed 
art  director  of  Brown  &  Thomas  Ad¬ 
vertising  Corp.,  New  York.  Previously, 
Mr.  Macon  was  with  Stanley  A. 
Brown,  who  recently  became  president 
of  Brown  &  Thomas. 

Frank  B.  Howe,  formerly  with  the 
Raymond  R.  Morgan  Co.,  Hollywood. 
Cal.,  agency  and  William  A.  Wood. 
recently  with  the  Powell  Press  Serv¬ 
ice.  Los  Angeles,  have  formed  Howe 
&  Wood,  a  publicity  firm,  which  has 
taken  over  the  publicity  department 
of  the  Raymond  R.  Morgan  agency. 

■ 

Campaigns  and  Accounts 

COPY  ON  Dr.  Caldwell,  Inc.,  Monti- 
cello.  Ill.,  makers  of  Syrup  of  Pepsin, 
is  being  reinstated  in  approximately 
200  newspapers  through  Benton  & 
Bowles,  Inc.,  Chicago. 

H.  C.  Brill  Co.,  Inc.,  Newark,  N.  J., 
manufacturers  of  E-Zee  Freez  and 
Brill's  Spaghetti  Sauce,  has  placed  its 
account  with  W.  I.  Tracy,  Inc.,  New 
York.  Radio  and  newspapers  will  be 
u.sed  on  extensive  campaigns  for  both 
products. 

Both  newspapers  and  magazines 
will  be  used  in  the  most  extensive  gas 
refrigerator  drive  ever  conducted  in 
New  England,  William  Reynolds,  ad¬ 
vertising  manager,  Servel,  Inc.,  told 
400  sales  executives,  salesmen  and  gas 
utility  representatives  at  the  Hotel 
Statler,  Boston,  April  1. 

Edward  L.  Sedgwick  Co..  Chicago 
agency,  has  been  appointed  to  direc; 
the  advertising  and  promotion  efforts 
of  Lacy  Products  Corp..  Chicago 
manufacturers  of  hot  cups,  fudge  and 
soup  warmers  and  similar  equipment. 

Gale  &  Pietsch.  Inc.,  Chicago  agency, 
has  been  appointed  to  handle  the  ad¬ 
vertising  of  Van  Patten  Pharmacec- 
TiCAL  Co.,  Chicago.  Newspapers  and 
magazines  will  be  used. 

A  few  newspapers  are  being  used  or 
Blatz  Brewing  Co.,  Milwaukee,  by 
Henri.  Hurst  &  McDonald.  Chicago. 

A  newspaper  campaign  is  being  re¬ 
leased  on  Fidelity  Invest.ment  Assn 
Wheeling,  W.  Va..  by  Roche,  Williams 
At  Cunnyngham.  Inc.,  Chicago  agency 
Newspapers  in  .several  cities  are  be¬ 
ing  used  on  Vigoro,  a  product  of  Swir 
&  Co.,  Chicago,  by  J.  Walter  Thomp¬ 
son  Co.,  Chicago. 

Lelord  Kordel.  Chicago  agency,  ha 
been  appointed  to  place  the  accour 
of  Modern  Diet  Products.  Inc..  Mil¬ 
waukee.  manufacturers  of  Swi.ss-KrL'- 
Laxative. 

Birley's.  Inc.,  nationwide  distribu¬ 
tor  of  bottled  orange  j'uice  and  othe 
citrus  products,  has  appointed  th 
Raymond  R.  Morgan  Co..  Hollywooc 
Cal.,  to  handle  its  account.  Newspaper: 
magazines  and  radio  will  be  used. 

The  Hevenor  Agency,  Albany,  N.  ^ 
is  conducting  a  four-week  trial  cam 
paign  in  up-state  newspapers  for  Re- 
Jacket  Tobacco,  product  of  B. 
Sons  Tobacco  Co. 


for  APRIL  8,  1939 
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Newspapers  Get 
Most  of  10  States' 
$2,500,000  Ads 


The  ADVERTISING  SURVEY 


By  WARREN  L.  BASSETT 


First  Television  Ad  Appears  in  New  York 

WHAT  IS  BELIEVED  to  be  the  first  DOUBLING  ITS  NEWSPAPER  sched- 
advertisement  in  the  country  for  ule,  the  Christian  Feigenspan  Brew- 
a  television  set  appeared  in  the  New  ery  of  New  York  has  launched  one  of 
York  Times  March  30  placed  by  the  most  concentrated  advertising 
Bloomingdale’s  New  York  department  campaigns  for  beer  in  the  east,  featur- 
store.  Macy’s  recently  took  the  palm  ing  its  P.O.N.  brand. 

. - j  Placed  by  the  E.  T.  Howard  Corn- 


crops  which  are  being  advertised,  the 
report  explains. 

Although  some  media  are  enjoying 
varying  degrees  of  popularity  in  dif¬ 
ferent  localities,  all  states  are  relying 
heavily  upon  newspaper  advertising, 
the  Bureau  said. 

$850,000  for  Florida 

New  York  is  spending  $300,000  to 
advertise  milk;  Florida  has  an  $850,- 
000  advertising  budget  on  oranges, 
grapefruit  and  tangerines;  Wisconsin 
is  promoting  dairy  products  at  a  cost 
of  $75,000;  Idaho,  apples,  prunes,  po¬ 
tatoes  and  onions,  at  a  total  cost  of 
$120,000;  Washington  is  spending 
$207,000  for  promotion  of  apple  sales; 
Maine’s  budget  for  potato,  canned 
sweet  corn,  blueberries,  lobsters  and 
scallops  advertising  is  $121,000. 

Massachusetts  is  spending  $15,000 
for  apples,  milk  and  poultry  promo¬ 
tion;  Michigan  has  a  $5,000  apple 
advertising  budget;  New  Jersey  is 
advertising  products  in  season  and 
especially  milk,  eggs,  apples  and  blue¬ 
berries.  at  a  cost  of  $20,000;  and  Cali¬ 
fornia  will  spend  $866,000  to  promote 
canned  cling  peaches,  fresh  Bartlett 
pears,  prunes,  wines  and  ripe  olives. 

State  advertising  of  farm  products 
has  increased  from  a  $500,000  budget 
for  the  10  states  covered,  in  the  1934- 
1935  marketing  year,  to  $2,579,000  in 
'he  1938-1939  year,  and  the  Bureau 
finds  indication  that  even  more  rapid 
growth  is  in  prospect. 

More  Campaigns  Foreseen 

"Fear  on  the  part  of  the  various 
states  that  the  demand  for  their  prod¬ 
ucts  may  be  reduced  by  the  advertis¬ 
ing  of  rival  states  is  a  potential  source 
of  resentment,  which  conceivably 
might  lead  to  retaliatory  measures 
detrimental  to  interstate  trade,”  warns 
the  report.  “Perhaps.’’  the  investigat¬ 
ors  hazarded,  “the  most  probable 
eventuality  is  that  each  state  will 
hesitate  not  to  advertise,  for  fear  of 


you're  missing 
something  .  . . 


^cu/e  ^mtaate^ 

FEIGENSPAN 


FUST  TO  PRESENT  ANBREA 


TELEVISION 

KITS 


schedule  will  continue  through  the 
summer. 

An  unusual  feature  of  the  cam¬ 
paign  is  the  simultaneous  use  of  three 
different  series  of  copy  layouts  to  in¬ 
sure  variety,  but  all  maintain  the 
firm’s  strict  policy  of  “temperate  word- 
age.”  All  of  them  play  up,  with  dif¬ 
ferent  backgrounds,  the  brewery’s 
nithy  slogan,  “Have  You  Tasted 
P.O.N.?” 

Feigenspan  was  among  the  first 
breweries  to  institute  year-’round 
newspaper  advertising  after  repeal. 
Last  year  for  the  first  time  “extra 
push”  was  given  during  the  spring 
for  the  first  advertisement  of  a  radio  .season,  and  the  great  succe.ss  of  the 
facsimile  set.  plan  caused  it  to  be  continued  this 

The  Bloomingdale  advertisement  did  year, 
not  offer  a  complete  set  for  installa-  At  the  same  time  as  its  increased 
tion  in  the  home  but  the  Andrea  tele-  P.O.N.  new.spaper  schedule,  reaching 
vision  kit.  4,686..546  people  in  the  nine  eastern 

“This  Andrea  kit,”  the  ad  said.  s<«tes  served^  by  the  brewery,  gets 
“(we’re  first  again)  is  a  complete  set  under  way,  the  extensive  outdoor  ad- 
of  television  parts  waiting  to  be  as-  vertising  campaign  is  being  continued, 
sembled  by  you  into  a  .sight  and  sound  New  postings  went  up  lecen  y. 
receiver.  All  you  need  is  a  screw  J-  H.  Lindabury,  advertising  man- 
driver,  a  pair  of  pliers  and  a  solder-  ager,  has  also  prepared  new  window 
ing  iron.  displays,  cards  and  signs  to  help  re- 

“You’Il  have  the  fun  and  fascina-  tailers  merchandi.se  P.O.N.  beer  and 
tion  of  building  one  of  the  first  tele-  fewest  i -color  window  di.splay 

vision  sets;  of  receiving  television  pro-  ‘^  •'“lable  for  New  Jcisey  an  ev, 
grams  now  being  broadcast;  of  ac-  ready  April  10.  will  show 

quiring  a  sound  technical  knowledge  delivery  boy  cut  out  against  a  com- 
of  how  television  works.”  "’rinity  background. 

_  .  -  ,  Text  states:  We  rest  (»ur  case  on  the 

The  price  given  was  $i9.95  or  the  invitation:  ‘Have  You  Tasted 

Andrea  kit  and  $55  for  a  complete  set  p  q  jsj 

of  tubes.  newspaper  advertisements. 

George  Jellenik.  Jr.,  assistant  to  three  columns  wide  by  8  inches  deep. 
I.  A.  Hirschmann,  advertising  direc-  ;,re  “temperate  in  what  they  .say,  but 
tor  of  Bloomingdale’s.  said  that  al-  powerful  in  how  they  say  it,”  accord- 
though  none  of  the  sets  has  been  jng  to  the  agency, 
sold,  the  advertisement  had  tremen-  a 

dons  promotional  value.  Many  peo-  n  i. 

pie  were  attracted  to  the  store,  but  Co-operation  on  Goast 
because  of  the  seeming  complexity  of  FROM  CAMPBELL  WATSON,  Edi- 
the  television  kit.  most  of  them  hesi-  tor  &  Publisher’s  San  Francisco  cor- 
local  agency,  effective  tated  to  attempt  to  put  together  their  respondent  comes  this  story  of  news- 
own  set.  paper  cooperation  on  the  coast: 


ccour 


Co-operation  that  has  wiped  out 
both  county  lines  and  newspaper 
rivalries  marks  the  advertising  cam¬ 
paign  being  conducted  by  “The  Penin¬ 
sula”  area  just  outside  San  Francisco. 
The  $40,000  campaign  being  handled 
by  Gerth-Knollin  Advertising  Agency 
of  San  Francisco  will  extend  through¬ 
out  1939. 

San  Francisco  Peninsula,  Inc.,  has 
the  support  of  advertising  appropria¬ 
tions  of  two  counties  and  of  eight 
municipal  governments  in  the  area 
from  Daly  City,  near  the  San  Fran¬ 
cisco  city  limits,  to  Palo  Alto. 

Publishers  Co-operate 
With  San  Francisco  the  most  im¬ 
portant  market  in  the  promotion  pro¬ 
gram,  Peninsula  publishers,  several 
of  whom  are  on  important  committees 
of  the  organization,  urged  that  all  the 
newspaper  appropriation  and  the 
major  portion  of  the  entire  appropria¬ 
tion  be  spent  in  San  Francisco,  John 
P.  Daley,  organization  president,  ad¬ 
vised. 

“We  are  particularly  indebted  to 
the  Peninsula  newspapers  for  the 
great  service  they  have  unselfishly 
rendered  in  this  needed  development 
activity,”  Mr.  Daley  asserted.  “To 
date,  the  18  daily  and  weekly  news¬ 
papers  of  the  Peninsula  have  given 
more  than  1,600  column  inches  to 
publicizing  and  promoting  this  cam¬ 
paign. 

“Several  of  the  publishers  also  have 
found  time  to  serve  actively  in  our 
organization.  Sam  H.  Winklebleck, 
publisher  of  the  Redwood  City  Trib¬ 
une  and  Harry  D.  Butler,  general 
manager  of  the  San  Mateo  Times,  are 
both  directors  and  members  of  the 
advertising  committee.  Mrs.  Bernice 
Batterton,  publisher,  San  Carlos  Bul¬ 
letin  and  Belmont  Courier:  M.  L. 
Pitschke,  publisher.  Sharp  Park 
Breakers;  Harry  Elston,  publisher, 
San  Bruno  Herald  and  Logan  Frank¬ 
lin,  publisher.  South  San  Francisco 
Enterprise  are  directors.” 

Carry  Ads  Free 

The  four  Peninsula  area  dailies,  the 
Palo  Alto  Times,  Redwood  City  Trib¬ 
une,  San  Mateo  Times  and  Burlingame 
Adt'ance  publish  the  non-profit  or¬ 
ganization’s  advertising  free  of  charge 
in  full  size  as  a  civic  service.  Tie-in 
adverti.sing  has  been  .sold  to  provide 
the.se  dailies  with  displays  ranging  to 
a  page,  copy  coming  from  builders, 
real  estate  organizations  and  material 
houses. 

After  deducting  $11..500  for  folders 
and  booklets  for  distribution  and 
$5,000  for  an  exhibit  in  the  Golden 
Gate  International  Exfxisition’s  Mis¬ 
sion  Trails  Building,  6U'f  of  the  ap¬ 
propriation — $13,400 — was  left  avail¬ 
able  for  newspapers.  Objectives  of  the 
campaign  are  described  as  “attracting 
desirable  new  families,  stimulating 
new  building  and  employment,  pro¬ 
moting  the  development  of  the  Penin¬ 
sula’s  .segregated  industrial  areas  (at 
South  San  f'rancisco  and  Port  Red¬ 
wood  City)  and  protecting  present 
property  values.” 

Smallest  size  advertisement  being 
used  is  60  column  inches  (840  lines). 
Releases  are  appearing  in  the  San 
Francisco  Call-Bulletin  San  Francisco 
Chronicle,  San  Francisco  Ea'aniiner 
and  San  Francisco  Neics. 

EASTERN  AIR  LINES  COPY 

Ea.stern  Air  Lines  is  using  full  and 
half  pages  in  21  cities  throughout  the 
system  to  announce  the  inauguration 
of  a  new  international  route  to  Mexico 
City  and  Central  and  South  America. 
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H  1  T  Orciioiiian:  Wallers.  Mitiiii'apohs  1  1 

Journalistic  Stars  Lead  tmtion 

ACINF  PftnwontiftTi  Tnllr**  ‘";o;;;r-L.,N..» . .  Saves  Type  and 

W  torinm.  the  Women's  Ilmir.  Mrs.  Elizabeth  liif 

M.  Gilmore,  better  known  as  Horothy  Dix,  will  CtlD©!^  lH  J^ddCOH 
TS.  .1  TN«  x>r-ii  w  J  J  •  TT  'a"^-  l>oris  Fleeson.  Washington  correspon-  “ 

Dorothy  Dix  Will  Address  Women  s  Hour  .  .  .  ,ient.  .\vte  York  oauv  .v<-a.r.  and  Inez  Robb,  _  ,  ,  ..  ,  , 

feature  writer  for  King  Features,  will  let  Test  With  Odd  Number  of 

Forum  on  Foreign  A«airs  .  .  .  Group  to  111;  7r'rwi"a;e"rs’'rn.rwbat  Ir'l-TX"  •  •  •  58%" 

,  «*  vr  U'  f  should  be  improved  to  meet  Roll  Used  for  Half  Pages 

visit  N.  !•  World  S  t*  Clir  the  women’s  viewiKtint.  Each  will  take  differ¬ 
ent  points  of  approticli  on  this  subject.  Whether  they  did  it  for  the  sake  of 

A  CLINIC  on  foreign  affairs  with  Mrs.  William  Allen  White  will  wield  12:00  ikh.h  Recess.  .  c  •  economy  or  just  to  see  if  their  experi- 

famed  foreign  correspondents  as  the  gavel  and  preside  over  the  Friday  ^  »ient  would  work,  publishers  of  the 

speakers,  a  womens  hour  featuring  morning  Womens  Hour,  featuring  ,;p„erai  narrv  II.  .\rnnld,  Chief  of  the  United  Macon  (Ga.)  Evening  News  printed 
Dorothy  Dix.  columnist,  and  informal  Mrs.  Elizabeth  Meriwether  Gilmore,  Army  Air  Corps,  will  address  the  So-  an  11-page  paper  March  27. 

shop  talks  and  round  table  discussions  better  known  as  Dorothy  Dix.  dety  on  ‘  World  Avi.ation”  from  a  military  Many  publishers  have  thought  that 

will  be  among  the  headlined  events  of  Will  Study  Pres*  Criticism  reo'rd  "  '  ^  off-the-  number  of  pages  was  impossi- 

the  17th  annual  convention  of  the  announcing  the  program,  Mr.  "‘'T.'oo  „  m -  \  cl.uic  ....  the  foreig-.  situation  ble  for  a  new.spaper  when  both  sides 

American  Society  of  Newspaper  Edi-  Harold  IVur;.  correspon.L  of  the  rniuti  of  the  paper  have  to  be  utilized.  The 

tors  in  the  National  Press  Club,  Wash-  ,,,,,  j,.  numbers  did  go  through  12  in  even 

ington.  April  20-22.  tr.  moWo  cnmo  '''«^>'^sion.  It  IS  hoped  this  instance,  but  only  11  pages  of  type 

Roy  A.  Robcrt.s.  managing  editor,  nonesi  auempi  lo  a  ,,,.-it  ..ne  or  two  other  Kuroi.ean  correspon-  gej.  pages  9  and  10  were  half- 

Kansas  CiU,  Star,  as  program  cl.air-  the  public  criticisni  of  ,,n,  f.„  ,his  clinic.  4-column 

man.  is  being  assisted  bv  Grove  Pat-  the  press.  Most  editors  and  publishers  .t;]3  ,,.ni.  Executive  session  for  a  frank 
terson,  editor.  Toledo  B/nde.  and  David  honestly  trying  to  tell  the  truth  discussion  oi  current  news'. i-er  problems.  I. 

T  _ _ _  rioiroW  Ctofoe  Moo-c  accurately  without  bias  and  to  print  will  start  off  with  a  h.ur  demn  discussion.  If  rage  ot  lype  saved 

’  _  *  both  sides  of  every  controversy.  Yet  iriticisnis  of  tlu*  how  thty  should  be  Many  letters  have  been  received  by 

To  Elect  Four  Directors  realize  that  many  readers  feel  we  .s",cietT  ■Ic^'ire'^tir'itd^^^^  *  Ives^lh^Ht  *^be  officials  of  the  paper  asking  for  a 

Four  directors  are  to  be  elected  at  a,.g  unfair  and  we  are  honestly  ask-  \vhitc  will  referee.  .Xmimg  the  discussio-i  copy  to  prove  their  claim.  One  sim- 

the  meeting  and.  in  accordance  with  j^g  ourselves  at  this  meeting  why,  Ica.lers  will  be  M.dcolm  Hiugay.  n,troit  l-rcr  ply  wrote,  “Damned  if  I  believe  it." 

the  society’s  constitution,  the  nomi-  all  our  honest  endeavors  and  T’.c.ti.  Felix  Morley.  e.l.t.ir,  irasltiiwt.m  Post;  advantage  of  an  11-page  paper 

nating  committee,  headed  by  Sevellon  ^ith  all  our  genuine  enterprise,  the  that  it  saves  having  to  set  two  full 

Brown,  editor,  Protndeiice  Journal,  has  American  press  is  under  a  cloud  of  (:„,,ge  Voe.  Chatianooaa  Xrus.  Messrs',  pages  of  type  when  it  is  necessary  to 

submitted  the  following  names  of  eight  criticism.  It  is  not  a  large  cloud  but  CreaRcr  and  Hall,  who  are  in  the  round  table,  increase  the  number  of  pages  as  pre- 


11 -Page  Edition 
Saves  Type  and 
Paper  in  Macon 

Test  with  Odd  Number  of 
Pages  Works  .  .  .  58%" 
Roll  Used  for  Half  Pages 

Whether  they  did  it  for  the  sake  of 
economy  or  just  to  see  if  their  experi- 


shop  talks  and  round  table  discussions  better  known  as  Dorothy  Dix. 


will  be  among  the  headlined  events  of 
the  17th  annual  convention  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  in  the  National  Press  Club,  Wash¬ 
ington.  April  20-22. 

Roy  A.  Robert.s.  managing  editor, 
Kansas  Citii  Star,  as  program  chair¬ 
man.  is  being  assisted  by  Grove  Pat- 


Will  Study  Press  Criticism 

In  announcing  the  program,  Mr. 
White  said: 

“Our  program  this  year  is  devoted 
to  an  honest  attempt  to  make  some 
sen.se  out  of  the  public  criticism  of 
the  press.  Most  editors  and  publishers 


i>.ni. — A  clinic  ««ii  tlie  foreign  Mtuation. 
Harold  Peters,  corres]nnnlent  of  tlic  I’nitiHl 
Press  in  Kuro|K?  for  the  last  few  years,  just 
hi.nu*.  will  len<l  the  discussion.  It  is  hoped 
that  one  f»r  two  other  Kuropean  correspon* 
tlents  will  Ik*  home  for  this  clinic. 

p.ni.  Kxecutive  se>sion  for  a  frank 


telson,' editor,  Toledo  B/ndc.  and  David  honestly  trying  to  tell  the  truth  ,iiscussi,,n  tff  cumutt  news'. i>er  It 

T  _ _ _  accurately  without  bias  and  to  print  will  st.-.n  ..ff  with  a  hair  .l.mu  ,liscux4i..n.  If 

Lawrence,  editor,  Umted  States  NenS.  /  Vot  tri.icis.us  of  .be  nre-.  bow  they  should  be 


To  Elect  Four  Directors 

Four  directors  are  to  be  elected  at 


both  sides  of  every  controversy.  Yet 
we  realize  that  many  readers  feel  we 
are  unfair  and  we  are  honestly  ask- 


df.alt  with,  and  .any  other  subject  that  niem- 
1  ers  of  the  .Society  ile^ire  to  inject.  President 
White  will  referee.  AnioiiR  the  discussion 
leailers  will  be  M.alcolin  Hiiiitay.  Httroit  Frcr 


the  meeting  and.  in  accordance  with  j^g  ounselves  at  this  meeting  why,  le.mlers  will  be  M.alcolin  Hinuay.  Pitroit  Frcr 
the  society’s  constitution,  the  nomi-  with  all  our  honest  endeavors  and  P<rss:  Felix  Morley.  editor,  ll’iishiunion  Post; 
nating  committee,  headed  by  Sevellon  with  all  our  genuine  enterprise,  the  Ilarrison  OW<t/im.<j  City  Daily  Okh- 

Brown,  editor,  Proridetice  Journal,  has  American  press  is  under  a  cloud  of  A'.  nn. '  " 

submitted  the  following  names  of  eight  criticism.  It  is  not  a  large  cloud  but  OeaRer  and  Hall,  who  are  in  the  round  table, 
nominees:  we  want  to  know  why  there  is  any  will  bring  up  any  unsettled  question  from  it. 

David  Lawrence,  renominated;  J.  cloud  on  our  horizon  The  program  1^*'^  membership  of  the  Sc<iety  should  feel 
Rcscoe  Drummond,  executive  editor,  will  be  a  two  day’s  question  mark  free  to  toss  any.  hmg  into  the  discussion 
Cliristiau  Science  Mmiitor,  renomi-  about  the  American  newspaper  and  ‘..rThese  di^ussdons’^h;  Reso’l^'oVs  commTt- 
TiatBu,  Nathaniel  R.  rloward,  editor,  American  scene.”  tec  will  get  a  jirctty  g«KKl  idea  of  what  stand 

Cleveland  News;  Gardner  Cowles,  Jr..  society  will  have  its  annual  off- 

executive  editor,  Des  Motnes  Register  .^e.^ecord  meeting  with  President 

and  Tribune;  Paul  Scott  Mowrer,  edi-  wKito  Franco  P  "'- — dinner  of  the  .'society  at 

tor,  Chicago  Daily  Neivs;  A.  L.  Miller.  the  White  House  Thurs-  Toastmaster,  president 

rA/r:„V.  x  “ay  evening.  White.  General  topic.  "Which  Way  .\merica.” 


tor,  Chicago  Daily  News;  A.  L.  Miller.  , 
editor-publisher.  Battle  Creek  (Mich.)  ^  r  . 

Enquirer  and  News:  Wilbur  S.  Forrest.  ,  The  formal  banquet,  once  an  annual 
assistant  editor.  New  York  Herald  feature  but  since  1935  supplanted  by 
Tribune,  and  Robert  B.  Choate,  man-  luncheon,  will  be  one  of  the  highspt^ 
aging  editor.  Boston  Herald-Traveler.  the  program.  It  will  be  held  in  the 


will  bring  up  any  unsettled  question  from  it.  scribed  by  the  business  office;  or  any 
The  membership  of  the  S^iety  should  feel  33  33  ^j^at  matters  w’nen 

free  to  toss  anything  into  the  discussion  they  ^  xt_  i_ 

desire.  1.  is  the  hope  of  the  Society  that  out  ‘t  IS  necessary  to  run  up  the  number 
of  these  discussions  the  Resolutions  commit-  of  pages  can  be  made  more  economical 
tee  will  get  a  )ireity  gixid  idea  of  what  stand  by  Using  the  half-size  page, 
the  S(K:iety  cares  to  take  in  its  formal  reso-  p  7  Anderson,  Jr.,  business  man- 

ager  of  the  Telegraph  and  News,  said 

“!  two  forms  were  used  for  the  half-pages 
the  Willard  Ii(»tel.  Ti»,Tstmaster,  president  ..i  ^  i  vi  i  j  ^  -zl 

White.  General  topic.  "Which  Way  America.”  ^ith  four  columns  blanked  out  With 


The  formal  banquet  once  an  annual  The  speakers  will  be  two  Republicans.  District  3  fypG  bigh  stereo  base.  The  papers 
mature  but  since  1935  supplanted  by 

.nphr.on  will  hg  nng  of  higbsnnt;  ’V- 7  fnch  paper.  The  odd-size  page  was 


Tribune,  and  Robert  B.  Choate,  man-  luncneon,  wiix  oe  one  oi  me  nignspois  Democrats.  Solicitor  tieneral  R<>i>ert  ll.  Jacl 
aging  editor,  Boston  Herald-Traveler.  program.  It  will  be  held  in  the  S4tn,  and  Senator  Joseph  ('.  O'Mahoney  i 

The  directors  whose  terms  exnire  Hotel  Willard.  yoming.  This  will  not  be  a  debate,  but  e.ac 

me  aireciors  wnose  terms  expire  ^  spe.iker  has  been  aske.l  to  state  frankly  what 

this  month  are  Messrs.  Lawrence  and  District  Attorney  Ihomas  L.  Dewey  i,,.  tielieves  arc  the  basic  principles  of  public 
Drummond,  both  renominated;  Mr.  of  New  York;  Senator  Robert  A.  Taft  policy  which  shoubi  be  followed  in  America. 
Brown;  and  ASNE  President  William  of  Ohio;  U.  S.  Solicitor  General  Rob-  c  .  s  a 

Allen  White,  editor,  Emporia  Gazette,  ert  T.  Jackson;  and  Senator  Joseph  ’v*,"  i*  r-i  1 

As  retiring  president.  Mr.  White  be-  C.  O  Mahoney  of  Wyoming,  also  are  Announcement  of  election  of  new  Iward  of 
comes  an  ex-officio  member  of  the  scheduled  to  address  the  meeting  Fri-  directors.  Report  by  Casin-r  Yost.  St.  Lou 


Democrats.  Solicitor  ( .eneral  Rolicrt  11.  Jack-  ..f-tiT  „  —11  f,.11  ot-,. 

,  c  .  T  u  <•  ,»•»!  u  r  run  with  a  roll  seven-eighths  full  size 

son.  and  Senator  Joseph  (  .  ()  M.ahoncv  of  ,  .  .  .1  •  1 

Wyoming.  This  will  not  be  a  debate,  but  each  plus  a  seven-sixteenths-inch  margin 


board  of  directors  for  three  years.  day  evening.  Their  theme  will  be; 

Grove  Patterson  Retiring  “Which  Way  America?” 

Mr.  Drummond  has  served  only  one  A  specially  arranged  preview  of  the 
year,  being  elected  last  April  to  fill  an  New  York  World’s  Fair,  April  22.  to 


ly  evening.  Their  theme  will  be;  Glohe-Dcmocrat,  from  committee  on  schools 
Vhich  Way  America*^”  journalism,  on  which  ilctinite  action  will  lie 

asked.  Presentation  of  resolutions  and  debate 
A  specially  arranged  preview  of  the  thereon.  Adoption  of  resolutions,  .\djourn- 
ow  Vnrle  Wnrlrl'e  Pair  Anril  tn  ment  around  ll:0n  o  clock. 


The  actual  roll  size  was  58^4  inches 
Mr.  Anderson  told  Editor  &  Pub¬ 
lisher  the  experiment  will  be  re¬ 
peated  when  necessary. 


Herald  Tribune  Names 
Sales  Service  Chief 


unexpired  term.  All  elections  to  the  be  followed  by  a  dinner  that  evening 
board  this  year  are  for  the  customary  will  feature  Saturday,  the  concluding 
three-year  term.  Also  retiring  from  day  of  the  convention. 


the  board  this  year  is  Mr.  Patterson, 
who  has  served  ex-officio  since  his 


The  Convention  Program 


wno  nas  servea  ex-omcio  since  nis  The  ASNE  convention  program  fol- 
presidency  three  years  ago,  thereby  Iq^s- 


leaving  no  vacancy  to  be  filled  by  elec¬ 
tion. 


Tui  rsuav,  .\rRiL  20 

On  the  nominating  committee  named  1 -tn  c  1 

,  «»  1  i  ..L  P-"'-  ''Oil  call.  .Address  of  welcome, 

by  Mr.  iVhite  last  month,  are.  .\rlhttr  Ilachteu.  I>resident,  National  Press 

Mr.  Brown;  William  G.  Vorpe,  Sun-  Club.  Aumial  address  by  the  President  of 
day  and  feature  editor,  Cleveland  Plain  .‘siKiety.  William  Allen  White. 

Dealer:  Burrows  Matthews,  editor.  2 :4,s  p.m. --Recess. 

Buffalo  Courier-Express;  W.  C.  Stouf- 

fer,  managing  editor,  Roanoke  World-  f„iiowing  will  participate  in  this 


thereon.  Adoption  of  resolutions.  .Adjourn-  Warren  Chamberlain,  formerly  with 
ment  around  11:00  ocl.Mrk.  Vogue,  Harper's  Bazaar,  New  Yorker 

■  and  Madamoiselle  magazines,  has  been 

PNPA  Head  Protests  S' Hr.d’rlrr to’ Ji' 

BoVCOtt  of  Dfrilv  dising  Service,  it  was  announced  this 

Doycoil  OI  l^aiiy  William  E.  Dempster,  Herald 

Harrisburg,  Pa.,  April  4 — J.  Halo  Tribune  promotion  manager.  Mr 
Steinman,  president  of  the  Pennsyl-  Chamberlain  succeeds  E.  S.  Rusher 
vania  Newspaper  Publishers’  Associa-  who  resigned  to  form  his  own  mer- 
tion,  today  issued  a  vigorous  protest  chandising  service. 


Buffalo  Courier-Express;  W.  C.  Stoui-  over  by  Grove  Paterson.  Easton,  according  to  the  PNPA.  signed  for  an  association  with  Mr 

fer,  managing  editor,  Roanoke  World-  f„iiowing  will  participate  in  this  discussion:  »  petition  has  been  started  by  Dr.  Rusher,  and  Mary  Lyon,  who  will  be 

News;  Harold  W.  Sanford,  editor.  Henry  L.  Mencken,  Baltimore  Erciiiiig  Suit.  James  C.  Bay,  superintendent  of  editor,  a  new  post  in  the  service.  Mr 

Rochester  Democrat  &  Chronicle;  ebtur.  Kansas  City  Star,  schools,  asking  teachers,  in  effect,  to  Luddy  formerly  was  with  the  Retail 

Waldo  R.  Arnold,  managing  editor,  Milwaukee  boycott  the  Express  and  merchants  News  Bureau  and  with  Best  &  Co. 

Milwaukee  Journal:  J.  N.  Heiskell,  Scripps-Iloward  newspai)rr;'^'^’(>over'"ci'cvc-  advertising  in  the  Express  because  of  New  York.  Miss  Lyon  has  been  with 

editor.  Little  Rock  Arkansas  Gazette,  land  Hall,  editor.  .M ontfiamcry  (Ala.)  .-Id-  Ihe  paper’s  editorial  opposition  to  the  Lord  &  Taylor,  Wanamaker’s,  Macy’i. 


ent! ' Tatb'na'l  Pr"e'!;  against  a  “violation  of  the  free  press  Also  joining  the  Herald  Tribune’s 

by  the  President  of  puovisions  of^  the  Federal  and  State  merchandising  service  are  W.  Forres' 

len  White.  Constitutions,  in  boycott  action  taken  Luddy,  who  has  been  named  salts 

?cess.  against  the  Easton  (Pa.)  Express,  manager,  succeeding  R.  J.  Cupler,  re- 


rrrtisir.  Ftich  editor  will  t,vke  up  .-1  distinct  Pennsylvania  Teachers’  Tenure  Act. 
subject  and  tbe  otliers  will  discuss  it  out  with  xhe  petition  Started  by  Dr.  Bay  is  re- 


Waldo  R.  Arnold,  managing  editor,  j ‘‘''"I  ..  '  boycott  the  Express  and  merchants 

Milwaukee  Journal:  J.  N.  Heiskell,  ■scripps-IIimarir^mwspaitTrV^'^Vrrol;;'"?^  advertising  in  the  Express  because  of 
editor.  Little  Rock  Arkansas  Gazette,  land  Hall,  editor,  .tiantaamcry  (Ala.)  .-Id-  Ihe  paper’s  editorial  opposition  to  the 
Following  the  election  of  directors  '•'‘'rtiscr.  Fiach  editor  will  take  up  a  distinct  Pennsylvania  Teachers’  Tenure  Act. 
b.  .he  so?ie,y.  .he  new  boa./w,„  The^i.ien».,rledbyD..Beyisre- 

elect  a  president,  first  and  second  —grouped  around  the  round  table— may  ask  to  carry  the  signatures  of  194 

vice-presidents,  treasurer  and  secre-  questions  and  t.ike  part  in  the  debate.  This  Faston  school  teachers, 
tary  from  its  members.  In  addition  to  ‘“ble  will  take  the  entire  afternoon.  Writing  to  the  Express,  in  the  form 

the  candidates  named,  nominations  i. 'I-'*’  letter,  Mr.  Steinman  said 

_  u  J  r  it-  a  ‘  resident  Koosevelt  at  the  W  lute  House,  l  or  . 

may  be  made  from  the  floor.  members  only;  admission  by  card.  pai't: 


the  candidates  named,  nominations 
may  be  made  from  the  floor. 

Harold  Peters,  United  Press  foreign 
correspondent  who  has  represented 
that  wire  service  in  Spain  and  on 


- - s  - -  -  wwww  .  W.  w-  ^  V/ *  AW  «  ««  *  V  UIZAM 

correspondent  who  has  represented  view  with  amazement  the  attempt  of 

that  wire  service  in  Spain  and  on  h,.,i  superintendent  of  schools  to  muz- 

various  other  fronts  m  Europe,  and  .sterling.  Portland  Oregon  Journal,  first  vice-  boycott  the  Express  for  ex- 

another  speaker  will  head  the  foreign  president  of  the  Society.  “Kicks  from  Read-  pressing  its  own  free  opinion,  which 
affairs  clinic.  H.  R.  Knickerbocker,  rrs.  How  De.ilt  With  and  Handled”  will  be  is  not  only  its  right  but  its  duty.  Like 


Pennsylvania  Teachers’  Tenure  Act.  and  the  Associated  Dry  Goods  and 
The  petition  started  by  Dr.  Bay  is  re-  Mutual  Buying  Syndicate, 
ported  to  carry  the  signatures  of  194  Two  editorial  assistants  also  ap- 
Easton  school  teachers.  pointed  are  Carolyn  Kenison  and 

Writing  to  the  Express,  in  the  form  Elizabeth  Richardson,  both  formerly 
of  an  open  letter,  Mr.  Steinman  said  in  the  local  retail  field.  James  Her- 
in  part:  mans  continues  in  charge  of  produc- 

“The  newspapers  of  Pennsylvania  service,  and  has  been 

view  with  amazement  the  attempt  of  named  office  manager. 


SCHOLARSHIPS  FOR  3 

Three  scholarships  to  the  Henry  ^ 


International  News  Service  roving  ^  yourself,  these  newspapers  will  fight  Grady  School  of  Journalism  will  ^ 

foreign  correspondent,  who  was  sched-  Leader;  vL\  Scou  Mowrer  ^‘c/ifraul  attempt  to  destroy  SO  funda-  awarded  by  the  University  of  Geor^a 

uled  to  address  the  meeting  sailed  Meres.  “Apportionment  of  Space,”  by  W.  S.  nnental  a  right  in  this  land  of  a  free  at  the  12th  annual  convention  of  the 


abroad  last  month  and  will  not  attend.  Gilmore.  Detroit  Meres;  Palmer  Hoyt,  Port-  press.” 
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Thomas  E.  Conklin  Joins 
John  B.  Woodward  Inc. 

Becomes  Vice-President  and  Director  .  .  . 
Tenney  Woodward  <S  Conklin,  Inc., 

Also  Organized 

THOMAS  E.  CONKLIN,  president  of  board.  This  firm  will  have  offices  in 
Verree  &  Conklin,  Inc.,  has  become  New  York.  Chicago,  Detroit,  San  Fran- 
associated  with  John  B.  Woodward,  cisco,  Los  Angeles,  Cleveland,  and 
Inc.,  New  York,  thereby  uniting  two  Boston.  D.  J.  Hinman,  formerly  of 
of  the  oldest  and  most  colorful  spe-  the  Verree  &  Conklin  New  York  staff, 
cial  newspaper  representative  firms,  will  join  the  new  organization. 

Mr.  Conklin,  who  has  been  engaged  The  Tenney,  Woodward  &  Conk- 


of  the  value  of  this  activity  through  April  12  with  other  persons  recently 
checking  sales  results.  indicted,  for  guilty  pleas  if  they  wish. 

The  plaques  awarded  recently  are  At  that  time  Deutsch  is  expected  to 
inscribed  from  the  agency  to  the  news-  ask  a  severance,  with  the  hope  he  can 
paper  “for  outstanding  excellence  in  have  Chamberlain  tried  separately 
the  merchandising  co-operation  ex-  from  the  others.  The  severance  is  at 


Thomas  E.  Conklin 

in  newspaper  representation  for  50 
years  in  New  York,  becomes  a  vice- 
president  and  director  of  John  B. 
Woodward,  Inc.  Mr.  Woodward,  who 


John  B.  Woodward 

lin,  Inc.,  list  of  newspapers  now  in¬ 
cludes:  Grand  Rapids  (Mich.)  Her¬ 
ald,  Sprinc/field  Illinois  State  Regis¬ 
ter,  Watertown  (N.  Y.)  Times, 


has  headed  his  own  organization  for  Charlestown  (W.  Va.)  Mail,  Lafayette  set  for  May  1. 


tended  to  National  Biscuit  Company 
on  Snow  Flake  Soda  Cracker  advertis¬ 
ing.” 

Plaques  were  awarded  to:  Long 
Beach  (Cal.)  Press  Telegram  &  Sun; 
San  Francisco  Chronicle;  Salem  (Ore.) 
Capital  Journal;  Seattle  Times;  Grants 
Pass  (Ore.)  Courier.  A  tie  was  de¬ 
clared  between  the  three  papKsrs  in  the 
Northwest  group. 

Honorable  mention  certificate  win¬ 
ners  were:  Alhambra  (Cal.)  Post 
Advocate;  Watsonville  (Cal.)  Pajaron- 
ian  Register,  Monterey  (Cal.)  Penin¬ 
sula  Herald;  Dalles  (Ore.)  Chronicle; 
and  Walla  Walla  (Wash.)  Union  Bul¬ 
letin. 

■ 

Judge  Refuses 
Postponement 
of  Mobile  Trial 

To  Hear  Demurrers  Hit¬ 
ting  Validity  of  One 
Indictment  April  24 

Mobile.  Ala.,  April  5  —  Demurrers 
attacking  the  validity  of  a  federal 
grand  jury  indictment  against  Bart 
B.  Chamberlain,  Jr.,  assistant  state’s 
attorney,  on  a  charge  of  attempting 
through  a  conspiracy  to  interfere  with 
freedom  of  the  press,  will  be  filed  in 
federal  court  here  before  April  24, 
it  has  been  announced. 

E.  P.  Deutsch,  New  Orleans  lawryer 
and  expert  on  press  freedom  cases, 
employed  to  represent  the  handsome 
25-vear-old  state’s  attorney,  conferred 
with  U.  S.  District  Judge  John  Mc¬ 
Duffie  and  the  district  attorney, 
Francis  H.  Inge,  seeking  postpone¬ 
ment  of  the  trial,  which  has  been 


46  years,  remains  as  president. 

The  Detroit  Free  Press,  formerly 
represented  by  Verree  &  Conklin,  is 
added  to  the  John  B.  Woodward  list 
of  papers.  In  addition,  the  Wood¬ 
ward  organization  now  represents  the 
Boston  Globe  and  the  Baltimore  Sun 
in  the  eastern  and  Pacific  Coast  ter¬ 
ritories;  the  Cleveland  Plain  Dealer, 
Minneapolis  Tribune,  Dallas  News, 
Spokane  (Wash.)  Spokesman-Review 
&  Chronicle,  and  the  Chattanooga 
Times  nationally;  and  the  New  York 
Times,  on  the  Pacific  Coast. 

Seven  Canadian  newspapers  form¬ 
erly  represented  in  this  country  by 
Verree  &  Conklin,  are  now  represented 
by  Conklin  &•  Woodward,  Canadian 
division  of  John  B.  Woodward,  Inc., 
set  up  c.specially  for  those  new'spapers, 
which  arc:  Calgary  Herald,  Edmonton 
Journal.  Hamilton  Spectator,  Ottawa 
Citi:e)i.  Vancouver  Province,  Victoria 
Colonist,  and  Winnipeg  Tribune.  All 
these  newspapers,  except  the  Victoria 
Colonist,  belong  to  the  Southam  group. 

John  B.  Woodward,  Inc.,  now  has 
offices  in  New  York,  (Chicago,  Detroit, 
San  Francisco,  and  Los  Angeles. 


(Ind.)  Journal  &  Courier,  Mansfield 
(O.)  News-Journal,  Burlington  (Vt.) 
Free  Press,  Everett  (Wash.)  Herald, 
Warren  (O.)  Tribune -Chronicle,  San 
Jose  (Cal.)  News,  Elkhart  (Ind.)  Truth, 
Bellingham  (Wash.)  Herald,  Lorain 
(O.)  Journal  &  Times-Herald, 
Oneonta  (N.  Y.)  Star,  Harrisonburg 
(Va.)  News-Record,  Hornell  (N.  Y.) 
Tribune,  Centralia  (III.)  Sentinel,  Lit¬ 
tle  Falls  (N.  Y.)  Times,  Olympia 
(Wash.)  Olympian,  Winchester  (Va.) 
Star,  Plattsburgh  (N.  Y.)  Press,  and 
Athol  (Mass.)  News. 

Papers  added  to  this  group  by  Mr. 
Conklin  were:  Springfield  Illinois 
State  Register.  VVatertown  Times. 
Bellingham  Herald,  Everett  Herald, 
Olympia  Olympian,  San  Jose  News, 
Plattsburgh  Press,  and  Centralia  Sen¬ 
tinel. 

■ 

Agency-Client  Prizes 
For  "Co-operation" 

The  National  Biscuit  Co.,  through 
its  Pacific  Coast  agency,  Botsford. 
Constantine  &  Gardiner,  San  Fran- 


Charles  J.  Weil,  formerly  in  charge  cisco,  recently  awarded  five  silver 
the  Chicago  office  of  Verree  &  plaques  and  five  honorable  mention 
Conklin,  will  join  the  Woodward  or-  certificates  to  newspapers  carrying 
Kanization.  Harry  J.  Wittschen  of  the  the  NBC  Snow  Flake  and  Premium 
Verree  &  Conklin  New  York  office.  Cracker  copy  for  “outstanding  co¬ 


will  also  join  John  B.  Woodward,  Inc. 
Romeyn  B.  Scribner,  formerly  of 
Townsend  &  Townsend,  is  to  become 
fesearch  and  promotion  director. 


Supenat  Already  Served 

Deutsch  requested  Judge  McDuffie 
to  postpone  the  trial  until  May  8  in 
order  that  he  might  have  a  month’s 
time  in  which  to  study  the  case  and 
file  demurrers  attacking  the  indict¬ 
ment  as  invalid.  He  also  asked  that 
arguments  on  the  demurrers  be  set 
for  May  1. 

Refusing  to  grant  the  postponement. 
Judge  McDuffie  said  that  under  the 
conditions  (taking  into  consideration 
Deutsch  is  supposed  to  be  an  expert), 
he  believed  three  weeks’  time  would 
be  sufficient  to  file  the  demurrers,  and 
he  set  April  24  for  hearing  arguments. 
The  jurist  pointed  out  that  witness 
subpenas  had  already  been  served  for 
the  May  1  trial  and  he  saw  no  reason 
for  interfering  with  the  plans  as  laid. 

Young  Chamberlain,  son  of  Bart 
Chamberlain,  Sr.,  who  has  been  state 
solicitor  here  20  years,  is  one  of  six 
defendants  indicted  in  the  press  free¬ 
dom  ca.se.  Others  are  Sam  Powe. 
gambler-politician;  Pete  Crolish,  bar¬ 
room  operator;  John  Powe,  brother 
of  Sam,  and  George  and  Miriam  Mc¬ 
Kenzie. 

To  Hear  Pleas  April  12 

Charges  grew  out  of  what  the  gov¬ 
ernment  contends  was  a  plot  to  inter¬ 
fere  with  the  rights  of  Henry  P. 


operative  performance  in  connection  Ewald,  former  executive  editor  of  the 
with  the  recent  campaign.”  Mobile  Press  Register,  who  had  been 

The  contest  ran  from  Oct.  26  to  directing  an  expose  of  lottery  opera- 
Nov.  15  with  110  newspapers  partici-  tions  in  Mobile.  Ewald  was  attacked 
pating  in  three  geographical  groups:  the  night  of  February  14  when  he  was 
Southern  California  and  Arizona;  trapped  in  the  McKenzies’  home  by 
Northern  California  and  Nevada;  and  a  group  of  men,  one  of  them  carrying 

He  was  beaten  with  either 


Mr.  Conklin  also  becomes  vice- 
president  and  director  of  Tenney, 

Woodward  &  Conklin,  Inc.,  formerly  Oregon,  Washington,  Idaho,  Utah  and  a  camera.  _ _  .. 

Tenney,  Woodward  &  Co.,  with  Walter  Montana.  Judging,  it  was  said,  was  blackjacks  or  a  pistol  butt. 

^Tenney  remaining  as  president  and  done  not  so  much  on  quantity  of  co-  The  defendants  are  scheduled  to  be 
Mr.  Woodward  as  chairman  of  the  operative  activity  but  by  an  appraisal  arraigned  before  Judge  McDuffie 


the  discretion  of  the  court. 

Move  to  Oust  D.A.  Fought 

Lawyers  and  citizens  rallied  April 
5  to  the  support  of  Francis  H.  Inge. 
U.  S.  district  attorney,  as  reports  per¬ 
sisted  that  attempts  are  being  made 
to  oust  him.  Inge  has  made  a  brilliant 
record  as  a  prosecutor,  capped  by  his 
record  of  obtaining  six  indictments 
in  the  Ewald  case.  Inge’s  term  expires 
May  9,  and  it  had  been  taken  for 
granted  he  would  be  reappointed. 

Scores  of  fellow  members  of  the  bar 
In  the  southern  district  of  Alabama 
have  signend  a  petition  endorsing 
Inge;  public  statements  have  been 
made  by  prominent  citizens,  and  it 
was  said  that  letters  and  telegrams  by 
the  hundreds  were  pouring  into  the 
Washington  offices  of  Alamaba’s  Sen¬ 
ators  in  behalf  of  Inge. 

Typical  of  these  letters  is  this  ex¬ 
cerpt  from  one  written  by  the  pastor 
of  one  of  south  Alabama’s  largest 
churches:  “We  do  not  believe  you  will 
allow  any  such  outrage  to  be  per¬ 
petrated  on  us.’’ 

■ 

Texas  Eiditor  Handling 
Garner's  '40  Boom 

Washington,  D.  C..  April  5— John 
Nance  Garner’s  chance  of  becoming 
President  of  the  United  States  will 
depend  largely  upon  how  effectively 
one  of  his  closest  editorial  friends 
functions  prior  to  the  Democratic  Na¬ 
tional  Convention. 

Garner’s  interests  are  being  handled 
entirely  by  Roy  Miller,  advisory  edi¬ 
tor  of  the  Corpus  Christi  (Tex.)  Daily 
Caller.  In  the  early  days  of  Garner’s 
political  career.  Miller  was  editor  and 
publisher  of  the  Caller.  It  was  then 
the  only  daily  newspaper  in  the  con¬ 
gressional  district.  A  fast  friendship 
was  formed  in  that  period  of  more 
than  35  years  ago  and  today  Miller  is 
in  Washington  “beating  the  drums” 
for  his  political  idol  and  predicting 
Garner’s  nomination  and  election. 

Mr.  Miller  has  set  up  offices  in  the 
Raleigh  Hotel  and  despite  the  fact  that 
the  Vice-President  is  not  actively 
.seeking  political  advancement  all  mail 
received  by  him  on  the  subject  of  a 
Presidential  campaign  is  sent  directly 
to  Miller  for  acknowledgment  and 
filing. 

■ 

Sigma  Delta  Chi  to 
Hear  Crown,  Howe 

James  E.  Crown,  managing  editor  of 
the  New  Orleans  Times-Picayune  & 
States,  and  Gene  A.  Howe,  publisher 
of  the  Armarillo  (Tex.)  Globe  &  Neics 
and  Atchison  (Kans.)  Globe,  will  be 
the  principal  speakers  at  the  first  re¬ 
gional  convention  of  Sigma  Delta  Chi, 
professional  journalistic  fraternity,  to 
be  held  at  Dallas,  April  14-15. 

Mr.  Crown  will  speak  at  the  ban¬ 
quet  on  Saturday  evening  and  Mr. 
Howe  will  be  the  luncheon  speaker 
the  .same  day.  The  conference,  ar¬ 
ranged  under  the  direction  of  the 
Dallas  professional  chapter,  assisted 
by  the  Southern  Methodist  University 
undergraduate  chapter,  will  mark  the 
30th  anniversary  of  the  founding  of 
Sigma  Delta  Chi.  Professional  mem¬ 
bers  from  five  Southwestern  states 
will  attend.  Round-table  discus¬ 
sions  will  be  held  on  Saturday,  with 
leading  Southwestern  newspapermen 
taking  part. 

■ 

ABC  BOARD  TO  MEET 

The  Audit  Bureau  of  Circulations’ 
board  of  directors  will  meet  at  Hotel 
Astor,  New  York  City,  May  1. 
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New  Method  Used 
In  Making  Halftones 


Chicago  News  Man  Hails  Fluorographic 
Drop-Out  Highlight  Process  Using 
Ultra-Violet  Light 


HAILED  as  the  greatest  development 
in  photo-engraving  in  recent  years, 
according  to  John  W.  Harm.  Chicago 
Daily  News  mechanical  superintend 


Wherever  the  Fluorographic  fluid 
is  applied  by  itself  or  with  paint  to 
the  paper,  the  halftone  dots  will  re¬ 
main.  Wherever  the  white  paper  is 


ent,  the  new  patented  Fluorographic  left  bare  the  halftone  dots  will  drop 
drop-out  highlight  process  of  making  out  automatically. 


halhone  engravings  is  now  being  mar¬ 
keted  by  Esquire  Features.  Inc.,  Chi 
cago. 

Ultra-Violet  Light  Used 

The  process,  which  embodies  the 
principle  of  making  highlight  half¬ 
tones  and  combination  negatives  by 
use  of  ultra-violet  light  in  photog¬ 
raphy  and  an  absorbent  of  ultra-violet 
light  in  copy,  is  the  invention  of 
Walter  S.  Marx.  Jr.,  a  research  engi¬ 
neer  formerly  of  New  York.  Mr. 
Marx  is  now  head  of  Printing  Arts 
Research  Laboratories.  Inc.,  Chicago, 
an  Esquire  subsidiary. 

A  drop-out  highlight  halftone  is  a 
photo-engraving  in  which  white 
masses  of  the  background  or  the  white 
spots  in  the  cut  are  achieved  by  al¬ 
lowing  the  white  of  the  paper  to  show 
through  when  printed.  To  get  pure 
white  in  printing  halftone  engravings 
all  of  the  halftones  or  dots  must  be 
removed  from  the  white  areas. 

Prior  to  the  Fluorographic  method, 
this  was  accomplished  by  the  slow, 
laborious  and  expensive  technique 
of  painting  out  by  hand  the  screen 
dots  in  the  engraver’s  negative.  This 
operation  is  called  opaquing.  Another 
method  used  is  “masking,”  utilizing 
painted  masks  of  celluloid. 

Skillful  as  photo-engravers  are, 
opaquing  or  masking  leaves  much  to 
be  desired  because  it  is  extremely 
difficult  for  an  engraver  to  achieve 
the  freedom  of  stroke  and  the  delicacy 
of  line  the  artist  put  in  his  origin^ 
drawing.  Likewise,  the  methods  used 
are  expensive — from  two  to  three 
times  the  cost  of  at  halftones.  Pro¬ 
duction  was  also  from  two  to  eight 
times  slower. 

Three  Papers  Using  Method 

“The  Fluorographic  method  is  as 
simple  and  sure  as  it  is  revolutionary,” 
declared  Mr.  Harm,  who  first  used 
the  method  at  the  Daily  News  and  is 
now  employing  the  technique  in  the 
routine  handling  of  highlight  half¬ 
tones  and  combination  negatives. 

Two  other  newspapers.  Milwaukee 
Journal  and  Dayton  (O.)  Journal- 
Herald,  are  also  using  the  new  method 
along  with  a  number  of  well-known 
commercial  engraving  establishments. 

The  method  consists  of  two  parts. 
It  begins  first — and  this  is  considered 
its  greatest  advantage  over  all  other 
methods — with  the  artist.  In  making 
his  drawing,  whether  it  be  in  black 
and  white  or  colors,  the  artist  merely 
mixes  his  paints  with  Fluorographic 
halftone  solvent  instead  of  water. 
This  is  a  colorless,  odorless,  non¬ 
harmful  fluid  that  is  said  to  combine 
better  with  artists’  paints  than  water. 

This  is  the  only  change  of  any  kind 
in  the  artist’s  technique.  He  pro¬ 
ceeds  to  make  his  drawing  as  before. 
The  fluid  does  not  change  color  values 
and  the  completed  drawing  made  with 
the  solvent  looks  exactly  like  any 
other  drawing.  In  this  fluid  are  chem¬ 
icals  which  have  an  affinity  for  ultra¬ 
violet  rays. 


The  second  step  in  making  a  Fluor¬ 
ographic  highlight  halftone  is  with 
the  engraver,  who  proceeds  as  nor- 


Sample  of  85-line  halftone  made  by  the 
Fluorographic  drop-out  highlight  process, 
which  does  away  with  opaquing  and  mask¬ 
ing.  Halftone  shown  made  by  Chicago 
Daily  News,  which  employs  new  drop-out 
method. 


mally,  photographing  the  drawing 
through  the  screen  for  the  normal 
length  of  exposure.  Then  he  removes 
the  screen  from  the  camera,  places  an 
ultra-violet  filter  either  in  front  of 
or  behind  the  lens  and  gives  the  nega¬ 
tive  an  additional  exposure  of  from 
one  minute  to  one  minute  and  15 
seconds. 

This  additional  minute  of  exposure 
automatically  closes  up  the  screen  in 
the  white  areas  thus  dropping  the 
halftone  dots  from  the  desired  white 
areas.  The  plate  is  then  etched  and 
finished  in  the  normal  way. 

The  finished  reproduction  is  exactly 
as  the  artist  desired,  according  to 
A.  A.  Hutchinson,  advertising  art 
director  at  the  Daily  News.  “Nothing 
approaches  this  system  for  fidelity.” 
he  said.  "The  fluid  also  has  better 
photographic  qualities  and  will  hold 
light  tones  that  ordinarily  are  entirely 
lost.” 

Artist  Can  Use  It  on  Photos 

Mr.  Hutchinson  told  Editor  &  Pub¬ 
lisher  that  artists  need  not  feel  skit¬ 
tish  about  using  the  fluid.  “Use  of 
the  solvent  by  the  artist  is  very  simple 
and  non-technical  and  in  no  way  dis¬ 
turbs  the  regular  way  of  working,” 
he  said.  “The  only  thing  about  the 
whole  process  that  he  has  to  do  differ¬ 
ently  is  to  use  the  solvent  in  place  of 
water  with  his  paints.  It  is  best  to 
use  separate  brushes  for  applying  the 
fluid  and  Chinese  White.  An  artist 
should  not  use  the  fluid  with  opaque 
colors  or  India  ink.” 

Photographs  can  be  effectively  high¬ 
lighted  or  outlined  by  the  Fluoro¬ 
graphic  process.  An  artist  simply 


sprays  the  photograph  thoroughly  and 
evenly  with  the  clear  fluid  with  an 
airbrush.  Then  he  applies  Chinese 
White  mixed  with  water  wherever 
drop-out  highlights  are  desired.  Sim¬ 
ilarly,  drawings  made  with  water 
colors  and  water  can  be  reproduced 
by  following  the  same  method  as  for 
photographs. 

Drawings  made  with  this  fluid  have 
considerably  more  photographic  qual¬ 
ity  than  ordinary  drawings,  Mr. 
Hutchinson  pointed  out.  “They  have 
more  gradations  of  tone  and  repro¬ 
duction,”  he  explained.  “By  use  of 
the  fluid  the  engraver  will  be  able  to 
hold  very  light  tones  which  he  ordi¬ 
narily  would  lose.  For  this  reason  it 
is  sometimes  advisable  to  key  the 
drawing  just  a  little  higher  than 
usual.” 

The  whole  process  is  so  simple  that 
any  artist  and  engraver  without  previ¬ 
ous  experience  can  use  it  with  perfect 
results,  said  William  Taylor,  head  of 
the  Daily  News  photo-engraving  de¬ 
partment.  “The  process  can  also  be 
used  on  photographs,  either  for  auto¬ 
matically  outlining  them  or  for  the 
dropping  out  of  the  halftone  dots  in 
certain  parts  to  achieve  highlighting 
in  pure  white,”  he  explained. 

The  Fluorographic  method  can  be 
used  in  black  and  white  and  color  re¬ 
productions  from  the  coarsest  news- 
papier  screens  used  for  zinc  cuts  to 
the  finest  screens  for  coppier  engrav¬ 
ings. 

The  Daily  News  has  been  using  the 
method  since  last  November,  and  to¬ 
day  is  employing  the  Fluorographic 
process  to  the  exclusion  of  opaquing 
and  masking  for  production  of  many 
of  its  advertisers’s  illustrations.  Mr. 
Harm  emphasized  that  from  a  produc¬ 
tion  standfKiint.  the  new  method  is  not 
only  cheaper  and  faster,  but  auto¬ 
matic. 

Inventor  Formerly  on  Engraver 

The  Fluorographic  process  is  now 
being  sold  to  newspaper  and  com¬ 
mercial  engraving  plants  on  a  license 
basis,  Howard  Denby,  manager  of 
Esquire  Features,  told  Editor  &  Pub¬ 
lisher  this  week.  The  Printing  Arts 
Research  Laboratories  were  estab¬ 
lished  to  make  possible  additional  ap¬ 
plications  of  the  principle  and  to  aid 
the  photo-engraving  industry  general¬ 
ly,  he  stated. 

Mr.  Marx’s  technical  training  has 
been  unusually  comprehensive.  It  in¬ 
cludes,  after  specialized  training  at 
eastern  universities,  pK)St  graduate 
work  in  spectral  analysis  and  physical 
chemistry.  He  owns  an  exceptionally 
extensive  chemistry  library.  He  has 
also  worked  as  a  journeyman  engraver 
in  several  departments  of  photo-en¬ 
graving  shops.  He  formerly  owned  a 
large  photographic  studio  for  adver¬ 
tising  illustrations. 

A  native  of  St.  Louis.  Mr.  Marx  is 
the  owner  of  several  patents,  includ¬ 
ing  a  screen  print  process  and  short 
cut  for  velexprints.  The  Fluoro¬ 
graphic  proces.s,  equipment,  formulae 
and  applications  are  covered  by 
patents  pending  in  U.  S.  and  abroad. 


Chicago  Times' 
Election  Poll 
99.93%  Correct 


Calls  Mayoralty  Prediction, 
1-14  of  1%  Wrong,  Most 
Accurate  in  Press  History 


MEMORIAL  TO  LEE 


A  bronze  plaque  has  been  hung 
in  the  Chicago  Tribune  news  room 
in  memory  of  Robert  M.  Lee,  Tribune 
managing  editor,  who  died  Jan.  8.  The 
plaque  contains  the  following  trib¬ 
ute  to  Mr.  Lee:  “As  a  reporter  and 
writer  one  of  the  most  brilliant  in  the 
journalism  of  his  time.  An  editor  dis¬ 
tinguished  for  resourcefulness,  origi¬ 
nality  and  force.  A  keen  student  of 
men  and  events,  a  leader  just,  compre¬ 
hending  and  inspiring.  His  memory 
will  be  cherished  in  the  history  of  the 
Tribune.” 


Chicago,  April  5  —  The  Chicago 
Times  conducted  what  is  claimed  to 
be  the  most  accurate  political  straw 
ballot  in  newspaper  history  when  it 
canvassed  27,791  Chicagoans  and  pre¬ 
dicted  that  Mayor  Kelley  would  get 
56.17%  of  the  votes  cast  in  yesterday’s 
municipal  election.  Mayor  Kelly,  in 
winning,  actually  polled  56.10%.  The 
Times’  per  cent  of  error  was  99.93  or 
708  votes  in  a  million. 

“Timet  Poll  Wins  in  GallHp" 

In  characteristic  fashion  the  Times 
carried  a  front  page  banner  line  to¬ 
day  stating;  “Times  Poll  Wins  in 
Gallup.”  In  an  earlier  edition,  the 
Times’  banner  line  read:  “99.99999999 
Percent  Accurate.”  A  check-up  re¬ 
vealed,  however,  the  Times’  straw 
ballot  was  actually  99.93%  correct.  In 
other  words,  the  Times  was  about  one- 
fourteenth  of  one  per  cent  out  of  line. 

The  Times  predicted  Republican 
candidate  Green  would  get  43.83%  of 
the  total  vote.  Actually  he  got  43.56%. 
The  straw  vote  indicated  that  Kelly 
woula  carry  37  wards  and  Green  1^ 
The  actual  vote  yesterday  gave 
Kelly  35  wards  and  Green  15. 

“All  in  all,  the  straw  vote  produced 
the  most  amazing  result  in  American 
journalism,”  stated  the  Times.  “It 
out-gallupped  Gallup.” 

Richard  J.  Finnegan,  Times  editor, 
was  wearing  a  big  smile  today.  He 
was  responsible  for  conducting  the 
straw  vote  and.  as  he  puts  it,  had  his 
neck  out.  Mr.  Finnegan  is  a  firm  be¬ 
liever  in  a  comparatively  small,  but 
intensely  loyal  staff  of  vote  reporters, 
whose  integrity  is  beyond  question. 
Another  important  consideration,  he 
said,  is  reaching  the  right  voters  at 
the  right  time.  “And  the  ‘right’  num¬ 
ber  of  voters  mean  they  must  repre¬ 
sent  an  exact  cross  section  of  public 
sentiment.”  explained  Mr.  Finnegan. 

Finnegan  Explains 
Continuing  his  explanation,  he  said: 
“First  we  figured  the  percentage  of 
the  total  city  vote  that  resided  in  each 
ward.  If  a  ward  was  found  to  have 
3%  of  the  total  city  vote,  it  was  en¬ 
titled  to  3%  of  the  vote  in  the  Time> 
straw  ballot  (3%  of  26.000  votes)  or 
780  votes.  If  a  ward  had  one  and  one- 
half  per  cent  of  the  registered  vote, 
it  was  entitled  to  one  and  one-hal: 
per  cent  of  the  26,000,  or  390  votes. 

“With  the  straw  vote  thus  projected 
the  crew  of  vote  reporters  was  called 
together.  The  project  was  explained 
to  them.  The  young  men  had  had 
experience  in  the  straw  vote  in  the 
mayoralty  primary.  In  that  cam¬ 
paign  they  had  done  an  exceptionally 
accurate  job  considering  the  disad¬ 
vantages  of  winter  weather. 

"The  primary  vote  had  shown  Kelly 
and  Green  winners  over  Courtney 
and  Thompson.  But  Kelly's  showing 
in  that  straw  ballot  was  nearly  4% 
too  low  in  comparison  with  the  officia. 
election  returns.  For  the  April  elec¬ 
tion  we  determined  to  beat  all  record; 
if  possible.  The  vote  reporters  were 
offered  a  bonus  if  they  came  within 
2%  of  the  vote  at  the  polls;  a  higher 
bonus  if  less  than  1%.” 


COAST  AGENCY  MOVES 

Pacific  Coast  executive  offices  of  the 
Beaumont  &  Hohman  agency  have 
been  moved  to  the  top  floor  of  the 
31-story  Russ  Building  in  San  Fran¬ 
cisco. 
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irJUA-ValuG! 

Two  Rich  Markets 
Covered 
at  ONE  low  cost 


Certainly  the  Cleveland  2-for-l  market 
is  a  PIA’S  value — because  it  is  a  closely- 
knit  area,  rich  in  sales-potential;  because 
it  accounts  for  more  than  one-third  of 
Ohio’s  total  retail  sales. 


2-for-l  .  .  .  Cleveland,  with  the  largest 
retail  sales  in  Ohio:  and  the  26  neigh¬ 
boring  counties,  with  the  second  largest 
retail  sales  in  Ohio.  (Akron,  Canton 
and  Youngstown  are  not  included). 

Check  all  the  facts,  figures  and  statistics, 
and  you  will  come  to  a  logical  conclu¬ 
sion:  no  other  market  of  equal  size  can 
be  considered  ahead  of  this  Cleveland 
2-for-l  market. 
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Volume 

39  Weeks -1931 
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AOACINT 

««itHTICS 


No  newspaper  in  America  is  more 
closely  knit  to  its  community,  or  covers 
it  more  completely  than  the  Plain 
Dealer  covers  this  decidedly  rich  sec¬ 
tion. 


STARK 

COUNTY 

(Conton) 

$49,297,809.06 


Ask  your  distributor  or  representative 
in  Northeastern  Ohio  about  the  impor¬ 
tance  of  this  2-for-l  market — (Cleveland 
and  the  26-county  area.  Then  ask  your 
advertLsing  agency  how  the  Plain 
Dealer  covers  this  (Cleveland  2-for-l 
market  at  ONH  low  cost. 


THf  COMPACT  ClIVILAND  MARKET  S437.000.09S  30--4f*«  Of  OHIO  S  RETAIL  SALES 


I  his  record  above  of  the  Retail  Sales  volume  of  the  more 
irnportant  markets  in  Ohio  shows  the  (]!leveland  2-for-l  market 
— that  is,  (Greater  (Cleveland  and  the  26-county  area— on  the 
above  chart  in  2  shaded  bars. 


National  Representatives,  John  B.  W oodward,  Inc, 


CLEVELAND  PLAIN  DEALER 


JAU  W^’6 

PLUS  SIGNS 

IN  RHODE  ISLAND 


NEW  YORK 
CLEVELAND 


veriea  a  quoiaiion  irom  me  i^nme  v.  t/-\ttivto/^kt  to  n*r\  OTVT'nn 

Minister’s  speech  last  Thursday.  ^ured  wrist  and  a  knee  injury,  to  JUnXMbUJN,  JK.  lU  bJNFA 

Referring  to  statements  he  had  made  f^ke  charge  of  the  vote  tabulation  in  Walter  C.  Johnson,  Jr.,  will  come 
in  the  House  of  Commons  respecting  ike  city  council  chambeis.  He  was  with  the  SNPA  to  specialize  in  labor 
the  Globe  &  Mail’s  report  of  his  injured  at  Lebanon,  Mo.,  when  re-  matters  after  he  is  graduated  from 
speech,  the  Prime  Minister  said  he  turning  with  his  wife  and  two  chil-  Duke  University  in  June.  He  spent 
had  received  communications  from  from  a  vacation  in  California.  his  vacation  last  summer  in  the  SNPA 

the  managing  editor  of  the  Globe  &  'CVD/^D're  Chattanooga  office,  and  his  employ- 

Mail  and  from  the  Canadian  Press  in-  O  v  ERISSUE  EXPORTS  ment  carries  out  the  plan  of  the  board 

dicating  that  the  quotation  he  referred  Washington,  D.  C.,  April  5— Exports  to  have  men  on  the  SNPA  staff  spe- 
to  had  been  lifted  from  the  Canadian  of  overissue  and  old  newspapers  from  cializing  in  labor  matters.  He  is  the 
Press  running  report  of  the  speech  the  U.  S.  during  1938  totaled  142,968,-  son  of  Walter  C.  Johnson,  SNPA 
and  incorporated  in  Dingman  s  dis-  583  pounds  valued  at  $945,768  com-  treasurer  who  until  recently  was  vice¬ 
patch  without  the  latter's  knowledge,  pared  with  193,818,083  pounds  valued  president  of  the  Cliatanooc/a  News. 
“These  two  communications  fully  at  $2,013,511  for  1937,  according  to  a 

review  of  foreign  trade  in  pulp  and  CORRECTION 
to  paper  prepared  by  the  Forest  Products  Tlirough  a  typographical  error,  the 
~  -  -  -  -  -  circulation  of  the  New  York  Amster¬ 

dam  News,  published  on  page  192  of 
the  International  Year  Book,  issued 
was  not  printed  in 
boldface,  denoting  A.  B.  C.  member¬ 
ship.  The  correct  listing  is  27,104. 
mar-  Editor  &  Publisher  regrets  the  error. 

NEW  NEBRASKA  DAILY 

The  Kearney  (Neb.)  Daily  News, 
The  West  Central  Regional  mectiiu!  a.m..  made  its  appearance  March  29. 
of  the  American  Association  of  Teach-  Mr.  and  Mrs.  Henry  Kroger,  formerly 
ers  of  Journalism  will  be  held  at  the  with  the  Kearney  Daily  Hub  until  its 
Hotel  Fontenelle,  Omaha,  April  21-22.  recent  sale,  are  publishers. 


explain,  I  think,  how  the  paragraph 
to  which  1  took  exception  came 

be  inserted  in  Mr.  Dingman's  com-  Division  of  the  Department  of  Com¬ 
munication  to  the  Globe  &  Mail,"  the  merce.  Overissue  and  old  newspapers 
Prime  Minister  said.  are  used  in  the  countries  of  the  Far 

“Let  me  say  I  think  the  Globe  &  East  principally  for  the  wrapping  of  January  28.  1939, 
Mail  and  Canadian  Press  have  done  articles  in  retail  trade.  Statistics  in- 
all  that  possibly  could  be  expected  eluded  in  the  report  show  that  exports 
in  seeking  to  rectify  the  mistakes,  of  such  products  to  all  principal 
I  should  like  on  my  part  to  do  all  I  kets  decreased  in  1938  from  1937 
possibly  can  to  remove  from  Mr. 

Dingman's  mind  any  sense  of  injus¬ 
tice  or  wrong  that  he  may  feel  has 
been  done  him  by  words  of  mine. 

“I  exonerate  him  completely  as  have 
both  the  Globe  &  Mail  and  the  Cana¬ 
dian  Press." 


This  important  metropoli¬ 
tan  newspaper  with  edi¬ 
tions  around  the  clock  turns  to 
Acme  Telephoto  Service  for 
high-speed,  dependable  picture 
coverage  24  hours  of  the  day. 
So  Acme  rings  the  bell  again 
with  another  Telephoto  Trans¬ 
ceiver  point. 


GLENN  BUYS  WEEKLY 

Orlando,  Fla.— W.  M.  Glenn  has 
purchased  the  Central  Florida  Times, 
weekly  Republican  newspaper  and 
will  make  its  future  policy  independ¬ 
ent  Democrat.  He  has  resigned  as 
editor  of  the  Orlando  Morning  Sen¬ 
tinel  and  Orlando  Sunday  Sentinel 
Star.  He  is  in  his  25th  year  as  a 
Florida  editor,  and  is  president  of  the 
Florida  Press  Association,  and  a  past 
president  of  the  AP  of  Florida. 


YOU  DO 


\\  hate\(‘r  els<*  your  atlver- 
plans  iiu  liidc  .  .  .  what¬ 
ever  marhefs  .  .  .  wli.ilever 
inedi.i  ...  it  will  pay  you  to 
give  spe(  iai  <  otisicleration  to 
lluit  p<irl  ol  the  prosperous 
Mi»higan  .^larhel  served  hy 
the  eight  Booth  Mirhigan 
New  spapers. 


DIEHL  KIN  WITH  AP 

Chandler  Diehl,  26,  formerly  city 
editor  of  San  Antonio  Light,  April  3 
became  Jackson,  Miss.,  correspondent 
of  the  Associated  Press.  Mr.  Diehl, 
who  joined  the  AP  last  year,  was 
first  assigned  to  the  Kansas  City  bu¬ 
reau.  He  is  a  grandson  of  Colonel 
Charles  Sanford  Diehl,  of  San  An¬ 
tonio,  AP  assistant  general  manager 
from  1893  to  1911. 


BAY  CITY 


•  MUSKEGON 


SAGINAW 


0  FLINT 


JACKSON 


n  .'larkel  is  rurrently  more 
fi(ti\e  than  ewr  heiause  of 
interesting  new  clealer  serv- 
pl.in  retenlly  instituted  hy 
h  ol  the  eight  Booth  papers. 


lines,  cover  Uie  nui— 
completely. 

Ask  about  the 

Acme  Telephoto  Trans 
ceiver,  or  the  Telepholo 
Mat  Service 
the  advantages  of  nig 


February,  1939  vs.  1938 

Gasoline  Cons’n  8.296.449  gals.; 
—  10%.  2nd  highest  Feb.  on  record 

Oil  Burner  Installations:  —9% 

(Prov.)  Busiest  Feb.  except  1936 

Freight  Car  Loadings:  -rll% 


Tor  complete  information, 
w  rite  Ol  call  I.  A.  Klein,  50  E, 
l2nd  Street,  New  ^  orh,  or 
John  E.  Lutz.  455  N.  Mich¬ 
igan  A\  enue,  Chicago. 


March,  1939  vs.  1938 

Bank  Clearings  (Prov.);  —4% 
Highest  recent  March  except  ’37, 
-  25%  over  Feb.  (Seasonal:  -—11%) 

Providence  Joirnal-Bulletin 

Daminaitn^  /Um.  Eix^lond’l  fteond  la/UfttL  IllaiJitl 
Kr$  CIm.  H  EJJ,  C*..  kc,  N»  YoA,  CUago.  Bow*., 
Ailontfl  —  A  1  Bidwflll  C*.,  $o«  FrMKiKo.  Lm  Ajif«U, 


Grand  Rapids  Press 
Flint  Journal 
Saginaw  News 


Muskegon  Chronicle 


Bay  City  Times 
Jarkson  Citizen  Patriot 


Kalamazoo  Gazette 


Ann  Arbor  News 
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SttiBI 


ill 


Ey«4  INTO 

POR¥ 


s  D  l^lTil^SSK  I''  these  singularly  complex  times,  neither  men  nor  enter- 

prises  attempt  to  reach  "port"  wholly  under  their  own 
Pi}§B  steam.  Their  business  voyages  are  piloted  by  every  known 

^  statistical  and  precedent  guide  and  when  they  must  make 

'*  M  ^  definitely  difficult  objective,  they  are  shrewd  enough  to 

''  have  an  active  "tug"  nose  'em  up  to  the  dock,  out  of  long 

I  **  experience. 

M|IJ 

M  New  York,  in  a  short  while,  will  be  the  "port"  for  the 

■U  men  who  make  accessible  news  possible  with  split-second 

mi  speed  and  accuracy.  Convention  time!  Those  most  vitally 

EIH  lH^H  important  yearly  get-togethers  of  the  Associated  Press 

n  li^H  and  American  Newspaper  Publishers'  Association,  will 

aII  IH^B^  bring  to  New  York  City  every  live,  ambitious,  directorially- 

empowered  big-wig,  from  coast  to  coast. 

Editor  and  Publisher  has  in  the  past  and  now  continues 
to  supply,  a  fleet  of  media  "tugs"  during  the  Conventions. 
They  guide  those  who  are  in  doubt . . .  nose  right  up  to  the 
biggest  men  of  the  field  and  ease  them  into  a  safe,  de- 
pendable  and  foresighted  knowledge  of  what's  going  on 
Vm^ lA  .  .  .  trends,  ideas,  inside  pre-views  of  advertising,  the  me- 

chanics  of  newspaper  making. 

Here  they  are,  rarin'  to  go,  in  YOUR  behalf: 

PRE-CONVENTION  NUMBER  . April  22nd 

SPECIAL  CONVENTION  EXTRA . April  27th 

CONVENTION  NUMBER . April  29th 

For  as  long  as  these  Conventions  have  been  in  progress. 
Editor  and  Publisher  has  won  the  everlasting  gratitude  of 
both  newspapers  and  those  concerned  with  national  ad¬ 
vertising.  At  a  crucial  hour,  a  special  issue  brings  some 
newspaper,  some  business  interlocked  with  newspaper 
making — safely  into  port.  There's  time  to  put  this  service 
to  work  in  your  own  behalf.  Wire  for  space.  Make  it 
possible  for  YOUR  "tug"  to  meet  the  fleet  when  it  comes 
in,  with  every  flag  flying. 

EDITOR  &  PUBLISHER 


1700  Times  Building 


New  York  City 


18 


EDITOR  &  PUBLISHER 


Georgia’s  New  Libel  Law 
Called  Best  in  U.  S. 


How  It  Protects  Newspapers  Against  Rackets  . . . 
Retraction  Clause  Differs  from  Others  .  .  . 
Decline  in  “Nuisance  Suits"  Seen 


By  I.  C.  SEYMOUR 

FIELD  MANAGER,  GEORGIA  PRESS  ASSN. 


GEORGIA  has  just  adopted  the  best 

libel  law  of  any  state  in  the  Union. 
Newspapers  in  about  30  or  40  states 
would  do  well  to  examine  it  carefully, 
and  to  make  it  their  first  order  of 
business  at  the  next  session  of  the 
legislature.  (For  text  of  new  law, 
see  E  &  P,  March  25,  page  6). 

Don’t  get  me  wrong — it’s  not  an 
unfair  law.  But  it  does  protect  the 
newspapers  against  rackets  and  racke¬ 
teer  lawyers  who  prey  on  publishers. 

And  there  is  very  little  new  in  the 
law — although  what  is  new  is  very 
desirable.  But  the  fact  that  the  major¬ 
ity  of  states  do  not  have  this  provision 
in  their  statutes  would  indicate  that 
there  should  be  more  thinking  along 
this  line. 

Let’s  start  at  the  beginning.  In 
libel  law,  as  in  all  law,  there  are  three 
classifications  of  damages  on  which 
the  plaintiff  can  recover.  Actual,  or 
special  damages  are  those  which  the 
defendant  must  pay  on  the  basis  of 
loss  the  plaintiff  proves  he  has  sus¬ 
tained.  They  usually  include  only 
monetary  loss,  such  as  the  loss  of  in¬ 
come,  profits,  or  one’s  job. 

General  Damages  Discussed 

General  damages  are  those  assessed 
against  the  defendant  and  in  favor  of 
the  plaintiff  on  the  basis  that  the  law 
presumes  the  plaintiff  has  suffered  a 
loss.  Thus,  an  individual  falsely 
termed  a  thief,  a  negro,  or  a  prostitute 
goes  into  court  on  the  assumption  that 
because  of  disparaging  words  spoken 
about  his  reputation  he  has  suffered 
damages.  The  plaintiff  does  not  have 
to  prove  any  actual  or  monetary  loss 
to  recover  general  damages.  He  is 
presumed  to  have  suffered  such  losses. 

Punitive  damages  are  those  assessed 
against  the  defendant  and  given  to  the 
plaintiff  purely  on  the  basis  of  punish¬ 
ment.  In  the  case  of  libel,  the  news¬ 
paper  is  required  to  pay  punitive  dam¬ 
ages  only  where  actual  malice  or 
gross  negligence  constituting  malice 
has  been  proved.  Punitive  damages 
are  not  allowed  in  Georgia  or  many 
other  states,  and  seldom  occur  any¬ 
where. 

Between  actual  and  general  dam¬ 
ages,  where  are  the  most  common  and 
the  heaviest  awards  given  to  the  plain¬ 


tiff  in  libel  law?  Any  lawyer  will  tell 
you  that  it  is  in  general  damages. 

John  Jones  sues  for  $50,000  dam¬ 
ages  because  a  newspaper  inadvert¬ 
ently  stated  that  he  was  a  colored 
man.  Can  John  Jones  prove  that  this 
publication  actually  cost  him  $25,000, 
or  even  $500?  Generally  speaking,  no. 
Among  his  friends,  the  error  is  know}i. 
Among  others,  it  can  be  rectified, 
especially  if  proper  retraction  is  given. 

Sympathetic  Jury  Cited 

But  under  the  old  Georgia  law,  and 
the  law  prevalent  in  most  states,  John 
Jones  can  come  into  court  and  allege 
heavy  losses,  and  a  sympathetic  jury 
will  give  him  anything  from  a  tenth 
to  a  half  of  what  he  asks. 

Take  another  example:  Richard  Roe, 
living  in  Illinois,  through  error  on 
the  part  of  a  news  gathering  agency, 
is  stated  to  be  held  by  police  for  vio¬ 
lation  of  the  narcotics  law.  The  story 
is  published  in  a  Georgia  paper.  No 
one  in  Georgia  knows  Richard  Roe — 
he  is  just  a  name,  or  perhaps  an  as¬ 
sistant  to  someone  better  known.  But 
under  the  old  Georgia  law  Richard 
Roe  can  hop  his  bicycle,  come  down  to 
Georgia,  and  sue  and  recover  heavy 
damages  from  the  Atlanta  Journal  for 
publishing  that  story.  Why?  Be¬ 
cause  the  old  common  law  holds  that 
a  man’s  reputation  is  a  sacred  and  in¬ 
violable  thing,  and  must  not  be  tam¬ 
pered  with. 

With  the  above  in  mind,  let’s  look 
at  the  new  Georgia  law.  Briefly,  it 
provides  this;  Before  anyone  can  bring 
a  suit  for  libel  in  Georgia,  he  must 
give  notice  in  writing  to  the  publisher 
of  the  periodical  containing  the  al¬ 
leged  libelous  statement,  demanding  a 
correction  and  retraction.  He  must 
specify  in  that  notice  the  article  he 
claims  to  be  defamatory,  and  tell  the 
publisher  why  it  is  defamatory,  and 
what  is  the  true  state  of  affairs. 

How  Georgia  Law  Differs 

When  such  a  written  statement  is 
given  to  the  publisher,  he,  or  his  law¬ 
yer,  has  the  whole  case  before  him. 
In  this  respect  the  Georgia  law  is 
superior  to  other  state  laws,  which  re¬ 
quire  only  a  demand  for  a  retraction. 
TTie  Georgia  law,  it  will  be  noticed, 
not  only  requires  a  demand  for  a  re- 


VWTO  REGISTRATIONS 
IN  NEBRASKA  ARE  27% 
ABOVE  THE  NATIONAL 
AVERAGE/  KAUTHAT 
SIGNIFICANT  OF 
JFENPABL€  WCOME ' 


It's  a  big  marwt- 

ANDEASY  TO  REAC4I  ECONOMICAUY 

THROUGH  ONB  NEWSPAPER.  / 


Circulation 
for  March 

302,147 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  March,  1939. 


March  circulation  of  The  Sun¬ 
day  Sun  averaged  191,212  per 
Sunday. 


T  HE  OMAHA 

World-Herald 


TH 

Mornii 


traction,  but  requires  the  person  who 
alleges  he  has  been  libeled  to  state 
the  true  state  of  affairs.  In  other 
words,  the  plaintiff  must  give  his  whole 
case  to  the  newspaper  at  the  start, 
and  the  whole  suit  must  be  later 
based  on  the  alleged  libelous  article 
and  the  demand  for  a  retraction. 

True  Bill  of  Facts 

This,  of  course,  is  only  fair  to  the 
publisher.  When  the  true  facts  are 
all  placed  before  him,  he  can  not  only 
determine  at  once  whether  he  has 
been  at  fault  in  publishing  the  article, 
but  can  properly  correct  any  state¬ 
ments  made  which  are  untrue. 

Following  this  demand  for  a  re¬ 
traction  of  the  alleged  libelous  state- 
Hjent,  the  publisher  has  a  choice  of 
granting  such  correction  and  retrac¬ 
tion  or  refusing  it,  depending  on  the 
merits  of  the  case.  If  he  refuses  to 
retract,  he  is  in  exactly  the  same  posi¬ 
tion  as  he  was  under  the  old  law — 
that  is,  the  newspaper  is  subject  to 
both  spiecial  and  general  damages.  If 
the  newspaper  retracts,  however,  the 
plaintiff  cannot  collect  general  dam¬ 
ages,  and  must  go  into  court  on  the 
basis  of  only  the  special  or  actual 
damages  he  proves  he  has  sustained, 
provided  the  newspaper  proves  it  acted 
without  malice  and  in  good  faith. 

Since,  as  was  shown  before,  most 
libel  suits  (especially  the  so-called 
“nuisance”  suits)  are  brought  on  the 
basis  of  general  damages,  the  Georgia 
law  will  do  much  to  eliminate  this 
highly  unwarranted  expense  the  news¬ 
paper  must  at  present  assume  in  fight¬ 
ing  and  in  settling  for  libel  suits. 

It  is  unnecessary  to  go  into  details 
on  the  amount  of  money  newspapers 
pay  each  year  to  these  nuisance  suits. 


They  have  been  elaborated  on  many 
times  in  other  articles.  It  is  safe  to 
say,  however,  that  the  average  large 
city  newspaper  pays  around  $1,(X)0 
yearly  to  settle  and  to  fight  libel  suits. 
Many  a  paper  has  found  its  bill  to  be 
several  times  that  amoimt  in  a  partic¬ 
ularly  unfortunate  year.  A  good  guess 
is  that  the  new  Georgia  libel  act  will 
reduce  this  amount  to  almost  nothing. 

There  are  at  least  two  minor  differ¬ 
ences  between  the  Georgia  law  and 
that  of  other  states  which  are  pointed 
out  here  without  recommendations. 
Most  other  states  with  the  retraction 
clause  provide  that  this  aspect  of  the 
law  shall  not  apply  within  a  certain 
period  before  elections,  the  idea  being 
that  the  retraction  would  do  no  good 
after  the  election.  Most  state  laws 
also  provide  for  a  “correction,  apology 
and  retraction,”  while  the  Georgia  law 
only  calls  for  a  correction  or  retrac¬ 
tion. 

Reaffirms  Former  Claese 

The  new  Georgia  law  also  took  the 
trouble  to  reaffirm  the  previously  ex¬ 
isting  law  on  truth  and  privilege  as 
a  defense,  which  was  deemed  advis¬ 
able  here  but  would  probably  not  be 
necessary  in  other  states. 

There  is  no  reason  why  every  state 
in  the  Union  should  not  have  sub¬ 
stantially  the  same  law.  The  opposi¬ 
tion  to  such  a  measure  generally  comes 
from  unscrupulous  lawyers,  and  those 
men  are  far  in  the  minority. 

Due  credit  for  passing  the  Georgia 
law  should  be  given  to  State  Senator 
Jack  Williams,  publisher  of  the  Way- 
cross  (Ga.)  Daily  Journal-Herald, 
and  to  State  Representative  Roy  Mc- 
Ginty,  publisher  of  the  Calhoun  (Ga.) 
Times,  who  sponsored  the  measure. 


T he  band  is  playing. 

The  show's  on.  The  Ringling  Bros  and  Barnum  & 
Bailey  circus  is  off  to  a  flying  start. 


New  York  newspapermen  and  audiences  In  Madison 
Square  Garden  are  raving  about  the  performance — 
about  the  new  opening  spectacle,  "The  World  Comes 
to  the  World's  Fair";  about  Gargantua  the  Great,  giant 
gorilla,  now  on  view  in  the  menagerie  for  close-up  in¬ 
spection;  about  the  new  European  features,  headed  by 
Rosello,  the  Man  in  the  Moon;  the  Pllades,  who  do  the 
real  oldtime  leaps  and  somersaults  over  massed  ele¬ 
phants,  camels  and  horses;  the  Great  Arturo  on  the 
high  wire,  and  the  inimitable  Fritzl  Barton!,  queen  of 
the  flying  trapeze. 

Yes,  It's  probably  the  greatest  of  the  many  great 
Ringling  Bros  and  Barnum  &  Bailey  shows,  and  pub¬ 
lishers,  editors,  reporters  and  cameramen  are  saying  so 
in  the  press  room  to  the  publicity  staff — Roland  Butler, 
Frank  Braden,  Gardner  Wilson  and  Jerome  Harriman. 


Everything  in  Baltimore 
Revolves  Around 
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Shott  “T&kai 


QUICK  ACTION  reported  under 
“Divorce  Cases  Filed”  in  the  South 
Bend  Tribune  of  March  29; 

ELSTON — Robert  Glenn  Elston,  612  East 
Broadway,  against  Georgia  Turner  Elston; 
married  March  29,  1939;  separated  March  25, 
1939;  cruelty;  circuit  court 

■ 

BOSTON  TRANSCRIPT  compositor 
and  proofreader  conspire  for  the  be- 
fuddlement  of  readers  regarding  non- 
appearance  of  Miss  Lily  Pons: 

Norwalk,  Conn.,  March  30  (AP)  — 
Lily  Pond,  opera  star  who  is  stricken 
with  bronchitis  and  ciansux  shrdlu 
shrdlu  cmfywp  hmas  been  ordered  to 
be  by  her  physicians,  said  today  she 
had  cancelled  an  engagement  to  sing 
in  Cleveland  on  Saturday  with  the 
Metropolitan  Opera  Company. 

■ 

NOT  FOOLING  on  April  1  was 
Charles  Dwelley,  editor  of  the  Con¬ 
crete  (Wash.)  Weekly  Herald,  when, 
according  to  the  AP,  he  notified  his 
readers  editorially  that  there  may  be 
no  issue  next  week,  as  he  planned  to 


have  his  appendix  removed.  He  urge< 
all  subscribers  to  pay  their  bills,  as  his 
first  vacation  in  nine  years  would  cost 
plenty. 

■ 

ONE  ON  US: 

“Wedding  Bells”  on  April  1  re¬ 
ported: 

“Theodore  Laymon,  rewrite.  New 
York  Herald  Tribune,  to  Miss  Latha 
Rone  Vance,  New  York  nurse,  in  that 
city  March  17.” 

“Ted  Laymon,  New  York  Herald 
Tribune  night  rewrite  man,  to  Miss 
Latha  Rone  Vance,  of  Apex,  N.  C., 
March  17,  in  Brooklyn.” 

One  ironic  reader  wants  to  know: 
were  they  married  in  New  York,  then 
crossed  the  river,  and  haH  the  cere¬ 
mony  repeated  in  Brooklyn,  or  what? 

And  another  hopeful  two-spot 
angler  asks  whether  the  bride  only 
calls  him  “Ted”  when  he  works  nights, 
or  is  Brooklyn  part  of  New  York? 

We’ll  charge  at  least  one  two-spot 
on  this  to  the  make-up  man. 

■ 

CRITICAL  and  diligent  reader  of  the 

Manhattan  press  culls  these  varia¬ 
tions  on  the  theme  of  the  wedding  of 
Clark  and  Carole: 

“Inside  the  church  .  .  .  the  famous 


[stars  began  their  march  down  the 
aisle.” — ^The  Sun. 

“They  had  motored  there  secretly, 
had  been  married  in  Engle’s  Methodist 
Chiurch  chapel.” — The  World-Tele¬ 
gram. 

“The  ceremony  was  performed  in 
the  First  Presbyterian  Church.” — The 
Daily  News. 

“The  wedding  took  place  in  the  rec¬ 
tory  of  the  First  Methodist  Episcopal 
Church.” — The  Herald  Tribune. 

And  the  New  York  Times  puckish 
make-up  editor  followed  the  Gable- 
Lombard  wedding  story  with  a  dash 
and  italic  line: 

“Other  amusement  items  on  jollow- 
ing  page.” 

m 

PROGRESS  of  romance  in  the  wheat 

belt,  deduced  from  the  Regina 
(Sask.)  Leader-Post  classified  col¬ 
umns: 

TEACHER  WANTED.  PROTE.STANT:  s.il- 
ary,  $550;  11  pupils;  English-speaking  district, 
nine  teachers  married  from  school  in  last  19 
years.  Possibilities  not  exliausteil.  Give 
phone  number  when  replying.  Aildress, 
Teacher  Box  175,  Hanley,  Sask. 

■ 

Editor  &  Publisher  will  pay  $2  for  each 
“Short  T.ake”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


Tenney,  Woodward  and  Company 

INCORPORATED 

Announces  Its  New  Name 

Tenney,  Woodward  Sc  Conklin,  Inc. 

N ewspnper  Representatives 

Mr.  Thomas  E.  Conklin  is  now  Vice-President  of  our  Organization. 

Mr.  Romeyn  B.  Scribner  is  Director  of  Research  and  Promotion. 

With  increased  personnel  and  enlarged  facilities  our  Publishers 
are  assured  of  greater  coverage  in  the  National  field. 


New  York  City . 285  Madison  Avenue 

Boston . 230  Boylston  Street 

Chicago . 333  North  Michigan  Avenue 

Cleveland . Hippodrome  Building 

Detroit . New  Center  Building 

San  Francisco . Russ  Building 
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“HORSE  SENSE” 


.  .  .  might  very  well  be  the  title 
of  Ur.  Crane’s  new  book  entitled 
Psychology  Applied,  because: 

“This  volume  is  in  itself  an  ex¬ 
ample  of  "Psychology  Applied’ 
.  .  .”  British  Journal  of  Educational 
Psychology. 

“It  is  the  only  modern  book  on 
the  subject  which  touches  upon  all 
the  principal  phases  of  applied  psy¬ 
chology.”  Dr.  D.  D.  Feder,  Direc¬ 
tor  of  Elementary  Psychology,  Uni¬ 
versity  of  Iowa. 


George  W.  Crane,  Ph.D.,  M.D. 

His  book  is  in  use  at  the  leading 
universities  in  England,  France, 
Germany,  Russia,  Italy,  Belgium 
and  Soutli  Africa.  It  is  the  stand¬ 
ard  text  at  the  University  of  Tokyo 
and  has  been  translated  into  Chi¬ 
nese  for  the  universities  in  China. 

Here  at  home  it  has  been  adopted 
as  the  classroom  text  by  257  Ameri¬ 
can  universities  and  colleges,  among 
which  are: 


Harvard 

Vale 

Columbia 

Indiana 

Kentucky 

Minnesota 

S  California 

Denver 

Pitt-hurgh 

Utah 


Texas  Christian 
Boston  U. 

New  York  U. 

Wisconsin 

Nebraska 

Arizona 

Washington 

N.  Dakota 

Temple 

Loyola 
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Northwestern  University  Press 

3S7  E.  Chicago  Are.,  Chicago,  lU. 

I  am  enclosing  check  for  $4.00  for 
which  please  send  me  prepaid  a  copy 
of  Dr.  Crane’s  Psychology  Applied. 

(Signed)  . 

Address  . 
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EDITOR  &  PUBLISHER 


*  E  D  I 


THE  EASTON  BOYCOTT 

PENNSYLVANIA  enacted  a  school  law  in  1937, 
under  which,  as  we  read  it,  continuous  em¬ 
ployment  of  teachers  is  practically  guaranteed 
under  contract,  with  legal  protection  that  makes 
reduction  of  pay  exceedingly  difficult  for  local 
boards  of  education.  Specific  grounds  are  stated 
for  the  termination  of  teaching  employment,  and 
they  do  not  include  either  insubordination  or 
inefficiency.  A  board  which  wishes  to  drop  a 
teacher  must  file  written  charges  within  the  law’s 
specific  limits,  assume  the  expense  of  a  public 
hearing,  and  support  the  charges  by  a  two-thirds 
majority  of  the  entire  board.  The  teacher  can 
appeal  an  adverse  verdict  to  the  County  Court  of 
Common  Pleas. 

Salaries  may  be  increased  under  the  law,  but 
cannot  be  reduced  without  the  teacher’s  consent, 
except  by  going  through  the  procedure  noted  for 
removal. 

The  law  has  been  opposed  and  its  amendment 
has  been  moved  by  local  boards  which  wish  to 
conform  to  depression  budgets  either  by  dropping 
courses  from  the  curricula,  reducing  salaries,  or 
both.  The  amendment  is  being  vigorously  fought 
by  the  organized  teachers. 

That  is  a  normal  picture  in  many  municipali¬ 
ties.  It  is  not  a  pleasant  picture.  Most  school- 
boards  are  anxious  to  provide  the  best  possible 
facilities  and  the  best  possible  teaching  staff  that 
their  means  afford.  That  loyalty  to  duty  is 
today  necessarily  divided.  Many  communities 
can  no  longer  afford  to  maintain  the  standards 
of  education  and  of  teaching  salaries  established 
in  prosperous  years.  Their  school  directors  seek 
a  compromise — maintaining  essential  courses, 
dropping  others  which  are  of  doubtful  value  until 
income  again  permits  their  inclusion,  and  keeping 
the  teaching  force  as  nearly  intact  as  pos.sible  by 
a  horizontal  pay  reduction.  We  can  think  of 
few  questions  of  livelier  public  interest. 

The  Easton  Express  has  reflected  this  interest 
in  its  bailiwick.  It  has  campaigned  for  18  months 
for  the  amendment  of  certain  portions  of  the 
1937  law,  to  restore  to  local  boards  the  power  of 
operating  their  schools  within  the  limits  of  the 
current  budget  and  without  new  debt  burdens. 
That  is  about  as  important  and  as  legitimate  a 
community  service  as  a  newspaper  can  render.  As 
good  citizens  and  leaders  of  the  community’s 
youth,  the  teachers  might  have  been  expected  to 
take  a  partially  objective  and  unselfish  view  of 
the  situation. 

Instead,  the  Easton  superintendent  of  schools 
for  the  past  two  weeks  has  been  circulating  a 
petition  among  the  teachers  under  his  charge  re¬ 
questing  that  they  cancel  their  subscriptions  to 
the  Express,  and  setting  forth  that  they  “shall 
look  with  favor  upon  business  establishments  in 
inverse  ratio  to  the  amount  of  advertising  they 
carry  in  the  Easton  Express.” 

The  boycott  will  be  futile.  The  teachers  should 
realize  that  their  effort,  as  an  organized  minority, 
runs  directly  counter  to  the  immediately  pres.sing 
economic  needs  of  the  majority  of  the  readers 
and  advertisers  of  the  Express.  They  should 
realize  also,  as  highly  educated  citizens,  that 
causes  aren’t  won  by  killing  the  bearer  of  un¬ 
wanted  tidings.  They  .should  realize  that  they 
won  their  present  advantageous  position  (at  the 
expense  of  their  fellow  citizens)  by  political 
action,  and  that  the  same  kind  of  action  can  be, 
and  is,  being  employed  to  align  the  teachers’ 
position  with  the  community’s  present  resources. 

The  boycott  has  no  place  in  a  dispute  over 
principles  in  an  intelligent  community.  The  same 
newspaper  which  editorially  opposes  the  teachers’ 


I  A  L 


He  is  not  here,  but  is  risen:  remember  how  he 
spake  unto  you  when  he  was  yet  in  Galilee,  Saying 
The  Son  of  man  must  be  delivered  into  the  hands 
of  sinful  men,  and  be  crucified,  and  the  third  day 
rise  again.  St.  Luke  XXW:6:7. 


stand  offers  its  columns  to  the  free  exposition  of 
views  antagonistic  to  its  own.  It  provides  a 
forum  where  the  issues,  if  any,  can  be  publicly 
clarified.  The  fact  that  the  teachers  in  Easton 
have  chosen  to  be  class-conscious,  to  ignore  their 
status  as  community  officials,  and  to  substitute 
the  boycott  for  argument,  evidences  the  lack  of 
a  defensible  case. 

Our  commendations  go  to  the  Express  for  its 
complete  publication  of  the  facts  and  its  unruffled 
editorial  comment  upon  them.  We  know  of  no 
better  response  to  a  boycott  of  any  nature  agmnst 
a  newspaper  than  the  unbiased  presentation  of 
all  facts.  The  public  can  be  trusted  to  judge 
correctly. 


SAFETY  MOVES 

HIGHW.W  SAFETY  continues  to  compete  suc¬ 
cessfully  for  public  attention  with  rumors  of 
Euroi)ean  war  and  our  assorted  domestic  troubles. 
It  should,  for  it  is  now  common  knowledge  that 
the  damage  to  human  life  and  property  by  auto¬ 
motive  mishaps  is  annually  equivalent  to  what 
might  be  expected  of  a  fairly  healthy  war.  .\nd 
it  is  a  sort  of  damage  for  which  rational  rea.sons 
are  difficult  to  find. 

A  calm  survey  of  what  has  been  done  has  been 
put  between  book  covers  by  Paul  G.  Hoffman, 
president  of  the  Studebaker  Corporation,  and 
also  of  the  American  Safety  Foundation.  Mr. 
Hoffman’s  personal  and  official  contributions  to 
road  safety  have  been  exceptional;  the  gains  since 
his  mind  and  energy  have  been  applied  to  the 
problem  have  been  noteworthy,  but  much  more 
education  and  law  enforcement  is  needed  before 
.\merican  drivers  are  worthy  of  either  their  cars 
or  their  highways.  Mr.  Hoffman’s  book  “Seven 
Roads  to  Safety”  recognizes  this  and  points  out 
specific  channels  for  attainment  of  the  goal. 

Less  patient  than  Mr.  Hoffman  is  Henry 
Edward  Warner,  Baltimore  Sun  veteran  and  cam¬ 
paigner  for  automotive  reform  in  the  Free  State. 
He  demands  that  every  driver  be  his  own  traffic 
cop  and  accept  full  responsibility  for  ownership 
and  operation  of  his  car.  His  three-point  plat¬ 
form  is: 

1.  Responsibility  of  citizens  to  vote  only  for 
candidates  who  are  definitely  pledged  to  this  pro¬ 
gram,  no  matter  what  office  they  seek.  Every 
officeholder  must  qualify  if  he  expects  to  run 
again. 

2.  Responsibility  of  the  state,  to  e.stabli.sh  a 
system  by  which  every  person  who  owns  or  in¬ 
tends  to  own  a  car  must,  before  he  can  have  it 
registered  for  use,  appear  in  person,  qualify  as 
responsible,  accept  a  commission  signed  by  the 
governor  as  a  state  official  charged  with  keeping 
that  one  car  in  condition  and  out  of  incompetent 
drivers’  hands. 

3.  Respon.sibility  of  the  courts  to  uphold  what¬ 
ever  action  may  be  required  below,  to  revoke 
licenses  and  cancel  registrations. 

That’s  a  tough  program  for  .\mericans  who  love 
liberty  above  life,  but  it  is  a  foretaste  of  what  will 
be  demanded  by  those  same  impatient  Americans 
unless  there  is  a  quick  and  a  drastic  drop  in  the 
needless  casualty  list  of  our  motor  transportation. 


PROBING  “SPECIALS"  AGAIN 

NO  RESULTS  of  value  to  newspapers  can  be 

expected  of  the  investigation  now  being  con¬ 
ducted  among  advertising  agencies  by  Prof.  Mal¬ 
colm  Taylor  of  the  University  of  North  Caro¬ 
lina  concerning  the  practices  of  newspaper  repre¬ 
sentatives.  His  questions  are  of  a  character  which 
can  not  be  answered  in  general  terms,  if  the 
answerer  has  any  respect  for  scientific  truth.  The 
concensus  of  the  answers,  therefore,  is  not  likely 
to  shed  much  light  on  the  question. 

Publishers  who  see  the  representation  system 
as  outmoded  should  consider  that  if  it  did  not 
now  exist,  it  would  have  to  be  created.  Indi¬ 
vidual  solicitation  of  the  100  or  so  advertising 
agencies  which  place  the  bulk  of  general  accounts 
by  the  1,900  or  more  daily  newspapers  is  a 
physical  impossibility  from  any  standpoint.  The 
focussing  of  advertising  preparation  in  the  ad¬ 
vertising  agency  end  of  newspaper  solicitation  in 
the  representatives  system  was  a  natural  and 
necessary  development.  It  has  defects  on  both 
sides,  but  it  does  work.  The  defects  are  prob¬ 
ably  inherent,  but  not  especially  important. 

For  whatever  weaknesses  exist  in  the  repre¬ 
sentative  system,  newspapers  themselves  are 
largely  responsible.  Newspapers  can  correct 
them.  The  thoroughly  competent  representative 
is  an  integral  and  a  vital  part  of  the  newspaper 
organization.  He  should  be  intimately  informed 
on  every  detail  of  the  newspapers  on  his  list,  able 
to  answer  any  question  that  an  advertiser  might 
ask  concerning  the  paper  and  its  market.  He 
should  be  adequately  supported  with  information 
and  home  office  promotion.  It  should  be  ex¬ 
pected  of  him  that  his  selling  job  will  be  done 
before  an  advertising  schedule  is  completed,  not 
after.  He  should  not  be  pressed  by  the  home 
office  to  dynamite  every  schedule  in  which  a 
competitive  paper  is  preferred.  He  should  not 
be  regarded  as  a  messenger,  a  bird-log,  a  social 
secretary  or  a  fixer  of  traffic  tickets. 

Publishers  should  pve  more  thought  to  strength¬ 
ening  a  system  that  cannot  be  dispensed  with, 
instead  of  disturbing  it  by  destructive  criticism, 
fomenting  fruitless  investigations,  and  .shattering 
nuirale  alreacly  weakened  by  the  general  economic 
situation. 


WHAT  PEOPLE  READ 

THE  TOLEDO  BLADE  has  made  another  of  its 
periodic  surveys  of  what  people,  particularly 
women,  like  to  read  in  new'spapers.  Our  corre¬ 
spondent  reports  that  “it’s  been  proved  again— 
that  newspaper  readers  would  rather  laugh  and 
cry  than  learn.”  In  other  words,  it  has  been 
proved  again  that  human  beings  remain  human 
while  they  read  newspapers. 

Comics,  of  course,  ranked  first  of  the  features. 
They  were  topped  in  interest  by  a  local  and  region¬ 
al  weather  yam,  naturally  enough,  since  a  blizzard 
gripped  the  West  when  the  questioners  made 
their  rounds.  The  results  of  their  poll  of  16'2 
women  indicates  that  almost  any  standard  feature 
and  almost  any  average  news  story  is  assured 
of  being  read  through  by  30  to  40%  of  readers. 

All  of  these  polls  are  interesting  and  worth 
study,  but  we  doubt  that  any  has  yet  been 
evolved  which  affords  a  complete  analysis  of  the 
public’s  reading  habits.  No  newspaper  that  we 
know'  is  made  to  be  read  from  front  to  back,  line 
for  line,  by  every  single  reader.  What  the  polk 
should  be  read  for  most  attentively  is  weakness 
in  departments  which  the  management  has  con¬ 
sidered  of  genuine  circulation  value.  If  they  fall 
noticeably  below  the  average  for  the  whole  paper, 
the  polls’  results  should  indicate  investigation. 


for  APRIL  8,  1939 
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PERSONAL 

mention _ 

E.  D.  STAIR,  publisher,  Detroit  Free 
Press,  was  honored  on  his  80th  birth¬ 
day  March  29,  with  a  specially  pre¬ 
pared  reproduc- 


tion  of  the  Free 
Press’  front  paga 

;■  «  of  March  29, 1859.  ' 

■  Inserted  i  n  t  h  e 
iHB  4^  original  text  was 

J  a  tribute  in  verse 
written  by  Edgar 
^  A.  Guest  of  the 

'  Free  Press  staff, 

and  a  two  - 
umn  cut  of  Mr. 
Stair,  captioned 
“A  Strange  Pro- 
E.  D.  Stair  phecy.”  Beneath 

the  cut  was  a 
date  lined  story  of  the  son  born  to 
Jacob  and  Maryette  Stair  at  Morenci, 
Mich.,  and  included  a  fancied  prophecy 
by  an  Ojibway  medicine  man  of  the 
child's  ri.se  to  ownership  of  the  news¬ 
paper.  The  birthday  page  was  dis¬ 
tributed  at  a  dinner  held  in  his  honor 
at  the  Detroit  Club. 

Clarence  Lindner,  publisher,  San 
Francisco  Examiner:  Paul  C.  Smith, 
general  manager  San  Francisco  Chron¬ 
icle.  Paul  C.  Edward,  associate 
editor,  San  Francisco  News;  Frank 
Clarvoe,  managing  editor  of  the  News; 
Miller  Holland,  news  manager,  Pacific 
division.  United  Press,  have  been  ap¬ 
pointed  consulting  professors  of 
journalism  at  Stanford  University 
School  of  Journalism  for  a  three-year 
term. 

Grove  Patterson,  editor,  Toledo 
Blade,  will  preside  at  the  Toledo  Civic 
Forum  meeting  May  17  when  Dr.  Ed¬ 
uard  Benes,  former  president  of 
Czecho-Slovakia,  will  spieak.  Frank 
S.  Newell,  vice-president  and  circula¬ 
tion  director  of  the  Blade,  is  vice- 
chairman  of  the  committee  of  welcome 
for  Dr.  Benes,  and  Richard  C.  Patter¬ 
son,  general  manager  of  the  Toledo 
Times,  is  on  the  committee. 

Dr.  John  H.  Finley,  editor  emeritus. 
New  York  Times,  and  Dr.  Douglas 
Freeman,  editor,  Richmond  (Va.) 
Tmes-Dispatch,  will  be  among  speak¬ 
ers  during  the  centennial  celebration 
April  21-23  at  Duke  University,  Dur¬ 
ham,  N.  C. 

Senator  Harry  Flood  Byrd,  pub¬ 
lisher,  Winchester  (Va.)  Star  and  edi¬ 
tor  and  general  manager  of  the  Har¬ 
risonburg  (Va.)  News-Record,  re¬ 
ceived  an  honorary  degree  of  doctor  of 
humane  laws  April  3  from  Bridge- 
water  College,  Bridgewater,  Va.  He 
was  eulogized  by  the  college  presi¬ 
dent,  Paul  H.  Bowman,  as  a  man  of 
"unselfish  statesmanship,  honesty  and 
devotion  to  the  public  trust.” 

Senator  George  P.  Graham,  Minister 
of  Railways  in  the  last  Laurier  Gov¬ 
ernment.  and  veteran  publisher  of  the 
Brockville  (Ont.)  Recorder,  celebrated 
his  80th  birthday  in  Ottawa,  March  31. 
On  March  30  he  was  honored  by  Sen¬ 
ate  members. 

Lieutenant-Governor  J.  B.  Snider, 
publisher,  Clarksdale  (Miss.)  Register, 
has  signified  his  intention  of  running 
for  governor  in  the  August  primary. 
Editor-candidates  for  senator  in  the 
primary  are:  Norman  A.  Mott,  Yazoo 
Herald;  Grady  Cook,  Pontotoc  Prog- 
ress,  and  Oscar  Bond.  Wiggins  Enter¬ 
prise. 

Mrs.  Margaret  Cobb  Ailshie,  pub- 
luher,  Boise  Idaho  Statesman,  a  mem- 
wr  of  Idaho’s  commission  to  the 
Golden  Gate  International  Exposition, 
arranged  the  state’s  exhibit  which 
opened  March  30. 

Irving  W.  Hart,  editor,  Boise  (Idaho) 


Statesman  was  elected  district  chair¬ 
man  of  Utah-Idaho  district  of  the  As¬ 
sociated  Press  to  succeed  A.  L.  Fish, 
general  manager.  Salt  Lake  City  Tele¬ 
gram,  at  its  meeting  March  25  in  Salt 
Lake  City. 

E.  A.  Tostevin,  publisher,  Mandan 
(N.  D.)  Pioneer,  on  April  1  celebrated 
the  30th  anniversary  of  his  purchase 
of  paper,  then  a  weekly,  on  April  1. 
1909.  This  month  also  marks  Mr.  Tos- 
tevin’s  52nd  year  in  newspaper  work 
who  had  served  for  22  years  with  the 
Racine  (Wis.)  Daily  Jorirnal,  the  last 
10  as  business  manager. 

Clarence  W.  Martin,  is  editor  of 
Pacific  Geographic  Magazine,  pub¬ 
lished  by  the  Pacific  Overseas  Society 
of  San  Francisco,  a  non-profit  scientific 
corporation,  to  stimulate  interest  in 
accurate  information  on  the  nations 
of  the  Pacific. 


FOLKS  WORTH 
KNOWING _ 

RALPH  BURKHOLDER,  formerly 
editor  of  the  Akron  Times-Press, 
who  recently  became  editor  of  the 
Indianapolis 
Times,  succeed- 
^  ing  L  u  d  w  e  1 1 

^  Denny,  has  been 
I  associate  editor 


yf  He  is  37  years 

old,  was  born  I 
^  and  reared  n 

Kansas  and  has  ' 

Ralph  Burkholder  ®  ‘ 

Scripps  -  Howard 
about  10  years.  His  early  newspaper  ! 
work  was  on  the  Topeka  State  Jour¬ 
nal.  He  was  two  years  the  head  of  the 
journalism  department  of  Washburn 
College,  Topeka.  t 

From  Washburn  he  went  to  the 
Cleveland  Press,  where  he  worked  in 
various  capacities.  He  covered  poli¬ 
tics  about  four  years,  then  became  as¬ 
sistant  editorial  writer  and  finally  i 
chief  editorial  writer.  From  the  Press 
he  went  to  the  Akron  Times-Press  in 
September,  1937,  as  editor.  He  was  in 
that  post  when  the  Times-Press  was  ’ 
purchased  by  the  Akron  Beacon- 
Journal  and  discontinued,  then  was 
sent  to  Indianapolis. 

Mr.  Burkholder  holds  the  A.  B.  from 
Washburn  and  the  M.  A.  degree  from 
Columbia  University.  He  is  a  bache¬ 
lor  and  lives  in  the  Indianapolis  Ath¬ 
letic  Club. 

speaker  at  the  recent  newspaper  day 
program  before  the  Advertising  Club 
of  Oakland,  Cal.  J.  R.  Knowland, 
publi-sher,  Oakland  Tribune,  intro¬ 
duced  the  speaker. 

George  Hufnagel,  New  York  Herald 
Tribune  purchasing  agent,  who  is  now 
in  Bradentown,  Fla.,  convalescing 
from  a  long  illness,  is  expected  back 
at  his  duties  next  week. 

Henry  G.  Barringer,  recently  with 
the  New  York  Journal  classified  staff, 
has  been  named  classified  manager  of 
the  Philadelphia  Record. 

Cyril  P.  Wilson  has  been  named 
classified  manager  of  Huntington  (W. 
Va.)  Herald-Dispatch  and  Advertiser. 

Carl  Blomeyer,  advertising  manager. 
Mount  Clemens  (Mich.)  Leader,  was 
named  to  a  civic  committee  planning 
(Continued  on  next  page) 


Ralph  Burkholder 


In  The  Business  Office 

ENOCH  BROWN,  JR.,  vice-president 
and  general  manager,  Memphis 
Commercial  Appeal,  spoke  March  29 

before  the  Rotary 
Club  a  t  Como, 
Miss. 

0^  George  B. 

y  Bickelhaupt, 

^  general  manager, 

HHt  Minneapolis  Tri- 

bune,  returned 
,  recently  from  a 

vacation  in  Flor- 
Jl  ida. 

jjk  W.  H.  Cowles. 
idBSSgl  di*-.  general 

manager,  Spo- 
Enoch  Brown,  Jr.  kane  (Wash.) 

Spokesman  -  Re¬ 
view,  is  making  a  brief  visit  to  the 
San  Francisco  World’s  Fair. 

Charles  N.  DeRose,  classified  adver¬ 
tising  manager,  Northampton  (Mass.) 
Hampshire  Gazette,  and  treasurer  of 
the  Pioneer  Valley  Assn.,  organized  to 
advertise  three  Western  Massachusetts 
counties,  has  been  appointed  by 
Gov.  Saltonstall  to  a  committee  to 
bring  World’s  Fair  visitors  to  Massa¬ 
chusetts. 

Ralph  Frankis,  circulation  manager 
of  the  defunct  Santa  Ana  Journal  be¬ 
came  business  manager  of  Watsonville 
(Cal.)  Register -P a faronian,  April  1, 
succeeding  Robert  C.  Everts,  who  is 
planning  to  do  advertising  work  in 
Southern  California. 

H.  C.  Bernsten,  general  manager. 
Pacific  Coast  Division  of  the  Bureau 
of  Advertising,  ANPA,  was  principal 
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Hardy 

Ace 

Reporter 

For  tile  readers  of  close  to  a  hun¬ 
dred  papers  this  drainatie.  dis- 
tinetively-drawn  daily  strip  hy 
Dick  Moores  is  rewriting  eoneep- 
tions  of  the  height  of  exeiteinent. 

JIM  1!AKI)\  is  a  detect ive-news- 
hawk  whose  loyalty  and  daring 
drive  him  often  across  the  dead¬ 
line  of  the  underworld  to  make 
his  own  deadline  for  copy.  His 
adventures  are  a  daiU  .^-star  final 
for  thrills. 

We  will  he  glad  to  smid  samph's. 
of  current  and  advance  proofs. 
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EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  21 

a  celebration  of  the  25th  anniversary 
of  the  Mount  Clemens  Pottery  Co. 

John  W.  Barnhart,  former  business 
manager  of  the  Netc  York  Daily  News. 
who  retired  last  Oct.  15  from  that 
post  after  25  years  of  service  with 
the  corporation  publishing  that  paper, 
and  Mrs.  Barnhart,  returned  to  the 
U.  S.  March  28  after  an  eight- week 
world  cruise  on  the  liner  Gripsholm. 

Erman  R.  Barrett  has  been  named 
advertising  director  of  Alameda  (Cal.) 
Times  -  Star,  it  was  announced  re¬ 
cently  by  H.  G.  Spaulding,  publisher. 

EDITOR  &  PUBLISHER 

Includins 

The  Journalist^  merged  1907;  Neu'spaperdom,  merped 
1925;  The  Fourth  Estate,,  merped  192<. 

Titles  Patented,  Repistered  Contents  Copvriphted 
The  editor  &  PUBLISHER  COMPANY,  Inc. 
James  Weight  Brown,  President  and  Puhlisher 
James  Wright  Brovin,  Jr.,  Vice-President 
Charles  B.  Groomes,  Treasurer 
Chas.  T.  Stuart,  Secretary 
Arthur  T.  Robb,  Editor 
Warren  L.  Bassftt.  Director 
General  Offices: 

Seventeenth  Floor  Old  Times  Biiildinp 
42nd  Street  and  Broadway,  New  York  City,  N.  Y. 
Telephones: 

BRyant  9-:ffl52,  .'mS,  mM,  and 
The  Oldest  Publishers*  and  .Advertisers’ 

_ Journal  in  America _ 

Arthur  T.  Robb,  Editor;  Warren  L.  Bassett, 
Managing  Editor:  Robert  U.  Brown,  Associate 
Editor:  Walter  E.  Schneider,  Nezvs  Editor:  John 
J.  Cloucher,  Marlen  E.  Pew,  Jr.,  Stephen  J. 

NIonchak. _ 

James  Wright  Brown,  Jr,  Assirtant  Publisher; 
Charles  B.  Groomes,  General  Manager;  Charles 
T.  Stuart,  Advertising  Director;  George  H.  Strati:. 
Circulation  Manager. 

IVashingtony  D  C  Correspondent:  General  Press 
.Association,  James  J.  Butler  and  George  H. 
Manning,  Jr.,  122^}  National  Press  Club  Bldg., 
Phone  Metropolitan  lOSO. 

Chicago  Correspondent:  George  A.  Brandenburg, 
921  London  Guarantee  and  Accident  Buildingy  3()0 

North  Michigan  Ave.y  Tel.  Dearborn  6771. _ 

Pacific  Coast  Correspondents:  Campbell  Watson, 
21355  Derby  Streety  Berkeley,  Cal.,  Telephone:  Thorn- 
wall  5557;  Ken  Taylor,  1215  North  Hobart  Boul., 
Los  Angeles,  Telephone,  Hempstead  5722.  Adver¬ 
tising  Representative:  Duncan  A.  Scott  &  Co.,  Mills 
Buildingy  San  Francisco;  Telephone  Sutter  1393; 
ff’estern  Pacific  Buildingy  Los  Angeles,  Telephone 

Prospect  1975. _ 

London  Offee:  Allan  Delafons,  Manager;  IS 
Eccleston  Square  Mews,  London,  S.  W.  1,  England. 
Parisy  France  Correspondent:  Bernhard  Racner,  25 
Rue  Rennequiny  Telephone  Etoile  07-70.  PariSy 
Francey  Representativey  Sydney  R.  Clarke,  Inter¬ 
national  Service,  76  Rue  des  Petits-Champsy  Tele¬ 
phone  Opera  66-27. 

Far  Eastern  Correspondents:  Hans  R.  Johansen 
c/o  Osaka  Mainichi,  Osaka,  Japan  and  James  Shen, 
the  Centre  News  Agency,  Hung  Wu  Road,  Nanking, 
China. 

Display  Advertising  rates  effective  I>ec.  1,  1937: 


The  post  is  newly  created.  Mr.  Bar-  Times-Union  since  1931,  was  elected  Spartanburg  (S.  C.)  Herald-Jour- 
rett  has  for  the  last  four  years  been  president  of  the  Florida  Capitol  Press  nal,  March  31,  16-page  annual  spring 
with  the  Compton  Printing  Co..  Los  Club  at  its  recent  meeting  in  Talla-  and  Easter  style  edition. 

Angeles,  and  previous  to  that  was  for  hassee.  Willis  M.  Ball,  editor-in-chief  Pratt  (Kan.)  Tribune,  March  29 
six  years  in  the  national  advertising  of  the  Florida  Times-Union.  who  has  Easter  Shopping  Guide,  8-page  tabloid 
field,  representing  the  Stauffer  News-  been  “covering”  sessions  of  the  Florida  section.  Color  used  throughout  the 
papers.  Legislature  for  50  years,  is  president  section. 

Pearce  Chauncey.  head  of  New  York  emeritus  of  the  club.  Bill  Matthews.  Childress  (Tex.)  Index  March  26 
Herald  Tribune  amusement  advertis-  Miami  News  was  elected  vice-pres-  Homes  Week  Edition. 'l2-page 

ing  department  and  Mrs.  Chauncey,  ident;  Bill  Abbott.  Tnmpa  Tribniie,  section, 

are  the  parents  of  a  son.  Peter  Pearce  secretary,  and  Henry  Wrenn,  chief  of  c.  r  i  i.  /ir.  \  i  j 
Chauncey.  born  March  27.  Tallahassee  AP  bureau,  was  re-elected  Caledoman- 

treasurer.  Record,  March  21.  First  Annual  Farm 

T  1  .1  u  J-  Edition.  22  pages,  three  sections. 

In  The  Editorial  Rooms  tor,  nTjc  York  *rtnics!  at^a^recent^re-  (Kan.)  Daily  Tribune.  March 
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In  The  Editorial  Rooms 


St.  Johnsburg  (Vt.)  Caledoniaii- 
Record,  March  21.  First  Annual  Farm 
Edition,  22  pages,  three  sections. 

Pratt  (Kan.)  Daily  Tribune.  March 


/-T  LT  vTv/T  i  M  gional  mccting  of  the  American  Col-  Annual  Ptogress  Edition,  edi- 

CLIFFORD  K.  BERRYMAN,  cartoon-  Publicity  Assn  in  Troy,  N.  Y.,  emphasizes  education,  24  pages. 

ist,  Was/ujigtou  Daily  Star  was  presented  a  leather-bound  hand-  Cape  Town  (South  Africa)  Cape 

brated  his  lOth  birthday  April  2.  In  illuminated  scroll  signed  by  represen-  Argus,  March  1,  Shipping  and  Trade 

_  honoring  him  the  tatives  of  colleges  in  New  York  and  Review,  24  pages. 

I  ^  1  daily  devoted  j^ew  Jersey  for  his  contribution  to  Shamrock  (Tex.)  Texau.  March  11. 


Shamrock  (Tex.)  Texan.  March  11. 


C.  K.  Berryman 


h  ^  health  and  spirit  of  higher  cdu-  st.  Patrick's  Day  Edition.  36  pages.  4 

ra  h  and  car'  country.’  sections,  the  entire  edition  printed  on 

t  ^  n  reetin  s  George  Londa,  formerly  of  the  green  newsprint. 

from"  caHooniste  Birmingham  (Ala.)  Age- Herald  copy  Union  City  (N.  J.)  Hudson  Dis¬ 


union  City  (N.  J.)  Hudson  Dis- 


throuehout  the  joined  the  Chattanooga  patch,  March  30,  12th  Annual  Baby 

nation  Mr  copy  desk  staff.  Edition,  24-page  tabloid  section. 

Berryman,  who  Austin  C.  Williams,  who  for  10  years  Ocean  City  (N.  J.)  Sentinel-Ledger. 
is  said  to  be  the  cartoonist  on  the  Detroit  Free  March  29,  Annual  Spring  Opening  Edi- 

o  n  1  y  cartoonist  ^ress  and  for  four  years  was  with  the  jion,  38  pages. 

to  have  made  a  Detroit  Times,  is  now  character  orig-  Woodstock  (Ont.)  Sentinel-Review. 
cartoon  express-  ^^^tor  and  cartoonist  for  the  Jam  March  25,  Fifth  Annual  Farm  Edition, 
ly  for  the  Con-  Handy  Motion  Picture  Organization  ^2  pages, 

c/ressional  R  e  c  -  Detroit. 

ted  there,  joined  Edward  Angly,  reporter.  New  York  Shumail  HonOreci 

as  assistant  car-  Herald  Tribune  will  be  master  ot  _  _  ___  . 


ord  and  had  it  printed  there,  joined 
the  Washington  Post  as  assistant  car- 


Ocean  City  (N.  J.)  Sentinel-Ledger. 


Woodstock  (Ont.)  Sentinel-Review. 
March  25,  Fifth  Annual  Farm  Edition. 


tne  wasningion  rosi  as  assisiam  cai-  *  TRL  Al.  ^1 

toonist  in  i889  and  in  1908  went  to  ceremonies  April  26  at  a  dinner  meet-  By  1  011  W  Ortll  OJUO 
the  Star.  His  cartoons  are  a  page-  ing  of  the  New  York  Newspaper  Group  Five  hundred  friends,  neighbors  and 
one  feature.  Reproduced  here  is  a  of  the  Special  Libraries  Assn,  to  be  fellow  workers  March  31  paid  tribute 
cartoon  of  Mr.  Berryman  drawn  by  held  in  the  Herald  Tribune  dining  (q  ^  L  Shuman,  vice-president  of 


his  son.  Jim  Berryman,  Star  sports  room.  Carter  Publications,  Inc.,  publishers 

cartoonist,  as  a  birthday  memento.  Jim  Marshall,  former  columnist,  of  the  Fort  Worth  Star-Telegram,  vet- 

Roy  L.  Matson,  managing  editor,  Seattle  Star,  and  special  staff  writer  eran  civic  worker  and  world  traveler. 

Madison  Wisconsin  State  Journal,  told  for  Collier's,  who  was  seriously  as  Fort  Worth’s  outstanding  citizen  of 
Wisconsin  journalism  students  March  wounded  during  Japanese  bombing  1938.  The  occasion  was  the  Exchange 
29  that  it  should  be  easy  for  genuinely  of  the  U.S.S.  Panay.  has  purchased  a  Club's  fifteenth  Golden  Deeds  Ban- 
modern  newspapers  to  withstand  the  summer  home  at  Hunt’s  Point,  near  quet,  held  in  the  Fort  Worth  Club, 
competition  of  shallow  radio  news  and  Seattle.  Speakers  praised  Mr.  Shuman's 

■'emotionally  debased  magazines.'  P.  V.  Wade,  of  the  Saskatoon  (Sask.)  Americanism,  his  charitableness  and 

Other  recent  speakers  have  included  Star-Phoenix,  was  elected  president  varied  services  and  activities  in 

Mason  H.  Dobson,  managing  editor  of  of  Saskatchewan  Legislature  Press  which  he  has  participated  in  Fort 
the  Beloit  Daily  News,  and  Joseph  Gallery  at  its  recent  annual  meeting.  Worth.  Hundreds  who  were  unable  to 
Horner,  Jr.,  business  manager  of  the  J.  W.  Fairley,  of  the  Regina  (Sask.)  ^  present  sent  messages  eulogizing 
Green  Bay  Press-Gazette.  Daily  Star  was  named  vice-president  guest  of  honor.  In  accepting  the 

C.  E.  McCain,  swing  desk  man  of  and  H.  H.  Kritzwiser,  of  Regi.in  honors  Mr.  Shuman  gave  full  credit 
the  San  Diego  (Cal.)  Tribune,  is  the  (Sask.)  Leader-Post,  secretary-trea-  (o*'  his  achievements  to  his  wife  whom 
new  city  editor  of  the  Sioux  City  surer.  he  descril^d  as  my  greatest  inspira- 


for  his  achievements  to  his  wife  whom 
he  described  as  “my  greatest  inspira- 


William  T.  DeWolfe,  columnist  and  mainspring  of  my 


Emmett  L.  Keough.  police  reporter,  political  writer  Toledo  Blade,  known  messages  read  were  those 

Sioux  City  (la.)  Tribune,  recently  be-  as  (Zhub  to  his  associates,  was  the  ^  Guest.  Detroit  News 

came  city  editor  of  Lawton  (Okla.,  recipient  of  1035  greetings  from  g  Houston,  past  presi- 


Constitution.  wuen  ne  ceieo.aieu  ms  oom  Associated  Advertising 

Wayne  Guthrie,  Indianapolis  News  wee  .  Clubs  of  the  World;  Arthur  W.  Craw- 

city  editor  and  chief  of  the  legislative  Harper  Leech,  Chicago  Daily  News  ford,  general  manager,  Chicago  Trib- 
bureau,  recently  lectured  on  legisla-  editorial  writer  and  columnist,  was  une-New  York  News  Syndicate, 
tive  reporting  to  students  in  journal-  fhe  principal  speaker  at  the  banquet  ■ 

ism  at  Indiana  University.  of  fhe  second  annual  conference  on  NEW  TOLEDO  WEEKLY 

Joseph  E.  Craven.  Indianapolis  Star  the  University  of  ^he  Toledo  Ledger,  third  tabloid- 

chief  photographer,  is  giving  an  April  ^ was:^  vveekly  to  be  started  in  Toledo 

scries  of  lectures  on  news  photography  Liquidation  of  the  19th  Century.  ^jnee  suspension  of  the  News-Bee  last 

to  journalism  students  at  Indiana  Uni-  L.  Noble  Robinson,  associate  editor,  August,  appeared  last  week,  with  Dan 
versity.  Look  magazine,  has  resigned  to  join  Palmer,  former  News-Bee  columnist 

Richard  F.  Crandall,  gravure  editor.  editorial  staff  of  the  United  States  and  more  recently  editor  of  the 
New  York  Herald  Tribune  was  a  judge  Washington,  effective  April  24.  Perrysburg  (O.)  Journal,  a  weekly,  as 

last  week  in  the  49th  annual  photo-  -  ‘editor  and  publisher.  Other  -stalt 

piaphic  competition  of  the  Depart-  Special  Editions  members  include  Glen  Morrison  for- 

ment  of  Photography  of  the  Brooklyn,  "  - -  — -  News-Bee  and  later  Okla  onia 

N.  Y..  Institute  of  Arts  and  Sciences.  BOSTON  HERALD,  April  2,  Spring  circulation  ^lanager. 

Miles  G.  Vaughn.  U  P.  night  news  Real  Estate  Review.  18  pages,  and  f '  R  ‘.''“’"sDorTs 

director,  spoke  recently  before  the  Business  and  Industrial  Real  Sstale  ^  nyrenm-ter 

Journalism  Club  of  Rutgers  Univer-  Review,  6  pages. 


readers  when  he  celebrated  his  66th 


Wayne  Guthrie,  Indianapolis  News  birthday  last  week. 
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of  the  second  annual  conference  on  NEW  TOLEDO  WEEKLY 

banking  held  at  the  University  of  ^h^  Ledger,  third  tabloid- 

\^consin  April  4-5.  His  subject  was:  Toledo 


city  editor  and  chief  of  the  legislative 


to  journalism  students  at  Indiana  Uni¬ 
versity. 

Richard  F.  Crandall,  gravure  editor. 


Journalism  Club  of  Rutgers  Univer-  Kevie^  u  or  o  ■  The  first  i.ssue  contained  12  pagL  and 

sity.  New  Brunswick.  N.  J..  on  the  in-  Pittsburgh  Press,  March  26.  Spring  advertisements,  one  of  them  a 

ternational  organization  and  opera-  Real  Estate  Edition.  18  pages  full-page  brewery  ad.  The  paper  .<^ells 

turn  of  the  news  service.  Pittsburgh  Sun  Telegraph,  Spring  5  jhe  Toledo  Weekly  Star. 

Arthur  Gurley.  Anderson  (S.  C.)  Real  Estate  Edition.  16  pages,  recently.  News-Bee 

Independent  and  Daily  Mail  telegraph  Boston  Herald,  March  19,  European  suspension,  was  suspended  after  a 
editor,  has  joined  the  SiMrtanburg  Travel  edition,  six  pages;  Spring  Books  few  issues.  The  Mirror  quit  three 

(S.  C.)  Herald-Journal  as  afternoon  edition,  March  18.  weeks  ago  after  publishing  about  five 

sports  editor.  Angeles  Daily  and  Evening  months. 

Harry  S.  Casler,  daily  picture  editor.  News,  Sixth  Annual  edition  “Let's  Go  .■rnr'tr''  KiTE'iviriir'I} 

Neie  York  Herald  Tribujic  sailed  April  Los  Angeles  County”  number,  two  sec-  TllIS  WEEK  MEMBEn 

1  on  a  three-week  cruise  to  Mexico  tions,  44  pages,  recently.  The  San  Francisco  Chronicle,  be- 

Glty-  Chattanooga  (Tenn.)  Times,  March  ginning  Sept.  3,  will  join  the  group  of 

Francis  R.  Bridges,  Jr.,  legislative  28,  annual  baby  edition.  24  tabloid  newspapers  carrying  This  Week,  Sun- 

correspondent,  Jacksonville  Florida  pages.  day  magazine  section. 


eal  t,state  Edition.  18  pages  full-page  brewery  ad.  The  paper  .<^ells 

Pittsburgh  Sun  Telegraph.  Spring  5  The  Toledo  Weekly  Star. 
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Ended 

■Net 

Paid 

Total  Dis¬ 
tribution 

June  30.  1958 . 

12,:560 

1:5,512 

“  19.'J7 . 

11,482 

12,7.51 

•  1956 . 

10,778 

11,801 

“  1955 . 

10,225 

11.3;5;5 

“  1954 . 

9,359 

10..592 

“  19:55 . 

8,796 

10,520 

*  1952 . 

9,920 

10,987 

•  1951 . 

10,497 

11,569 

“  19.50 . 

10,816 

12.216 

•  1929 . 

9,878 

11.10.5 

•  1928 . 

8,982 

10.225 

POR  APRIL  8,  1939 
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To  Educate  Public 
On  Advertising 
In  France 

Agencies,  Newspapers, 

Radio,  Billboards,  Movies 
Unite  in  Drive 

By  G.  LANGELAAN 

Paris— In  newspapers,  on  billboards, 
by  radio  and  by  short  films,  France 
is  about  to  be  told  that  advertised 
goods  are  the  most  reliable  and  that 
advertising  pays.  This  is  a  nation¬ 
wide  effort,  made  in  common  by  ad¬ 
vertising  agencies  and  newspapers,  to 
educate  the  public  regarding  adver¬ 
tising. 

The  campaign  is  the  united  effort  of 
the  Syndicat  National  des  Agents  de 
Publicite  and  the  Federation  Nation- 
ale  des  Journaux  Frantjais.  It  will  be 
carried  on  for  eight  or  ten  weeks,  and 
newspapers,  advertising  agencies,  bill¬ 
board  agencies,  and  commercial  cin¬ 
ema  advertisement  enterprises  will 
"take  in  each  other’s  washing”  in  the 
belief  that  the  result  will  be  to  the 
advantage  of  all. 

Ads  and  Articles  in  Press 
Newspapers  throughout  France  will 
run  eight  advertisements  measuring 
roughly  nine  inches  over  three  col¬ 
umns,  four  reader  articles  explaining 
advertising  and  the  work  of  adver¬ 
tising  agencies,  and  a  number  of 
small  paragraphs. 

Posters  will  appear  in  all  the  im¬ 
portant  towns.  The  film  is  130  feet 
and  will  be  run  in  with  other  short 
advertisement  films,  in  the  form  of  a 
little  sketch  bringing  out  the  advan¬ 
tage  of  buying  advertised  goods.  Com¬ 
mercial  broadcasting  stations  will  put 
out  twice  a  day  a  short  talk  on  why 
the  public  should  have  confidence  in 
advertisements. 

Everyone  has  given  his  services 
free  to  the  gigantic  campaign  to  make 
the  French  advertisement-minded. 

Copy  of  the  display  advertisements 
appeals  to  the  man  or  woman  who 
wants  to  be  sure  of  getting  full  value 
for  money.  Headings  of  these  adver¬ 
tisements  give  a  general  idea  of  the 
campaign  as  a  whole.  Here  are 
samples: 

“Now  I  know  what  a  trade  mark 
stands  for,”  says  a  housewife.  “Anony¬ 
mity  is  irresponsibility,  but  advertised 
brands  carry  their  own  guarantee. 
No  disagreeable  surprise  as  to  qual¬ 
ity.  Buy  ‘signed’  goods  and  you  will 
never  he  sorry.” 

Another  advertisement  shows  a  man 
blindfold  handling  a  packet  and  saying. 
Now  I  am  sure  of  what  I  buy,”  and 


the  text  says  that  today  no  one  buys 
blindfold,  thanks  to  advertising.  The 
text  says,  among  other  things,  “Adver¬ 
tising  obliges  a  producer  to  perfect  his 
products,  for  a  product  to  which  at¬ 
tention  is  drawn  has  to  be  of  irre¬ 
proachable  quality  in  order  to  main¬ 
tain  its  reputation  and  thus  keep  up 
its  sales.” 

The  campaign,  in  so  far  as  the  dis¬ 
play  advertisements  are  concerned,  is 
decidedly  directed  at  the  housewife, 
and  in  France  more  than  in  any  other 
country  she  plays  the  important  part 
in  spending  the  family  budget. 

The  appeal  to  the  man  who  ought  to 
advertise  is  exemplified  in  a  display 
advertisement  showing  smoking  fac¬ 
tory  chimneys,  with  a  heading,  “Now 
my  factory  is  working  all  the  year 
through,”  and  this  thanks  to  advertis¬ 
ing.  “Advertising,”  says  the  text  of 
this  appeal,  “is  the  key  of  the  economic 
stability  of  a  country.” 

Every  one  of  these  display  advertise¬ 
ments  carries  at  the  bottom  in  large 
type  the  message,  “Have  confidence  in 
advertising,  everybody  gains  by  it.” 

The  four  articles  that  will  appear 
during  this  campaign  run  to  about 
1200  words  each,  and  every  paper  tak¬ 
ing  part  has  undertaken  to  insert  the 


series.  The  articles  have  as  headings, 
“Behind  the  Scenes  in  an  Advertising 
Agency”;  “Tobacco”;  “Can  the  Depres¬ 
sion  be  Overcome  in  France  by  Ad¬ 
vertising  as  it  has  been  overcome  in 
the  United  States?”;  “Seventeen  years 
of  automobile  advertising.” 

The  “shorts,”  which  the  newspapters 
will  publish,  are  of  250  to  350  words 
with  titles  like  the  following:  “Do  you 
know  how  long  advertising  has  ex¬ 
isted?”;  “What  do  you  think  of  adver¬ 
tising?’’;  “The  secret  of  the  economic 
prosperity  of  the  United  States”;  “Is 
advertising  a  science  or  an  art?”;  “Un¬ 
known  roles  of  advertising”;  “Do  you 
know  how  much  a  big  firm  spends  on 
advertising?”,  etc. 

The  short  newsreel  to  be  shown  in 
the  cinemas  will  show  what  happened 
to  the  buyer  of  unadvertised  goods, 
and  the  radio  will  carry  its  twice-daily 
message  of  why  the  wise  buyer  buys 
only  things  that  are  advertised. 

■ 

OKLAHOMA  MEETING 

The  Oklahoma  Press  Assn,  will  hold 
its  annual  convention  May  5  and  6  in 
Tulsa.  The  Tulsa  Press  Club  will  be 
host. 


SDX  NEW  YORK  DINNER 

Howard  W.  Blakeslee.  science  editor 
of  the  Associated  Press,  will  speak  on 
“Scientific  Frontiers"  and  Robert  E. 
MacAlarney,  veteran  New  York  news¬ 
paperman  and  former  city  editor  of 
the  Tribune,  will  talk  on  “Way  Back 
When”  at  the  annual  Founder's  Day 
Dinner  of  the  New  York  chapter  of 
Sigma  Delta  Chi  at  the  Midston  House. 
April  17,  it  was  announced  this  week 
by  B.  O.  McAnney,  city  editor  of  the 
New  York  World-Telegram,  president 
of  the  group.  John  A.  Crone,  chapter 
secretary,  who  is  with  the  Young  and 
Rubicam  agency,  is  in  charge  of  ar¬ 
rangements. 


NEW  OKLA.  CITY  DAILY 

The  Oklahoma  City  Daily  Herald. 
which  was  changed  from  a  weekly 
free  circulation  paper  to  a  daily  when 
the  Scripps-Howard  News  suspended 
recently,  now  has  a  personnel  of  25 
employes  and  175  carrier  boys.  Inter¬ 
national  News  Service  is  used.  The 
paper  is  published  by  the  Rev.  Hale 
V.  Davis,  former  manager  of  Radio 
Station  KFXR,  Oklahoma  City. 


A  71  n  0  u  11  c  i  11  g 

Conklin  &  Woodward 

Canadian  Divi  s i o n 
.John  B.  Woodward,  Ixc. 

Representing 

CALGARY  HKRALD 
KDMONTON  JOURNAL 
H  AMILTON  SPF.CTATOR 
O  I TAWA  CITIZHN 
VANGOUVKR  PRO V INCH 
VICTORIA  COLONIST 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


House  Organs 

ONE  OF  THESE  DAYS,  someone 
with  a  penchant  for  investigation 
could  do  promoticn  managers  a  real 
service  by  making  a  study  of  house 
organs,  their  uses,  possibilities  and  ad- 
V'antages.  Some  confusion  seems  to 
exist  as  to  just  what  a  house  organ  is, 
what  it  should  be  used  for  and  what 
can  be  expected  from  one.  There  are 
about  as  many  different  kinds  of 
house  organs  as  there  are  houses  is¬ 
suing  them.  Some  are  intended  for 
employes  and  representatives;  others 
for  customers  and  prospects.  Some 
are  purely  institutional;  some  are  in¬ 
tended  merely  to  inform;  some  are 
barely  disguised  advertising  pieces. 

What  brings  this  up  is  seeing  some 
recent  copies  of  “The  Light,”  a  bulle¬ 
tin  the  New  York  World-Telegram 
issues  to  its  sales  staff  whenever  oc¬ 
casion  warrants — once  a  week  or  sev¬ 
eral  times  a  day.  A  simple,  multi- 
graphed  bulletin,  it  keeps  the  staff 
informed  about  things  they  can  use  in 
building  an  effective  sales  story  for 
the  paper.  “The  Light”  may  not  be 
strictly  a  house  organ,  but  since  it 
takes  the  place  of  one  the  paper  used 
to  issue,  it  seems  to  belong  in  this 
discussion. 

The  World-Telegram  formerly  is¬ 
sued  a  monthly  house  organ  called 
“Sales  Slants.”  Lee  Tracy,  promo¬ 
tion  manager,  tells  us  this  was  discon¬ 
tinued  last  year  to  ascertain  whether 
the  staff  really  found  it  useful.  A 
check-up  showed  that  it  was  costing 
more  than  its  use  warranted.  “The 
Light”  serves  the  same  purpose  at  far 
less  cost.  Further,  its  news  character 
and  its  irregularity  of  appearance  as¬ 
sure  for  it  an  attention  a  more  elab¬ 
orate  publication  might  not  get. 

Cost  in  relation  to  usefulness  is  an 
important  thing  to  watch  in  putting 
out  a  house  organ.  One  we  were 
sorry  to  see  discontinued  was  “Copy,” 
which  was  issued  for  a  short  while  by 
the  New  York  Herald  Tribune.  It  was 
a  handsome,  well-designed  and  well- 
printed  magazine,  full  of  excellent 
reading.  Evidently  it  was  too  costly 
for  any  possible  good  it  could  accom¬ 
plish. 

By  Women  for  Women 

FOR  SOMETHING  like  a  decade  now, 
the  Detroit  Free  Press  has  been 
carefully  building  its  women’s  depart¬ 
ment.  Today  it  is.  according  to  the 
Free  Press,  “the  largest  women’s  de¬ 


partment  on  any  American  newspa¬ 
per,”  employing  the  talents  of  16 
women.  In  1932,  the  Free  Press  or¬ 
ganized  a  Women’s  Service  Bureau 
to  handle  all  inquiries  from  and  con¬ 
tacts  with  women  readers.  By  the 
close  of  last  year,  the  Bureau  counted 
up  that  it  had  had  better  than  one 
inquiry  a  minute,  4,299,568  during  the 
six  years.  In  addition,  189,309  women 
had  attended  the  paper’s  home  eco¬ 
nomics  institutes,  fashion  shows  and 
home  decoration  studios. 

This  story  is  the  basis  of  a  simple 
booklet  the  Free  Press  now  sends  out, 
titled  “They  have  answered  four  mil¬ 
lion  questions.”  Reproduced  in  this 
are  pictures  of  members  of  the  wom¬ 
en’s  department.  Copy  tells  the  work 
each  of  them  does.  It  all  makes  a  very 
impressive  promotion.  (As  an  aside  to 
any  of  you  who  may  be  visiting  De¬ 
troit  one  of  these  days — not  the  least 
impressive  thing  about  the  booklet 
is  the  beauty,  individually  and  col¬ 
lectively,  of  the  women’s  staff.) 

Big  Brain  Derby 

SCORE  UP  a  novel  and  a  good  pro¬ 
motion  for  the  Des  Moines  Register 
and  Tribune — a  page  of  questions  that 
must  have  given  Register  and  Tribune 
readers  a  lot  of  fun  testing  their 
knowledge  of  the  papers.  The  50 
questions  were  amusingly  put  together 
in  the  currently  popular  quiz  fashion, 
and  the  page  was  neatly  illustrated 
with  little  spot  comics.  “The  re¬ 
sponse  to  the  page  has  been  good.” 
John  Marston,  promotion  manager, 
writes  us,  “particularly  among  field 
circulation  men  who  found  in  it  many 
good  points  to  use  in  selling.” 

Something  to  Brag  About 

IF  YOU  DIDN’T  SEE  This  Week  s  ad 
in  recent  trade  magazines.  “Last  in 
Grass-skirt  Linage,”  we  recommend 
it  for  a  good  laugh.  And,  brothers, 
for  a  good  laugh  on  yourselves!  It’s 
another  brag  ad  as,  sad  to  say.  too 
many  newspaper  promotion  ads  are. 
But  unlike  the  others  that  brag  about 
first  places,  however  trivial,  this  is  a 
brag  about  a  last  place. 

It  seems  that  This  Week’s  Hawaii 
circulation  is  pretty  slim,  so  This  Week 
carries  practically  no  grass-skirt  lin¬ 
age.  But,  the  copy  cleverly  leads  us 
to  believe.  This  Week’s  circulation  in 
America’s  busy  big-city  markets  is 
pretty  fat.  So  'This  Week  is  away 
up  in  food  linage,  seventh,  as  a  mat¬ 


ter  of  fact,  among  all  national  maga¬ 
zines.  (This  last,  by  the  way,  is  a 
serious  brag  of  the  kind  the  rest  of 
the  ad  seems  to  poke  fun  at.  Evi¬ 
dently  you  can’t  keep  a  good  brag 
down.) 

Stability 

FOR  THE  Chicago  Evening  American, 
the  last  few  months  have  been  made 
pretty  tough  by  a  guild  strike  in  which 
the  guild  has  sought  to  enlist  readers 
and  advertisers  against  the  American. 
Despite  this,  the  paper  seems  to  have 
held  its  circulation  and  advertising 
without  serious  loss.  As  evidence  of 
this,  the  American  sent  out  copies  of 
its  March  17  issue.  For  the  front 
page,  it  substituted  its  own  message. 
Headed  “Stability,”  this  hailed  the 
loyalty  of  its  readers  and  advertisers 
as  evidence  of  “great  faith  in  a  good 
new.spaper”  making  these  last  few 
months,  “in  the  light  of  calm  think¬ 
ing,  by  some  measures,  the  most  grati¬ 
fying  in  the  history  of  this  newspa¬ 
per.”  The  same  was  done  with  the 
March  31  issue  with  another  message 
along  the  same  lines.  Here  was  a 
difficult  and  touchy  job  well  handled. 

NNPA  Round  Tables 

FEATURING  this  year’s  convention 
of  the  National  Newspaper  Promo¬ 
tion  Association  (Waldorf  -  Astoria, 
New  Yoi'k,  April  25-30)  will  be  a  se¬ 
ries  of  round-table  discussions  on  va¬ 
rious  promotional  problems.  They 
include:  Data  books,  led  by  Kenneth 
Mason,  New  York  Sun;  research,  led 
by  Bclden  Morgan,  Hartford  Courant; 
reader  service,  led  by  Jake  Albert, 
Detroit  News:  trade  paper  plans  and 
copy,  led  by  W.  J.  Byrnes,  Chicago 
Tribune:  sales  presentations,  led  by 
Elsa  Lang.  Neiv  York  Herald  Tribune; 
circulation  promotion,  led  by  Ramon 
Cram,  Columbus  Dispatch;  classified 
promotion,  led  by  Sidney  Carpenter, 
Toronto  Star. 

Here  and  There 

HERALDING  the  Spring,  the  Erie 

(Pa.)  Dispatch-Herald  staged  a  two- 
day  men’s  and  women’s  fashion  show 
in  one  of  the  local  theatres  recently 
with  Prunella  Wood.  King  Features 
fashionist,  as  m.c.  An  8-page  fashion 
section  was  issued  with  the  paper  on 
the  day  before  the  show  opened. 
Proved  a  success,  the  event  will  be 
made  an  annual  promotional  feature. 

A  teletype  kept  working  to  show 
latest  news  bulletins  formed  the  focal 


point  of  interest  in  a  window  di.splay 
the  Washington  (D.  C.)  Post  had  re¬ 
cently  to  advertise  the  fact  that  it 
brings  readers  “the  combined  re¬ 
sources  of  four  news  services.” 

The  Dallas  Morning  News  has  is¬ 
sued  a  standard  market  data  which 
gives  a  concise  factual  picture  of  the 
paper  and  its  market.  One  point  to 
note  with  interest:  Winchell,  Vogue 
and  Fortune  are  quoted  as  comment¬ 
ing  on  the  fact  that  “Dallas  women  are 
among  the  best-dressed  in  the  world” 
— a  good  theme  to  use  sometime  in 
promotion. 

The  Greenwich  (Conn.)  Press  sends 
out  a  handsome  little  folder  telling, 
concisely  and  well,  what  a  rich  mar¬ 
ket  this  weekly  newspaper  offers  ad¬ 
vertisers. 

Sunrise  City 

EUROPE  isn’t  the  only  place  where 
the  geography  is  changing.  Out  in 
Chicago,  Sunrise  City  has  just  come 
into  being — over  a  million  and  a 
quarter  people  bound  together  into 
a  market  by  their  common  reading  of 
the  Herald  &  Examiner.  Announcing 
the  new  city  comes  a  handsome  bro¬ 
chure  of  vital  facts  about  Sunrise 
City’s  vital  statistics — with  a  letter 
from  Howard  Boone,  advertising  di¬ 
rector,  saying  that  more  data  about 
the  city  is  to  follow.  A  sheet  of  red 
cellophane  under  a  cut-out  of  the 
sun  gives  life  to  the  front  cover  oi 
the  brochure.  And  a  traffic  light 
printed  on  Mr.  Boone’s  letter,  with  th.:* 
red  and  green  glass  crystals  pasted 
on,  gives  a  lift  to  the  letter.  The  facts 
about  the  Herald  &  Examiner  and  its 
market,  contained  in  the  brochure, 
are  well  handled  with  a  view  to  quick 
reading  and  easy  grasping^ _ 

“SPECIALS"  NAMED 

The  Boston  Transcript  has  appointed 
O’Mara  &  Ormsbee,  Inc.,  as  its  na¬ 
tional  advertising  representative.  Sim¬ 
ilar  appointments  made  recently  are 
Belleville  (Ill.)  Advocate,  AUen- 
Klapp-Frazier  Co.;  Mansfield  (0.) 
Tribune,  David  &  Kent  Co.;  Staunton 
(Va.)  Leader  and  News-Leader,  and 
Keokuk  (la.)  Gate  City,,  Lorenzen 
and  Thompson;  Amarillo  (Tex.)  Times, 
Fenger-Hall  Co.,  Ltd. 

■ 

WESTERN  TRAVEL  GUIDE 

The  New  York  Herald  Tribune,  on 
April  30,  will  issue  its  annual  guide 
for  the  western  traveler. 


ADVERTISING  AGENCY  SERVICE 

FOR  NEWSPAPERS  § 

T«»  help  VOI'  Nell  4»ne  or  M4IIIK  of  eaeh  .  . 

III  >our  town  .  .  .  there’s  a  loeal  garage,  a  hotel,  a  master  baker,  a  shoe 
store,  a  realtor,  a  restaurant,  a  smart  shop,  a  laundry,  a  night  school 
.  .  .  etc.  .  .  .  and  they  do  not  advertise  in  your  columns.  What  PROFIT 
for  you  if  they’ll  only  come  in  and  advertise  and  stay  in  and  brag  about 
the  profit  they  make  .  .  .  advertising.  May  we  help’?  Will  you  tcrile? 
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Henry  B.  Russell 
Active  at  80  in 
Newspaper  Work 

No  Fuss  Over  Birthday. 

Decrees  Editor  of 

Springfield  (Mass.)  Union 

The  constantly  changing  times  is 
what  interests  Henry  Benajah  Russell, 
editor  of  the  Springfield  (Mass.) 

Union  and  pres- 
ident  of  the 
Union  Publish- 
ing  Co.,  who 
I  celebrated  h  i  s 
birthday 
Mr. 


80  th 
March  9. 

Russell  is  one  of 
the  few  of  that 
age  who  are  still 
active  executives 
in  daily  newspa¬ 
per  work.  After 
,^8  years  in  news¬ 
paper  work,  Mr. 
Russell  still 
comes  to  the  office  every  day  and 
writes  at  least  one  editorial.  His  edi¬ 
torials  deal  chiefly  with  the  subject 
that  interests  him  most  —  the  con¬ 
stantly  changing  times. 

The  biggest  problem  that  faces  edi¬ 
tors  today,  he  says,  is  interpreting 
events  in  reporting  conditions  of  the 
world,  not  so  much  as  a  world  prob¬ 
lem.  but  as  a  problem  for  the  United 
States. 

Should  Work  Toward  Solution 

"With  world  conditions  such  as  they 
are  today,”  Mr.  Russell  said,  “we  must 
forget  as  much  as  we  can  the  effect 
of  actions  on  the  rest  of  the  world 
and  we  must  remember  the  problems 
that  this  country  is  facing  and  work 
towards  a  solution  of  them.” 

Mr.  Russell  thinks  that  editors 
should  forget  the  question  of  censor¬ 
ship  of  pajjers. 

"We  cannot  have  censorship  of  news 
in  this  country  with  our  present  gov¬ 
ernmental  setup,”  Mr.  Russell  told 
Editor  &  Publisher.  “The  setup  is 
aside  from  the  present  Administration 
or  any  other  administration.  Our 
Constitution  guarantees  the  freedom 
of  the  press.  To  change  this,  it  would 
be  necessary  to  change  the  Constitu¬ 
tion  and  this  would  not  come  without 
dictatorship,  which  we  never  will 
have  in  the  U.  S. 

“Editors  should,  however,  help  to 
guard  the  country  from  too  many  po¬ 
litical  factions.  By  reason  of  having 
too  many  factions  in  Germany  and 
Italy,  there  was  a  fusion  of  parties 
and  from  this  came  Hitler  and  Mus¬ 
solini.  This  is  the  evil  of  too  many 
political  parties.” 

Mr.  Russell  in  1885  married  Louise 
A.  Clark,  who  died  in  1904.  He  mar- 


Henry  B.  Russell 


All  materials  must  pass  severe 
tests.  Here  an  engineer  tests  a 
sample  of  that  important  little 
item — riihher  tape. 
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Journalism  Schools  Doing 
Good  J  obTraining  Photogs 

By  JACK  PRICE 

ON  NUMEROUS  OCCASIONS  this  definite  training  in  the  fundamentals. 

department  has  been  solicited  for  As  for  news  photography,  the  school 
an  opinion  on  the  value  of  instruc-  of  journalism  with  a  photographic 
tion  in  newspaper  photography  as  of-  course,  provides  this  training, 
fered  by  our  universities  and  colleges.  xhe  reactionaries  among  newspaper 
Some  of  the  inquiries  are  frankly  men,  who  contend  that  there  is  no 
skeptical,  others  register  various  de-  academic  substitute  for  the  practical 
grees  of  perplexity,  and  not  a  few  are  journalistic  training  that  actual  work 
optimistic,  and  evidently  seek  con-  on  a  newspaper  alone  provides,  too 
firmation  of  this  optimism  from  an  conveniently  disregard  the  value  of 
informed  source.  the  elementary  training  that  the 

Considered  in  its  entirety,  this  in-  schools  inculcate  through  their  sys- 
struction  as  presented  by  our  out-  tematic  treatment  of  the  subject, 
standing  schools  is  a  demonstrated  Theirs  is  a  planned  and  orderly  in- 
practical  success  and  needs  no  laj'  struction  as  opposed  to  the  catch-as- 
endorsement.  Their  departments  of  catch-can  method  of  learning  that 
journalism  have  acquitted  them-  the  stand-patters  advocate  as  the 
selves,  and  by  their  work  have  dis-  only  dependable  and  rational  rou- 
pelled  much  of  the  skepticism  once  tine. 

levelled  against  them  by  the  work-  If  we  are  to  accept  the  dogma  that 
ing  press.  education  of  the  embryo  journalist- 

Twin  Talents  Co-ordinated  photographer  is  labor  lost  then  the 

,  jj-,.  ^  L-  conclusion  is  inescapable  that  all  ele- 

In  addition  to  teaching  necessary  u  i  •  * 

.1  j  11  mentary  scholastic  training  is  a  waste 

theory  and  providing  all  required  r.-  ,  u  u  *  _ _ _ 

ded  Z'  t(!day  for  the  journ^ism  of  ^  1 

*  u  .u„ ancient  and  laborious  system  of  ap- 

tomorrow  by  expounding  the  rela-  t.-  .u  .  -i  j  • 

tion  of  men  Ld  events  to  society  and  Prenticeship  that  once  prevailed  in 
showing  him  how  to  interpret  in  manual  trades. 


terms  of  news  pictures  the  changes 


Conclusive  approval  of  the  col- 


1  ^  -  ^  ij  T  ♦u  •*.  legiate  method  of  teaching  press  pho- 

in  our  ever-changing  world.  In  their  * 

,  ,1  w  J  u  1  tography  may  be  noted,  not  in  the 

curricula  they  preserve  a  good  bal-  ^  j  r  i_  •  \  v  i 

V  ^  u  *  u-  1  11  J  presence  of  beginners  at  the  Kent 

ance  between  photographic  skill  and  .  j  xu  tt  •  •*  r  r^i  i 

reporting  ability.  These  twin  talents  State  and  the  University  of  Okla- 

when  properly  co-ordinated  represent  ^^^en- 

.1,0  ^ance  of  professional 


the  finished  news  photographer. 


news  camera¬ 


men,  many  of  them  veterans.  The 


Photographing  the  news  is  a  spe-  lectures,  the  clinics,  the  symposiums, 
cialized  and  realistic  business.  It  displays  and  demonstrations  of 

bears  no  relation  to  commercial  or  innovations  in  cameras,  material  and 
any  other  type  of  photography.  The  equipment  taught  them  more  of  the 
capable  news  cameraman  must  culti-  progress  in  picture  taking  in  a  short 
vate  the  news  instinct  to  an  acute  de-  ^han  the  stumbling  cub,  pur- 

gree  as  he  often  covers  assignments  suing  the  archaic  trial  -  and  -  error 
without  any  special  editorial  direc-  method,  could  learn  of  the  required 
tion  and  therefore  must  ferret  out  for  fundamentals  in  months  of  self-in- 
himself  what  news  there  is  in  the  struction.  Despite  their  photographic 
story  being  covered.  Unquestionably  ^^ill  and  thorough  knowledge  of  news- 
the  ability  to  do  this  requires  tram-  pj,pg|.  procedure,  these  men  open- 

.  ,  ,  .T  .  mindedly  felt  that  more  was  to  be 

Kent  State  University  and  the  Uni-  learned,  and  that  they  could  improve 
versity  of  Oklahoma,  m  their  recent  proficiency  and  their  usefulness 

short  courses  went  far  afield  for  ma-  assimilating  it. 
terial  that  would  impress  those  at-  ■  l.-  u  ▼ 

tending  the  session  with  the  impor-  Publishers  Turn  to  Schools 

tance  of  analysis  in  the  pictorial  in-  There  are  in  this  country  some  500 
terpretation  of  news.  Their  compre-  more  newspapers  operating  photo- 
hensive  programs  overlooked  nothing  graphic  departments  and  employing 
of  theory  or  practice  and  even  dipped  camera  staffs  and  darkroom  techni- 
deeply  into  such  related  matters  as  cians.  Each  year  sees  substantial  ad- 
reader  interest  to  arouse  in  students  ditions  to  this  number  because  to- 
an  awareness  of  the  scope  of  their  day’s  trend  is  toward  greater  visual- 
work  as  well  as  the  needs  and  prefer-  ization  of  the  news.  Photography 


ences  of  the  reading  public. 

Training  in  Fundamentals 

Present-day  readers  of  the  daily 
papers  are  exacting  and  critical,  and 
not  infrequently  become  quite  voluble 
in  their  approv'al  or  disapproval  of 
both  news  and  editorials.  For  this 
reason  no  newspaper  with  any  pre¬ 
tension  to  accuracy,  thoroughness  and 
compliance  with  the  reading  habits 
of  its  subscribers  cares  to  experiment 
with  a  slip-shod  presentation  of  news, 
either  pictorial  or  reportorial.  Obvious¬ 
ly,  then,  there  are  in  newspaper  work, 
just  as  there  arc  the  arts,  professions 
and  trades  qualities  which  require 


alone  can  accomplish  this. 


Where,  if  not  to  the  schools,  will 
the  publishers  turn  for  the  talent  re¬ 
quired  to  provide  this  reader  demand 
for  more  news  illustrations?  They 
are  doing  it  and  will  continue  to  do 
it  because  the  schools  have  demon¬ 
strated  beyond  a  doubt  that  their 
graduates  in  news  photography  are 
thoroughly  grounded  in  the  essen¬ 
tials  and  are  considerably  above  any 
other  immediately  available  material 
in  all  of  the  qualifications  that  have 
a  bearing  on  the  responsible  business 
of  bagging  the  news  with  a  camera. 

■ 

Photo  Men  to  Confer 
On  King's  May  Visit 

Representatives  of  the  principal 
American  photographic  services  will 
be  summoned  to  Ottawa,  Canada, 
April  12  by  F.  C.  Badgley,  director  of 
the  Canadian  Government  Motion  Pic¬ 
ture  Bureau,  to  discuss  the  picture 
details  of  the  prospective  visit  to 
America  of  their  majesties  King 
George  VI  and  Queen  Elizabeth  of 
Great  Britain. 

Those  who  will  attend  the  round¬ 
table  conference,  to  be  conducted  by 
Maj.  J.  C.  Parmelee,  a  Deputy  Minis¬ 
ter  of  Trade  and  Commerce,  are  F. 
A.  Resch,  photo  editor  of  the  Asso¬ 
ciated  Press;  Robert  P.  Dorman,  man¬ 
ager,  Acme  Newspictures,  Inc.;  Ar¬ 
thur  Levy,  editor.  International  News 
Photos,  and  Frank  J.  Gilloon,  sales 
manager.  Wide  World  Photos.  Inc. 

It  was  also  learned  this  week  in 
Ottawa  that  R.  K.  Carnegie,  Ottawa 
superintendent  of  the  Canadian  Press, 
has  been  nominated  by  the  Canadian 
government  as  press  representative 
with  the  royal  party  on  H.M.S.  Re¬ 
pulse.  It  is  believed  that  the  only 
other  newspaperman  to  be  aboard  the 
battle  cruiser  will  be  a  representative 
of  the  United  Kingdom  newspapers. 

REPRINTS  CARTOONS 

The  Chicago  Tribune  has  begun  re¬ 
printing  a  series  of  Gaar  Williams’ 
famous  cartoons.  Mr.  Williams,  who 
died  June  15.  1935,  was  with  the  Trib¬ 
une  14  years.  Williams’  cartoon  char¬ 
acters  appeared  under  such  well- 
known  headings  as  “A  Strain  on  the 
Family  Tie,”  "Our  Secret  Ambition,” 
‘‘Among  Folks  in  History,”  ‘‘Wotta 
Life!”  "How  to  Keep  from  Growing 
Old.”  and  "Zipper,”  the  dog. 

ARMY  PUBLICIST  IN  S.  F. 

Major  Trulman  H.  Martin  has  been 
named  to  handle  Army  press  relations 
for  the  Ninth  Corps  Area  with  head¬ 
quarters  at  San  Francisco, 

OZARK  GROUP  TO  MEET 

The  annual  meeting  of  the  Ozark 
Press  Assn.,  will  be  held  April  14  in 
Joplin.  Mo. 


Camera  Knights 

CARL  D.  NESENSOHN,  veteran  New 
York  Times  Wide  World  photogra¬ 
pher,  began  his  news  picture  career 
with  Interna- 
tiona  1  Film 
Service,  in  vhe 
Fall  of  1914.  This 
organ  ization, 
which  did  all  the 
photo  graphic 
work  for  the 
New  York 
American  and 
the  Journal. 
launched  Carl  on 
his  life  work  by 
assigning  him  to 
a  grisly  crime 
story  on  the 
From  that  time  on. 


Carl  Nesensohn 
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lower  East  Side. 

Carl’s  life  became  a  series  of  exciting 
adventures. 

In  1918,  Nesensohn  became  a  mem¬ 
ber  of  the  New  York  Tribune’s  photo¬ 
graphic  staff,  and  a  year  later,  joined 
Wide  World  Photos,  when  the  syndi¬ 
cate  was  started. 

Two  of  the  earliest  major  catastro¬ 
phes  which  Nesensohn  covered  were 
the  Black  Tom  and  Kingsland  muni¬ 
tions  explosions  shortly  before  Amer¬ 
ica’s  entrance  into  the  World  War.  Carl 
spent  many  exciting  days  and  nights 
in  the  early  days  of  the  War,  working 
along  with  Captain  Tunney  of  New 
York’s  Police  bomb  squad,  photo¬ 
graphing  many  of  the  subjects  caught 
setting  their  time  bombs. 

Since  the  War,  Nesensohn  has  cov¬ 
ered  many  famous  out-of-town  stor¬ 
ies,  like  the  Scopes  trial  at  Dayton, 
Tennes.see,  Marshal  Foch’s  tour  of  the 
United  States,  Dempsey-Gibbons  fight 
at  Shelby,  Montana,  the  funerals  of 
Presidents  Wilson,  Harding  and  Cool- 
idge,  and  many  others.  He  also  went 
abroad  to  cover  the  Olympic  Games  at 
Amsterdam  in  1928,  and  was  stationed 
in  the  Paris  office  of  Wide  World  for 
a  short  time. 

Nesensohn’s  hobbies  are  boating  and 
amateur  radio.  He  is  married  and  has 
one  son.  Carl,  Jr. 


Since  1925 
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job. 

^Vhelher  it  he  an  editor,  niaii- 
agiiig  editor,  copy  reader,  "r 
re])ortcr,  he  can  lie  oht.iiiied 
through  The  I’crsonitcl  I’.nrcaii. 

kc.gistrants  are  trained  and  ex¬ 
perienced  in  newspaiier.  press 
association,  magazine,  pnhlieity 
and  allied  lields. 
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Schools  Need  to 
Learn  Value  of 
Carrier  Training 

Phila.  Bulletin  Plan  of 
Education  Wins 
ICMA  Award 

By  GEORGE  A.  BRANDENBURG 
The  constructive  efforts  of  the 
Philadelphia  Bulletin  to  promote  a 
better  understanding  between  school 
officials  and  the  newspaper  regarding 
carrier  boys  were  recently  set  forth 
by  C.  L.  Stretch,  circulation  manager 
of  the  Bulletin.  As  a  result  of  the 
Bulletin’s  continuous  activities  in  im¬ 
proving  relationship  between  the 
school  and  circulation  department,  the 
ICMA  Newspaper  Boy  Welfare  Com¬ 
mittee  awarded  first  honors  to  the 
Bulletin  for  the  best  boy  welfare 
work  during  March. 

Must  "Sell"  Teachers 
As  evidenced  by  the  paper  read  to 
the  Inter-State  Circulation  Managers’ 
meeting  by  Mr.  Stretch,  the  Bulletin 
realizes  that  public  opinion  can  only 
be  influenced  by  results.  He  points 
out  the  average  teacher  is  not  inter¬ 
ested  in  newspaper  selling  by  boys 
until  shown  that  it  actually  helps  the 
boys  in  their  school  work.  He  states; 

“Much  has  hctMi  sai»!  alfoiit  the  influence  of 
mw'paiKT  M’lIinK  «»n  the  comluct  hal)its  of 
IhA-..  of  the  statements  have  lK*eti  based 

ill  hear-ay  and  opinions.  The  Hulletin  lias 
-iiu’c  19J9  inatle  a  comparative  sttidy  each 
year  obtaining  facts  am!  figures  as  to  the 
rale  of  deliin|uency  among  Niys  in  the  city 
thmugh  the  statistician  of  the  Municipal 
fourt.  The  rate  jier  thousand  Ihivs  for  the 
city  a*,  a  whole  compares!  with  newspaper 
leys  allows  tliat  the  iiewsfiaper  Imys*  tlelin- 
•j’lency  is  tuily  alunit  one-half  of  the  average 
lor  the  city  as  a  whole.  In  other  wonls.  the 
average  rate  per  thousand  for  ten  years  is 
U.f)  for  the  city  boys  as  a  whole,  whereas 
tile  delinquency  iif  the  newspaper  boys  is  only 

per  thousand,  and  indicates  that  news- 
|»ai»er  sflliuj^  j,.  a  deterrent  to  juvenile  de- 
!iin|iu  nc\ . 

Cites  Records  of  Boys 

All  cNaniinatioii  of  the  offenses  committed 
V  luwsptptr  boys  involved  shows  conclusively 
that  the  otTeiisrs  were  in  no  way  associated 
with  newspaper  selling.  Most  of  the  offeii'ies 
wrri  of  a  minor  chaiacter  and  were  com* 
milled  in  the  Ihiv’s  own  neigliborbood  ami  at 
a  liriH-  wlun  tiny  were  not  engage*!  in  new- 
p.ijer  -tiling  nr  delivery. 

“This  seem-  to  refute  the  statement  that 
the  c*irntr  lioy  in  the  dowultiwn  district  is 
"uhject  to  greater  temptation  than  lioys  in 
r« -i'leniial  *lisiricis.  'I'he  stmly  is  very  con¬ 
clusive  in  -liowing  that  newspaper  selling 
•lU*!  strving  dtvel*ip>  character  and  lemls 
t'A\ard  real  citi/ensln)>  training  am!  is  not  a 
Cotitn  I  lining  fart«.r  in  juvenile  •Icliminency. 
“The  staltineiits  ma*le  alfive  are  mit  guess 
ik  Irn  tig  res  fninislied  liy  the  statistieian 
1  the  Jnvt  nile  ('ourt  and  are  the  *»rticial  fig- 
tires  tor  the  city  of  IMiila.Ielphia.  These  fig¬ 
ure-  jiiid  ri-iilts  ai*-  brought  to  the  attention 
'■»(  the  -  Ijnn!  authorities. 
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“Xow  let  us  refer  to  the  newspaper  boys 
am)  their  school  promotions  in  Philadelphia. 
The  direct*!!’  of  the  Division  of  Kducation 
Pesearch  f«jr  the  School  Districts  of  Phila¬ 
delphia  furnishes  the  following  percentages 
for  19.^S:  Hoys  promoteil.  all  schinds  ami 
grades.  92.1.  Newspaper  hoys  who  sell 
and  serve  the  Kvening  Hulletin,  promoteil  to 
alt  grade",  aver.iged  99..Srr.  This  record  fol¬ 
lows  the  treml  of  previous  years  studies  all  of 
which  show  the  newspaper  boys  standing  a 
little  better  than  the  average  for  the  city, 

‘’Out>i«lc  of  the  city  we  have  a  record  of 
^.752  Imi}'"  who  sell  ami  serve  the  Hulletin. 
I ’sing  the  figure"  of  the  Pliiladelidiia  Schord 
District  fo’’  conip'>ri"ou :  Hovs  promoted  all 
grades  ami  schools.  City  92.1^i — Newspaper 
hoys  outside  city  pr*»mote*l  all  grades  ami 
schiMtls  94.9'!^,  These  figirres  very  definitely 
refute  the  "tateiuent  that  newspaper  selling 
is  detrimental  to  the  h*iy  in  his  .school  work. 

Carriers  Healthier 

“keganling  the  newspaiHT  hoy's  health,  an 
examin.'ition  was  ma«ie  of  newspaper  Iwivs’ 
attendance  in  one  of  the  Philadelphia  High 
SchoffU  .ittended  by  the  largest  number  of 
newsp.iper  hov".  Ptgular  attend.ince  at  school 
and  excu"e*i  absence  are  closely  relateil  to  the 
matter  of  health.  'fhe  regular  excu"e*l  ali- 
sfiice  as  tif  Jure.  19.1.S.  in  a  group  of  4.000 
attending  tin-  high  "ch*Hil  averaged  9  excused 
absence-  per  pupil  per  year.  Ah-eiices  iin- 
excuse*!  1.1.  .\  comparison  with  the  absence 

rate  *iti  a  r.tlio  of  one  hnmlre*!  new-paper 
hoys  attending  this  high  sch*inl  >howed  a  rate 
of  X.S  excusetl  ah-eiice-  ami  .72  unexcime*! 
ah-enee-.  The  rati.»  f*ir  new-pai»er  hoy-  is 
•  lefinilely  better  than  tint  of  the  average  hoy 
in  scIuniI.  !llm-s  is  tile  giiieral  cause  for 
esciise*!  .ah-t  lice  ami  tin*  rati*i  for  the  new- 
paper  hoy  is  lower  than  the  average,  an 
indication  that  newspaper  Imv  health  is  better 
ilian  that  of  the  average  h*iy. 

“This  and  many  other  thing-  can  he  done 
to  bring  the  circulation  department  in  closer 
contact  with  the  scluml  hut  it  is  well  worth 
while  to  arm  yourself  and  the  schiMil  authori¬ 
ties  with  statistics  of  the  kind  mentioned  he- 
cause  they  definitely  refute  many  of  the  state¬ 
ments  unde  hy  pe’sous  who  feel  th.at  l>oy- 
-Iioiihl  he  prohibited  from  selling  ami  deliver¬ 
ing  newspapers. 

“Starting  fr*  ni  an  entirely  «Iifferent  angle 
you  may  he  interested  in  knowing  of  a  safety 
campaign  sponsored  hy  the  Kvening  Hulletin. 
About  a  year  ag*i  a  little  wire-haired  fox 
tirritr  c:tl!e*I  Knee-lli  h- gan  a  traffic  safety 


C  E  I  FI  E  o 


The  office  said, 

"eight  more  pages." 

Pretty  late  to  hear  of  it,  thought 
some  bustling  executives  and 
busy  craftsmen  as  they  made 
frantic  readjustments. 

In  the  stereo  room,  the  news 
caused  scarcely  a  ripple.  Cer¬ 
tified  speed  had  pulled  them 
out  of  many  worse  predica¬ 
ments. 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S.  A. 

CERTIFIED  DRV  MAT  CORPORATIOII 

9  Rockefeller  Plaza,  Dept.  P 


cnmiiaign  at  the  lower  gia*le  -cliools  in  Hhila- 
dclphia.  Hefore  starting  the  cani])aign  the 
schiM)!  authorities  were  sh*»wn  just  what  the 
little  «log  couM  do  t*»wanls  safety  and  that  the 
Hulletin  was  mit  attempting  t*)  start  a  cam¬ 
paign  for  notoriety  hut  a  cami  aigu  of  safety 
among  the  "cln»ol  children.  The  sanction  of 
the  H*)ar*l  of  K*l'.’Cati*in  wa-  secured  and  now- 
after  tine  and  a  ha!t  year-  Knee-Mi  is  the 
hy-w*jr*l  *>f  all  "chool  chihlren.  The  only  men- 
ti*)n  of  the  Hulletin  is  that  the  Satet\  Cam¬ 
paign  i"  -i>*»n"*»red  by  the  Kvening  Hulletin.** 

Revise  Paragraph  25? 

CIRCULATION  MANAGERS  and  na¬ 
tional  advertisers  received  letters 
last  week  from  M.  D.  Nicholson,  cir¬ 
culation  director  of  the  Little  Rock 
Arkansas  Gazette,  relative  to  a  sug¬ 
gested  change  of  policy  in  connection 
with  Paragraph  25  of  the  ABC  report. 
In  his  letter  to  circulators,  Mr.  Nichol¬ 
son  makes  two  suggestions.  First,  that 
the  ABC  auditor,  when  compiling 
county  lists  and  towns,  take  the  12 
months  total  net  paid  circulation  in 
Paragraph  8,  divide  it  by  12  months, 
and  then  select  a  day  during  those 
12  months  which  comes  nearer  equal¬ 
ing  the  year’s  net  paid,  to  select  the 
county  and  town  figures.  His  second 
suggestion  is,  after  getting  the  near¬ 
est  date  for  the  net  average  for  the 
year,  to  deduct  returns  for  that  date. 
In  his  letter  he  points  out; 

“I  believe  the  advertiser  wants  to 
be  assured  when  selecting  a  news¬ 
paper  for  his  advertising,  especially 


when  using  gross  county  figures,  that 
he  can  be  reasonably  assured  the  fig¬ 
ures  given  him  are  as  equally  com¬ 
pared  as  in  Paragraph  8.  It  is  the 
practice  now  to  select  a  date  the  lat¬ 
ter  part  of  the  ABC  report  to  give 
the  advertiser  comparative  gross 
county  and  town  figures  in  Paragraph 
25.  It  is  only  natural  that  many 
newspapers  realizing  this  fact,  push 
their  figures  during  this  period,  which 
makes  it  impossible  for  an  adver¬ 
tiser  to  select  with  assurance  that 
which  can  be  reasonably  depended 
upon  immediately  following  the  ABC 
report  ending  the  year  in  March  or 
whenever  the  report  ends.  ...  In 
many  instances,  the  advertiser  isn’t 
so  much  interested  in  total  net  figures 
'  as  he  is  in  detail  figures  showing  cov¬ 
erage  in  certain  counties  and  towns, 
and  my  suggestion  would  certainly 
make  this  information  more  accurate 
and  dependable.” 

Mr.  Nicholson  has  asked  circulation 
managers  and  advertisers  to  comment 
on  his  suggestions.  Editor  &  Pub¬ 
lisher  is  interested  in  receiving  reac¬ 
tions  of  circulators  and  advertisers  to 
the  suggestions  made  by  Mr.  Nichol¬ 
son.  “It  seems  very  necessary  .at  this 
time,  with  the  tremendous  decrease  in 
national  advertising,”  he  states,  “that 
newspapers  give  the  national  adver¬ 
tiser,  as  well  as  local,  net  paid  figures 
which  he  can  be  reasonably  sure  will 
stand  up  every  month  in  the  year." 
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Zack  Mosley  Renews 
Tribune -News  Contract 

By  MARLEN  E.  PEW.  JR. 

ZACK  MOSLEY,  the  flying  cartoonist  New  Briggs  Feature 


Retracted  by 
Defunct  Daily 


\CK  MOSLEY,  the  flying  cartoonist  IMew  cnggs  feature  Newspaper  art 

and  creator  of  the  comic  strip  FROM  George  Brandenburg  in  Chi-  took  a  turn 


“•Smilin’  Jack.”  this  week  renewed  his 

his  contract  with  _ _ 

the  Chicago 

Tribune  -New  4  » 

York  News  Syn- 
DicATE,  Inc.  The 

signing  marked  \ 

his  seventh  year  i  j  ^  « 

with  that  service. 

Like  so  many  wfcT  \ 

other  syndicate  j 

stories  have  been 

is  a  product  of 

a  small  western  Zack  Mosley 
town  and  a  pier- 

son  who  maintained  his  ambition 
to  reach  the  top  in  new’spaper  car¬ 
tooning. 


cago  we  learn  that  Clare  Briggs,  Jr.,  toward 


20-year-old  daughter  of  the  late  Clare 
Briggs,  famed 


cartoonist  f  o  r 
the  Chicago 
Tribune.mdNew 
York  Herald 
Tribune  more 
than  a  decade 
ago,  is  reviving 
her  father's  pop¬ 
ular  cartoons  in 
style  and  theme 
f  o  r  newspaper 
release  early  in 

May  through  ..  .  x 

E,  •  XT'  ,  .  .  .  ation.  The  accompanying  tricatures  ot 

Esquire  Fea-  Clare  Briggs,  Jr.  Roosevelt  and  Vice-President 

D  ,  ,  *•  t  •  u  Garner  are  syndicated  by  NEA  Service. 

Miss  Briggs,  a  talented  artist  in  her  _ [ _ [ _ 


modern  style 
this  week  when 
Ralph  Relchold, 
staff  cartoonist 
of  the  Pittsburgh 
Press,  announced 
his  "tricatures," 
a  streamlined 
version  of  cari¬ 
catures.  The 
trick  of  "trlca- 
turing"  Is  to 
draw  only  the 
outstanding  fea¬ 
tures  of  a  sub- 


oo 


An  unusual  instance  of  a  newspaper 
no  longer  in  existence  buying  space  in 
the  columns  of  its  surviving  competi¬ 
tor  occurred  in  Toledo  last  week.  The 
Toledo  Newspaper  Co.,  publisher  of 
the  News-Bee,  which  suspended  last 
August,  took  space  in  the  persona! 
column  of  the  classified  advertising 
section  of  the  Toledo  Blade  to  apolo¬ 
gize  to  a  Toledo  man  for  inferences 
made  in  a  story  in  the  News-Bee  on 
Aug.  20,  1937. 

The  story  concerned  charges  then 
pending  against  Guy  F.  Chilcote, 
Toledo  branch  manager  of  the  excise 
division  of  the  Ohio  Tax  Commission, 
and  quoted  an  interview  which  indi¬ 
cated  the  charges  involved  conversion 
of  funds.  In  its  advertisement  the 
company  said  it  had  learned  Chilcote 
had  been  exonerated  of  all  charges 
and  that  they  did  not  involve  con¬ 
version  of  funds.  The  ad  was  set  in 


ject  and  to  leave  the  rest  to  the  imagin-  agate  type  headed.  "To  Whom  It  May 
ation.  The  accompanying  tricatures  of  Concern.’ 


Vice-President 


own  name,  first  learned  to  draw  under 


Today  he  does  his  drawing  in  his  her  father  s  tutelage  when  a  little  girl. 


Garner  are  syndicated  by  NEA  Service.  OHIO  DAILY 

The  Mansfield  (O.)  Tribune,  for- 
farm  income  through  the  creation  and  meiiy  published  weekly,  recently  en- 


studio  in  his  new  Sands  Point,  L.  1.,  Her  natural  talent  for  art  led  her  to  expansion  of  markets  for  American  tered  the  daily  morning  field.  C.  E. 

home  He  can  look  over  his  drawing  become  a  designer  of  toys  and  dolls,  farm  products  and  industrial  raw  ma-  Brubach  is  publisher  and  general  man- 

board  and  watch  the  giant  Pan  Ameri-  She  is  also  a  sculptor  and  a  collector  terials.  Paul  Friggens,  NEA  staff  ager  and  Ken  Woodman,  editor.  I.  A. 
can  Clippers  at  their  base  in  Port  of  art  antiques.  Miss  Briggs  some  writer  who  handled  the  assignment.  Ernst  is  advertising  manager  and  Ray- 

WashinsJton  harbor  less  than  a  ouar-  time  ago  conceived  the  idea  of  repro-  points  out  in  one  of  the  six  articles  mond  Wolfe,  circulation  manager, 

ter  of  a  mile  away. '  He  built  his  home  ducing  Clare  Briggs’  favorite  cartoons  that  “through  Chemurgy,  the  first  The  daily  is  represented  by  David 
there  just  for  that  purpose,  as  Capt.  in  the  same  style  and  under  the  same  newsprint  imll  is  now  bmng  and  Kent  Co. 


J.  M.  Patterson,  president  of  the  New  captions,  several  of  which  have  be- 
York  Daily  News,  insists  that  all  ar-  come  household  phrases. 


tists  keep  their  strips  as  factual  as 
possible  in  art.  newspapers  daily  cartoons  under  the  p  i 

. . .  S3?  "L:™"  Gr” ctr"  WALTER  UPPMANN,  syndicated  by 

In  accordance  with  this  principle  of  ous  Feeling”;  “Somebody  Is  Always  f"®  York  Herald  Tribune  Syn- 
Capt.  Patterson’s,  Mr.  Mosley  has  be-  Taking  the  Joy  Out  of  Life,”  and  m^ATE,  who  has  just  completed  an  en- 
come  a  flying  enthusiast.  He  has  others.  While  the  cartoons  will  follow  gagement  as  guest  lecturer  in  the  de- 
flown  solo  more  than  100  hours  and  same  style  as  the  original  Briggs*  P^J'tnient  of  humanities,  California  In- 
will  soon  own  his  own  seaplane..  He  creatures,  they  will  be  adapted  to  the  stitute  Associates,  was  tendered  a 
says  he  took  his  pilot’s  test  on  Friday  spirit  of  today.  She  signs  her  work  by  that  group  March  22  in  the 

the  13th  of  November,  1936.  “Clare  Briggs,  Jr.”  Athenaeum  on  the  California  Institute 


ptions,  several  of  which  have  be-  launched  at  Lufkin,  Texas,  a  $6,000,- 
me  household  phrases.  000  pfant  pointing  to  a  whole  new  in- 

Beginning  in  May,  she  will  offer  to  dustry  for  Southern  pine.” 
jwspapers  daily’  cartoons  under  the  „  , 

ladings  of  "When  a  Feller  Needs  a  ^  i-  i  i 

riend”;  "Aint  It  a  Grand  and  Glori-  WALTER  UPP^^NN,  s^dicated  by 
Tc  AiixrQxro  the  New  York  Herald  Tribune  Syn- 


the  13th  of  November,  1936.  “Clare  Briggs  Jr  ”  Athenaeum  on  the  California  Institute 

Launched  on  Oct.  24.  1933,  in  the  ’  ‘  Pasadena. 

Chicago  Tribune  and  the  New  York  For  the  Book  ,  f 

News  as  a  Sunday  comi^  the  strip,  SCHUCH,  circulation  manager.  News  Syndicate?  will  play  thTpart^of 

dlawire^and^oLne^Huftrat^^^^  Spriug/ield  Illinois  State  Register,  himself  in  a  Universal  Pictures  film 

iar/d  tn  iniSrit^  “Big  Town  Czar”  which  he  wrote. 

Tn^'  TRIBUNE  SYNDICATE  that  a  Westbrook  Pegler,  author  of  “Fair 

dfv  as  a  se^n-dat  comic  according  local  merchant  has  bought  advertising  Enough”  which  is  syndicated  by 
Tn  Taek”  P^P®*"  advising  readers  to  United  Feature  Syndicate,  left  for  his 

to  the  syndicate  Smilin  Jack  ap-  ^  be  carried  by  that  annual  four-week  vacation  this  week, 

pea  s  p  p  .  paper.  The  ad  read  “We’ve  studied  Norman  Marsh,  creator  of  “Dan 


pears  in  70  papers. 


^  ■  paper.  The  ad  read  Weve  studied  Norman  Marsh,  creator  of  “Dan 

Mr.  Mosley  recalls  that  he  saw  an  ‘Designing  Women,’  starting  as  a  Fea-  Dunn,  Secret  Operative  48.”  is  again 
airplane  for  the  first  time  when  an  ture  in  Tomorrow’s  State  Register,  in  the  air  with  his  plane  after  an  ac- 
army  ship  made  a  forced  landing  on  and  we  recommend  its  intelligent  and  cident  recently  in  Alabama  which 
his  father’s  ranch  at  Hickory,  Okla.  gane  advice  to  every  alert  woman.”  caused  $3,000  damage  to  his  ship.  He 
He  was  10  years  old  at  the  time  and  The  store  placing  the  ad  carries  wo-  was  uninjured. 

although  he  does  not  remember  any  men  s  clothing,  naturally.  Mr.  Schuch  Harry  Grayson,  ivEA  Service  sports 


caused  $3,000  damage  to  his  ship.  He 
was  uninjured. 

Harry  Grayson,  ivEA  Service  sports 


early  ambition  to  become  an  airplane  believes  the  incident  to  be  “one  for  editor,  will  return  to  Cleveland  head- 


artist  his  family  recently  sent  him  a  the  book.” 
sketch  he  made  of  that  plane. 

Herded  Cattle  "Chemurgy" 

While  herding  cattle  for  his  father  POPULAR  treatment  of  the  new 
he  developed  the  inclination  to  draw  science  of  Chemurgy  will  be  one  of 
and  when  the  opportunity  presented  the  high-lights  of  the  NEA  Service’s 
itself  he  left  for  Chicago  to  study  at  News  Page  next  week.  “Chemurgy” 
the  Art  Institute  there.  After  a  period  from  “'ergon”  meaning  work  and  the 
there  and  also  at  the  Chicago  Acad-  Egyptian  •‘Chemi,”  origin  for  “Chem- 
emy  of  Fine  Arts  he  was  given  his  istry.”  is  the  science  of  increasing 
firs*  job  as  an  assistant  to  Dick _ _ _ 


Calkins,  one  of  the  artists  of  “Buck 
Rogers.”  Then  for  a  while  he  did 
“  Sky  Roads”  for  his  present  syndicate. 
He  believed  that  if  he  learned  to  fly 
he  could  do  a  better  strip.  Apparent¬ 
ly  he  was  right  for  from  that  day  his 
progress  has  been  rapid. 

He  says  that  his  main  character  is 
patterned  after  his  brother  and 
named  after  a  friend  of  Captain  Pat¬ 
terson. 

Speaking  of  continuity,  he  says  that 
he  thinks  of  what  he  would  like  to 
be  doing  and  of  unusual  predica¬ 
ments  he  would  like  to  get  out  of 
and  the  rest  “just  follows.” 
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quarters  Monday  after  a  tour  of  base¬ 
ball  camps. 
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SILURIANS  TO  MEET 

The  Silurians,  an  organization  cf 
New  York  newspapermen,  will  hold 
their  15th  annual  spring  dinner  and 
election  of  officers  April  29  at  the 
Hotel  Lafayette,  New  York. 
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“Things  Worth  Knowing,”  and  “Un¬ 
common  Knowledge." 

Well  Known  New.spaperman  Gives 
Colorful  Authentic  Background  on 
Men  and  Events  in  Today's  News. 

For  daily  releases  and  information, 
write : 

The  George  Matlhew  Adams  Service  | 

444  Madison  Ave.  New  York,  N.  Y. 


If  >1111  are  plaiiniiif!  ^ale^  (-:llll|Mi|:M^ 
or  are  illle^e^le»l  in  lliei^e  lerrilorii’s 

READ 

“NEWSPAPER  NEWS' 

Tile  onl\  journal  giving  ihe  ne\>- 
of  advertisers  ailverli>ing.  iiiilili^li- 
ing,  printing  and  eoniinereial  liroad- 
easling  in  .\u>tralia  and  .New  /•r-i- 
land. 


Published  Monthly 
Subscription  rate  $1.50  per  year 
post  free 

Warwick  Bldg.,  Hamilton  St.. 
SYDNEY,  ALSTRAI.I.4 


29 


for  APRIL  8,  1939 


WHAT  OUR 

readers  say 

Eye-Cameras  and 
Mathematics 

To  Editor  &  Publisher:  I  read  with 
interest  your  recent  article  concerning 
the  Scanacord,  the  eye-movement 
camera  developed  by  Messrs.  Thomp¬ 
son  and  Luce  of  Arthur  Kudner,  Inc. 
look  Magazine,  which  pioneered  in 
the  study  of  eye  movements  with  its 
widely  known  Brandt  eye  movement 
camera  almost  two  years  ago,  is  happy 
to  see  an  organization  of  the  size  and 
stature  of  the  Kudner  Agency  turning 
to  this  vast  field  of  research.  .  .  . 

But  I  must  take  issue  with  your 
author  when  he  (or  she)  suggests 
that  the  Scanacord  is  a  more  adequate 
device  for  getting  information  through 
leaders’  eye  movements  than  Look’s 
eye  camera.  It  would  be  impossible 
to  make  any  such  comparison  unless 
both  devices,  their  methods  of  opera¬ 
tion,  and  the  results  each  has  achieved 
had  been  closely  studied  by  your 
writer  (and  1  feel  sure  this  has  not 
been  done). 

Look  Magazine’s  research  with  its 
eye  camera  has  been  built  around 
complete  accuracy.  By  this  I  mean, 
the  camera  was  developed  for  the  pur¬ 
pose  of  establishing  exactly  where  the 
reader’s  eyes  have  traveled  across  a 
printed  page.  As  a  result,  following  a 
test,  we  can  be  confident  that  we  have 
an  exact  record  of  what  the  reader’s 
eyes  have  done,  where  they  have 
stopped  on  a  page  (or  pages),  and  for 
how  long  in  any  given  area.  The 
method  used  to  achieve  this  result 
involves  painstaking  care  and  the 
mastery  of  a  difficult  technique.  From 
its  own  experiments.  Look  Magazine 


ously  any  camera  duplicating  it  would 
constitute  an  infringement.  .  .  . 

With  all  good  wishes, 

Vernon  C.  Myers  (signed) 

Look.  The  Picture  Magazine 
Des  Moines,  Iowa. 

[Editor  &  Publisher  made  no  com¬ 
parisons  of  the  two  cameras.  It  quoted 
Mr.  Thompson  (March  11,  page  8)  as 
stating  that  “previous  eye  cameras  de¬ 
pend  largely  upon  mathematics  to  pre¬ 
determine  any  advertising  copy  ap¬ 
peal,  whereas  his  system  reduces 
mathematics  to  a  minimum.” — Editor.) 

■ 

F.  W.  Goufiy  Leaves 
For  Coast  Visit 

Frederic  W.  Goudy,  famed  type- 
designer,  whose  workshop  and  equip¬ 
ment  at  Marlboro-on-Hudson,  N.  Y.. 
were  destroyed  by  fire  last  winter, 
left  Marlboro  April  2  for  a  two-month 
visit  in  California. 

He  is  going  to  the  coast,  he  told 
Editor  &  Publisher,  “partly  on  busi¬ 
ness;  partly  to  read  two  or  three 
papers  on  the  University  of  Califor¬ 
nia  campus,  and  arrange  for  a  book 
of  mine  to  be  the  first  use  of  the  new 
type  I  have  made  for  the  University 
Press  there;  partly  to  get  the  smoke 
out  of  my  eyes  (and  mind);  and  part¬ 
ly,  just  because  I  want  to  go  see  my 
many  old  friends  out  there.” 

The  74-year-old  type-designer  was 
presented  a  testimonial  fund  of  more 
than  $2,000,  gathered  by  the  graphic 
arts  industries,  at  a  mass  meeting 
March  24  at  the  Hotel  New  Yorker 
in  New  York. 

■ 

OHIO  AP  ELECTS  GREEN 

John  R.  Green  of  the  Portsmouth 
Times  was  named  president  of  the 
Ohio  Associated  Press  Editors  at  the 
group’s  recent  annual  meeting  at 
Columbus. 


is  convinced  that  though  there  may  be 
cameras  developed  which  may  be 
speedier,  it  will  be  hard  to  duplicate 
the  exact  accuracy  which  characterizes 
Look’s  eye  camera. 


Specials  Reply  to 
Professors  Hints 

continued  from  page  3 


As  your  readers  may  or  may  not 
know,  in  order  to  establish  the  loca¬ 
tion  at  which  a  reader’s  eyes  focused 
nn  a  printed  page,  it  is  necessary  to 
set  a  record  of  movements  in  both 
the  horizontal  and  the  vertical 
planes. 

While  it  is  piossible  that  other  cam¬ 
eras  may  be  built  which  will  do  this, 
h«ok’s  eye  camera  here  again  is  unique 
in  that  it  records  both  vertical  and 
horizontal  movements  simultaneously 
on  the  same  film.  Patent  applications 
sre  on  file  protecting  the  method  by 
which  this  is  accomplished,  and  obvi- 


Graybar  Building,  New  York  City. 
We  will  give  you  the  whole  day,  a 
Sunday  or  a  holiday  if  you  like,  and 
show  you  how  a  newspaper  repre¬ 
sentative  operates.  I  will  show  you 
the  most  business-like  offices  you  have 
ever  been  in — information  on  our  mar¬ 
kets  and  papers  from  1910  to  date. 
I  would  like  to  have  you  meet  our 
men — trained  by  us  in  our  own  school 
and  the  advertising  schools  of  the 
East. 

“If  you  want  to  know  whether  we 
make  money  or  not — we  do — not  as 
much  as  some  would  have  you  be- 


“In  May  we  expect  a  30,000 
line  GAIN  in  the  Real  Estate 
Classification  alone” 

•  Said  the  business  manager  and  the 
CAM  of  a  subscribing  newspaper  after 
seeing  the  outline  of  the  Howard  Parish 
May  Selling  Plans. 

You,  too,  may  have  larger  Want  Ad  gains  and  perma¬ 
nent  new  advertisers  at  lower  selling  cost.  Write — 

Howard  Parish's  Tested  Want  Ad  Selling  Plans 

710  CHANDLER  BLDG.,  1427  EYE  ST.,  N.  W.,  WASHINGTON,  D.  C. 


lieve,  but  it  is  a  profitable,  interesting, 
productive  business.  I  wouldn’t  stay 
in  it  if  it  wasn’t.  I'd  sell  apples  or 
potatoes. 

“Seriously,  my  dear  Professor,  the 
only  fault  I  have  to  find  with  newspa¬ 
per  representatives  is  that  they  are 
not  closely  allied  like  ANA  or  AAAA. 
but  I  think  your  letter  and  question¬ 
naire  will  accomplish  the  purpose. 
Thank  you!” 

Other  Representatives  Comment 

In  addition  to  Mr.  Miller’s  letter. 
Editor  &  Publisher  received  the  fol¬ 
lowing  statements  from  other  impor- 
tan  representatives: 

A.  W.  Howland,  Howland  and  How¬ 
land.  Inc.— “The  profe.ssor  could  have 
answered  his  own  question  very  easily 
by  making  a  study  of  Media  Records. 

"Media  Records  will  show  him  that 
the  linage  in  newspapers  represented 
is.  in  most  all  cases,  considerably 
greater  than  in  the  newspapers  not 
represented. 

“But  in  addition  to  the  profit  that 
the  representative  makes  for  his  own 
publishers — the  hundreds  of  newspa¬ 
per  representatives  calling  on  adver¬ 
tisers  and  prospective  advertisers  all 
over  the  United  States  all  the  time, 
keeps  the  general  thought  of  news¬ 
paper  advertising  in  the  minds  of  all 
advertisers  and  prospective  adver¬ 
tisers. 

“The  newspaper  representative,  con¬ 
stantly  selling  the  prospective  adver¬ 
tiser  on  the  superiority  of  the  partic¬ 
ular  papers  he  represents,  is  at  the 
same  time  a  tremendous  factor  in 
keeping  the  whole  advertising  world 
reminded,  that  the  newspaper  is  the 
bedrock  on  which  practically  every 
advertising  campaign  should  be  built.” 

H.  B.  Gramm,  eastern  manager, 
John  W.  Cullen  Company — "The  an¬ 
swers  sought  through  the  question¬ 


naire  he  has  submitted  to  advertising 
agencies  suggest  that  Professor  Tay¬ 
lor,  University  of  North  Carolina, 
might  have  been  prompted  not  by 
reason  of  laboratory  need  but  possibly 
only  to  satisfy  an  opinion  already 
established  prejudicial  to  the  interests 
of  newspapers  themselves. 

‘‘The  answers  Mr.  Miller  has  volun¬ 
teered,  which  I  am  sure  the  special 
representatives  as  a  body  will  applaud 
for  their  frankness  and  clarity,  may 
not  satisfy  the  purpose  of  the  ques¬ 
tionnaire,  but  I  venture  to  state  their 
value  will  not  be  lost  upon  those  who 
are  more  vitally  interested  in  business 
relationships  with  the  special  repre¬ 
sentative,  and  these  include  not  the 
publisher  alone  but  the  advertising 
agency  as  well.” 

John  Brewer.  Small,  Spencer, 
Brewer,  Inc. — “Frank  Miller’s  reply  to 
Professor  Taylor’s  questionnaire  was 
perfect  as  far  as  it  went.  The  ques¬ 
tionnaire  itself  was  fatuous  and  silly. 

“To  those  who  know  the  newspaper 
business.  Miller’s  answers  should  be 
helpful  in  letting  Professor  Taylor’s 
young  hopefuls  and  also  those  who 
seem  to  have  sponsored  this  question¬ 
naire  —  whomever  they  are  —  know 
real  newspaper  representatives  play 
an  indispensable  part  in  the  interpre¬ 
tation  of  this  form  of  media  which, 
after  all.  is  still  the  only  constant  and 
dependable  factor  in  our  somewhat 
complex  system  of  distribution  and 
merchandising.” 

BELL  FOR  NEWSBOYS 

A  bill  aimed  in  particular  at  the 
practice  of  the  Cambridge,  ‘Mass., 
School  Committee  in  charging  $1  for 
a  badge  to  sell  newspaper  was  signed 
March  29  by  Governor  Leverett  Sal- 
tonstall  making  it  illegal  for  any 
School  Committee  to  tax  a  newspaper 
boy  more  than  25  cents  for  the  badge. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  Interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  111.  Fair  Travelers  Will  Need  New  Things 


WITH  the  San  Francisco  Fair  already 
open  and  the  New  York  World's 
Fair  scheduled  to  open  April  30.  every 
newspaper  in  the  U.  S.  and  thousands 
of  retail  advertisers  have  an  oppor¬ 
tunity  to  sell  a  great  deal  of  mer¬ 
chandise  and  additional  linage,  if  a 
concerted  effort  is  made  to  develop 
this  business.  All  sorts  of  estimates 
have  been  made  as  to  the  number  of 
people  who  will  visit  the  San  Fran- 
cico  Fair  and  the  New  York  World’s 
Fair.  Most  of  these  estimates  run 
high  into  the  millions. 

What  Con  Be  Sold  These 
Travelers? 

WHILE  the  cash  registers  of  New  York 
and  San  Francisco  will  be  jangling 
merrily  for  the  duration  of  the  Fairs, 
many  millions  will  be  spent  by  trav¬ 
elers  before  they  leave  the  thousands 
of  villages,  towns  and  cities  where 
newspapers  are  circulated. 

Why  not  suggest  to  retailers  that 
they  plan  now  to  supply  the  dozens, 
hundreds,  or  thousands  who  have 
already  planned  to  visit  one  of  these 
fairs  from  your  city. 

Why  not  immediately  set  up  in  your 
own  business  office  a  clearing  house  of 
information  for  those  who  will  make 
the  trip  to  one  or  the  other  of  these 
Fairs.  Here  are  four  suggestions  for 
obtaining  additional  linage  from  those 
stores  whose  services  fair  travelers 
will  need  before  their  departure. 

An  Information  Desk 

DURING  the  last  few  years,  more  than 
half  of  our  states  have  set  up  ad¬ 
vertising  appropriations  and  have 
spent  hundreds  of  thousands  of  dol¬ 
lars  in  magazines,  newspaper,  bill¬ 
boards.  direct  mail  and  radio  to  at¬ 
tract  visitors  to  a  given  state.  Many 
newspapers  have  co-operated  with 
these  state  advertising  programs  and 
today  one  may  find  in  metropolitan 
papers,  as  well  as  small  dailies,  a 
special  department  where  local  people 
may  come,  sit  down  and  discuss 
various  vacation  trips  they  are  plan¬ 
ning. 

The  Milwaukee  Journal  today  has 
one  of  the  finest  travel  bureaus  in  the 
world.  Whether  the  vacationist  plans 


a  short  trip  to  a  nearby  state,  a  trip 
through  his  own  state,  or  a  world  tour, 
he  can  obtain  from  the  Milwaukee 
Journal  Travel  Bureau  complete  in¬ 
formation  about  hotels,  transporta¬ 
tion,  side-trips,  and  costs,  down  to  a 
dollar. 

Both  Fairs  already  have  circularized 
virtually  evei'y  paper  in  the  U.  S.  and 
through  their  information  bureaus 
will  supply  any  data  wanted  on  their 
Fairs.  If  a  publisher  decides  to  help 
his  local  advertisers  in  the  promotion 
of  the  sale  of  more  merchandise  that 
will  be  needed  for  a  Fair  trip,  he 
should  immediately  make  such  an 
announcement  editorially  or  in  a  rea¬ 
sonably  good  size  advertisement.  He 
should  then  set  up  in  his  own  office, 
on  the  ground  floor  if  possible,  an  in¬ 
formation  desk  and  at  this  desk  some¬ 
one,  who  has  done  considerable 
traveling,  should  be  stationed  every 
day.  This  desk  should  have  available 
all  of  the  possible  routes  that  might 
be  taken  by  the  traveler,  no  matter 
what  his  mode  of  transportation.  At 
this  desk  should  be  a  list  of  the 
principal  hotels  in  San  Francisco  and 
New  York,  trailer  camps,  and  any 
other  information  that  will  make  it 
simple  for  the  traveler  arriving  in 
either  city.  With  the  information 
bureau  set  up.  the  next  step  would 
be  to  hold  a  meeting  with  the  local 
staff  and  assign  each  man  a  definite 
group  of  prospects  who  fall  in  the 
following  three  cla.ssificatIons: 

A.  — Clothing 

B.  — Transportation 

C.  — Traveling  Equipement 


A.  — Clothing 

AN  ANALYSIS  of  weather  reports 

shows  that  these  cities  have  few 
extremely  hot  days,  yet  there  are 
perknis  when  the  humidity  is  high 
and  travelers  should  have  light,  com¬ 
fortable  clothing  for  the  occasional  hot 
day.  Aside  from  this,  they  should 
have  one  or  two  pairs  of  new,  very 
comfortable  walking  shoes  and  a 
simple  wardrobe  that  will  not  require 
dry  cleaning  or  special  laundering 
while  they  are  visiting  the  Fair. 

Of  course,  there  will  be  those  who 
will  outfit  themselves  from  head  to 
ft<ot  because  they  will  be  visiting  rela¬ 
tives  or  friends.  True,  many  Fair 
visitors  will  do  considerable  shopping 
in  New  York  and  San  Franci=co,  but 
those  who  are  limited  as  to  time,  will 
want  to  spend  the  most  of  their  time 
right  at  the  Fair  Grounds. 

Any  store  that  -sells  wearing  apparel 
is  a  logical  prospect  for  advertising 
directed  at  those  who  plan  to  visit  the 
Fair  and.  because  of  the  many  months 
the  Fair  will  be  open,  this  .special 
copy  can  be  run  continually  during 
the  summer  and  early  fall  months. 

B.  — Transportation 

HUNDREDS  OF  THOUSANDS  will 

undoubtedly  go  the  Fairs  in  their 
own  cars.  Thousands  of  men  and 
women  will  pool  their  funds  with  a 
neighbor  and  four  or  six  people  will 
drive  through  in  one  car.  Automobile 
accessory  people  should  be  solicited 
for  advertising  covering  trunks,  re¬ 
pair  kits,  tires,  camping  kits,  tents, 
trailers,  etc.,  etc. 

Then  there  are  all  the  bus  lines,  the 
general  passenger  agents  of  railroads, 
the  air  lines — and  those  who  are  lo¬ 
cated  on  either  coast,  can  solicit  the 
steamship  lines  which  have  already 
made  special  rates  for  round  trips  to 
the  Fair.  This  will  include  everything 
on  the  Pacific  Coast,  the  Gulf  of 
Mexico  and  the  Atlantic  t  oast. 

Thousands  of  automobile  trailers 
will  be  sold  between  now  and  Aug. 
1  to  people  who  will  visit  a  Fair  and 
make  their  trailer  their  home  while 
in  San  Francisco  or  New  York.  Dozens 


of  trailer  camps  already  have  sprung 
up  on  Long  Island.  Westchester,  and 
there  are  some  in  northern  New  Jer¬ 
sey,  so  that  those  who  decide  to  visit 
the  New  York  Fair  with  their  own 
trailers  will  find  splendid  accommoda¬ 
tions.  The  same  is  true  on  the  West 
Coast. 

C. — Traveling  Equipment 

IN  THIS  CLASSIFICATION  we  find 

dozens  of  prospects.  Any  store  that 
sells  a  suitcase  or  any  kind  of  tra¬ 
veling  equipment  is  a  prospect  for 
F’air  advertising.  Hundreds  of  thou¬ 
sands  of  suitcases,  wardrobe  trunks, 
regular  trunks,  traveling  kits  will  be 
sold  the  next  few  months  to  those  who 
will  visit  the  Fair. 

Regardless  of  the  account  that  is 
solicited  and  sold,  we  believe  that 
the  headlines  in  all  of  this  Fair  copy 
should  carry  these  words  "World's 
Fair  New  York,”  or  "San  Francisco 
Fair.”  This  advertising  should  bo  con¬ 
sidered  as  special  copy  and,  while  it 
can  be  run  in  other  copy  the  store 
releases  regularly,  we  believe  that  it 
will  produce  greater  returns  if  the 
copy  is  run  separately  and  often.  The 
advertiser  should  list  in  all  of  his 
advertisements  many  items,  and  the 
items  and  prices  do  not  need  to  be 
1  »rge — they  can  be  set  as  small  as 
8  pt.  type.  The  important  thing  is  to 
get  into  the  copy  all  of  the  items  that 
people  should  be  thinking  about  prior 
to  their  leaving  your  city. 

All  of  us  have  started  out  on  a 
vacation  and  found  that  befoce  we 
were  out  of  town  one  day,  something 
was  missing,  so  that  emergency  pur¬ 
chases  had  to  be  made.  Encourage  all 
of  your  World’s  Fair  advertising  pros¬ 
pects  to  list  quantities  of  mercha.idise 
and  be  sure  that  all  items  are  piicsil. 

If  possible,  encourage  the  adver¬ 
tisers  to  extend  their  store  hours  at 
least  one  evening  each  week  Hundreds 
cf  offic'e  people  and  others  find  it 
difficult  to  shop  during  the  daytime. 
During  the  last  two  years  this  custom 
has  grown  in  all  parts  of  the  country, 
and  even  in  New  York  one  may  visit 
rlmost  all  of  our  larger  stores  one 
night  each  week. 
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Willem  Values  Travel 
Photos  Highest 

Pictures  which  portray  travel  or 
scenery  draw  more  reader  attention 
than  any  other  class,  members  of  the 
Kent  State  University  short  course  in 
news  photography  were  told  at  Kent, 
0.,  last  week  by  J.  M.  Willem,  direc¬ 
tor  of  research  for  the  Stack-Goble 
advertising  agency,  of  Chicago. 

Willem  listed  classes  of  pictures  in 
the  following  reader- interest  order: 
scenery  or  travel;  children,  places  or 
objects  in  the  news;  animals;  scien¬ 
tific  or  mechanical  subjects;  historical; 
persons  in  the  news;  society;  fashions, 
legs,  personalities  and  sports. 

He  said  that  pictures  of  national  or 
international  importance  attract  more 
readers  than  do  photos  of  strictly  local 
interest.  It  is  unusual,  he  said,  to  find 
that  pictures  above  the  fold  attract 
44*^  reader  interest  as  against  56''! 
below  the  fold. 

At  its  annual  convention  April  1  the 
News  Photographers  Association  re¬ 
elected  all  officers  and  voted  to  in¬ 
corporate  "News  Pictures,”  a  new  pub¬ 
lication  owned  by  the  association. 
The  group  came  into  existence  last 
year  with  an  original  membership  of 
29.  At  the  convention,  154  members, 
covering  40  states,  were  on  the  lists. 
Hud  Robbins,  Danville,  Ill.,  is  presi¬ 
dent. 

■ 

A.M.A.  Hits  Handling 
Of  Jerger  "Publicity" 

Charging  that  newspapermen  were 
recently  the  unwitting  press  agents 
for  Dr.  Joseph  A.  Jerger’s  new  book, 
"Doctor,  Here’s  Your  Hat,”  the  Amer¬ 
ican  Medical  Association  Journal  for 
April  8  declares  editorially  that  Dr. 
Jerger's  publicized  statement  that  he 
has  been  barred  from  hospitals  by 
AMA  action  “is  untrue  and  without 
the  slightest  basis  of  fact.”  The  Jour¬ 
nal  refers  to  the  wide  dissemination 
of  Dr.  Jerger’s  anti-AMA  charges  by 
press  associations  and  the  editorial 
comment  by  “some  newspapers  of 
good  repute.”  The  AMA’s  chief  criti¬ 
cism  of  newspaper  handling  of  the 
doctor’s  comments  is  contained  in  the 
Journal's  assertion: 

“Amazing,  however,  is  the  apparent 
willingness  of  newspapers  and  other 
agencies  of  public  information  to  dis¬ 
seminate  such  charges  without  at¬ 
tempting  to  secure  verification.  .  .  . 
In  any  other  matter  newspapermen 
would  probably  have  exercised  a  rea¬ 
sonable  amount  of  diligence  to  avoid 
the  possibility  of  being  made  the  un¬ 
paid  publicity  agents  for  a  publishing 
venture.  In  this  instance  at  least  they 
bave  lent  themselves,  albeit  unwitting¬ 
ly,  to  aid  the  dissemination  of  what  is 
after  all  not  an  outstanding  literary 
performance.” 
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STARTS  HOUSE  ORGAN 

The  first  edition  of  “Cuff  Stuff,” 
new  house  organ  of  the  Oklahoma 
Publishing  Co.  was  distributed  to  em¬ 
ployes  April  7.  The  magazine  8  x 
10  inches  and  containing  20  pages, 
featured  an  amateur  pictures  section; 
a  section  devoted  to  pictures  of  em¬ 
ployes,  children  and  many  candid  pic¬ 
tures  taken  of  the  employes  them¬ 
selves.  The  Oklahoma  Publishing 
Co.  comprises  the  Dailji  Oklahoman, 
the  Oklahoma  City  Times,  the  Okla¬ 
homa  Farmer-Stockman,  radio  station 
WKY,  radio  station  KLZ,  radio  sta¬ 
tion  KVOR,  Gaylord  Guernsey  Farms 
and  the  Mistletoe  Express.  More 
than  2,500  copies  were  printed. 

jacobstein'in  washn. 

Washington,  D.  C.,  April  5 — Dr. 
Meyer  Jacobstein.  one-time  publisher 
of  the  Rochester  (N.  Y.)  Evening 
Journal  and  Sunday  American,  has 
joined  the  staff  of  Brookings  Institu¬ 
tion.  He  collaborated  with  Dr.  Harold 
G.  Moulton,  Senator  Wagner,  Donald 
Richberg  and  Gen.  Hugh  S.  Johnson 
in  creating  the  N.R.A. 

CORRECTION 

In  reporting  the  dedicatory  pro¬ 
gram  of  a  new  50,000  watt  transmitter 
station  in  Virginia  in  the  March  25 
issue  the  call  letters  of  the  station  were 
erroneously  referred  to  as  WRTD 
owned  and  operated  by  the  Richmond 
Times-Dispatch  instead  of  WRVA 
which  is  owned  and  operated  by 
Larus  and  Brother  Tobacco  Co. 

PALMER  RECOVERING 

C.  M.  Palmer,  of  Palmer.  Suter  & 
Palmer,  who  is  recuperating  from  an 
attack  of  influenza,  is  host  to  a  party 
cf  friends  including  Robert  H.  Davis 
of  the  New  York  Sun,  in  Florida 
waters  aboard  the  house-boat  “Har¬ 
mony.”  Mr.  Palmer  will  return  to 
New  York  to  attend  the  AP  and  ANPA 
conventions. 

AYER  MOVES  OFFICE 

The  New  York  headquarters  of  N. 
W.  Ayer  &  Son,  Inc.,  will  be  moved 
to  the  eleventh  floor  of  the  RCA 
Building,  Gerold  M.  Lauck,  execu¬ 
tive  vice-president,  announced  April 
6.  expanding  its  office  facilities.  It  is 
anticipated  that  removal  will  be  ef¬ 
fected  within  the  next  60  to  90  days. 

Minnesota'  course 

Gail  Borden,  managing  editor,  Chi¬ 
cago  Times,  will  be  a  featured  speak¬ 
er  on  the  program  of  the  23rd  annual 
Editor’s  Short  Course  at  the  Univer¬ 
sity  of  Minnesota  May  4-6.  Head  of 
the  Short  Course  committee  is  Dr. 
Ralph  D.  Casey,  chairman  of  the 
Minnesota  Department  of  Journalism. 


STEREO 

EQUIPMENT 

.  Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


how  much  ‘I  can  do . . . 


Help  us  tell  the  public  that 


l\  TiVf 


m\  \rm 


But  treatments  must 

be  started  in  time  . . . 


Large  gifts  are  needed  by  the  New  "^'ork  City 
Cancer  Committee.  But  if  you  can  spare  only  $1, 
bring  it  today  or  mail  it  to  the  Red  Door,  130 
East  66th  Street,  New  York.  You  will  receive: 

1.  A  year's  sabscrilHioH  to  the  Committee' s  new 
publication  of  information  about  cancer  research 
and  treatment,  “The  Quarterly  Review.” 

2.  A  supply  of  labels  for  your  packages. 

The  remainder  of  your  $1  will  be  spent  for  the 
information  service,  distribution  of  free  pam¬ 
phlets,  lectures,  exhibits,  publicity,  etc. 


N.T.C.  CANCER  COMMITTEE 

of  the  American  Society  for  the  Control  of  Cancer 
130  East  00th  Street,  New  York 

I  enclose  Si  for  the  purposes  specified  in  \our 


unnouncement. 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION,  CHICAGO,  ILL. 


Name. 


Address- 


//  not  ,}  vesident  of  Scii  York  City,  urite  for  information 
to  the  American  S'n'iety  for  the  Control  /.j  Cancer 
12^0  Sixth  Avenue.  New  York 
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George  Harris 
Marks  50  Years 
As  Photographer 

Harris  &  Ewing  Fovmder 
Warns  Cameramen  Against 
Invasion  of  Privacy 

Looking  back  over  a  half  century 
in  news  photography.  George  Harris, 
of  Washington.  D.  C.,  founder  of 
Harris  &  Ewing 
studios,  notes  ■■P'' 


great  progress  in  HK' 
equipment,  tech-  y 

nique  and  prod-  R 
uct,  but  is  appre-  Hr  jH, 

hensive  that  ^*1 

cameramen  are  ■ 

“letting  them- 

trouble." 

The  invasion 

of  privacy  is  ^  mp 

vice  that  is  cer-  ' 
tain  to  boom-  George  Harris 
erang  against 

news  photographers,  warns  the  man 
who  organized  Washington's  first 

newspaper  source  of  supply  half  a 
century  ago  and  who  now  has  a  li¬ 
brary  of  more  than  5,000,000  negatives. 

Hit*  “Indiscreet  Practice" 

“A  man’s  home  is  his  castle,  and  a 
man's  private  life  is  his  own,"  is  the 
watchword  suggested  by  the  veteran 
cameraman.  Picturing  the  second 
Lindbergh  baby  over  the  objections 
of  its  [jarents  is  an  instance  of  what 
he  terms  “indiscreet  practice." 

While  it  has  not  yet  given  rise  to 
any  serious  difficulty,  Mr.  Harris  be¬ 
lieves  the  practice  of  snapping  pic¬ 
tures  of  notables  while  they  are  eating 
is  certain  to  cause  trouble  eventually. 
Statesmen  and  other  public  figures 
have  been  made  to  look  ridiculous 
when  photographed  with  wide-open 
mouth  about  to  receive  forkfuls  of 
food,  he  points  out. 

Originally  an  actor,  he  was  invited 
by  a  commercial  photographer  to  try 
taking  pictures  himself  when  he  pro¬ 
tested  against  photos  of  theatrical 
celebrities  which  he  described  as 
“rotten." 

Working  his  way  westward,  he 
happened  into  the  office  of  the  San 
Francisco  Examiner  just  as  the  man¬ 
aging  editor  received  a  reply  to  the 
third  telegram  he  had  sent  to  eastern 
photographers  in  an  unsuccessful  at¬ 
tempt  to  procure  a  picture  of  Senator 
Hoar,  who  had  just  died.  'The  idea  of 
a  studio  in  Washington  which  would 
be  equipped  to  supply  newspapers 
with  photos  of  all  public  figures  struck 
him.  Harris  &  Ewing  Company  was 
the  result. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


Patman  Act  Violation 
Charged  to  Listerine 

Lambert  Pharmacal  Company,  St. 
Louis,  is  charged  with  violation  of  the 
Robinson-Patman  Act  in  connection 
with  the  sale  of  Listerine  and  allied 
products,  under  a  complaint  issued  by 
the  Federal  Trade  Commission.  To 
certain  favored  customers  the  re¬ 
spondent  is  alleged  to  allow  per¬ 
centage  rebates  based  on  monthly 
purchases,  in  addition  to  regular  trade 
discounts  granted  all  customers.  It  is 
alleged  that  such  favored  customers 
in  turn  furnish  the  respondent  with 
advertising,  selling  or  warehousing 
facilities  and  place  orders  for  a  mini¬ 
mum  amount  of  Lambert  products. 
It  is  alleged  that  the  rebates  are  not 
allowed  to  the  respondent  company's 
other  competing  customers  on  propor¬ 
tionately  equal  terms. 

The  respondent  company's  system 
of  allowing  percentage  rebates  is  al¬ 
leged  to  be  as  follows;  based  on  each 
month’s  purchases  it  pays  to  a  certain 
group  of  wholesalers  handling  its 
product  a  10  per  cent  rebate  for 
warehousing  and  selling  facilities;  to 
another  group  of  wholesalers,  5  per 
cent  for  warehousing  facilities;  to  a 
group  of  retailers  10  per  cent  for  ad¬ 
vertising  facilities  and  sales  services 
and  to  another  retailer  group,  5  per 
cent  for  advertising  facilities.  To  ob¬ 
tain  the  rebates,  it  is  alleged  that  the 
respondent  requires  that  minimum 
orders  of  $50  worth  of  Lambert  prod¬ 
ucts  must  be  placed  by  the  favored 
wholesaler;  that  $36  worth  must  be 
placed  by  favored  retailers,  and  that 
all  such  orders  are  to  be  filled  in  one 
shipment. 

■ 

BILL  ON  CONTEST  ADS 

Washington,  D.  C.,  April  6 — Persons 
conducting  contests  by  means  of  news¬ 
paper  advertising  would  be  required 
also  to  advertise  the  names  of  the 
winners  and  publish  the  winning  en¬ 
try,  under  a  bill  introduced  today  by 
Senator  Gerald  P.  Nye  of  North 
Dakota. 


If  you  are  looking 
for  the  best  in 

Photo-Engraving 
Equipment  and 
Supplies 

Firms  listed  here  are  lead¬ 
ers  in  the  photo-engraving 
field. 

Chemce  Photopreduett  Co. 

E.  T.  Sullebarqor  Co. 

Tatopo' 

The  Douthitt  Corp. 

Details  will  be  found  in  the 
Equipment  Mart  on  the 
pages  of  the 

Classified  Department 

Editor  &  Publisher 

Timet  Building  New  York  City 


DAILY  GETS  STATION 

The  Omaha  World-Herald  on  March 
31  took  over  radio  station  WAAW, 
the  old  Grain  Exchange  station  in 
Omaha,  one  of  the  first  of  the  market 
radio  stations  in  that  part  of  the 
country,  the  paper  announced  this 
week.  Application  has  been  made  to 
change  the  call  letters  from  WAAW 
to  KOWH,  the  last  three  letter  sig¬ 
nifying  Omaha  World-Herald.  The 
new  station  will  be  operated  on  a 
frequency  of  660  kilocycles,  on  a  day¬ 
time  basis  only.  Vernon  Smith,  who 
has  been  manager  of  station  WREN, 
Lawrence,  Kan.,  for  the  past  15  years, 
is  manager  of  the  new  station. 

$80,000  FIRE  ' 

Fire  which  blazed  from  the  ba.se- 
ment  of  the  Timmins  (Ont.)  Daily 
Press.  April  2,  left  the  community 
without  a  daily  newspaper  or  radio 
station  temporarily  and  caused  dam¬ 
age  estimated  by  Roy  H.  Thomp.son. 
publisher,  at  about  $80,000.  It  was 
stated  that  publication  will  be  re¬ 
sumed  in  about  a  week.  Meanwhile, 
however,  the  paper  was  to  be  pub¬ 
lished  at  North  Bay  in  the  plant  of 
the  Nugget.  Virtually  all  of  the 
machines  in  the  newspap>er  plant  were 
a  total  loss. 

N.  J.  CLASSIFIED  MEET 

The  classified  division  of  the  New 
Jersey  Press  Assn.,  will  meet  April  17 
at  the  Walt  Whitman  Hotel.  Cam¬ 
den,  N.  J. 


KIRBY  WEIGHING  OFFERS 

Rollin  Kirby,  newspaper  cartoonist, 
who  resigned  from  the  New  York 
World-Telegram  when  his  contract 
expired  April  1  because  of  a  difference 
of  opinion  with  the  management’s 
editorial  policy,  this  week  told  Editor 
&  Publisher  he  was  weighing  “numer¬ 
ous  offers”  for  his  services  and  that  if 
he  decides  not  to  accept  any  one  of 
them  he  would  take  a  “two  or  three 
months’  trip  to  New  Zealand  in  the 
near  future.” 

■ 

S.  D.  DAILY  SOLD 

Purchase  of  the  Rapid  Citiy  (S.  D.) 
Daily  Journal  from  E.  F.  Lusk,  by  R, 
W.  Hitchcock,  publisher.  Hibbitig 
(Minn.)  Daily  Tribune,  E.  H.  Lighter, 
business  manager  of  the  Journal,  and 
James  Early,  has  been  announced. 
Mr.  Lusk,  who  had  published  the 
paper  for  the  last  14  years,  plans  to 
enter  another  line  of  business.  Mr, 
Hitchcock,  who  will  make  his  head¬ 
quarters  in  Rapid  City,  S.  D.,  will  also 
continue  as  publisher  of  the  Hibbing 
paper. 

■ 

C.  COWLES  ENGAGED 

The  engagement  of  Cheney  Cowles 
to  Miss  Sarah  E.  Ferris,  of  Spokane, 
has  been  announced.  Mr.  Cowles, 
younger  of  the  two  sons  of  W.  H 
Cowles  and  the  late  Mrs.  Cowles,  was 
recently  appointed  managing  editor  of 
the  Spokane  Daily  Chronicle.  The 
marriage  is  to  be  in  June. 


\  mark 

in  teiiif^enee 

to  sell  the  rieh 
Washington,  D.  C. 
area  .... 


mark  of  merit 


ROBERT 

SEIDEL 


Advertising  • 
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Vadnay,  N.  Y.  Times 
Foreign  Writer,  Dies 

Emil  Vadnay,  47,  since  1926  a  mem¬ 
ber  of  the  New  York  Times  staff  for 
Central  and  Southeastern  Europe,  and 
an  authority  on  Balkan  affairs,  died 
in  Prague,  April  1  of  a  complication 
of  diseases,  including  diabetes  and 
pleurisy.  A  Hungarian  by  birth,  he 
was  a  lieutenant  in  the  Hungarian 
Army  when  the  World  War  broke  out, 
saw  service  on  several  fronts,  includ¬ 
ing  the  Piave,  and  was  wounded  sev¬ 
eral  times. 

Mr.  Vadnay  had  been  ill  for  some 
time.  After  the  Germans  entered 
Prague  early  last  month  and  the  head 
of  the  Times  bureau  there,  G.  E.  R. 

'  Gedye.  was  compelled  to  seek  refuge 
in  the  British  Legation,  Mr.  Vadnay 
insisted  on  writing  dispatches  from  his 
sickbed  until  his  condition  grew  worse 
and  physicians  forbade  him  such  ac¬ 
tivities.  He  was  a  noted  bibliophile, 
particularly  in  the  field  of  Central 
European  and  German  literature. 

Before  establishing  his  permanent 
connection  with  the  Times,  he  acted 
at  various  times  as  correspondent  for 
several  London  papers.  During  the 
war  he  won  many  decorations,  includ¬ 
ing  the  Hungarian  Iron  Crown  and  the 
German  Iron  Cross.  His  widow  sur- 


Stewart  had  been  in  the  advertising 
business  since  1890  and  in  business 
under  his  own  name  since  1910.  He 
was  formerly  in  the  advertising  de¬ 
partments  of  the  Nickel  Plate  and  Chi¬ 
cago  and  Great  Western  railroads.  He 
later  joined  Stack  Advertising  Co.,  be¬ 
coming  vice-president  and  treasurer. 

Nathan  A.  Coward,  52,  publisher 
and  editor,  Belton  (S.  C.)  News  for  the 
last  14  years,  died  there  March  30. 

Ralph  E.  Taggart,  Jr.,  26,  formerly 
of  the  Philadelphia  Evening  Ledger 
staff,  died  in  the  Chambersburg,  Pa.. 
Hospital,  March  30,  of  influenza. 

John  F.  Mitchell,  85,  editor  and 
publisher,  Greenfield  (Ind.)  Hancock 
Democrat,  a  weekly,  since  1876,  died 
April  1.  He  was  the  last  surviving 
schoolmate  of  James  Whitcomb  Riley. 
First  verses  of  the  poet  of  children 
were  set  in  his  printing  office  and  many 
of  them  were  published  in  the  Demo¬ 
crat. 

Miss  Mary  May  Capper,  sister  of 
Senator  Arthur  Capper,  publisher, 
Topeka  (Kan.)  Capital,  died  April 
1,  at  Evanston,  Ill.,  of  a  heart  ailment. 
Senator  Capper  attended  the  services 
at  Evanston  and  accompanied  the  body 
N.  Y.,  following  a  heart  attack.  Mr. 


YOU 

read  Editor  & 
Publisher  and  profit  by  your 
reading. 

YOU  would  also  profit  by 
reading  The  Newspaper  World 
&  Advertising  Review,  Great 
Britain’s  fellow  weekly  jonmal 
•o  Editor  and  Publisher.  Cost 
per  annum. 

will  send  yon  post  free, 
•pecimen  copies  with  pleasure. 
Please  write  the  Manager 

"Jlie  Newspaper 
World 

Adveitiaiiig  Review, 

154  Fleet  Street,  Leadoii. 


to  Garnett,  Kan.,  for  the  funeral  and 
burial  in  the  Capper  lot  there.  Other 
survivors  include  a  sister  and  a  niece. 

Don  a.  Campbell,  69,  who  during 
his  career  was  associated  with  the 
sales  staffs  of  publishers’  representa¬ 
tives  in  Chicago  and  New  York,  died 
March  29  in  New  York  of  heart  failure. 

Howard  R.  Van  Amburgh,  45,  of  the 
Detroit  News  classified  advertising 
staff  for  17  years,  died  of  pneumonia 
in  a  Detroit  hospital,  March  28. 

Walter  L.  Bartlett,  68,  editorial 
writer  on  the  Newburyport  (Mass.) 
News  and  Gloucester  (Mass.)  Times, 
died  suddenly  at  his  home  in  New¬ 
buryport  March  30. 

Dewitt  X.  R.  Menefee,  40,  district 
circulation  manager,  Los  Angeles 
Times,  died  in  Corona,  Cal.,  March  30. 

Alfred  A.  Burck,  58,  foreman  of 
Houston  Post  stereotyping  department 
since  1925  and  a  member  of  its  me¬ 
chanical  staff  for  nearly  20  years  died 
March  20  in  a  local  hospital  after  a 
long  illness. 

Charles  Vernon  Belt,  50,  assistant 
foreman  of  Washington  Times-Herald 
composing  room,  died  there  March  29, 
of  a  heart  attack  while  playing  golf. 


He  joined  the  Washington  Times  in 
1904,  and  worked  in  the  composing 
room  of  the  newspaper  under  five  pub¬ 
lishers.  Survivors  include  a  brother, 
Irving  Belt,  superintendent  of  the 
Times-Herald  composing  room. 

William  Edward  Sheeran,  63,  fore¬ 
man  of  the  Elizabeth  (N.  J.)  Daily 
Journal  monotype  room  and  employed 
by  that  paper  31  years,  died  March  30 
at  his  home  in  Elizabeth  after  a  short 
illness. 

J.  J.  Connell,  73,  foreman  of  Macon 
(Ga.)  News  stereotyping  department 
and  with  the  Macon  News  and  Tele¬ 
graph  for  40  years,  died  of  pneumonia 
at  his  home  there  .April  2. 


R.  A.  JOHNSTON  DIES 

Richard  Andrew  Johnston.  74.  re¬ 
tired  executive  of  the  Barron  Collier 
advertising  enterprises,  died  at  his 
home  in  New  York  March  20  after  a 
brief  illness.  He  joined  the  Collier 
advertising  firms  34  years  ago.  He 
was  a  leader  in  the  systematization 
of  street  car,  bus.  train  and  truck 
advertising. 


SAMUEL  P.  BOOTH 

Samuel  P.  Booth,  veteran  newspaper 
circulation  manager,  died  April  2  in 
Neurological  Hospital,  New  York,  after 
a  long  illness.  Since  1922,  he  had 
given  all  his  attention  to  the  Inter¬ 
borough  News  Company,  distributors 
of  newspapers  and  magazines,  of 
which  he  had  been  president  for  sev¬ 
eral  years,  but  for  more  than  30 
years  prior  to  that  he  had  been  in 
newspaper  circulation  work.  Begin¬ 
ning  as  a  carrier  on  the  Detroit  Free 
Press,  Mr.  Booth  had  worked  in  many 
cities  before  joining  the  old  New  York 
Commercial  Advertiser  in  1902.  At 
that  time  the  paper  had  12,000  circu¬ 
lation.  Two  years  later  when  it  be¬ 
came  the  Globe,  the  circulation  had 
increased  to  97,000.  It  was  between 
180,000  and  200,000  daily  when  Mr. 
Booth  left  its  employ  18  years  after¬ 
ward.  Between  his  beginning  in  De¬ 
troit  and  his  New  York  success,  Mr. 
Booth  had  been  distinguished  for  cir¬ 
culation  expansion  on  the  old  Kansas 
( ity  News,  the  San  Francisco  Chron¬ 
icle,  the  old  Denver  Times,  Chicago 
Journal,  and  New  York  Morning 
Journal. 


SAMUEL  CHANDLER  STEWART,  66, 
head  of  Stewart-Davis  Advertising 
Co.,  Chicago,  died  March  30,  in  Utica, 
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CLASSIHED 

RATES 


■'SITUATIONS  WANTED"' 

(Cash  with  Order) 

I  Time  —  .50  per  line 
4  Times  —  .40  per  line 

HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES  ' 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  requi'-ed 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situations  Wanted"  ad  car¬ 
ries  with  it  six  month's  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Public  Notice 


.4N  .trXII.IAKY  .SKKVICK! 

KDITOK  .\M)  PrBLl.sHKK  "  is  ii  s.r 
vici-  staiioii  on  tho  .Journalistic  hijrlnvays 
of  the  worlil.  On  our  pcrinancnt  library 
anil  iiiuscuin  tiles  will  be  found,  easily 
available,  important  basic  data  anent 
ne\vspa|>er  tnarkets.  ownership,  adminis¬ 
tration.  manatrement.  personnel,  features, 
ciriulatioii',  advertisiiiK  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
recardins'  national  advertiser  and  airency 
Service.  .\  specialist  on  the  dailv  news¬ 
paper.  KDITOK  &  PUBLISHKU.  ’  now 
ill  its  tifty-fifth  year,  occupies  an  exclu 
sive  tield  .Subscribers,  without  tinancial 
obliiration  of  any  sort,  are  earnestly  urged 
to  call  iiiion  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


Circulation  Promotion 

Successful  subscription  contests  for  over 
30  years  CHARLES  PARTLOWE  CO. 
Occidental  Building,  Indianapolis. 


Coverage 

For  general  or  spot  coverage  anywhere:  in¬ 
terviews.  fotos.  follow-ups.  features,  use 
Industrial  News  Service,  406  Market,  St. 
Louis. 


Direct-Mail  Service 


XELCO  TYPED  LETTERS 
The  personal,  effective  means  of  selling 
more  prospects  by  mail — ^inexpensively. 
NEW  ERA  LETTER  COMPANY.  INC. 
47  West  Street.  New  York.  DIgby  4-9100. 


Our  Process  Letters  are  taken  for  personal 
cummunicutions.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E. 
21.st  St.,  N.  Y.  C. 


Free  Mats  Wanted 

Wanted:  Free  mats,  all  agencies  liaiidling 
fashion,  movies,  features.  Central  Elo 
I'ida  Times:  W.  M.  Glenn.  Editor  Pub¬ 
lisher.  Orlando.  Florida. 


Lithographed  Letterheads 

Laid  Bond  now  in  combinatioii  runs:  100 
M  (a  .$1.10  M:  50  M  (a  $1.25  M— ask 
for  samples— NEFF  LITHOGRAPHING 
Co..  409  Pearl  .St.,  New  York.  BE.  3-0890. 


New  York  Newt  Coverage 

For  exclusive  New  York  news,  features, 
interviews,  photos:  general,  technical: 
write  Anglopress.  872  Lorimer.  Brookivn. 
New  Ytirk. 


NEWSPAPERS  BOUGHT  AND  SOLD 

Properties  listed  below  arc  offered  either  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  in  the  field. 


Newspapers  For  Sale 

California  Daily — second  newspaper  in  city 
of  55.000.  can  be  bought  for  $25.00(1 
down.  balance  easy  teiiiis,  A.  W 
Sl’YPES.  Mills  Bldg..  San  Francisco, 
California. 

Established  Brooklyn  Weekly 
now  netting  .$50  to  .$(>0  weekly.  .Minimeo- 
graphed  paper  with  a  iiaid  circulation 
and  advert i-er  acceptance.  $3,000  cash. 
Box  5020,  Editor  A  Publisher. 

Extra  good  daily  in  town  of  lO.ooo.  trade 
radius  of  50.000  population — only  $35,000. 
also 

County  seat  weekly  in  ihriving  wealthy 
county:  best  small  plant  and  job  shop 
of  its  kind  -only  .$12, otto. 

Murray  E  Hill  and  .Assoeiates 
NiW'iiaper  Brokers.  Nashville.  Tennessee. 


Newspaper  Brokers 


To  Publishers:  Our  Mr.  .Albert  W.  F'ell 
will  be  at  Hotel  Lexington.  N.  A'., 
during  A.  N.  P.  A.  convention.  If  yon 
are  interested  in  an  appraisal  or  in 
buying  or  selling  a  newspa|ier.  or  in 
etfeeting  a  consolidation,  write  today 
for  an  appointment.  HARWELL  .V 
FELL,  2026  4th  Ave.,  X.  Birmiiighnia. 
Alabama. 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
T  A'N  FEIGHNER  AGENCY.  Nashville. 
Mich. 

Newspapers  &  Magazines  bought  and  sold 
Appraisals  for  any  purpose. 

NEAVSPAPER  APPRAI.SAL  CORP. 
1707  Times  Bldg.,  Times  Sq.,  New  York 
BRyant  9-3055 


Newspapers  Wanted 


I  wish  to  purchase  a  sound  daily  newspaper 
either  in  its  entirety  or  suitable  amount 
of  stock  that  would  warrant  a  thorough 
ly  experienced  man  of  12  years  of  age 
making  life  lime  investment  and  taking 
permanent  root  in  the  roniniiinity.  Tweii 
ty  years  experience  covers  active  nian- 
ageiiient  every  department  Have  had 
metropolitan  as  well  as  small  city  ex¬ 
perience  and  owned  daily  in  sniiiller  city 
several  years  ago.  At  pr.-sent  managing 
executive  nationally  known  smaller  city 
daily  and  publisher  aware  of  iny  inlen’ 
tions.  Can  supply  unimpeachable  recom¬ 
mendations  anti  bitnk  refto-ences  into  six 
figurt's.  Would  make  particularly  gotnl 
Itariner  to  publisher  whose  chief  inter 
est  is  in  t-ditorial  si<lt»  of  newspjipt*r. 
Please  be  assured  ttf  strict  cmifidence  in 
all  correspondence.  .Addre>s  Box  57(»i. 
Editor  &  I’liblisber. 


Southern  Weekly  wanted.  AVhole  or  work 
ing  interest.  Neeil  complete  ilelails  in 
first  letter.  Bttx  .56(i.5.  Editor  A-  Pnblishi-r. 

Wanted  to  buy  all  or  part  interest  of 
weekly,  semi-monthly  or  inonlhly  publi 
cation  with  l.-irge  circulation  that  can 
be  printed  on  High  Spi-eil  Rotary  Color 
Press  by  successful  eastern  plant.  Give 
.all  particulars.  Box  5640,  Editor  A 
Publisher. 


Help  Wanted 


fit  ansrcrriiip  aiix'rrtisrturnts  of  the 

ll  anted"  nature,  it  is  ad^'isable  to  submit 
copies  of  references  rather  than  originals. 
Copies  the  purpose  and  avoid  possible 

loss  of  originals. 

Composing  Room  Foreman:  Union,  take 
charm*  size  daily.  N(»rthern  New 

Jersey.  Apply  only  if  jihle  to  operate 
efli(*i«*ntly  and  eronoineially.  State  atre. 
experience,  qualifications,  etc.  Box  5600. 
Kditor  k  Buhlislnr. 

Crew  lyianager  ('apahle  tif  training  men 
tfj  sell  K  F.D.  cin'ulation  for  prominent 
farm  paper  in  New  Kiigland  territory. 
State  t*xperience.  references  and  salary 
expected.  Address  W.O.H  .  I*.().  Box  6J9. 
(teneral  B.  ().,  New  York.  N.  Y. 

Opportunity  on  leading,  Mid-West,  small 
city  daily  for  young  man  with  display 
sales  experience.  Starting  .-.alary,  $25. 
Send  ciunplete  personal  iiiformation.  pic¬ 
ture.  references,  and  nroof  of  copy,  lay* 
*mt  and  sales  ability.  Box  5711.  Kditor  *& 
Publisher. 


Salesmen  to  sell  newspaper  features  daily 
and  weekly  field.  Full  commission  paid 
immediately  on  signed  contracts.  Write 
P.  O.  Box  153,  Leonia,  N.  J. 

Southeastern  newspaper  desires  services  of 
a  competent  advertising  man  for  layout 
work  in  planning  and  layout  department, 
preferably  a  southern  man  between  age 
of  35  and  45.  Apply  giving  full  infor¬ 
mation.  experience,  references.  Box  5625. 
Kditor  &.  Publisher.  _ 


Situations  Wanted 

Advertisine 

Advertising:  Kir>!.  a  gf>od  salesman,  execu- 
tiv«‘  calib«  r.  a  leader  befon*  ermsolidation  ; 
repeated  gains,  small  and  big  paper  re 
Sponsible  assignment.  Active  east,  know 
south,  west.  Familiar  all  classifications 
—  aggressiv.*.  Ilia  (11  re  ideas  ]>romotiona1 
selling,  layout,  data,  visuals.  Kefereiices 
men  of  reputation.  Low  salary,  share  re 
suits;  sell,  assist  executive,  rontidential 
Interview  Publishers'  (’onvention  or 
where  ?  Box  5548.  Kditor  &  INiblisher. 

Advertising  Man-  Headed  for  top.  young, 
successful  sales  background.  8  years  ma¬ 
gazine  and  newspaper.  Good  lay  out.  per¬ 
sonable.  references.  Prefer  small  daily. 
Box  .5525.  Kditor  &  Publisher. 


Advertising  man.  25.  now  manager  disnlay 
and  national.  University  graduate.  Four 
years*  experience.  Phenomenal  record. 
Box  5595.  Kditor  &  Publisher. 

Advertising  Manager  Solicitor  seeking  good 
opportunity  for  advancement,  married.  17 
yenrs’  experience,  excellent  record  and 
references  good,  copvwriter  and  layout 
Tuan.  nggre-sivrt  worker,  mid  we«t  pre- 
forced  Box  5511.  Kditor  &  Publisher. 

Advertising  salesman.  i-<»pv  writer,  experi 
euce  various  clas'-ificatioMs.  highly  sue 
cessful  record  oeriiianentlv  emfiloyed. 
Seeks  larg«*i*  field.  <‘Xpan<led  ooporfuiii- 
fies.  Re;»l  i»roduc*-i’.  evc‘*ptuuiDl  refer 
B'*V  5714.  Ktlitnr  &  Publisher. 

Assistant  Advertising  Director — Three  years 
KM). (MM)  Southern  newspaper,  new  ready 
fo**  tiroieotwin.  Suecessfnl  executive  cr“- 
ai.d  l•vrlu>otiol*al  ability.  Box  5708. 
K<l*tor  A*  I*iiblisher. 

Classified  Manager  7  ve-trs  experience.  2 
in  charge  of  tdioneroom  and  proinotion 
on  tneti'oiMilitan  paoers.  Business  getter, 
n-fereiu-es  pniv*  Ooeblefl  revoinie  1st 
vear  in  eity  of  20  ooo.  .Available  now 
<»o  anywhere.  B<ix  5645.  Kditor  A*  T*ub- 
lislier. 


riassified  Manager  will  make  care¬ 
ful  and  honest  ar»alysis  of  vour 
classified  section  to  determine  if 
your  newspaper  is  publishing 
satisfactory  perci-ntagi*  of  poten¬ 
tial  in  your  citv.  Slight  rate  ad¬ 
justment  oi*  evieiiision  one  or 
two  major  cl:«ssificatio»»s  may  give 
large  increase  in  total  classified 
revenue. 

You  niav  correspond  with  nation 
aOv  kuown  classiti«*d  advertising 
inaeager  who  will  respect  your 
con6d«*nces  and  give  aceiirate. 
intelligent  suggi*stioiis  Am  34 
vears  of  age.  Have  shown  gains 
for  nearly  fourteen  consecutive 
years,  mo-^tly  for  second  and  third 
urw^pjijH-rs  ill  highlv  competitive 
fields. 

If  your  classified  has  no!  gained 
for  first  <iuarf«*r  of  1939  as  com 
pared  with  same  period  of  1938 
aiol  1937.  it  will  pay  you  to  iu 
v«‘s!igate.  If  my  analysis  shows 
weaknesses  that  can  lie  coenu-ted 
by  aggressive,  intelligent  sales  su¬ 
pervision,  nromotion  and  con¬ 
structive  building,  will  lu*  gla<l  to 
take  charge  of  yonr  classified  de- 
partmetit  for  a  inoilesf  salary  plus 
perc**utatn‘  of  NKT  KF^VKXrK 
lyCBKASKS. 

.Absolutely  no  charge  or  obliga¬ 
tion  for  analysis,  (’an  snptily  ex 
C4*pt  ional  referenc»‘s  in  advance 
ill  coi'6d'‘iM‘«‘  to  * ’('tassifii  d 
57(i5.  Kililor  A- 

Publisher. 


Energetic  young  man  desires  sales  position 
in  display  advertising  department  of 
live  daily.  Seven  vears’  experience.  Copy 
and  layout;  can  plan  and  execute  promo¬ 
tion  campaign.  A  money  maker.  Your 
confidence  respected.  Box  5664.  Kditor 
&  Publisher. 

Proficient  advertising,  sales  promotion  man; 
three  years  newsfinper  solicitor,  six  years 
retail  trade  publication’s  advertising  ser¬ 
vice  department  manager,  seven  years 
large  retail  store’s  advertising  manager. 
Ability,  experience  to  get  newspaper  and 
its  adverti'-ers  results.  For  proof  contact 
Box  5.534.  Kditor  A*  Publisher 


promotion  man — -National.  Classified,  Circu 
lation.  direct  mail  campaign,  experience. 
Art  ability,  layout,  copywriting  experi 
ence.  24,  unattached,  go  anywhere.  Refer 
ences.  Box  5575.  Editor  &  Publisher. 

Time  or  space  salesman — station  and  na¬ 
tional.  Representative  experience.  Pep; 
promoter;  worker.  Missouri  graduate. 
Age  27,  available  immediately.  Box  5668, 
Editor  &  Publisher.  _ 

Wanted:  An  opportunity  to  prove  selling 
ability  on  Southern  or  Smithwestefii 
daily  staff.  Ask  Interview:  no  obliga 
gation.  15  years  Manager-Salesman  ex- 
p«*rieiiee.  Available  at  once.  Unimpeaeh- 
ahle  character  and  n*cord.  Box  5615. 
Editor  &  Publisher. 


Young  Man.  23.  over  one  year  as  clasHified 
manager,  daily  21.000  circulation,  excel 
lent  references,  good  reasons  for  desir 
ing  change.  Box  5671.  Editor  A  Publisher. 


Situations  Wanted 
Circulation 


Circulation:  Street  Cireulator.  Disirir 

Mki-.,  R(i,-i<i  Man,  12  years  .xi.erienc. 
Kxoelleiil  refer<‘iireK.  k"<k1  reeiinl.  A^v 
28.  honest,  relialile.  Lorate  anywhere 
Box  Editor  A-  I’liblislier. 

Circulation  Manager  —  If  your  Circulation 
department  has  been  a  sore  spot  with 
you  or  a  constant  annoyance,  please  take 
advantage  of  this  opportunity  to  pul  m 
end  to  your  worries. 

My  experience  is  both  15  years  small 
town  and  Metropolitan,  morning,  evenin; 
and  Sunday,  and  covers  all  circulation 
classifications. 

If  you  have  tried  man  after  mai. 
scheme  after  scheme,  spent  money  hand 
over  fist  and  still  have  not  been  able  to 
make  the  grade,  and  you  have  an  honest 
to  goodness,  sure  enough  dyed  in  the-wool 
tough  nut  to  crack,  let  me  hear  from  you 

It  will  take  $75.00  to  move  me. 

32,  married.  Gilt  edge  references.  Bo; 
5504.  Editor  &  Pultlisher. 


Circulation  Manager  who  in  1938  netted 
his  company  $75,000.  after  pt^-ing  for 
white  paper  and  cost  of  operating  de 
partinent  can  do  the  some  or  better  for 
any  publisher  needing  the  services  of  , 
man  with  twenty  years’  experience  in 
circulation,  specializing  in  building  or 
ganization,  increasing  circulation,  and 
collecting  on  circulation.  Answer  Bos 
5594.  Editor  &  Publisher. 

Due  to  consolidation.  Circulation  Manager 
at  liberty.  Unlimited  experien'ce.  Horn- 
Delivery,  little  merchant  plan.  Excellen’ 
references  from  former  publisher.  Locals 
anywhere.  Box  5584,  Editor  &  Publisher  | 

Excellent  references  prove  my  ability  a-  i 
Ilimie  Delivery  Supervisor,  siri'el  cirrula 
tor.  Eighteen  vears’  expi  rienee.  HEAKST 
S(’KIPP.S  HOWARD  rhains.  Box  5514 
Editspr  &  Publisher. 

If  you  have  the  need  for  a  capalsle.  aggrr- 
sive  District  Man.-iger.  I  wouhl  like  th*- 
opportnnit.v  to  j>rove  I  am  your  man 
Exeelli'iit  references  jirove  my  successful 
ability  as  eity  or  eountry  District  Man 
ager  on  both  morning  and  afternoon 
newsiiapers.  Know  all  iihases  of  carrier 
promotion.  -Am  young  and  very  ambition- 
Box  ."illk.-p.  Editor  &  Publisher. 


Situationi  Wanted 
Editorial 


A  Hustling  Reporter — Telegraph  Editor 
Rewrite;  15  years’  experienee;  employed 
Detroit :  young,  married,  healthy,  de 
pendable.  Box  5524.  Editor  &  Publisher 


Ability  has  no  substitute. 

Editor,  executive  caliber,  now  editing  daily 
publication,  seeks  change  to  small  city 
preferably  south  or  southwest, 
married  children,  thoroughly  dependable, 
competent,  Protestant.  Buy  American 
Hire  American  I  Box  5655,  Editor  i 
Publisher.  _ _ 

Ace  Reporter,  33 — fifteen  years’  Metro 
liolitan  dailies.  Rewrite,  copy  desk 

columnist,  makeup  experience.  Box  5676 
Editor  &  Publisher. 

Aggressive  Photographer,  3.').  married.  Free 
lancing  past  four  years,  wants  steady 
jol).  United  Slates,  Eiiroi>e.  i>r  Orient 
Box  5638.  Editor  &•  Publisher. 


Aggressive,  reliable  editorial  executive  seck^ 
connection  as  editor  or  assistant  pahlishci' 
of  daily.  Prefers  arrangi-meiit  with  nic 
dliim-sized  or  small  pajier  to  ai  quire  -lock 
gradually  and  possibly  eventual  control 
Ideal  man  for  owner  who  plans  on  m 
tiring  in  5  10  years.  Talented,  resource¬ 
ful.  hard  worker.  Thorough  m-ws  exiicri 
eiiee.  (tood  knowledge  of  other  depart 
nieiils.  Idea  man.  Gooil  niixec. 
ni'l.  public  relations  experience.  <  oUcs’c 
graduate.  Total  abstaimr.  .Married,  -a 
Unexcelled  references.  Now  employed 
Box  .5492,  Editor  .V  I’liblisber 


Aggressive,  young  press  association  re^ 
porter.  Fast  rewrite,  legman,  nuns 
desk.  Location,  s.alary  immaterial.  t> 
5681.  Editor  &  Publisher. 


As  editor  small  daily,  radio  journalism^ 
Former  editor  large  weekly:  now  G’® 
editor,  general  assignment  small 
University  gradate.  25.  capable.  f 
5518.  Editor  &  Publisher.  _ 


Attention  Editors  Seasomil  m  W' 

live,  MOW  in  responsilile  position,  se 
permanency.  future  with 
progressive  daily.  Fourteen  years 
liolitan  ^■xperience  includes  every  jo  i 
reporter  to  inanaging  editor,  ioiisr  - 
lious.  constructive  efforts, 
record,  unquestionulde  references.  • 
ried,  36.  Details  on  request.  Box  a 
Editor  &  Publisher. 


Bo 


Copyreader — Experienced  telegraph.  • 
sports,  makeup;  able  reporter,  teat  ■ 
rewrite:  references;  well  informed;  . 
erate  salary.  Box  5362,  Editor  4  * 
lisher.  _ _ _ 

Desk  Man,  S3 — Fifteen  years’ 
tan  experience.  Past  five 
dailies.  Box  5677,  Editor  *  Ptfbluher 
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Situations  Wanted 

Editorial  (Cont'd) 

EDITOR 

Qualified  as  editorial  writer,  editor  or  other 
executive  position  in  daily  field.  Seven¬ 
teen  years'  experience  metropolitan  re¬ 
porting,  weekly  and  daily  editor.  Now 
publisher  (not  owner)  of  daily  slated  for 
absorption  by  chain.  Familiur  budgeting. 
l■o^ts.  dejiartmental  management. 

Box  5590,  Editor  &  Publisher 

Editor,  31,  city,  editorial  writing,  general 
reporting.  Available  April  15th.  Excellent 
references.  Go  anywhere  for  interview. 
Box  5tiH9.  Editor  &  Publisher. 


EDITOKIAE— PUBLICITY.  25 

Experience:  Newspaper,  Trade  magazine. 
Press  services.  Public  relations,  Univer 
sity  degrees.  Car,  contax  equipment. 
Salary  secondary,  future  important.  Now 
employed.  Prefer  Metropolitan  area.  Box 
5510,  Editor  &  Publisher. 

Editorial  Cartoonist,  23.  professionally 
iraiio-d.  timely  ideas,  some  art  dejit 
cxiH  lienee,  salary  secondary.  H’ri/e  for 
.ViiHip/e  .  James  Petitoti.  -44  Lynwood 

.\ve  .  (lli'tisiile.  Pelltla. 

English  major  graduating  from  .Atnherst 
College  desires  positioti  on  stnall  city 
daily  doing  reporting  or  fejttnre  writing. 
Previous  experience  on  weekly  atid  daily. 
Expect  only  livitig  wage  at  first.  Kor  iti- 
fortitalion  write  H  Cttildehaek.  DTI). 
.\mherst.  Massachusetts. 

KXE(  I  TIVE  DlKEC'l'OK 

Exe{-ative  Director  tif  tnetnhership  Ussoeia 
tion  whose  sneeess  Inis  attracted  National 
attetitioti  desires  change.  Age  :ik.  nni 
versity  traitied.  fortner  president  of  ti 
.National  edneational  assoeiat ion ;  fortner 
c-liief  editorial  writer  leaditig  Southern 
daily:  thoroughly  traitied  in  publicity, 
advertising,  public  contacts,  good  speaker, 
widely  traveled  Seeks  ixectttive  posi¬ 
tion  cotiitnensitrate  with  his  ability.  Box 
.‘►til'd.  Editor  Pnblisber. 

Fifteen  years  experience  all  editorial  tie 
partments.  :t.">  years  old.  Would  like 
licrtaanent  jdace  editorial,  special  writer 
with  conservative  ptiblisber  iti  cit.v  lo 
to  125  thousand  in  south,  midwest  or 
east.  Now  etnployed  good  salary,  exeen 
tive  positioti  large  tnidwest  city.  Watit 
[dace  where  cati  make  tiiche  for  self 
in  cotnmnnity  life.  Availalde  itntnedi- 
ately  Intt  prefer  wail  until  fall.  Box 
5ti:io.  Editor  \-  Publisher. 

General  assignment  and  feature  writer,  re 
write.  Eight  years’  experience  in  the 
newspaper  field.  Age  30.  Vassar  college. 
Former  woman's  page  editor  for  Metro¬ 
politan  daily  and  recently  employed  by 
a  high  State  official,  doing  copywriting 
for  a  legislative  publication  and  in  charge 
of  departmental  publicity.  Excellent  refer¬ 
ences.  Box  5588,  Editor  &  Publisher. 

Grade-A  Desk  Man,  :19.  employed:  slot, 
telegraph,  picture  or  makeup.  Seek  place 
in  East.  Salary  optional.  Box  55;)l).  Edi¬ 
tor  k-  Publisher. 

Inquiring  mind,  reasonably  skeptical  by¬ 
stander  outlook,  trained  interviewer,  can 
write  editorials,  report.  Dartmouth  grad¬ 
uate.  aged  29.  Garven  Dalglish,  care  of 
Editor  Publisher. 


I've  had  18  years’  experience  as  keyinan 
and  editorial  exeenlivi';  in  all  sections 
of  country:  married.  39 — young  enough 
for  many  more  consirnclive  years  of  en¬ 
deavor  and  maltire  enongb  lo  know 
answers  to  most  news  depai-tment  prob¬ 
lems;  w.-int  chance  to  cajiitali/.t-  on  ex 
perineee  with  growing  publication  any 
where.  Box  .■>5:12.  Editor  ,N-  Pnblislier 

Managing  Editor,  publisher's  assistant. 
Wide  exjierience  in  editorial,  business, 
production  departments.  Former  em¬ 
ployer  says,  “An  asset  to  publisher  re/io 
'wants  the  best.”  Another  says,  "He  knows 
tehat  eieiy  man  in  etery  department  .ehonld 
do  and  knows  machinery.”  Available  for 
interview  at  Publishers’  Convention. 
Box  5()78.  Editor  &  Publisher. 

Newsman.  34,  editor  dailies  eight  years, 
seeks  change.  Prefer  reporting,  features, 
editorials.  Good  habits,  disposition,  refer¬ 
ences.  Box  5478,  Editor  &  Piitdisher. 

Notre  Dame  School  of  Journalism  honor 
graduate,  three  y>-ars  on  colb-ge  weekly. 
•Ipportiinity.  not  stilary.  di-sired  on  daily 
or  Weekly  anywlii'i'e.  Available  for  in 
tervii'W  .-my where  in  .Mid  West.  Box 
-*->2o.  Eilitor  \-  i’nblishi>r. 

_  OPPOUTUNITY 

lo  hin-  editorial  writer  for  full  or  part 
tnni'.  'rrained  under  three  great  pnb 
lishers.  Di-iroit.  BiilTalo  A-  Boston.  Ill 
years  in  Washington,  reporting.  Up-to- 
date  copy  with  color  and  '  life."  Samples 

on  request. 

Russell  Mcp'arlund. 

_ _  Adrian.  Michigan. 

Outdoor  Editor  for  Daily,  Weekly,  Sunday 
Of  a  group  of  papers.  America’s  best 
known  authority  on  game,  fish,  bunting, 
dogs,  field  trials,  conservation,  touring, 
where  to  go.  A  national  expert  with 
forty  years  daily  experience  outdoors 
from  Hudson’s  Bay  to  the  Gulf.  The 
most  sought  person  for  authoritative  in- 
torniBlion.  Easily  the  most  outstanding 
writer  in  his  field.  Box  5540.  Editor  & 
•  ubiisher 


Situations  Wanted 

Editorial  (Cont’d) 

Photographer  who  can  report  want  job  on 
any  daily.  Young,  single,  feli.-ible.  car. 
Stall'  len'inan  big  daily  2  years.  .Mod 
erate  |>a.v.  B>>x  .5ti08.  Editor  A-  Publishe^. 

Picture  Editor — years  of  national  maga¬ 
zine  experience;  idea  and  layout  man 
seeks  suitable  position  on  magazine,  ro- 
tosection  or  daily  picture  paper.  Box 
5675,  Editor  &  Publisher. 

Public  Relations — Young  woman,  26.  Five 
years  experience  retail  merchandi.sing. 
free  lance  writing,  and  managing  sales 
organization.  Seeks  oiiportiinity  editing 
house  organ,  writing  sales  letters,  etc. 
.Tournalism  graduate.  Now  working  in 
Chicago.  Prefer  East.  Available  New 
York  interview.  Box  5529.  Editor  & 
Publisher.  _  _ 

Reporter,  experienced.  Coliege,  widely  trav¬ 
eled  Eiiroiie.  South  America.  Age  21. 
Now  New  Y'ork.  Want  job  on  newspaper 
or  trade  jiublication.  Box  5667,  Editor 
A  Publisher.  _ _ 

Reporter-Writer.  Six  years  of  ex|ierii'iiei- 
on  .Mi'iropolitan  paiii'f.  Only  26  years 
old  Sports.  l{ewril>‘.  Can  i-dil  i-oliy 
Wrili-s  eolumiis  that  sparkle  with  origi 
naliiy.  Go  any  place.  Box  56112  Editor 
A  I’ublisher 

Reporter,  26,  weekly  and  daily  experience, 
seeks  position  in  midwest.  Write  Box 
5530.  Editor  &  Publisher. _ _ 

Reporting,  rewrite,  Telegraph,  makeup,  all 
disk  work.  Eonign  ex  iierieiiee,  Gradu 
all'  University  of  Virginia.  Anything  in 
liublishing.  itox  .5.542.  Editor  A’  I’ub 

li-her 

Secretary  to  Editor.  Coiiyreading.  in-oof 
reailing.  makeu|>.  Expert  stenographer. 
i-a|>able  correspiiiident .  Highly  recom 
mended  by  past  employers.  Box  5.537. 
Editor  A-  I’ulilisber. 

Sports  Editor-Writer.  8  years’  experience 
all  branches  daily  newspaper,  specialized 
sports.  Age  27.  Go  anywhere.  Avail¬ 
able  at  once.  Best  references.  Box 
.5.515.  Editor  A'  Publisher. 

University  graduate,  25.  ihi-ee  years  all 
around  editorial  experience  to|inolcb 
small  daily,  seeks  broader  opiiortunity . 
Box  5713.  Editor  A-  I’ublisher. 

University  journalism  graduate,  22.  trained 
iti  reporting,  desk  work,  rural  journal 
ism.  some  photography,  wiinis  chance. 
Box  .5695.  Editor  A-  I’ublisher. 

Weekly  or  small-town  assignment  anywhere. 
I’ersonable  college  graduate,  twenty  eight, 
ex iierienced .  Box  .5.54.5.  Editor  A*  I’ub 
lisher.  _ _ 

Young  Man.  23 . liege  and  journalism 

school.  Advancement  anil  experience 
more  important  than  salary.  Locate  any¬ 
where  in  East.  Box  56(14.  Editor  A-  Pub 
lisher. 

Young  Woman  Reporter,  weary  of  coconuts 
and  sunshine,  seeks  iiermanent  job  on 
daily.  Employed  for  last  three  years  on 
small  Florida  daily  with  experience  on 
Louisitina.  Missouri  weeklies,  Louisiana 
daily  University  graduate  in  journalism 
but  don't  hold  it  against  me.  A-1  refer 
eiices  from  all.  Will  come  on  trial.  Box 
.5717.  Editor  A-  Publisher. 

Young  Woman  (.M.  A..  McGill  University), 
desires  eilitorial  newspa|ier  or  |iublicily 
liosition.  Foreign  newsjiaper  experience. 
Knowledge  French.  German,  stenography, 
music,  films,  drama.  Box  5712.  Editor  A 
I’liblisher. 


Situations  Wanted 

General  &  Administrative 


Assistant  to  Business  Manager  or  Publisher. 
Hroad  expc'rienre  in  Itiisiness  Office  and 
Production  management.  Outstanding  rec¬ 
ord  of  costs  in  mechanical  departments. 
Successful  in  handling  labor  j>roblems. 
Vnder.'itands  operations  of  other  depait- 
iiients.  Go  anywhere.  Box  5673.  Editor 
k  Publisher.  _ _ 

Auditor,  Controller,  Married.  Twenty  eight 
yt’.nx  contiiMioii's  Tiewspap*r  exiMrienfi'. 
ovaiialde  imnieiiiately  iis  result  reorgani- 
/.’itijui,  Kxcepfioiuil  rebrenres  aiol  hack- 
groiiod.  Box  .'»t)9  4.  Editor  A:  Ibihlishf  r 

General  Manager,  Assistant  Publisher  or 
Exeeiitive  Editor:  Veteran  new>p:iper 
man  in  mi<!<lle  thi!•tie^.  with  eight  year’s’ 
executive  experieiM-e  on  inajfir  papers, 
availahle  in  near  future:  has  speeialized 
on  problems  of  organi/ati<m  and  demon¬ 
strated  ability  to  reflnce  operating  cos!^ 
wliile  improving  the  pnnluet.  I^ox 
Editor  kS:  PuhlislMT, 


Manager  or  Assistant  to  Publisher:  Young 
man  now  in  selling  administrative  posi¬ 
tion  with  metropolitan  flaily  i^  ready 
tor  more  chaUeiiging  j«d>.  Has  been  adver 
ti.^ing  manager,  editor  smaller  eity  pa 
pers.  P'amiiiar  by  experience  with  me 
chanicat  problems,  eirciilation  methods, 
personnel  relations.  University  graduate, 
27.  Will  furnish  writing  samples,  linage 
reconl.  references.  H<»x  5715.  ?^ditor  k 
Publisher. 

Thoroughly  esperienced  newspaper  man,  re 
cently  resigned  publisher  would  aid 
busy  exf'cutivi*.  Has  enviable  ree(»rd  of 
accoinplisliment  and  ecfuiomy.  Best  of 
references.  Box  5fi2H.  Editor  &  Publisher. 

(More  Situations  bottom  next  column) 


THE  EQUIPMENT  MART 


these  rolumns  list  ihe  best  useti-equipment  and 
supplies  available  in  the  market.  Leading 
dealers  and  private  sources  offer  the  items 
here. 


Composing  Room  Equipment  For  Sole 


eSM — 42  Pica  Intertype  —j>ractically  new. 
Serial  number  over  10.000.  Equipped 
with  (3)  Full  Length  90  Channel  Maga¬ 
zines.  36-Chjinnel  Side  Auxiliary  Maga¬ 
zine.  (3)  Molds.  Gas  Pot.  Motor,  etc. 
Terms. 

PAYNE  &  WALSH  CORPOUATION 

_ 82  BEEKMAN  ST^  NEW  YORK _ 

Duplex  tubular  plate  finisher  with  3  H.P., 
220-volt  Allis-Chalmers  motor,  and  Du¬ 
plex  tubular  plate  casting  box.  Both  in 
first-class  condition.  Low  price  for  quick 
.sale.  Used  7-col.  Hoe  flat  casting  box 
and  Goss  stereotype  saw'  trimmer  as  is. 
Cheap,  Box  5582,  Editor  &  Publisher. 

For  Sale — Model  K  Linotype  machine.  Se¬ 
rial  Number  834.  Two  90-channel  maga¬ 
zines.  2  U.  A.  molds.  Gas  pot  with 
Partlow  Governor.  Good  mechanical  con¬ 
dition.  Priced  for  quick  sale  .$500.00 

F.O.B,  Utica  (N.  Y.)  ObstTvcr-Di'xpafch 
Terms  if  ni‘c«’N>}iry, 

For  Sale — In  good  condition,  5  fonts.  8 
pt.  matrices,  ten  dollars  font.  1  font  6  \t\., 
fifteen  dollars.  Indinnn  Printing  and  Pub 
lishing  Co.,  Indiana.  Penna. 

Improved  design  magazines  for  l.iiiotype 
macliiiH-.  $9.'>  (in  lots  of  or  tnorc.  $9t> 
ca<li).  'lop  plate  of  dnralnmin.  bottom 
plate  of  bra''.<,  ('ombines  be>t  featurf‘s  of 
all  former  d«‘sign'i.  .Accurate,  strong, 
light.  'I'erins  as  low  as  .$2‘*  down,  habmee 
.$10  pel*  month.  MotUgoinery  Bacim 

Towanda.  Pa 

Linotypes  and  Intertypes  for  sale,  ndmilt 
up  to  a  standard,  not  do\\  n  to  a  price 
N»)wlier»*  eUr  will  yon  g.  t  greater  value 
Von  save  at  h  ast  '  to  '  .  on  our  many 
lati‘  models.  Also  large  assortment  of 
mat  rices,  magazine-.  .Monoinels.  elect  ri(* 
pots,  feeders,  etc.  Everything  for  th«' 
composing  room  Linot  vpe  Mainteiiattcc 
Vo  237  Lafav.’tt.’  St..  ‘N.  Y, _ 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City.  _ 

Ludlow,  for  sale;  excellent  condition.  N<c 
I4n3.  fonts  mats,  sticks.  2  cabinets 
electric  p«»t.  equipment  little  use<i.  Terms 
or  cash.  COOS  HAY  TI.MES.  Marshfield. 
Oregon. 

Monotype  display  matrices  18  to  36  pt 
Clieltcnham  Bold.  Bold  (’ondetised.  Bold 
Italic;  Cloister  Bold.  Bold  Italic:  Gomly 
Bold:  Cooper  Black  14  to  3t)  pt.  Goo<l 
as  new.  ,$10.00  per  font.  .TOURNAI. 
TIMF]S.  Racine.  Wisconsin. 

Practically  new  Model  25  42-em  IJimlype 
.Mixer,  serial  number  above  49000.  with 
very  latest  style  cent4*ring  and  quadding 
device.  Hoo<l-Falco  (’orp’n..  22.*>  Varick 
Sc._New  Y(>rl^(’ity. 

Rebuilt  Linotype  and  Intertype  machine- 
for  sale  All  iiKMlels.  LINOTYPE  SCP 
PLY  CO..  Canal  St..  New  York  ('ity 


Situations  Wanted 

Mechanical 


A-1  Machinist,  ad  operator,  foreman.  .'4i-i- 

vice  Elrod.  Ludlow,  other  eipiipinent 
Age  :U».  married,  sober.  16  yr‘*.  experi 
enc4’  Box  1.  Editor  A  Pnhlisln’r. 


Mechanical  Equipment  Wanted 


Want  Electric  Control  for  16-ii;it;i'  Goss 
sli-aik’htliiic  Press:  trolley-car  tvpe  pre 
feri-eil.  The  WEBTI’ORTEK  HEUALD, 
Westport,  t'oiineetieiit. 

Wanted:  Cutler  -  Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  5498,  Editor  & 
Publisher. 

Will  buy  for  cash  Model  8  Linotypes  or 
Model  C  Intertypes.  Box  5690,  Editor 
A  Publisher. 


Mechanical  Equipment  For  Sale 


presses,  Kluge  Units.  .John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
•MACHINERY  EXCHANGE.  Inc.,  30  West 
24th  Street.  New  York  City. 


Practically  new  Hoe  octii|ile  press:  mono 
type  material  raster,  also  monotype  sort, 
easter.  both  with  eleetrie  pots  ami  motor. 
.Model  is  liiiotyiies.  eoiM|ilete  engi-aviiii; 
plant.  .No.  2  House  band  saw.  .South  Bend 
N'eW-s-T  lines.  South  Bend.  Indiana. 


Rebuilt  printing,  tyiiesetting.  binding  equip 
nient  ami  supplies.  Large  stock.  Bar 
gains.  Terms.  SImknn  I’l-inting  Machin¬ 
ery  Co..  129  West  24th  St..  New  York 
N.  Y. 


Newspaper  Machinist 

Moving,  erecting,  dismantling  pressroom 
and  Stei-eotyjie  eq ii i (imen t .  Call  BEekmaii 
:u.‘>9()7.  H.  .Ammon  A:  (’o  ,  UUi  L;if;iy»*tti’ 

St..  N.  Y  (  . 

Specialists  i)i 

Dismantling  Erection  Rebuilding 

Duplex  and  (Joss  Flalhetls 
Go--.  Hoe.  Scfitt  atid  Diijilex  Hotarios 
A  N  Y  W  H  h:  K  !•;  A  N  Y  1’  I  M  K 
Pajay  Bethpage,  New  York 


Press  Room  Equipment  For  Sale 


Duplex  Model  E  and  Cfoss  Comet  presses, 
late  serial  numbers.  Will  furnish  erector 
and  guarantee  good  condition.  John 
Griffiths  Co.,  Inc.,  145  Nassau  St.,  N.  Y.  C. 


Duplex  8-page  fiat-bed  press;  prints  and 
folds  4,  6  &  8  page  papers  from  roll 
paper;  also  tabloids  8,  12  &  16  page; 
speed  up  to  6,000  hour;  equipped  with 
motor  and  starter  and  16  single  and  one 
double-page  chases.  First-class  condi¬ 
tion.  TIMES,  Okmulgee,  Okla. 


Goss  48  page  straight  line  Sextuple  I’ress 
23  9  16  ineh  juigi*  eut  idT  equipped  with 
two  fobl«  Is  and  eleetrie  paper  hoist.  Semi 
aiilomatie  A.  V.  eontrol.  Two  ton  Ho*- 
inetal  pot  with  pump.  Hoe  hand  lasting 
box  and  Hoe  finishing  mat'hine.  Frieed 
for  qni<k  sale  at  $5,000  as  is  at  ()!t 
SERVER  I)ISJ>ATUH.  Utiea.  New  York, 
where  it  is  now  in  use.  Uome  si-c  it  in 
opf’i  at  ion . 

Two  Hoe  4-plate  wide  straight  line  news 
I»aper  pres.ses  witfi  folders:  22^4"  sheet 
<  iit.  eb’cirie  paper  hois!  :  rollers,  hlan 
kets:  belt  diiven.  Km  h.p.  220  v.  ph 
60  eyele  <lrive  motor.  Now  printing  Daily 
iind  Sunday  Mcinph is  ( 'oinnn’rei:i i  .A ppeal 
Also  eurvcfl  easting  boxes  and  llo»*  Fin 
ishing  .Maehines.  .Availaf’b*  .\ngnst  Isj 
t<)  15th.  1  n(|ni ri- :  S(  ’  It  i  IM*S  HO  W  .A  R  I ) 

Snpplv  (5>..  Ine..  23o  Hark  .\veunr.  N.-w 
York.  N.  Y. 


Art  Director.  Good  reeonl.  experienei'd.  Can 
eoinhino  art  and  engravitig  dipartnients 
♦•nsiiring  ri’pr<Mliieil)le  eop\  for  engraving 
and  printable  plates  to  press.  Kffi<‘ient. 
e(’onomi<*aI.  Box  57  lo.  faiitor  Cub 
lislifr.  _ _ 

Foreman — wishes  contact  with  publisher 
desiring  efficiency  and  low  costs  in  com¬ 
posing  room.  Twenty  years’  expi*rience. 
Prefer  large  city  daily.  Sjitisfactory 
references.  Box  5650,  Editor  k  Pub 
lisher. 

Working  Foreman  or  Mechanical  Supt.  Six 
teen  years  as  executive,  now  open  for 
situation.  Daily  or  combination  daily 
job  shop.  Know  makeup,  floor,  all  ma¬ 
chines.  good  machinist,  rotary  and  flat¬ 
bed  webb  newspaper  presses,  jobbers, 
stereo,  etc.  Sober,  reliable,  loyal,  thor 
ough  executive,  printer  operator-pressman. 
Handle  help.  State  salary,  conditions. 
Box  5654,  Editor  &  Publisher. 

Working  foreman,  newspaper  and  commei 
cial :  employed,  desires  change.  Cupnhb* 
executive.  Prefer  South  or  Southwest 
References,  interview.  Box  5533,  Editor 
k  Publisher. 

Allround  photoengraver  fm*  small  mws 
paper  shop,  anywhere,  best  ref»*rences. 
13  years*  experience.  Donald  .MaePher-on. 
8.5  21  —  110th  St..  Richmond  Hill.  N.  A’. 

Fully  Experienced  Tubular  Pressman.  Stem. 
24  years’  experience.  Experienced  in 
commercial  work.  Reliable,  refen-iu’es. 
Permanent.  Bnic<‘  BratxL  724  E.  Mapb*. 
Enid.  Oklahoma. 

Photo-Engraver,  30  years,  newspaper  ex 
perience.  all  branches;  operate  shop 
alone.  Excellent  references.  Box  5648. 
Editor  k  Publisher 


16-pagc  Goss  press  with  comp!*  te  stereo 
typing  and  eleetiical  et|iiipnient  for 
.Als»».  .Ma.-ler  I'l’eci-nni  engrav 
ing  plant  for  .$S(n».  Both  prie«’s  ca.'-li 
f.o.b.  Uhillieoth.’  NEWS  1)  V  E  RTl  SKR. 
Uhil!ie(4l  he.  ( 


Photo-Engraving  Equipment  For  Sale 

Complete  Photo  Engravers  Equipment 
ohemii-als  and  su|>|ilics,  manufacturers 
and  di.stributors.  Send  for  catalogue. 

THE  DOUTHITT  t’OKl’DRATlDN 
650  \V.  Baltimore  Ave.,  Detroit,  .Mich. 

Photo-engraving  Equipment  and  Metals 
E.  T.  Sl'LLEBAKGER  CO. 

116  .Tohii  St  538  .S.  Clark  St. 

.New  York,  N.  Y.  Chicago,  111. 

Striplilm  Roll  Camera  for  linr  edilmial  and 
advertising  iiicture-,  gives  increased  speed 
in  prodneliiin.  CHL.MCD  I’hiitiipnnlni-I  s 
Co..  23(1  \V.  41st  .St.,  N.  Y.  C. 

Tasope’,  world's  large.st  builders  of  com¬ 
plete  photo  engraving  plants.  Preci.sion 
built,  low  cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Bldg.,  Aurora.  Mo. 


Rubber  Plate  Equipment 

H.H.H.  Electro-Hydraulic  Vulcanizers  for 
m.-inufaeturing  precision  rubber  (irinting 
plates.  H  H.  Heinrich.  Inc.,  200  Varick 
.-'(reel.  New  York  City. 


EDITOR 


PUBLISHED 


SHOP  TALK  AT  THIRTY 

By  ARTHUR  ROBB 

WE  HAVE  a  few  friends  who  once  thought,  he  says,  seems  to  be  given  to  but  the  mere  absence  of  definite  dis¬ 


considered  themselves  millionaires. 
Few  of  them  are  today,  if  any.  Most 


whether  present  and  potential  prop¬ 
erty  values  in  the  city  will  be  en- 


honesty. 

We  don’t  believe  that  the  applica- 


High  Cost 
of 

Mediocrity 


of  them  were  busted  hanced  by  the  project,  or  whether  tion  of  standards  similar  to  those  ihe  same  excuse, 
long  before  FDR  their  probable  limit  is  capable  of  bear-  which  men  keep  between  themselves,  * 

moved  into  1600  ing  the  load  of  administering  these  their  families,  their  friends,  and  their 


Take  the  two  radio-screen  come¬ 
dians.  each  of  them  ahead  of  the  game 
by  several  thousand  a  week  in  adver¬ 
tising  money,  pleading  guilty  to  gyp¬ 
ping  Uncle  Sam's  customs  out  of  a  few 
hundred  dollars  on  Paris  geegaws. 
One  kept  his  mouth  shut,  the  other 
put  out  a  child-like  plea  that  he  didn’t 
know  it  was  wrong.  How  many  fe¬ 
male  morons  have  justified  a  slip  by 


Pennsylvania  A  v  e  - 
nue,  but  they  like  to 
yell  that  the  New 


utilities  for  the  general  public. 


business  associates  is  baneful  either  THE  MORE  we  think  of  it,  the  less 


New  York  offers  a  current  case.  The  to  business  or  government. 


we  can  agree  with  our  friend  that 


cavern  over  Sixth  Avenue  has  been  evidence  to  the  contrary.  There  can  honesty  is  a  liability.  A  lot  of  busi- 


Deal  has  been  the  barrier  that  pre-  eliminated  by  destruction  of  the  old  be  no  sound  reason  why  the  rules  of 
vented  them  from  duplicating  the  elevated  railway  structure.  The  the  SEC,  the  Labor  Relations  Board. 
1926-1929  magic.  One  of  them,  street  is  now  bright  and  wide — wider  the  many  public  service  commissions, 
strangely  enough,  has  been  an  ardent  than  the  famous  Fifth  Avenue.  So  the  courts,  cannot  be  administered  by 
New  Dealer  until  recent  months;  in  where  Sixth  Avenue  crosses  Broad-  people  who  conform  to  the  most  rigid 
the  good  old  days,  he  was  far  to  the  way  at  the  spot  selected  by  James  Gor-  definition  of  honesty  and  at  the  same 


left  of  anything  that  Roosevelt  has  at 
tempted,  and  in  our  exchange  of  let 


don  Bennett  for  his  Herald  Building  time  understand  the  effect  of  their  ac- 


ness  people  think  of 
Why  Should  integrity  as  an  essen- 

Wo  Tolorote  ‘ «  $25 

^  *  clerk  and  believe 

*  y  that  honesty  as  such 

is  worth  no  more 

than  that  in  the  world’s  markets.  Hu- 


40  years  ago,  the  Park  Department  tions  upon  society  as  a  whole  and  man  experience,  and  especially  the 


ters  in  1928-1931,  he  just  about  called  proposed  to  create  a  new  green  tri-  upon  the  particular  segment  that  experience  of  the  past  15  years,  in- 
the  turn  on  everything  that  happened  angle.  Big  trees  would  rise  where  the  comes  before  them.  eludes  no  more  tragic  miscalculation. 


here  and  abroad  between  1929  and  ugly 


There  is  absolutely  no  reason  to  be- 


statues  of  Stuff  &  Guff  which  once  lieve  that  these  rules  would  be  bet- 


cludes  no  more  tragic  miscalculation. 
The  cost  to  this  nation  and  to  the  en¬ 
tire  world  of  selfishness  (national  and 


Now  he  has  soured  on  New  Dealism.  struck  the  hours  on  the  Herald  facade  ter  administered  by  elastic-minded  individual)  stupidity  (the  same)  and 

He  declares  that  the  country  as  a  and  now  rest  in  a  clock  collection  at  experts  who  prefer  expediency  to  duplicity  (the  same)  can’t  be  mea- 

whole  and  many  cities  are  being  New  York  University,  would  be  re-  principle.  sured  in  dollars, 

ruined  by  a  zealous  honesty  which  our  stored  to  Herald  Square.'  There  is  ample  evidence  to  support  Statesmen  who  publicly  proclaimed 

economy  cannot  afford.  He  says  that  All  New  York  newspapers  gave  the  that,  also.  their  devotion  to  peace  were  dealing 

the  SEC  has  bound  Wall  Street  so  story  a  fine  play,  with  a  drawing  of  *  under  the  table  to  sell  arms  to  the 

tightly  that  the  buoyancy  of  business  the  new'  park,  not  many  specifications  very  foes  who  would  cross  their  bor- 

_ the  little  bubble  whose  nresence  in  feet  and  inches,  and  no  reference  to  AGAIN  WE  say  that  the  vast  ma-  ‘l^rs  in  war.  Judges  hid  behind  theii' 


stored  to  Herald  Square.' 


All  New  York  newspapers  gave  the  that,  also. 


There  is  ample  evidence  to  support 


the  SEC  has  bound  Wall  Street  so  story  a  fine  play,  with  a  drawing  of  o  *  * 

tightly  that  the  buoyancy  of  business  the  new'  park,  not  many  specifications 

— the  little  bubble  whose  presence  in  feet  and  inches,  and  no  reference  to  AGAIN  WE  say  that  the  vast  ma 
makes  business  good  and  whose  ab-  where  the  money  would  come  from.  jority  of  people  are  honest  in  tha 
sence  has  been  apparent  for  the  past  At  the  same  time  the  Mayor  was  ap-  they  would  not  accept  a  bribe  to  do  a: 
18  months — has  been  destroyed.  He  pealing  to  the  city’s  cops,  firemen,  unlawful  act,  even  j 


18  months— has  been  destroyed.  He  pealing  to  the  city  s  cops,  firemen, 
points  to  one  fairly  large  city  which  judges,  and  commissioners  to  donate 
has  been  governed  with  conspicuous  5%  of  their  pay  toward  balancing  next 
lack  of  graft  and  corruption  for  more  year’s  budget. 

than  20  years  and  avers  that  it  is  This  week,  all  was  not  so  rosy  for 
being  shoved  into  bankruptcy  by  poli-  the  park  idea.  The  big  merchants 


than  20  years  and  avers  that  it  is  This  week,  all  was  not  so  rosy  fo 
being  shoved  into  bankruptcy  by  poli-  the  park  idea.  The  big  merchant 
cies  of  community  service  too  expen-  whose  shops  surround  Herald  Squar 
sive  for  local  property  values  to  sup-  don’t  like  it.  Apparently  they  ha; 
port.  not  been  consulted  by  the  park  enthu 

Under  the  influence  of  Mr.  Chase’s  siasts.  The  plan,  it  now  appears,  in 


jority  of  people  are  honest  in  that  black  robes  sought  and  got  “loans' 
they  would  not  accept  a  bribe  to  do  an  from  litigants  standing  before  their 
unlawful  act,  even  if  bench.  Police  and  sheriffs  sold  out 
Public  OfBce  they  would  ’  do  the  to  bootleggers— and  were  amazed  when 
Net  Alwavt  in  the  name  the  people  put  them  in  jail.  Cabinet 

^  of  friendship.  They  officers  trafficked  in  offices  and  sold  or 
Public  Trust  ^vould  not  steal  a  connived  at  the  sale  of  national  oil 
npiphhnr’c  rake  a  resources.  No  one  knows  how  manv 


This  week,  all  was  not  so  rosy  for  would  not  steal  a  connived  at  the  sale  of  national  oil 

the  park  idea.  The  big  merchants  neighbor’s  rake,  a  resources.  No  one  knows  how  many 

whose  shops  surround  Herald  Square  tire  from  his  automobile,  or  a  cent  betrayers  of  public  confidence  escaped 
don’t  like  it.  Apparently  they  had  from  his  purse.  They  would  not  con-  detection.  The  record  is  long  enough 
not  been  consulted  by  the  park  enthu-  sciously  cheat  him  in  a  card  game,  of  those  who  did  not,  to  make  it  em- 
siasts.  The  plan,  it  now  appears,  in-  though  they  might  regard  an  acci-  phatic  that  crooked  thinking  is  no 
volves  reducing  the  width  of  Broad-  dental  peek  into  his  hand  as  worth  sure  road  to  glory  or  permanent 

profits. 

With  this  country’s  immense  expen- 


“Tyranny  of  Words,”  we  asked  for  volves  reducing  the  width  of  Broad-  dental  peek  into  his  hand  as  worth 

specifications.  He  cited  one.  In  that  way  and  Sixth  Avenue  on  the  sides  two  finesses. 

city  there  is  a  large  apartment  house  eff  the  triangle  by  11  feet,  to  give  the  About  the  best  that  can  be  said  of 


under  construction;  in  the  street  there  park  sufficient  space.  The  merchants  the  best  of  us  is  that  our  intentions  ditures  for  education,  there  seems  lit- 

are  no  piles  of  brick,  steel,  bags  of  fear,  with  good  reason,  that  a  traffic  are  normally  decent  and  that  we  fol-  tie  reason  why  honesty  in  public 

concrete,  cement  molds,  and  other  bottle-neck  would  be  created.  They  low  those  intentions  so  long  as  they  places  should  be  coupled  with  medioc- 

debris  usual  around  a  construction  don’t  approve  of  big  trees,  either,  do  not  conflict  with  what  seems  to  be  rity.  There  seems  no  reason  why  pub- 


The  sidewalks  are  not  ob-  They  may  be  right  in  that,  too,  for  our  material  interests. 


lie  office  should  attract  only  the 


structed.  There  isn’t  a  sign  except  the  below  that  area  runs  a  network  of  When  that  conflict  arises,  as  it  often  clever  and  impecunious,  who  see  their 
rising  pile  that  a  building  is  being  subways.  Soil  may  be  too  shallow  does,  it  takes  more  than  mere  nega-  term  principally  as  a  means  of  makin;; 


born.  All  to  the  good,  we  thought,  and  for  the  roots  of  large  trees  and  the  tive  honesty  for  a  man  to  put  the 

we  asked  what  was  wrong  with  that  merchants  say  that  trees  would  re-  Devil  behind  him. 

picture,  and  why  other  cities  couldn’t  quire  constant  and  expensive  care  if  None  of  us  banish  Satan  all  the  time, 

be  similarly  tidy.  they  were  not  to  be  eye-sores.  Shrubs  Some  of  us  interpret  our  material  in- 


by  betrayal  the  fortune  that  they  can¬ 
not  assemble  by  honest  exercise  of 
their  brains.  We  see  no  solid  foun- 


be  similarly  tidy. 


Some  of  us  interpret  our  material  in-  dation  under  the  fears  of  public  men 


It’s  fine,  he  replied,  but  it  costs  are  suggested  instead,  as  requiring  terests  with  a  high  degree  of  elasticity,  that  they  must  sacrifice  their  convie- 
money.  Inspection  service  alone  less  room  and  less  care.  And  Stuff  &  Some  placed  high  by  the  votes  and  tions  to  the  cries  of  a  noisy  minority 
costs  the  city  probably  $1,500  on  that  Guff  are  not  particularly  welcomed,  the  dollars  of  their  countrymen  do  or  to  the  guns  of  a  Dutch  Schultz  or 
one  job,  just  to  see  that  the  city  ordi-  Some  people  regard  them  as  fit  only  not  assume  any  added  obligations  by  A1  Capone.  The  event  always  proves 


nances  are  obeyed.  How  much  obedi-  for  museum  showing  as  specimens  that  placement, 
ence  costs  the  contractors  is  impossi-  cf  19th  century  sculpture.  Witness  the  ci 


that  the  sacrifice  was  weak  and  need- 


ble  to  estimate;  it  probably  exceeds 
the  cost  under  a  system  which  makes 
public  property  a  storage  ground  for 
construction  material,  delays  vehicle 
traffic  and  muddies  pedestrians’  shoes. 
The  gains,  though  real,  cannot  be 
valued  in  dollars;  the  cost  is  imme¬ 
diate  outlay,  in  the  currency  of  the 
realm. 

How.  we  then  asked,  was  this  polic¬ 
ing  cost  reflecting  in  the  city’s  operat- 


cf  19th  century  sculpture.  Witness  the  case  of  at  least  two  Fed-  less;  its  result  generally  defeat  and 

^  ^  ^  eral  judges  now  awaiting  trial  for  disgrace.  Let’s  have  more  honesty. 

offenses  that  even  the  most  obtuse  more  brains,  more  guts! 

WHAT'S  THE  ANSWER?  Well,  we  recognize  as  incompatible  with  the  The  present  social,  political,  and 
don’t  believe  with  our  friend  that  administration  of  justice.  The  case,  economic  plight  of  the  entire  world  is 
honesty  is  particularly  involved,  also,  of  the  New  York  magistrate  re-  sorry  tribute  to  both  the  intelli- 
There  is  no  law  of  moved  from  office,  who  informed  the  ^-ence  and  integrity  of  business  and 

Where  Are  God  or  man  which  piess  that  his  removal  was  a  vindica-  j-olitical  leadership  in  the  post-war 

Laurels  of  dictates  that  an  hon-  tion  because  it  did  not  charge  him  period.  Europe  and  Asia  are  todav  in 

Dishonesty?  ^  ®  bribery  and  corruption.  Another  convulsions  that  may  be  fatal  V 

esjyr  dope.  The  over-  New  York  judge  is  under  newspaper  cause  their  leaders  20  years  ago  ig- 

whelming  proportion  fire  for  remaining  on  the  bench  and  at  nored  history  and  considered  prom- 


dictates  that  an  hon¬ 
est  man  must  be  a 
dope.  The  over- 


ing  expenses?  The  answer,  explosive,  of  people  of  all  races,  colors,  and  the  same  time  dodging  payment  of  ises  as  convenient  scraps  of  paper, 
was— a  tax  rate  of  $3.90  or  thereabouts,  creeds,  we  believe,  is  honest  in  public  tremendous  debts  that  he  contracted  Courage  and  honesty  have  been  con- 

StGSdily  rising.  rlnrmcJ  tVto  rlorkfoccirirt  Art—  _ i..  _i _ x  _i.-  _ _  xi _ 


OUR  FRIEND’S  complaint  was  that  Hundreds  of  ptoliticians  have  gloried  been  a  partner  in  a  bootleg  brewery.  thing  at  home  and  something  else 
this  kind  of  municipal  government,  in  the  title  of  “Honest  John.”  with  the  Many  newspapers  have  won  cita-  abroad,  and  diplomats  remember  the 
by  honest  but  unimaginative  officials,  unanimous  consent  of  their  political  tions  and  Pulitzer  prizes  for  exposing  ancient  German  cynic  who  said  that 


and  private  relationships — and  we  rec-  during  the  1929-1933  depression.  An- 
ognize  that  honesty  is  a  relative  term  other  now  on  the  New  York  bench 


incapable  of  absolute  definition.  still  unnamed,  is  accused  of  havii 

Hundreds  of  politicians  have  gloried  been  a  partner  in  a  bootleg  brewery. 


during  the  ly-^-iyoo  depression.  An-  spicuously  absent  during  the  crises 
other  now  on  the  New  York  bench,  of  the  past  year.  Pledges  are  given 
still  unnamed,  is  accused  of  having  jn  two-tongued  language,  to  mean  one 


Practical  -  _  .  .  .  . 

Men  Hav*  ideas  which  who  did  not  have  to  meet  the  pres-  <?sty,  stupidity,  and  lack  of  imagina-  can  press  has  reflected  the  atmosphere 

_.  .  _  seem  desirable  at  a  sures  put  upon  politicians  by  other  tion.  In  a  small  Elastern  town  a  of  mendacity  over  the  world  and  that 

*  *"  given  moment.  If  it  honest  people  for  privileges  not  en-  woman  cashier  is  in  print  because  she  it  has  been  somewhat  influenced  by 

looks  good  to  create  joyed  by  less  aggressive  souls.  Hon-  held  in  her  safe  deposit  box  a  few  the  morals  of  our  times.  As  a  whole, 
a  park,  a  swimming  pool,  a  public  esty  in  business  or  government  neither  hundred  dollars  in  public  money,  ac-  though,  we’ll  keep  our  opinion  that 
garage,  or  some  other  non-revenue  implies  nor  denies  expert  knowledge  cumulated  over  several  years,  because  American  newspapers  stand  out  ia 
producing  utility,  and  the  immediate  or  executive  talent.  Rather,  too  often  her  superiors  lacked  the  knowledge  fairly  white  garments  against  most 
cost  is  both  available  and  apparently  what  passes  for  honesty  in  both  busi-  *ud  the  power  of  decision  to  tell  other  elements  in  current  civiliza* 
reasonable,  the  job  is  voted.  No  ness  and  government  is  not  positive,  fi®*"  to  deposit  it  in  the  town’s  fund.  tion. 


is  incapable  of  think 
ing  through  on  proj 


colleagues.  Their  standards  of  hon-  people  in  public  office  whose  admin- 
esty  were  pretty  limber  to  people  istration  was  characterized  by  dishon- 


only  children  and  fools  tell  the  truth. 
It  cannot  be  denied  that  the  Ameri- 
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THE  SEATTLE  TIMES  continues  to  keep  its  plant 
strictly  modem... installs  9  Stareamlined  Intertvnes 


'\r 


These  buildings  house  the 
modern  Seattle  Times  plant 


The  Seattle  Times  has  found  a  way  to  meet 
the  high  cost  of  newspaper  operation.  By 
keeping  mechanical  costs  at  a  minimum, 
through  the  use  of  the  latest,  most  efficient 
composing  machines,  the  Times  is  able  to 
help  offset  the  present  high  cost  of  newsprint, 
labor,  and  other  items.  Many  other  news¬ 
papers  have  discovered  this  key  to  successful 
operation  under  present-day  conditions,  as  is 
indicated  by  the  large  number  of  papers 
which  have  switched  to  Intertypes  recently. 


■  All  of  the  new  machines  are  Streamlined 
Intertype  Mixers. 

■  Eight  of  them  are  four-deckers  and  carry 
side-magazine  units. 

■  All  nine  are  equipped  for  automatic  quad- 
ding  and  centering. 

■  Eight  have  six-mold  disks  and  seven  have 
Mohr  Intertype  saws. 

Write  to  Intertype  Corporation,  Brooklyn,  N.Y. 
for  information  about  Streamlined  Intertypes 


Investigate  Step  Ahead  with  INTERTYPE 
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LUDLOW  Advertising  Figures 


Figuxes 


96  Point  Ludlow  Katnak  Block  Condonted  Advertising  Figures  96  Point  Ludlow  Bodoni  Block  Advertising  Figures 

with  72  Point  Ludlow  (Regulot)  Kotnok  Block  Condensed  with  60  Point  (Regulor)  Ludlow  Bodoni  Block 


84  Point  Ludlow  Bodoni  Block  Advertising  Figures 
with  48  Point  (Regulor)  Ludlow  Bodoni  Block 


84  Point  Ludlow  Tempo  Heovy  Advertising  Figures 
with  48  Point  (Regular)  Ludlow  Tempo  Heavy 


84  Point  (title)  Ludlow  Tempo  Light  Advertising  Figures 
with  60  Point  (Regular)  Ludlow  Tempo  Light 


144  Point  Ludlow  Kornok  Block  Condensed  Advertising  Figures 
with  84  Point  Ludlow  Kornok  Block  Condensed 


144  Point  Ludlow  Bodoni  Block  Advertising  Figures 
with  72  Point  (Regulor)  Ludlow  Bodoni  Block 


The  above  is  a  partial  showing  of  the  larger  advertising  figures  available  in  matrices  for  casting  on  the 
Ludlow.  Cast  individually,  lengthwise  on  the  slug,  they  provide  an  inexhaustible  supply  of  large  price 
figures  for  use  in  local  advertising  featuring  price.  W e  will  gladly  send  specimen  sheets  and  quote  prices. 


LUDLOW  TYPOGBAPH  COMPANY,  2032  Clybonm  Ave.,  Chicago 
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PNPA  Mechanical  Experts  Meet 

Engraving,  Stereotype,  Composing  Room  and  Press  Problems  Discussed 
at  Harrisburg  Conference  —  128  Newspaper,  Supply  Men  Attend 

By  WARREN  L.  BASSETT 


HOW  TO  PRODUCE  better  printed 

newspapers  which  will  be  increas¬ 
ingly  attractive  to  advertisers  and 
readers  alike  was  the  central  theme 
of  the  second  annual  Mechanical  Con¬ 
ference  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association  held  in 
the  Penn-Harris  Hotel  in  Harrisburg 
Monday  and  Tuesday  of  this  week. 

One  hundred  and  twenty -eight 
newspaper  mechanical  experts  and 
representatives  of  supply  firms  were 
registered,  slightly  fewer  than  those 
attending  the  first  conference  last 
year,  according  to  W.  N.  Hardy,  PNPA 
manager. 

Col.  Sfelnmon  Greets  Delegates 

The  convention  was  opened  Mon¬ 
day  by  Howard  J.  Lamade,  business 
manager  of  the  Williamsport  Grit  and 
chairman  of  the  PNPA  mechanical 
committee,  who  introduced  J.  Hale 
Steinman,  publisher  of  the  Lancaster 
Newspapers,  the  New  Era  and  the 
Intelligencer-Joumal,  and  president 
of  the  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association. 


Mr.  Steinman  welcomed  the  dele¬ 
gates  and  assured  them  that  the  meet¬ 
ing  was  entirely  theirs,  and  not  pub¬ 
lisher  dominated.  He  felt,  he  said, 
that  if  the  various  groups — stereo¬ 
typers,  composing  room  men,  press¬ 
men  and  photo-engravers — could  be 
split  up  into  groups  and  put  around 
tables  with  a  few  steins  of  beer,  the 
convention  would  be  a  success.  It  was 
immediately  suggested  that  Mr.  Stein- 
man  be  named  chairman  of  the  next 
Mechanical  Conference. 

The  first  session  was  devoted  to 
photography  and  photo-engraving  un¬ 
der  the  chairmanship  of  Don  Miller 
of  the  Allentown  Morning  Call  and 
Evening  Chronicle.  First  speaker  was 
Hy  Schwartz  of  the  Kalart  Company, 
New  York,  who  spoke  on  “Press  Pho¬ 
tography.”  He  emphasized  the  con¬ 
tinual  improvement  which  is  being 
’**ade  in  the  field,  and  described  the 
oew  Kalart  Wireless  Press  Speed 
flash  combination  which  synchronizes 
either  the  front  or  back  curtain  shut¬ 
ters  on  Speed  Graphic  cameras.  One 
synchronizing  tripper  is  mounted  flush 
with  the  lens  board  next  to  the  finger 
release  lever  for  the  Compur  shutter. 

The  second  synchronizing  device,” 
he  said,  “operates  on  the  same  elec¬ 
trical  circuit  directly  on  the  focal 
plane  shutter  of  the  Speed  Graphic. 

Connecflons  Made  Internally 
Connections  to  the  combination  re¬ 
flector  and  battery  case  are  all  made 
mtemally.  The  batteries  are  built 
“'to  Ae  rear  of  the  reflector  which 
eonUins  an  adjustable  bulb-centering 
^ket.  A  sturdy  slide  mounted  on 
tne  top  left  edge  of  the  camera  clips 
fle  reflector  unit  securely  in  a  choice 
°  two  locked  positions.  Electrical 
'^rmections  with  both  synchronizers  is 
[“^de  the  moment  the  reflector  unit 
|S  clipped  into  place.  The  synchron- 
rs  are  always  ready  for  immediate 
.  completely  automatic  in  action 


At  the  speakers'  table.  L.  to  r.,  seated:  M.  L.  Friday,  E.  W.  Blatchford  Company,  a 
Monday  speaker;  Howard  J.  Lamade,  business  manager,  Williamsport  Grit  and  chair¬ 
man  of  the  mechanical  conference;  Carl  C.  Webb,  of  the  PNPA  headquarters  office. 
Standing,  I.  to  r.:  M.  L.  Detwiler,  mechanical  superintendent,  Lancaster  New  Era  and 
Intelligencer-Journal;  E.  A.  Koynen,  mechanical  superintendent,  Ambridge  Daily  Citizen. 


require  no  attention,  preliminary 
0  ^e  with  either  shutter.  Another 
th®  focal  plane  synchronizer 
J®  provision  for  so-called  open- 
fla  exposures  with  the 

vh  ^  ®  distinct  advantage 

®ri  maximum  illumination  is  re- 


ing  bulb  mounted  in  the  reflector  pro¬ 
vides  some  control  for  focusing  the 
light  rays  and  will  increase  the  effi¬ 
ciency  of  the  small  size  flash  bulbs.” 

Mr.  Schwartz  also  described  the 
lens-coupled  range  finder. 

The  next  speaker  was  E.  T.  Sulle- 
barger  of  the  E.  T.  Sullebarger  Com¬ 
pany,  New  York,  who  discussed  en¬ 
graving  plants.  He  said  that  proper 
installations  would  run  from  $2,500  to 
$15,000,  depending  upon  the  size  of 
the  paper  and  the  volume  of  work. 

“The  strongest  warning  I  can  give 
you  is  to  buy  standard  equipment  that 
is  sufficient  for  your  needs  today,  as 
well  as  one,  two  or  ten  years  from 
now,”  he  declared.  (Mr.  Sullebarger’s 
remarks  are  carried  on  another  page 
of  this  issue.) 

Photo-Engraving  Discussed 
Following  the  speeches,  three  phases 
of  photo-engraving  were  taken  up  by 
Lamount  Hartman,  art  editor,  Allen¬ 
town  Morning  Call  and  Evening 
Chronicle;  Walter  A.  Metz,  engraver, 
Harrisburg  Patriot  and  Evening  News, 
and  Ed  Sachs,  photographer,  Lancas¬ 
ter  New  Era. 

Mr.  Hartman  emphasized  the  im¬ 
portance  of  expert  art  work  and  re¬ 
touching  in  the  handling  of  photos. 
He  showed  examples  of  good  and  bad 
handling. 

Mr.  Metz  gave  one  of  the  most  suc¬ 
cinct  talks  of  the  conference.  He  said 
co-operation  between  the  photogra¬ 
pher  and  the  engraver  is  absolutely 
necessary.  The  best  photo  print,  he 
said,  is  a  “true  tone,”  a  blue  carbon 
black,  which  provides  middle  tones. 
On  the  subject  of  engraving  costs,  he 
said  each  plant  has  its  system,  but  the 
simplest  method  is  to  divide  the  gross 
cost  of  the  engraving  department  into 
the  number  of  square  inches  of  cuts 
produced  each  week  or  month. 

He  advocated  the  siphon  system  for 
eliminating  acids  from  the  engraving 
room.  Answering  the  question,  “What 

quired  without  the  necessity  of  stop-  plugging  in  an  extension  cord  to  an-  Spots  on  Cold  Top  Plates,  he 

ping  motion.  other  lamp.  It  is  also  possible  to  it  was  nothing  but  carelessness. 

‘‘Until  now  Graflex  focal  plane  shut-  connect  the  reflector  unit  to  the 
ter  synchronization  with  flash  was  camera  by  means  of  an  extension  cord  pnctravinp  mnm  for  fvio 

impractical  because  the  peak  flash  so  that  the  light  may  be  held  to  a  side  nf  fiLI  ^  ^ 

duration  of  the  bulb  was  not  long  of  or  above  the  camera.  ^  c  u  '  •*  u-  lu  * 

enough  to  give  complete  ill^mation  “A  finger  tip  release  is  clipped  near  trend  is  toward  smaller  cameras, 

acro^  the  3V4  X  4y4  or  4  X  5  film  areas  the  focusing  knob  of  the  camera  in.  discussed  in  detail  the  perform- 

of  the  larger  cameras.  With  the  in-  the  form  of  a  cable  release  leading  to  cameras  and  praised 

troduction  of  the  new  2A  Superflash  the  front  shutter  synchronizer.  This  ^he  miniatures  for  their  performance 

bulb  with  ite  long  flash  duration  it  is  position  is  very  convenient  and  will  situations  where  a  big  camera 
now  possible  to  make  satisfactorily  enable  the  photographer  to  make  his  ^Qyjd  be  barred, 
exposed  negatives  at  speeds  up  to  expiosure  without  losing  control  of  the  _  1  j 

1/lOOOth  second  with  the  focal  plane  focusing  knob.  The  front  and  back  Engravings  Compared 

shutter.  This  opens  up  an  entirely  shutter  synchronizers  are  both  adjust-  _  f^e  close  of  the  engraving  ses- 

new  field  of  photography.  able  for  different  time  lags  of  various  sion  N.  DeWitt  Ray  of  the  Indiana 

“The  new  Kalart  Wireless  Press  flash  bulbs  and  shutter  characteristics.  Gazette  presented  an  interesting  ex- 
Speed  Flash  will  enable  the  photog-  thus  enabling  the  photographer  indi-  hibit  of  cuts  made  from  the  same 
rapher  to  make  synchronized  flash  vidually  to  adjust  his  equipment  to  original  photograph  in  six  different 
pictures  with  either  shutter,  for  which  conform  with  any  changes  in  flash  newspaper  plants.  Made  one-column 
there  are  distinct  advantages.  In  a  lamps  which  the  lamp  manufacturers  size,  and  showing  the  portrait  of  an 
majority  of  cases  the  front  shutter  will  may  introduce.  elderly  woman,  the  cuts  were  made  in 

be  synchronized  with  the  smaller  eco-  e  ii*  1  K  *  t  c  it  h  routine  way  in  each  plant,  without 

nomical  lamps  for  close-up  work  and  Built-In  Safety  Switch  tbe  engravers  knowing  a  comparison 

at  speeds  up  to  l/200th  second.  The  “The  focal  plane  shutter  synchron-  was  to  be  made.  Mr.  Ray  passed  out 
focal  plane  shutter  speeds  to  1/lOOOth  izer  has  a  built-in  safety  switch  which  a  proof  of  the  cuts,  placed  side  by  side 
second  and  will  undoubtedly  open  prevents  the  bulb  from  being  ignited  on  the  same  sheet  of  paper.  There 
new  fields  for  stopping  motion  beyond  when  winding  the  curtain.  A  unique  was  a  wide  variation  in  the  results; 
the  ability  of  the  front  shutter.  feature  of  the  combination  battery  some  of  the  cuts  were  very  light, 

“In  addition  to  the  features  already  case  and  reflector  is  the  lamp  ejector,  with  most  of  the  detail  lost.  The  dele- 
mentioned  it  is  possible  to  use  remote  by  which  means  the  photographer  can  gates  were  asked  to  vote  on  the  best 
or  multiple  flash  lighting.  An  outlet  release  or  eject  the  flash  bulb  without  reproduction,  and  the  cut  made  in  the 
is  provided  on  the  reflector  tmit  for  touching  it  with  his  fingers.  The  slid-  plant  of  the  Bloomsburg  Press  was 


More  PNPA  delegates.  L.  to  r.:  L.  V.  Mincemoyer,  mechanical  superintendent,  Williams¬ 
port  Grit;  S.  D.  Evans,  mechanical  superintendent,  Lebanon  News-Times;  Karl  A.  Hoff¬ 
man,  business  manager,  Shenandoah  Evening  Herald;  and  William  Kubilus,  pressman, 
Shenandoah  Evening  Herald. 
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Jr.,  president  of  the  PotUville  Re-  tables  should  be  kept  of  each  opera- 
publican.  tion. 

Mr.  Evans  said:  He  asked:  How  many  pressmen 

“If  I  were  a  pressman  I  would  re-  have  a  regular  routine  of  inspection? 
member  that  Ae  pressroom  is  the  He  concluded  by  urging  pressmen 
heart  of  my  newspaper.  and  publishers  to  be  sure  they  were 

“I  can  spend  a  lot  of  money  and  getting  their  money’s  worth  in  the 
have  the  best  editorial  make-up,  the  newsprint  they  buy,  and  advising  con- 
best  looking  ads  and  lots  of  them,  and  stant  supervision  to  keep  waste  at  a 
can  have  the  most  modern  composing 
room  and  stereotype  equipment,  and 
if  the  press  is  not  in  good  shape  or 
kept  in  condition,  I  will  still  have  a 
lousy  looking  sheet  and  all  the  pre¬ 
liminaries  have  gone  for  nothing. 

“The  pressman  in  charge  must  be 


minimum. 

Locur*  Discusses  fress  Problems 

The  concluding  speaker  of  the  con¬ 
vention  was  Elarl  P.  Lacure  of  the 
Duplex  Printing  Press  Company, 
Battle  Creek,  Mich.,  whose  topic  was 
“Press  Operating  Problems.”  He  dis- 


Phofoqraphed  at  PNPA  Mechanical  Conference.  L.  to  R.:  John  Dutcavich,  Shamokin 
News-Dispatch;  George  M.  Norton,  stereotype-pressman,  Meadville  Tribune-Republic; 


capable,  he  must  be  up  to  the  minute  cussed  the  four  major  press  problems, 
and  kwp  the  press  in  the  best  possible  blankets,  rollers,  newsprint  and  ink. 
shape.  .  .  .  ,  ,  ,  ,  He  emphasized  that  for  good  printing 

Mr.  Evans  criticized  publishers  for  ^om-out  type,  bad  slugs  and  pool 
trying  to  save  money  on  accessories,  cuts  must  be  eliminated.  Mr.  Lacure’s 
blankets,  ink  rollers,  paper  and  ink.  remarks  are  carried  in  detail  else- 
An  inferior  ink,  he  said,  in  the  long  ^here  in  this  issue, 
run  may  ^  more  extensive.  He  em-  concluding  the  convention,  Mr. 

phasized  that  one  of  the  most  imj^r-  i^made,  chairman,  gave  high  praise 
tant  pressroom  factors  is  proper  heat  the  supply  men,  saying  they  were 
and  control  of  humidity.  There  is  no  the  mechanical  men’s  friends  in  giving 


Scranton  Times;  Harry  E.  Price. 
Charleroi  Mail;  G.  Albert  Stewart, 


Charles  A.  Puget,  Wood  Flong  Corporation  who  spoke  at  the  Monday  session;  Paul  V.  economy,  he  said,  in  running  a  dry,  information  and  aiding  in  wor’xine  out 
Driscoll,  stereotype-pressman.  Connellsyille  Courier,  chairman  of  the  stereo^pe  depart-  brittle  paper.  Loss  of  paper  from  individil^  orobW^^ 

Ci.  running's^  ,a„-  0.. 

^  ^  ^  ^  perature  and  humidity  are  wrong,  he  ^ere  made  by  the  Mechanical  Corn- 

voted  the  best  by  a  wide  margin.  It  carried  elsewhere  in  this  issue.)  mittee,  comprised  of  Mr.  Lamade, 

had  sharpness  of  detail  and  solid  tones.  Succeeding  Mr.  Freund  was  C.  W.  After  declarmg  that  100%  co-opera-  Grit,  Williamsport,  chairman;  D.  Philip 
At  the  Monday  evening  session  the  Snyder,  speaking  on  “The  Reading  is  needed  betw^n  all  depart-  Young,  York  Dispatch,  vice-chair- 

first  speaker  was  Millard  L.  Friday  of  Eagle’s  New  Plant,”  in  the  place  of  ^  produce  a  well-prmted  papery  man;  Donald  P.  Miller,  Allentown 

E.  W.  Blatchford  Company,  who  W.  R.  Rohn,  who  was  prevented  from  .  asked  mat  all  carriers  and  Morning  Call;  M.  L.  Detwiler,  Lan- 

talked  on  “Simplifying  Metal  Prob-  attending  by  illness.  Mr.  Snyder  de-  circiilation  men  be  kept  out  of  the  caster  Newspapers,  Inc.;  Elliott  Whar- 
lems.”  Mr.  Friday  said  that  lead  for  scribed  the  big  construction  job  done  pressroom.  ton,  Harrisburg  Patriot  and  Evening 

bulk,  antimony  for  hardness  and  to  at  the  Eagle  plant  and  the  increased  Predicts  Better  Printed  Papers  News;  N.  DeWitt  Ray,  Indiana  Eve- 
reduce  shrinkage,  copper  for  hardness  efficiency  obtained.  The  Eagle’s  new  Concluding  his  talk,  Mr.  Evans  pre-  ning  Gazette;  William  R.  Lynett, 
and  strength,  tin  for  fluidity,  and  plant  was  described  in  detail  in  the  dieted  an  era  of  higher  quality  news- 
cadium  for  low  fusing  in  some  classes  Nov.  12,  1938,  issue  of  the  Equipment  papers, 
of  type  metals,  is  stiU  the  order  of  Review.  .‘Up  until  a  few  years  ago  it  did  not  ^^^^ress;  Jess  H.  Rodgm 

the  day.  He  advised  that  in  dressing  Tuesday  afternoon  was  devoted  to  matter  how  our  paper  looked  as  long  y^stinghouse  Valley  News,  Wilmerd- 
off  stereotype  metal,  “it  is  good  prac-  the  pressroom  session  with  Karl  A.  as  it  was  news,  had  a  few  spot  news  Foster  C.  Hillegass,  Town  and 

tice  to  sprinkle  the  desired  amount  of  Hoffman  of  the  Shenandoah  Evening  stories  and  beat  the  opposition  on  the  Country,  Pennsburg. 
mild  flux,  about  four  ounces  to  the  Herald  as  chairman.  streets,”  he  said.  “Now  we  have  more  .  _  _ 

ton,  over  the  metal,  when  casting  k  The  first  speaker  was  Edward  Case,  and  more  pictures  demanding  better  IS  NEA  LOIltfillt 
finished,  and  allow  it  to  stand  until  pressman  of  the  Tarentum  Valley  reproduction,  the  introduction  of  color 

the  following  day.  Then  add  about  Daily  News,  whose  topic  was  Re-  demanding  perfect  register,  and  the 

one  ounce  of  flux  per  ton  and  stir  the  claimed  Newsprint.  He  told  of  the  introduction  of  papers  made  from 

metal  vigorously.  The  dross  will  have  recent  experiment  made  by  his  paper  other  products  besides  wood  pulp. 

‘rotted  out’  overnight  and  be  thor-  in  running  through  the  press  news-  «a11  these  things  are  going  to  make 

oughly  dry  and  ready  for  skimming,  print  made  from  de-inked  paper  pro-  for  a  better  printed  product  and  are  _  _  _  _ 

If  this  is  repeated  twice  a  week,  it  duced  by  Dr.  F.  W.  Hochstetter  of  going  to  make  changes  in  the  method  the  National  Editorial  Association 

will  be  found  ^  ample  for  average  Pittsburgh.  He  said  he  was  supplied  of  newspaper  printing  so  that  it  wUl  have  been  announced  by  Gene  AUe- 

operating  conditions.”  with  two  small  rolls  of  de-inked  be  necessary  for  all  of  us  to  keep  on  man,  manager  of  the  Michigan  Press 

Mr.  Friday  discussed  the  subject  of  paper,  34^  inches  wide.  The  weight  our  toes.”  Association  and  chairman  of  the  NEA 

cleaning  metal,  and  said:  of  each  roll  was  114  pounds.  This  was  j  answering  for  the  nublishers  1939  Better  Newspapers  Contests 

“In  spite  of  the  many  new  devices  enough  for  1,750  papers  on  the  test  Col  Ze?b7y  gTve  one  Tthe  mo^Z-  committee, 

and  flux^  put  on  the  market  for  Ae  ^  No  pa^r  breaks  were  encoun-  perWances  of  the  convention.  The  contests  for  which  awards  wiB 

treatment  of  tyi»  metal,  we  are  still  tered,  Mr.  Ga^  said,  although  t^  Assisted  by  two  stooges  he  not  only  be  presented  during  the  annual  sum- 

of  the  opinion  that  boiling  the  metal  brake  lock  on  t^  press  was  tightened  je^^t^red  but  also  put  on  a  vaudeville  mer  convention  of  the  NEA  on  board 

with  a  potato  or  a  piece  of  green  W  considerably  The  paper  w^  white  assisUnts  brought  out  the  S.S.  Aleutian  enroute  to  Alaska 

IS  still  mighty  g^d  treatment  for  dirty  and  took  ink  well,  he  reported.  handcuffs,  chains,  taffy  candy,  played  include:  General  excellence,  daily 

metal.  It  should,  however,  m  borne  Pressman-Publisher  Debate  darts,  etc.,  while  Mr.  Zerbey  talked,  mid  weekly  divisions,  with  two  classes 

in  mind  mat  me  boiling  no  convention  came  Their  antics  pointed  up  his  remarks,  in  each;  community  service,  daily  and 

continued  mdehnitely,  mat  is,  a  er  ^hen  a  debate  was  staged  between  a  Col.  Zerbey’s  chief  points  from  a  pub-  weekly;  editorial  page;  most  out- 

me  metal  is  cleaned,  since  to  do  so  pressman  and  a  publisher,  neither  of  Usher’s  standpoint  were:  standing  edition,  daily  and  weekly; 

is  a  direct  cause  for  an  undue  oss  o  ^hom  was  known  to  the  delegates  The  pressman  doesn’t  make  a  study  newspaper  production,  daily  and 
tin  and  antimony,  requiring  mfitier  before  they  took  the  floor.  of  the  capabilities  of  his  machine.  weekly;  best  use  of  illustrative  mate- 

cost  replacenient  metels,  due  to  me  pressman  proved  to  be  Samuel  'The  press  should  be  kept  clean;  fire  rial,  weeklies  only;  job  printing  ex- 

higher  percentages  of  tin  and  an  imony  jj  Evans  of  the  Lebanon  News-Times,  hazards  should  be  constantly  checked,  hibit;  classified  advertising;  and  gen- 


Newspapers,  Exhibits  Due  April  20 
To  Compete  for  Awards 


Rules  for  the  15  national  newspaper 
contests  and  exhibits  conducted 


in  the  replacement  stock. 

Cross-Section  Samples 

In  concluding  he  said:  “In  sampling 
a  pig  or  ingot  of  metal,  a  thin  slice 
from  the  middle,  representing  a  full 
cross-section,  is  good.  An  ear  of  a  pig 
of  stereotype  metal,  or  the  end  of  a 
feeder  bar  of  machine  metal  is  not 
representative.” 

Following  Mr.  Friday,  Charles  A. 
Puget  of  the  Wood  Flong  Corporation 
reviewed  the  rise  of  dry  mats.  (Mr. 
Puget’s  remarks  are  carried  elsewhere 
in  this  issue.) 

The  Tuesday  session  opened  with 
D.  Philip  Young  of  the  York  Dispatch 
presiding.  He  introduced  H.  R.  Freund, 
chief  engineer  of  the  Intertype  Cor¬ 
poration,  who  talked  on  “Practical 
Applications  of  Recent  Line  Compos¬ 
ing  Machine  Developments.”  Mr. 


and  the  publisher  Col.  J.  H.  Zerbey,  All  waste  should  be  eliminated;  time 


eral  excellence  in  typography. 

All  newspapers  and  exhibits  to  be 
entered  in  the  contests  must  be  re¬ 
ceived  at  NEA  headquarters,  211  V 
Wacker  Drive,  Chicago,  not  later  than 
April  20.  All  papers  entered  must  be 
published  between  April  1,  1938  and 
April  1,  1939. 


Reference  Sheet 


As  a  service  to  readers  seeking 
used  equipment  or  supplies,  the  Classi¬ 
fied  Department  of  Editor  &  Pubushb 
is  now  issuing  a  monthly  Reference 
Sheet.  This  obviates  combing  througb 
back  issues  looking  for  items  desired, 
as  the  Reference  Sheet  lists  usec 
equipment  and  supplies  appearing  k 
the  Equipment  Mart  of  the  classified 
page  during  the  previous  month 


Left  to  right:  J.  C.  Evans,  composing  room,  Tarentum  Valley  Daily  News;  Edward  A. 

Gase,  pressman,  Tarentum  Valley  Daily  News,  who  spoke  on  newsprint  made  from  de-  _  _  » 

Freimd  touched  on  the  development  jnked  paper;  W.  A.  Metz,  engraver,  Harrisburg  Patriot  and  News,  who  led  the  engrav-  Readers  wishing  to  receive  this  resuiw 
of  the  two-letter  mat  and  the  six-  session  Monday;  D.  Philip  Young,  York  Dispatch,  chairman  of  the  composing  room  of  Equipment  Mart  offerings  shouK 
mold  disc,  in  addition  to  other  sub-  session,  Tuesday;  H.  R.  Freund,  chief  engineer.  Intertype  Corporation,  who  spoke  Tues-  send  their  names  to  the  Classified  DC" 
jects.  (Mr.  Freund’s  remarks  are  day;  and  Carl  Heintze,  Philadelphia  Legal  Intelligencer.  partment. 
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Hard  Work  Mastered  One-Man  Plant 

Weekly  Publisher  Tells  Difficulties  Met  in  Learning  Engrav¬ 
ing  Technique,  But  Feels  Results  Were  Worth  the  Effort 


By  HORACE  MITCHELL 

Publisher,  KiHury  (Mu.)  Pruts 


and  kitchen — an  admirable  arrange¬ 
ment  that  gave  hot  and  cold  running 
water,  steam  heat,  and  an  electric 
range  for  “burning  in.”  But  it  inter- 
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PROFESSIONAL  photo -engravers  But  they  praised  Tasope  and  its 

were,  partially,  responsible  for  our  makers,  the  aforesaid  company.  They 
purchase  of  one  of  tiie  “toy”  outfits,  showed  us  a  file  of  their  clippings, 

Price  was  one  angle.  We  were  explained  why  some  were  not  as  good 
ready  to  use  more  than  10,000  column  as  others,  and  warned  us  against  cer-  fered  to  some  extent  with  the  domes- 

inches  of  cuts  a  year  but  the  most  tain  chemicals  as  well  as  recommended  tic  affairs  and  we  couldn’t  operate 

favorable  quotation  we  could  get,  others.  This  was  extremely  valuable 
from  a  pr^ucer  within  reasonable  advice.  The  only  thing  lacking  was 
distance,  was  the  usual  $1.50  for  the  the  impossibility  of  our  accepting  the 
first  six  square  inches  and  10c  per  Eldredges’  invitation  to  watch  their 
square  inch  over  that.  Lower  figures  cut  making  on  Tuesday  nights.  Tues- 

were  advertised  from  more  distant  days  are  our  days  for  gathering 

advertising. 

More  letters  to  Aurora,  with  many 
questions,  resulted  in  answers  that 
further  piqued  our  interest  and  soon 
after  that  we  plunged.  A  himdred 
dollars  was  borrowed  from  the  bank 
for  down  payment  and  freight,  we 
signed  up  to  pay  $50  a  month  for  18 
months.  And  the  $900  assortment  of 
crates  was  on  its  way  to  us.  The 
Courier  had  a  smaller  set.  We  selected 
the  larger  because  we  planned  to  use 
a  larger  number  of  pictures.  To  make 
the  Kittery  Press  a  sort  of  small  town 
Life.  The  larger  set  appeared  to  be 
able  to  turn  out  more  cuts  at  a  time 
with  proportional  savings  in  cost. 

Another  factor  in  our  desire  for 
more  pictures,  aside  from  its  obvious 
circulation  value,  was  that  the  printer 
had  agreed  to  grant  a  reduction  in 
price  where  no  type  had  to  be  set. 

We  are  a  “shoe  string”  publication. 

In  November,  1935,  with  only  $65,  we 
went  against  all  advice  and  started  our 
newspaper.  This,  too,  in  a  town  of 
4,700  that  had  never  had  a  paper  of 
its  own,  although  it  is  the  oldest  town 
in  the  state.  Across  the  river  in 
Portsmouth  is  the  respected  daily  eve¬ 
ning  Herald,  to  the  eastward  in  York 
is  the  venerable  Transcript,  a  weekly; 
and  Boston  and  Portland  dailies  arrive 
regularly. 

Nobody  knew  how  long  we’d  last, 
not  even  ourselves.  But  the  people 
liked  the  product  and  before  we  knew 
it  we  couldn’t  quit  if  we  wanted  to. 

But  there  was  always,  after  the  first 
year,  that  business  need  for  new  fea¬ 
tures  to  create  new  interest. 

Our  background  of  experience  had 
a  good  deal  to  do  with  the  effect  a  one- 

_  ^  .  man  photo-engraving  plant  had  on  us.  _ _ _ _  _ _ 

the  New  England  Editor,  picked  up  by  Without  the  free  lance  newspaper  and  move  the  equipment  results  had  im 
chance  in  a  printing  office.  It  de-  magazine  work  that  had  shown  iis  proved  and  Ae  work  went  more 

scribed  the  outfit  owned  by  the  the  need  of  good,  clear  photographs  quickly. 

Winchendon  (Mass.)  Courier,  and  tor  illustrations  there  would  probably  -phe  plant  was  moved  because  the 

ntanufactured  by  the  Aurora  School  have  been  greater  troubles  with  the  insurance  agent  had  a  fit  on  discovery 

of  Photo  Engraving  at  Aurora,  Mo.  outs,  even  though  the  manual  of  in-  that  it  was  in  a  dwelling. 

We  sent  for  their  literature.  It  was  structions  stressed  this  point.  “You  won’t  get  a  penny  on  your 

Expensive  Camera  Not  Necessary 
We  had  foxmd,  too,  that  an  ex¬ 
pensive  camera  was  not  absolutely  es¬ 
sential.  We  had  taken  good  photo¬ 
graphs  for  magazine  articles  and 
Sunday  features  with  a  Kodak  using 
an  f.  6.3  lens,  a  range  finder,  and  130 
film.  We  continued  to  use  it. 

No  great  amount  of  hope  existed  for 
our  first  zinc  half  tones.  The  arrival 
of  the  outfit  on  Feb.  22,  1938,  was  not 
heralded  in  type.  We  spent  every 


points— too  distant  for  the  fast  service 
we  might  need. 

Opposition  Spurred  Him  On 

The  other  angle  was  virulent  oppo¬ 
sition.  If  the  engravers  hadn’t  pooh- 
poohed  the  idea  of  anybody  making 
acceptable  cuts  in  less  than  five  years’ 
apprenticeship  we  might  not  have  gone 
into  it  further.  But  it  seemed  that 
where  such  heavy  disapproval  existed 
there  must  be  a  modicum  of  virtue. 

Looking  back  at  this  now  after  more 
than  six  months  of  making  our  own, 
and  after  reading  some  of  the  material 
already  printed  about  the  one-man 
outfits,  we  are  impressed  with  several 
facts.  It  is,  in  a  way,  natural  for  the 
experts  to  condemn  something  that 
may  deprive  them  of  a  certain  amoimt 
of  business.  Especially  in  these  days 
when  we  all  need  all  the  business  we 
can  get. 

On  the  other  hand,  the  publisher 
who  buys  his  cuts  is  not,  usually, 
going  to  buy  as  many  as  he  will  use 
if  he  makes  his  own.  Furthermore, 
the  average  newspaper  that  cannot 
afford  $2,000  for  a  good  used  large  size 
outfit  is  not  near  enough  to  the  larger 
centers  of  population  to  get  the  quick 
delivery  so  necessary  for  timely  local 
pictures.  And  although  an  amateur’s 
plates  may  not  be  as  good  as  the  pro¬ 
fessional’s,  the  elements  of  local  in¬ 
terest  and  timeliness  can  make  up  for 
quality  in  a  good  many  cases. 

The  black  antagonism  is,  however, 
not  regrettable.  It  can  drive  the 
nmnufacturers  of  such  equipment  to¬ 
ward  greater  and  greater  excellence, 
creating  the  keen  rivalry  that  is  the 
life  of  any  business. 

We  acquired  oxm  one-man  plant 
very  cautiously.  The  first  we  heard 
of  such  a  thing  was  from  a  copy  of 


during  daylight  without  much  hanging 
of  blankets  over  windows. 

Our  issue  for  March  4  contained  18 
of  our  cuts.  Two  or  three  were  pretty 
awful.  Of  these  one  was  etched  too 
much  and  another  not  enough.  Yet 
the  majority  were  easily  recognizable. 
Newsstand  sales  leaped  up.  We 
worked  harder.  But  it  took  us  two 
weeks  to  produce  a  cut  with  the  bril¬ 
liance  we  desired.  That  one  was  a 
corker. 

A  hampering  circumstance  was  the 
lack  of  explicit  directions.  The  book 
that  came  with  the  set  explained 
things  for  the  smaller  model  used  in 
Winchendon.  Its  text  and  illustra¬ 
tions  on  the  metal  printing  frame,  for 
instance,  concerned  the  hand  locked 
one  and  not  the  vacuum  type  which 
we  had,  and  which  operated  exactly 
opposite. 

More  (nsfrucHons  Needed 

Also  we  had  asked  for  a  few  changes 
in  specifications.  An  85  screen  had 
been  substituted  for  the  60,  and  no 
special  directions  had  accompanied  it. 
We  asked  for  Powers  Glasscote  Enamel 
and  Developer  in  place  of  a  buming- 
in  stove,  and  the  data  on  this  cold  top 
was  very  brief.  On  the  other  hand, 
when  we  used  the  hot  top  as  directed 
in  the  booklet  results  improved.  On 
several  points  we  found  out  the  in¬ 
structions  had  to  be  disregarded  and 
the  correct  method  determined  by 
experimentation. 

Dim  memories  of  developing  and 
printing  films  back  when  father  paid 
the  bills  helped  a  good  deal.  And  re¬ 
membering  the  “five  years’  appren¬ 
ticeship”  made  the  20  and  30  re¬ 
coatings  of  a  plate  a  little  easier  to 
bear.  We  were  either  going  to  get 
good  cuts  from  that  apparatus  or  bust 
— or  tiu-n  it  back  to  the  makers.  After 
a  succession  of  all  night  sessions  the 
busting  was  exceedingly  near.  We 
managed  to  pull  through  by  sleeping 
extra  long  after  the  week’s  edition 
was  out  and  by  the  time  we  had  to 


rather  glowing  and  quite  breezily 
western,  and  very  definite  as  to  guar- 
^tees.  But  there  are  a  few  of  us 
Yankees  of  the  after-horse-trading 
Benerations  who  believe  that  caveat 
®inptor  is  still  in  force.  We  drove  the 
"TOdred  miles  to  Winchendon  and 
the  Brothers  Eldredge,  owners  of  the 
toiirier. 

bought  on  High  Pressure  Hook 

They  were  mighty  kind.  They 
^owed  us  at  least  one  other  photo¬ 


policy  if  you  have  a  fire  from  any 
cause.  You’re  using  your  home  for 
conrunercial  purposes.”  And  so  it  was 
transferred  into  a  section  of  the  garage 
where  the  Rhode  Island  Red  rooster 
used  to  crow  to  his  wives.  There 
everything  was  just  the  way  it  should 
be  and  results  were  further  improved. 

One  problem  we  had  discussed  with 
the  Eldredges  was  the  securing  of  sup¬ 
plies  nearer  than  Missouri.  They  had 
recommended  the  Allan  B.  Croke 

_  _  _  _  _ _ _  _  _  _ ^  __  Company  of  163  Oliver  St.,  Boston. 

money  for;  and  would  selTfor  structions  and  following  them  to  Uie  The  supplies  with  the  set  lasted  until 


engraving  machine  they  had  spent  spare  minute  after  dark  reading  in- 


If  anybody’s  sucker  enough  to  best  of  our  ability.  There  was  nothing 
Want  it.”  They  had  been  beguiled  by  else  to  guide  \is.  We  had  never  seen 
mBn  pressure  salesmanship  and  had  a  half  tone  made;  knew  nothing  about 
oever  been  able  to  get  an  acceptable  the  various  operations.  The  “plant” 
O'lt  of  the  apparatus,  they  said,  had  been  set  up  in  the  dining  room 


about  March  11.  Then  a  drive  down 
there  disclosed  an  imposing  establish¬ 
ment  entirely  given  over  to  the  mer¬ 
chandising  of  everything  for  the 
graphic  arts.  We  met  a  young  fellow 


who  was  quite  superior  toward  an 
owner  of  a  “toy”  plant — but  he  was 
altogether  willing  to  sell  us  a  bill  of 
goods. 

Chemco  Hi-Speed  Stripfilm  and 
Powers  Glasscote  Enamel  and  Devel¬ 
oper  and  more  zinc  were  purchased. 
Formulae  for  the  Chemco  film  de¬ 
veloper  and  fixer  were  given  us  with¬ 
out  charge  and  the  items  needed  for 
them  were  bought  from  local  drug¬ 
stores  and  photo  supply  stores.  Later, 
when  the  asphalt  can  grew  nearly 
empty  Krombak  zinc  was  tried  and 
used  exclusively  thereafter.  It  is  a 
grand  time  saver,  for  it  needs  no  acid 
resist  on  the  back. 

Home-made  Improvements 
As  the  weeks  went  on  various  needs 
for  imrovement  in  the  apparatus  de¬ 
veloped.  The  camera  back  is  a  little 
larger  than  8  x  10  so  that  film  of  that 
size  slides  out  of  position.  To  cure 
this  a  frame  of  pasteboard  was  in¬ 
serted  against  the  glass.  For.  quick 
centering  of  copy  on  the  copy  board  a 
sheet  of  8*/^  x  11  white  paper  covered 
with  typewritten  lines  was  thumb- 
tacked  exactly  in  line  with  the  inside 
of  the  pasteboard  frame  in  the  camera 
back.  The  edges  of  the  paper  of  course 
were  outside  the  field  of  vision  at 
“same  size”  settings  of  the  focusing 
scale  but  the  typewriting  was  all  in 
view  and  the  lines  acted  as  levelling 
guides.  Most  of  our  work  is  “same 
size”  since  the  “130”  film  is  almost 
precisely  of  the  right  dimensions. 

We  try  to  prepare  the  pictures  on 
the  board  so  that  no  trimming  or 
squaring  of  the  negatives  will  be  nec¬ 
essary.  At  times  the  spaces  between 
the  photographs  are  filled  with  white 
paper  and  captions  are  hand  lettered 
or  typewritten  on  them.  Lately,  how¬ 
ever,  the  printer  has  been  telling  us 
that  consistently  better  results  will 
come  from  putting  each  picture  on  a 
separate  block  instead  of  having  as 
many  on  an  eight-by-ten  plate  as 
possible. 

Shooting  groups  of  photos  having 
similar  proportions  of  black  and  white 
and  following  the  notes  taken  of  pre¬ 
vious  exposures  there  is  seldom  need 
for  re-takes  except  when  a  new  lot  of 
stripfilm  is  being  used  for  the  first 
time.  Then  we  find  it  cheaper  to  cut 
a  strip  about  a  quarter  of  an  inch  wide 
from  one  sheet  as  a  tester.  Not  over 
three  tests  are  usually  necessary  to  get 
just  the  right  exposure.  Film  emulsion 
seems  to  vary  slightly  in  sensitivity. 

Window  Glass  Usod 

Glass  for  the  stripfilm  would  be  a 
serious  item  of  expense  for  us  if  we 
had  not  found  out  that  ordinary  win¬ 
dow  glass  of  a  good  grade  seems  to 
do  just  as  well.  Pieces  without  flaws 
are  selected  and  the  extra-thick  va¬ 
riety  is  chosen  in  preference.  Scrap 
glass  from  auto  windows  and  wind¬ 
shields  should  be  a  very  economical 
source  of  supply. 

TTie  Photo-Engravers’  Bulletin,  as 
quoted  in  New  England  Editor  and 
Printer,  says  the  lens  of  the  one-man 
camera  is  not  good  enough  for  good 
negatives.  We  have  never  had  any 
trouble  in  this  respect  and  have  used 
the  camera  for  photostatic  copying  for 
(Continued  on  back  cover) 
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with  72  channel  as  well  as  90  chan-  slug.  It  has  long  been  recognized  that 
nel  magazines.  But  I  wish  to  empha-  the  quality  of  the  slugs  with  respect 
size  the  fact  that  these  machines  must  to  the  clarity  of  the  type  face  and 
be  capable  of  mixing  the  type  faces  solidity  of  body  was  inseparably  as- 
from  both  magazines  in  order  to  get  sociated  with  three  fundamental  fac- 
the  most  economical  results.  In  these  tors; 

machines,  type  faces  in  size  5-point  to  (1)  Effective  displacement  of  air 
Mulfiple  full  width  30-point  can  be  rim  in  the  from  the  crucible  throat  and  the  mold 
main  magazines  and  larger  sizes,  up  to  prior  and  during  the  actual  casting  of 
^  60-point  condensed,  can  be  run  in  the  the  slug. 

side  magazines.  This  wide  variety  of  (2)  Accurate  regulation  of  the  con- 
type  sizes  and  type  faces  is  instantly  dition  and  the  flow  of  type  metal  as 
available  to  the  operator  from  his  po-  the  cast  occurs, 
sition  at  the  keyboard.  (3)  Positive  control  of  the  metal 

plete  ^ifts  The  six  mold  disk  was  a  logical  de-  temperature  in  the  crucible  and  the 
I  or  a  single  velopment  to  follow  the  modern  four  temperature  of  the  mouthpiece  and 
he  combina-  magazine  combination  mixer  ma-  the  mold  under  operating  conditions. 
;er  machme  chines.  Any  of  the  six  positions  on  Many  devices  and  constructions 
md  24-point  disk  will  accommodate,  without  were  developed  which  incorporated 
r  production  restriction,  molds  for  casting  slugs  up  one  or  two  of  the  desired  factors,  but 
als  two  or  30  gms  in  length  and  up  to  48  which  failed  to  produce  the  combined 
years  ago.  points  in  body  thickness.  effects  of  all  three  objectives.  By 

•ractically  all  The  six  mold  disk  is  combined  with  synthesizing  the  desirable  features  of 
an  automatic  ejector  blade  selecting  partially  successful  devices,  however, 
limi^ted  by  mechanism,  which  is  operated  when-  and  with  the  development  of  a  radi- 
hanisms  and  over  a  different  mold  on  the  disk  is  cally  new  baffle  construction  in  the 
»ut  I  will  not  turned  into  ejecting  position.  Thus,  mouthpiece,  the  three  basic  ideals  es- 
the  time  formerly  used  in  setting  the  tablished  for  uniform  and  improved 
e  to  discuss  ejector  blade  mechanism  is  eliminated  slug  casting  were  finally  realized. 

24 -point  two  and  •with  it,  the  hazard  of  selecting  The  basic  construction  of  this  new 
to  use  them  the  wrong  blade  and  the  consequent  crucible  development  is  a  baffle  or 
Fbrobably  no  damages  to  molds  and  liners.  plate  to  control  the  flow  of  the  type 

Having  six  different  molds  always  in  ni6t*l-  The  baffle  extends  partly  into 
position  on  the  machine,  in  many  crucible  throat  and  creates  an 

Cctses,  eliminates  entirely  any  mold  opening  of  precise  dimensions  for  the 
changes,  particularly  when  setting  Passage  of  the  type  metal.  This  pas- 
heads  and  text.  restricts  the  flow  of  metal  and 

T,,  jj-  j  i  -  j  •  also  skims  the  metal  before  it  passes 
The  quaddmg  and  centering  device  mouthpiece  holes  in^e 

“  if  ^  I  y®-  mold.  This  has  the  effect  of  reduc- 

but  I  think  we  shou  d  motion  it  as 

the  greatest  eliminator  of  non-pro-  ..  ®  ^ ,  .  .  ,  . 

ductive  time  consumed  in  setting  time  the  metal  enters  it  and  also  to 

...  u  ~  t  1  u  J  unify  and  to  mix  and  to  clean  the 

white  space  by  means  of  keyboard 

manipulation.  Several  Uioi^nds  of  niatrices.  The  result  is  a  slug 

these  devils  are  now  in  daily  use  ^  of  air  holes  and  a 

and  over  50%  of  all  line  composing  „iean  tvne  face  Several  hundred  of 

machines  manufactured  today  are  type  tace.  Several  hundred  o 

,  .  „  •  j  -iu  these  crucibles  are  now  m  use  and 

being  equipped  with  it.  _  •  j  •  •  i  , 

.  - „  .  -  o  1  rr  everyone  is  producing  superior  slugs. 

machinery  unless  he  can  save  of  the  same  type  family  in  a  given  ad.  And  so,  I  could  go  on  and  enu-  it  has,  therefore,  passed  the  experi- 

ey  in  operating  it  and  enough  to  it  is  not  at  all  uncommon  to  use  type  nierate  and  describe  many  more  im-  mental  stage, 

for  it  within  a  reasonable  length  faces  of  entirely  different  families  for  provements  on  line  composing  ma- 

Very  few  machines  are  dis-  newspaper  heads.  Therefore,  the  two  chines,  most  of  which  you  are  fa-  I  InelallsfSAnr 

_ _ _ worn  out;  letter  18  and  24-point  matrices  are  miliar  with,  but  in  order  that  you  may  LlflOliPv  inSldllQllOllS 

they  are  replaced  with  machines  that  available  in  combination  of  time  faces,  see  at  least,  one  thing  which  is  com-  t  •  ^ 

are  more  efficient  and  that  do  a  given  There  is  a  third  group  of  18  and  24-  paratively  new  and  novel  in  the  line  Among  Linotypes  re^ntly  install®® 

job  at  a  lower  cost.  point  two  letter  matrices.  These  usu-  composing  machine  art,  I  have  pre-  Model  31s  by  the  Monu- 

Since  a  detailed  description  of  all  ally  carry  a  heavy  bold  face  suitable  pared  a  profile  model  of  the  latest  i  k*  Ap 

the  latest  improvements  would  take  for  food  store  ads  in  the  regular  po-  development  in  the  casting  mechan-  %  ®  j  ^ 

too  much  time,  I  shall  confine  myself  sition,  and  another  face  for  heads  and  ism. 

chiefly  to  those  improvement  which  display  composition  in  the  auxiliary  For  many  years,  and  perhaps  since  Avhimt  Pnri  T  Fifotifnn  Prett 
have  been  aimed  at  cutting  down  the  position.  the  line  composing  machine  was  in-  Mndpls  '^Ic  hv  tVi«»  Pnlnnial  Press 

time  consumed  by  the  operator  m  Speaking  of  setting  food  store  ads,  I  vented,  a  consistent  process  of  experi-  riinfnn  Mao®  33s 

performing  non-productive  opera-  hardly  need  to  point  out  the  advan-  mentation  has  been  carried  on^^by  by  th^  Wo^Jester^ 
tions.  tages  derived  from  machines  equipped  many  to  improve  the  quality  of  the  Gazette  ^ 


Practical  Applications  of  Recent 
Composing  Machine  Developments 


whatever  I  jy  endorsed  in  recent  times  by  the 
may  say  applies  printing  industry. 

H  R  Freund  develop-  The  most  outstanding  advantage  of 

ments  in  the  Ime  two  letter  18  and  24-point  display 
composing  machine  industry  in  gen-  niatrices  is  that,  instead  of  having  but 
eral  and  is  not  confined  to  any  one  Q^e  fact  on  a  font  of  matrices,  two 
compemy  or  to  any  particular^  model  faces  are  available  for  instant  use 
machine.  In  other  words,  this  is  a  (,ne  magazine  and,  consequently,  many 
technical  discussion;  not  a  sales  talk,  magazine  changes  are  eliminated.  But 
Improvements  Moke  tor  Economy  the  greatest  benefit  can  be  derived 
Like  in  many  other  machine  indus-  only  by  selecting  carefully  the  proper 
tries,  recent  improvements  in  type-  companion  faces  to  be  placed  on  these 
setting  machines  have  been  directed  matrices. 

principally  toward  effecting  economy,  While,  for  the  usual  display  compo- 
because  no  one  in  the  printing  or  any  sition,  it  is  common  practice  to  use 
other  industry  has  any  right  to  buy  the  light  face  and  italic  or  bold  face 

new  1 - 

money  in 
pay  £-.  1. 
of  time. 

carded  because  they  are 


ttAAVf  ACiiuiXUC, 

(Ky.)  Leader  and  the  Herald;  Fred  E 
German,  Los  Angeles;  Trade  Service 
Typesetting  Company,  Chicago;  Greec 
Printing  Company,  Louisiana,  Mo.: 
Superior  Typesetters,  Inc.,  Atlanta. 
Ga.;  Dawson  County  Review,  Glen¬ 
dive,  Mont.;  Superior  Typesetting  Com¬ 
pany,  Toledo;  Walnut  Creek 
Courier  -  Journal;  Watkins  Printinf 
Company,  Corbin,  Ky.;  Duronjo 
(Colo.)  Herald  Democrat;  Pkt*® 
Valley  Tribune,  Kearney,  Neb.;  Beau¬ 
mont  (Tex.)  Citizen  Press;  Ottavi 
(Kan.)  Times;  Office  Supply  Store 
THipelo,  Miss.;  Callaghan  &  Company 
Chicago;  Link  &  Coleman,  Inc.,  Ne* 
York;  Bliss  Printing  Company,  Ph<'®' 
nix,  Ariz.;  Salem  (Mass.)  News;  Ne* 
England  Art  Publi^ers,  North  Abin?- 
ton.  Mass.;  Newark  Printing  Company 
Newark,  Del.;  Buckeye  (Ariz.)  VaUeh 
News;  Feder  Press,  Inc.,  Detroit;  Pu*>' 
lishing  House  of  the  C.  M.  E.  Churd 
Jackson,  Tenn.;  William  F.  Koenig,  Jr 
Philadelphia;  El  Mundo  Printing  Com¬ 
pany,  Del  Rio,  Tex.;  Gentry  Br« 
Printing  Company,  Huntington,  * 
Va.;  C.  H.  Huband,  Printer,  Wilmi^' 
ton,  N.  C.;  Feuer  Typesetting  Service 


Ogden  $fandard~Examiner's  New  Press 

Photo  shows  the  new  unitubular  Duplex  press  recently  installed  by  the  Ogden  (Utah) 
Standard-Examiner  at  an  approximate  cost  of  $30,000.  It  is  equipped  to  print  four 
colors.  The  man  in  the  picture  is  Ben  Thomas,  pressroom  foreman,  who  has  worked 
for  the  paper  20  years. 


New  York;  Imprimerie  Leclerc  Enrejj 
East  Templeton,  Quebec.  i 


Equipment  Review  of  Editor  &  Publisher,  April  8,  1939 


.  ,  ,  ,  ^  ^  North  Carolina  Print  Shop  Re- 

fold  by  (.  A.  Puget  •• 

combination  such  as  we  have  today.  An  unfavorable  report  was  voted  re¬ 
trials  and  Experiments  of  Early  Some  of  you  here  doubtless  will  re-  cently  by  the  North  Carolina  legisla- 
n  n  ‘k  rl  k  W  rl  memer  your  heartbreaking  experi-  ture’s  house  education  committee  on 

Uays  Uescnoea  oy  wooa  ences,  trying  to  adapt  your  light  weight  a  bill  to  transfer  the  print  shop  from 

Rong  Executive  wet  matrix  rollers  to  the  require-  Central  Prison,  Raleigh,  and  establish 

A  brief  history  of  the  introduction  the  dry  mat.  I,  personally  a  printing  school  at  State  College, 

of  the  dry  mat  into  general  newspaper  a  ^ring  of  such  expenen^ces  I  Representatives  of  the  typographical 

use  was  presented  the  Pennsylvania  as  soon  forget.  Today,  union  opposed  the  proposal,  as  did 

Newspaper  Publishers  Association’s  ^  ^  '^th  Ae  officials  of  the  State  Highway  and 

Mech^kal  Conference  in  Harrisburg  manufacturer  has  Public  Works  Commission.  The  typo- 

this  week  by  Charles  A  Puget  of  much  about  the  requirements  graphical  union  members  said  they 

the  Wood  Flong  Corporation,  New  newspaper  as  pertaining  to  diy  did  not  approve  of  the  prison  plant, 

York  niat  operation  and  is  now  giving  you  that  a  printing  school  at  the  college 

im  f  tu  iiT  ..1.1  .  ......  ^  vastly  improved  mat,  and  is  deliver-  would  make  matters  even  worse  from 

Before  the  World  War  there  were  j^g  it  ready  to  use.  The  press  build-  their  standpoint  and  that  the  teach- 
several  /"a^es  of  imported  dry  mats  ^rs  have  long  since  come  out  with  ing  of  printers  was  a  plan  to  train 
coming  into  this  country,  but  only  one  strong  heavy  duty  dry  mat  roll-  strike  breakers, 

of  theme  that  received  any  favor  to 

speak  of,”  he  declared.  uThe  suddIv  and  eauinment  houses  u'-n’ 

•iTin.  tu-  t  j  t  1-  A"®  supply  ana  equipment  nouses  supported  the  bill  for  the  dual  pur- 

“When  this  country  was  drawn  into  have  developed  and  brought  to  you  poses  of  first  meeting  the  crying  need 
e  war,  impo  a  ions  o  a  mgs  molding  combinations  th^  give  you  vocational  education  in  printing 
from  Germany  were  stopped.  Due  to  faithful  reproductions  without  excess  Carolina  and  second  the  self- 

^  ^  ^  avmg  re-  o  n^chanical  pressure.  motive  of  eliminating  unfair  com- 

ceived  some  little  measure  of  patron-  “They  have  also  brought  out  drying  Uv  nri«on  laknr  ” 


SPEED 

WITH 

CHEMCO 


es  of 
rever, 
radi- 
1  the 
Is  es- 
roved 


PHOTOENGRAVING 

EQUIPMENT 

Chemco  revolutionized  photo-en¬ 
graving  with  the  stripfilm  roll  camera 
.  .  .  offering  the  speediest  most 
satisfactory  method  of  making  nega¬ 
tives  ...  by  simplifying  and 
eliminating  operations. 


Whirler  .  .  .  Speed  and 
whirling  periods  (with  or 
without  heat)  can  be 
easily  regulated  .  .  • 

entirely  automatic  .  .  • 
watching  unnecessary 
•  .  .  operator  is  free  to 
print  or  coat  another  flat. 


Model  10  etcher  .  .  . 
stainless  steel  con- 
struction  impervious  to 
acid  •  •  •  high  speed 
Chemco  Multi-paddle 
.  •  •  fan  ventilated 
and  fumeless. 


r  slugs, 
experi- 


Eliminate  Delays 


ns  tailed 
Menu- 
Itimore; 
by  thj 
a  NeiM, 
by  th« 
g  PreM. 
,al  Press 
xlels  33s 
’elegraw 


in  your  stereotyping  room. 
Insure  stop-watch  accuracy 
In  production  schedules  by 
using 


Oven  and  cooler  unit 
.  .  .  gas  lights  auto¬ 
matically  when  plate  is 
pushed  in  .  .  .  burning 
In  time  can  be  reduced 
to  9  or  10  seconds  and 
cooled  Instantly. 


MORLEY 

MATS 


Lever  control  etcher 
.  •  •  acid  action  con- 
f  trolled  by  lever  at  side 
'  ...  filling  at  compart- 

K  ment  on  front  . . .  high 
^  speed  multiblade  pad¬ 
dle  . . .  operator  works 
erect  saving  many 
minutes  by  ease  of 
operation. 


een  m- 

Counts 
cxingtof' 
;FredE 
.  Servkt 
o;  Gree: 
la,  Mo. 

Atlanta. 
o,  Glen- 
ing  Com- 


They  give  deep,  sharp,  ac¬ 
curate  impressions  with  low 
moulding  pressure  —  and 
that  protects  type  and 
plates;  prolongs  life  of 
moulding  blankets. 

They're  flexible  —  quick- 
scorching  —  and  mill-condi- 
I  fioned  to  control  shrink. 

I  Samples  for  test  In  your 

I  own  plant?  Certalnlyl 


Stripping  cabinet  6'x2' 
.  .  .  adjustable  lighted 
ground  glass  top  .  .  . 
sturdy  stainless  steel 
construction  .  .  .  stain¬ 
less  steel  "T"  squares 
fitted  to  runnners  top 
and  sides  .  .  .  com¬ 
fortable  room  for  two 
worlmen  at  same  time. 


k  (Cal' 
PrintinJ 
Durango 
;  Plow 
b.;  Beau- 
;  Ottau"- 
iy  Store 
Company 
[nc.,  Ne» 
ly,  Phoe- 
?ws;  Ne* 
ih  Abing- 
Company 
s.)  Valle;- 

roit;  Pub 
Churd 
oenig,  Jr 
ting  Coin- 
try  Bros 
igton,  ^ 
Wilming- 
g  Service 
ar/*  Enrcg 


You  wouldn’t  have  if  you  used  Cushman  Offset 
Motors.  That  isn’t  just  “sales  talk.”  We  have 
definite  proof  from  scores  of  users  over  a  long 
period  of  years. 

These  people  say  Cushmans  “always  win,” 
“don’t  burn  out,” 
u  “bearings  don’t  wear 

out,”  and  the  offset 
principle  saves 
enough  current  cost 
to  pay  for  the  motor. 

So  —  what  trouble 
K  could  you  have? 


Chemco  equipment  Is  the  first 
choice  of  those  where  volume  is 
heavy  . . .  speed  paramount . . .  but 
no  letdown  In  quality  .  .  .  write 


Ball  Bearing 
A.C  or  D.C. 


MORLEY  BUTTON 

MANUFACTURING  COMPANY 

j  Portsmouth,  New  Hampshire 

New  York  Office-  46  East  Nth  Street 


CUSHMAN  ELECTRIC  CO 

Concord,  N.  H. 


Cantuiian  Repre9entative$ 

Toronto  Foundry  Co.,  Toronto,  Ont. 


Oll.lesi  Bearlnf 
A.C.  or  D.C. 
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£ditoxia.J  IN  THE  DOLDRUMS 


WE  ARE  IMPARTING  no  deep  secret  in  saying 
that  American  newspapers  fell  behind  to  an 
unhealthy  extent  last  year  in  the  replacement  of 
worn-out  and  obsolete  epuipment.  That  fact  is 
apparent  to  every  manufacturer  of  machinery, 
as  it  is  to  every  executive  of  a  mechanical  depart¬ 
ment.  Both  parties  are  carrying  a  load  which 
is  crippling  and  which,  if  not  lightened,  may  have 
unpleasant  results. 

There  isn’t  any  question  that  publishers  have 
felt  themselves  compelled  to  safeguard  cash  re¬ 
sources  against  continued  uncertainty  in  income. 
There  is  no  question  that  the  undistributed  profits 
tax  was  a  strong  deterrent  to  investment  in  new 
plant,  and  that  even  the  amended  act  discourages 
rather  than  fosters  such  investment.  Both  have 
been  tremendous  obstacles  to  the  manufacturers’ 


progress.  Both  have  inhibited  vigorous  selling 
efforts. 

The  equipment  orders  which  have  been  placed 
so  far  this  year  are  not  more  than  a  scratch  index 
of  what  newspaper  plants  need  for  the  mainte¬ 
nance  of  high  and  economical  production  stand¬ 
ards.  Color  printing  progress  is  almost  at  a 
standstill,  despite  genuine  scientific  advances  in 
the  art  by  both  manufacturers  and  newspapers. 
Research  necessarily  has  been  curtailed,  at  a  time 
when  the  printing  art  should  be  seeking  the  best 
possible  methods  of  combating  the  competition  of 
media  which  reach  the  public  without  it.  The 
entire  industry  is  drifting. 

We  can  suggest  no  panacea,  but  we  do  believe 
that  newspaper  publishers  should  be  informed  of 
the  mutual  perils  in  the  present  circumstances. 


We  believe  that  the  moment  is  at  hand  for  an¬ 
nouncements  of  any  important  developments  that 
have  been  achieved  during  the  past  two  years. 
We  believe  that  a  dramatic  and  dynamic  sales 
policy,  possibly  departing  drastically  from  time- 
honored  methods,  would  meet  an  immediate  re¬ 
sponse,  unlocking  the  jam  of  machinery  orders 
that  all  manufacturers  seem  to  agree  are  awaiting 
the  turn  of  some  unknown  and  imdefined  event 
Certain  it  is  that  without  an  early  release  of  some 
of  this  dammed-up  business,  there  will  be  a 
tightening  of  the  lines  in  the  machinery  manu¬ 
facturing  field,  a  departure  forever  from  service 
to  newspapers  for  work  which  promises  larger  and 
steadier  profits.  And  that  is  a  situation  which  no 
thoughtful  publisher  can  contemplate  with  much 
mental  conifort. 


P.  M.  Paper  Shifts  to  Saturday  Morning 
Fietd  to  Cut  Costs,  Add  Readers 

How  Medford  (Mass.)  Mercury  Sotved  Probtem  of  a  Losing 
Saturday  issue  Toid — Paper  Set,  Printed  Friday  Afternoon 

SMALLER  DAILY  newspapers  suf-  edition  for  Saturday.  On  these  the 
fered  more,  perhaps,  than  their  five  operators  went  right  to  work,  Fri- 
large  metropolitan  brothers  during  day’s  forms  emptied,  they  at  once  be- 
the  years  of  depression  which  deci-  gan  filling  them  with  Saturday  mate- 
mated  their  advertising  revenue,  cut  rial.  And  before  the  union  working 
deep  inroads  into  their  circulation,  yet  day  had  come  to  a  close  the  same  Fri- 
remained  inexorable  in  their  typo-  day  mechanical  staff,  with  only  one 
graphical  and  editorial  content  and  additional  operator,  had  turned  out  a 
cost.  Many  failed,  others  girded  and  smart  six-page  issue  for  the  next 
wavered  through  the  storm  behind  morning,  with  only  a  press  run  re¬ 
salary  and  production  slashes,  and  quired  to  make  it  ready  for  the  news- 
still  others  waded  into  the  future  by  boys  and  newsstands. 


taking  up  the  slack  and  investing  in 
a  few  judicious  ideas. 

Competes  With  tig  City  Papers 


Saturday  Expanses  Saved 

Not  only  was  the  plant  able  to  shut 
down  on  Satimday,  affording  a  long 


Such  is  the  case  of  the  Medford  weekend  holiday  for  employes,  but 
(Mass.)  Daily  Mercury,  a  daily  only  light,  heat  and  power  were  saved  for 
a  little  more  than  a  decade,  having  one  whole  day,  the  extra  Satvuday 
blossomed  from  an  old,  estabUshed  crew  necessitated  by  the  40-hour  union 
weekly.  Serving  a  city  of  some  65,000  week  was  eliminated  and  subscribers 
population,  definitely  of  the  suburban  were  treated  to  the  novelty  of  a  mom- 
Boston  variety,  the  Mercury  found  ing  paper. 

itself  in  the  position  of  competing  with  Of  course,  it  requires  a  clever  edi- 
some  of  the  better  newspapers  of  the  torial  staff  to  provide  sufficient  copy 
East  for  its  circulation,  and  having  to  go  right  into  Saturday’s  paper  from 
few  large  stores  in  its  own  territory  Friday’s,  but  the  Mercury  prides  itself 
upon  which  to  draw  for  advertising  on  its  staff,  headed  by  youthful  Cur- 


revenue.  nan. 

Medford  is  called  a  “bedroom  city”  Next  came  another  good  stroke  on 
in  that  its  people  work  mostly  in  Bos-  the  part  of  Kelley.  Sporadic  engrav- 
ton,  do  much  of  their  shopping  there  ing  for  the  paper  had  been  obtained 
and  return  to  their  homes  in  the  eve-  from  a  young  man  who  owned  his 
ning.  Conseqjently  its  daily  newspa-  own  small  outfit,  and  was  able  to 
per  had  to  do  something  original  to  turn  out  work  for  a  number  of  small 
make  any  dent  upon  the  public  con-  dailies  in  the  region.  But  his  income 
sciousness.  was  even  more  sporadic,  working  on 

General  Manager  Dana  Wingate  his  own.  Kelley  proposed  an  agree- 
Kelley,  youthful  grandson  of  James  ment  whereby  Howard  Meuse  moved 
D.  P.  Wingate,  late  owner  and  pub-  his  equipment  into  a  portion  of  the 
lisher  of  the  Mercury,  faced  the  prob-  Mercury  plant,  hitherto  xmoccupied, 
lem  with  the  determination  to  do  the  and  specially  remodelled  for  him. 
uiiusual.  Study  of  the  situation  re-  Put  on  a  salary  and  with  hb  mate- 
vealed  that  the  advertising  content  of  rials  supplied  him.  Engraver  Meuse 
the  paper  was  lowest  on  Saturday,  today  looms  as  the  answer  to  the  cir- 
and  that  this  edition  could  never  really  culation  needs  of  the  Mercury.  In 
be  profitable  under  present  condi-  addition  he  is  able  to  carry  on  his 
tions.  But  it  was  noted  too,  that  Fri-  outside  work  during  the  day  when 
day  afternoon  and  evening  found  most  his  output  for  the  Mercury  is  finished, 
of  the  typesetting  machines  idle  while  With  rent,  heat  and  light  also  sup- 
they  hummed  on  Saturday  morning  plied  him,  he  is  able  to  earn  much 
with  a  full  complement  of  operators  more  than  before,  in  addition  to  hav- 
working.  ing  a  guaranteed  income,  and  the 

The  next  step  was  obvious  to  Kelley.  Mercury,  in  return  for  these  favors. 
He  added  one  operator  to  the  four  gets  excellent  and  timely  engraving 
who  turned  out  the  Friday  paper  and  service,  something  very  few  small 
kept  him  on  copy  for  Saturday’s  edi-  dailies  can  afford, 
tion.  And  as  soon  as  the  Friday  edi-  The  plan  has  been  in  operation  only 
tion  had  gone  to  bed  at  two  o’clock,  two  months,  but  already  the  circula- 
Managing  Editor  Louis  C.  Gurhan  tion,  sparked  by  spot  news  and  fea- 
came  up  with  a  flock  of  special  stories,  ture  pictures,  and  with  a  rapidly 
feature  material,  news  of  a  nature  to  growing  cut  file,  is  moving  ahead, 
make  it  usable  for  an  early  morning  Kelley  declares. 


California  Conference 

1 

Program  Expanded 

Six  Prominent  Speakers  Added  | 
to  List  Appearing  at 
Pasadena  May  6-7 

Pasadena,  Cal.,  April  3 — At  least 
six  prominent  speakers  will  augment 
the  programs  of  round  table  discus¬ 
sions  at  the  third  semi-annual  South¬ 
ern  California  Mechanical  Confer¬ 
ence,  to  be  held  in  the  Huntington 
Hotel  in  Pasadena  May  6  and  7. 

Heading  the  list  will  be  Major  A. 
F.  Logan,  business  manager  of  the 
Los  Angeles  Examiner;  W.  S.  Kellogg, 
president  of  the  California  Newspa¬ 
per  Publishers  Association,  and  pub¬ 
lisher  of  the  Glendale  News-Press; 
George  F.  Morrell,  president  of  Penin¬ 
sula  Newspapers,  Inc.,  and  past-presi¬ 
dent  of  the  CNPA,  and  Charles  Arnn, 
advertising  director,  Los  Angeles 
Daily  and  Evening  News. 

,  Others  include  C.  H.  Prisk,  pub¬ 
lisher  of  the  host  paper,  the  Pasadena 
Star-News  and  Post,  and  James  Met¬ 
calfe,  president  of  the  southern  imit 
,  of  the  California  Newspaper  Adver- 
^  tising  Managers  Association,  and  ad 
f  manager  of  the  Alhambra  Post- Ad¬ 
vocate. 

Invitations  have  been  extended  also 
I  to  Neal  Van  Sooy,  publisher  of  the 
.  Azusa  Herald,  and  first  vice-president 
[  of  the  CNPA,  and  to  Kenneth  Gregg, 

;  mechanical  superintendent  of  the  San 
)  Diego  Union  and  Tribune,  according 
1  to  L.  L.  McFall,  president  of  the  con- 
.  ference. 

I  A  “gadget  congress”  of  labor  and 


time  saving  devices  developed  in  the 
shops  of  member  papers,  and  an  equip¬ 
ment  display  will  be  new  features 
added  to  the  conference  program  for 
the  first  time  at  this  meeting. 

New  Ad  Service 

The  New  York  Employing  Printers' 
Association  on  Monday,  March  20, 
opened  a  Printing  Sales  Service  to 
supply  data  on  all  phases  of  direct 
advertising  to  members  and  their 
customers.  The  Association’s  library 
of  direct  advertising  specimens,  which 
is  the  basis  of  the  Service,  has  been 
greatly  enlarged  and  revised  by  Ella 
C.  Mylius,  for  five  years  in  Aarge 
of  the  Research  Division,  Direct  Mail 
Advertising  Association. 


Halftone  Sparkle 
at  High  Speeds 

IDEAL  DX 

NEWSPAPER 

ROLLERS 

• 

IDEAL  Heavy-Duty 

Cutting  Rubbers 

• 

Ideal  Roller  &  Mfg.  Co. 

Chicago  *  Long  Island  City 


for 

Nowipopor 
Magaxlno 
Wobb  and 
Rot  Bod 
Cylindor 
ProtMt 


InMro  boHw 
Quality  Wod 
and  leva 
Oporoting  CtV 


Writ#  for  (omplos  and  pricot 

TINGUE,  BROWN  &  CO. 

NEW  YORK:  114-120  East  23rd  SI 
CHICAGO:  1227  Wabash  Avshi 
tOS  ANGELES:  723  E.  Wasbingtas 


Ah 

yL  •  ^  r‘r!  i  ' 


Newsoaner  Files 


Sturdily  constructed  of  steel  to  stand  tb* 
abuse  of  newspaper  office  or  library. 

There  are  styles  and  models  of  Ne^ 
paper  Files  and  Racks  for  every  nsad 
Write,  outlining  your  needs,  for  circu¬ 
lars  and  prices. 


H.  B.  ROUSE  &  CO. 

22  1  2  N.  Wayne  Ave.,  Chicago.  lH 
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CORPORATION 

HOOSICK  FALLS 
NEW  YORK  \ 


We  would  not  advise  too  rough  a  hn-  CAALiMfl  niflAcI  TlfllA 
ish  as  there  will  be  a  tendency  to  JvvRIliy  vlUvJI  lf|l" 
throw  and  spray  ink.  When  buying  Milwaukee  (Wis.)  Typothetae  and 
new  ductor  rollers  they  can  be  or-  the  Milwaukee  Advertising  Club  are 
dered  with  a  grained  siirface  or  can-  joining  in  an  attempt  to  find  the  oldest 
vas  covered.  When  composition  roll-  printer  in  Milwaukee,  a  veteran  who 
ers  are  used  the  same  care  should  be  started  at  least  50  years  ago,  to  com¬ 
used  in  adjusting  them,  and  while  the  pete  with  other  old  printers  from 
surface  of  the  roller  may  be  good,  do  throu^out  the  United  States  in  being 
not  rise  them  until  they  become  so  named  “king”  of  old-time  printers,  at 
hard  they  will  not  pick  up  and  deliver  the  Sacramento-Golden  Empire  cen- 

One  requisite  of  the  con- 
is  that  he  can  set  type  by  hand. 
The  oldest  printer  in  Milwaukee  is 
Proper  Paper  Storage  believed  to  be  Peter  F.  Emery,  94.  He 

started  as  a  printer’s  devil  in  Oshkosh 
as  a  youth  of  15.  Most  of  his  life  was 
spent  working  on  newspapers  in  Mil¬ 
waukee,  his  last  job  before  retiring 
1931  being  with  the  Milwaukee 


Pressroom  Operating  Problems  Discussed 
M  PNPA  Mechanical  Conference 


the  ink.  I  believe  too  many  plants  try  tennial. 

•  i  j  -.^1.  xu  _  j  to  use  composition  rollers  too  long  testant 

IS  faced  with  Ae  most  problems  and  If  ^nd  then  condemn  them, 
we  keep  in  mind  the  reproduction  can 
be  no  better  than  the  original,  we  will 

see  to  it  that  all  matter  going  into  the  While  the  quality  of  newsprint  is 
forms  is  in  first-class  condition.  very  important  to  good  printing,  that 

Worn  out  type,  bad  slugs  or  poor  is  more  of  a  problem  for  the  paper 
cuts  in  the  forms  will  produce  the  mills,  and  outside  of  proper  storage  _ 
same  in  his  mat,  in  the  plate  and  goes  careful  handling  in  the  newspa-  m 

to  the  press  the  same  way.  Now  we  P®*"  plsut,  there  is  not  very  much  that  ouma  . 
know  the  average  daily  cannot  equip  done  by  the  pressman  about  it 

its  plant  with  the  latest  machinery  except  call  it  to  the  attention  of  the 
connected  with  plate  making,  but  a  if  the  paper  is  of  a  poor  quality, 

good  storage  box  for  mats,  a  good  med  should  be  adapted  to 

scorcher  and  shaver  for  flat  casts  are  me  speed  of  your  pre^  and  the  news 
a  necessity  and  all  other  equipment  stock  used.  I  believe  it  is  a  good  plan 
must  be  kept  in  good  condition.  to  send  a  sample  of  your  newsprint 

to  the  ink  company  giving  the  ap- 
Bearing  Ad/ustments  proximate  speed  at  which  you  are 

Some  worn  bearings  or  parts  on  a  operating  your  press  if  you  are  having 
press  may  be  overcome  by  an  adjust-  Qjjy  trouble  with  your  ink,  and  they 
ment,  but  this  is  not  true  in  a  plate-  in  a  position  to  recommend 

making^  machine,  and  if  the  pressman  best  ink  for  your  situation.  I 

is  required  to  carry  excessive  impres-  have  found  many  pressmen,  especially 
sion  to  bring  up  low  or  uneven  plates  the  smaller  dallies,  using  too  heavy 

he  is  faced  with  troubles.  T^ere^  will  iijj_  jjjh  dries  by  penetration  into 

the  paper  if  too  heavy  a  body  is  used 
it  stays  on  the  surface  of  the  paper, 
builds  up  on  pipe  rollers  and  on  sec¬ 
ond  impression  blankets  giving  a  poor¬ 
ly  printed  first  impression  and  a  smear 
as  the  paper  travels  over  the  pipe 
rollers,  and  offset  from  folding  rollers. 


Dontffl  Newspaper  yubltsner  Associa¬ 
tion  at  Harrisburg  this  week. 

WHEN  I  WAS  ASKED  to  come  to 
Harrisburg,  the  subject  given  me 
was  “Operating  Problems  of  the  Press¬ 
room.”  You  know  that  covers  a  lot  of 
territory  and  could  go  on  for  days  but 
I  will  do  my  best  to  hit  the  high  spots. 

While  speaking  of  pressroom  prob¬ 
lems  it  is  hard  to  draw  the  line  be¬ 
tween  press  and  stereotype  depart¬ 
ments  as  these  two  departments  are  so 
closely  connected  when  the  finished 
product  is  considered  that  to  analyze 
one  without  the  other  the  result  would 
be  far  from  constructive.  I  do  not 
mean  nor  do  I  advocate  combining 
these  departments  as  far  as  personnel 
is  concerned,  but  I  do  combine  the 
problems  that  confront  them. 

Four  Major  Prob/oms 
I  know  that  many  of  you  are  using  first  impressions  and  uneven  pull  on 
Duplex  Tubular  presses  and  there  are  the  webs. 

also  many  semi  -  cylindrical  press  While  on  the  subject  of  packing  we 
users,  consequently  we  will  consider  should  consider  the  proper  amoimt. 
the  problems  that  are  common  to  these  My  company  recommends  for  their 
two  types  of  rotary  presses.  Flat  bed  presses  not  more  than  .176-inch  nor 
presses  of  course  have  their  own  pe-  less  than  .169-inch.  I  might  mention 
culiar  problems.  We  have  four  major  here  two  extremities  in  packing  I  have 
problems  to  consider  in  printing  run  into  in  the  field  and  the  trouble 
presses  —  blankets,  rollers,  newsprint  caused.  One  where  the  packing 
and  ink.  I  believe  I  have  placed  them  .181-inch  their  trouble  was  in  f 
in  the  order  of  their  importance  to  paper  too  fast  for  the  drag  roller  < 
the  pressman.  At  least  I  have  found  ing  webs  to  run  out  and  flood 


Charles  Schmidt  of  the  New  York 
Times  composing  room  make-up  staff 
for  the  last  15  years,  was  honored  at 
a  dinner  March  26  by  30  of  his  asso¬ 
ciates.  Mr.  Schmidt  will  marry  on 
Easter  Sunday  Miss  Lillian  Mehl- 
mauer  of  New  York,  formerly  of 
Akron,  O.  The  ceremony  will  be  per¬ 
formed  in  Holy  Trinity  Catholic 

_  was  Recent  sales  installations  of  Inter-  New  York, 

feeding  type  machines  include:  Alvin  (Tex.) 

•  caus-  Sun;  McClatchy  Newspapers,  Sacra- 

_  over  mento.  Cal.;  Brooklyn,  Citizen;  Harper 

in  the  majority  of  plants  I  am  called  the  former  board,  and  with  plates  County  Journal,  Buffalo,  Okla.;  Jean- 
into  as  well  as  from  copies  of  papers  creeping  or  working  towards  the  mar-  erette  (La.,)  Progress;  Monroe-Pike 
receFved  for  suggestions  and  advice  gin  bars  on  the  plate  cylinders.  The  Times,  Matamoras,  Pa.;  Lowell, 
to  improve  the  quality  of  printing,  other  example  is  where  they  were  (Mass.)  Sun;  Mayfield  Printing  Co., 
this  is  the  case.  In  placing  paper  and  underpacked  nearly  .020-inch.  Their  Mayfield,  Ky.;  Kelley  &  Jamison, 
ink  last  I  do  not  mean  they  are  less  trouble  was  in  poorly  printed  half-  Memphis,  Tenn.;  Keystone  Process 
important  to  good  printing,  but  the  tones.  The  surface  speed  of  the  plates  Printing  Co.,  New  York;  Fulton  Lino- 
solution  to  the  problems  they  create  is  was  greater  than  the  impression,  caus-  Composition  Co.,  Brooklyn;  American 
more  in  the  hands  of  the  manufac-  ing  the  plates  to  scuff  the  print;  that  is.  Menu  Printers,  Chicago;  Messenger 
turers  than  in  the  pressroom.  the  ink  on  the  dots  would  slur  and  Printing  Co.,  Des  Moines;  Ogden 

Taking  them  in  the  order  we  have  halftones  were  dull  and  hazy  looking.  (Utah)  Standard-Examiner;  Peoria, 
placed  them  stereotyping  is  as  impor-  I  believe  rollers  should  be  consid-  (HI-)  Star;  Notre  Dame  (Ind.)  Ave 
tant  a  factor  in  the  kind  of  blanket  to  ered  next.  A  great  many  plants  today  Maria  Press;  Proctor-Saunders  Ptg., 
use,  the  amount  of  impression  carried,  are  equipping  with  rubber  rollers  or  ’  Norfolk,  Va.;  McCormick- Arm- 
and  the  life  you  will  get  from  your  are  replacing  composition  with  rubber  strong,  Wichita,  Kan.;  Woodland, 
packing  as  anything  connected  with  as  they  buy  new.  There  have  been  (Cal.)  Record;  Central  ^inting  Co., 
the  pressroom.  many  improvements  in  recent  years  Wilkes-Barre,  Pa.;  Washington  (Pa.) 

Individual  Froblems  rubber  rollers  and  no  plants  need  Keportcr  &  Observer;  International 

In  regard  to  the  kind  of  nack  hesitate  in  changing  to  them  at  least  ’  Clncap;  Cyn- 

to  L  I  believe  this  ehouM  be  «"  »»*  *>'  SI  &?eT''cSar  ‘c.’ 

hu  own  conditions  being  governed  by  jn  this  wrhave  to^nsSer^^^^^^^^  Detroit;  B.  F.  Shaw  Printing  Co., 
inp  ^  ^om  the  stereotyp-  olates  again  A  light  setting  of  ^*1  Rodgers  &  McDonald,  Los 

inder  and  condition  of  cyl-  jj  j  '  sharp  nrint  Angeles;  Iraan  (Tex.)  Herald;  John 

“ider  bearings  on  the  press.  If  he  is  will  give  a  clean,  sharp  print  „  ,  p,  ^  Chicago-  Owen  Lewis 

getting  uniform  plates  and  bearings  and  save  time  in  the  stereotyi^  de-  Nofwk  ’  Va  • 

are  not  badly  worn  a  harder  nackine  Partment.  for  if  rollers  properly  set  J^orioiK,  va.,  beanie  twasn.; 

pan  Kv,  J  -^1^,  “  naroer  pacKing  ,  oarpfnllv  rvarlcpH  thpre  chnnlH  Times;  Sonora,  (Cal.)  Union  Demo- 
CM  be  used  with  less  impression  to  and  mats  caretully  packed  there  sho^d  1  Mason  Countv 

give  the  nressure  nM-p<i«!arv  tn  fnppp  he  no  need  of  hand  or  router  finishmg  ocomniie  tivii^.;  mason  county 

dip  inu  -P.  necessary  to  lorce  ,  ,  ,  ^  Press;  Savannah  (Ga.)  Journal;  Out 

.®  a’h  into  the  paper.  The  result  or  plates  more  than  on  the  head  and  Printine  Co  Colorado  Sorines 

be  a  clear,  sharp  and  well-  tail  end  of  them.  cS  •  SSoro  (N.  C )  Nc^ 

^ted  paper  with  less  wear  on  the  Setting  Recommended  Record;  Portland  (Ore.)  Oregonian; 

^rmgs  a  smoother  running  press.  With  a  light  setting  of  rollers  we  Federal  Typesetting  Service,  Philadel- 
nger  life  to  the  packing  and  a  sav-  also  save  wear  on  the  roller  bearings  phia,  Pa.;  Sacramento  (Cal.)  Union; 
gs  m  power.  If  these  plates  are  not  and  stocks,  and  use  less  power.  It  is  Monthly  Record,  Pittsburgh, 
huorm  he  will  need  a  softer  packing  necessary  to  grind  rubber  rollers 

wd  carry  more  impression,  and  the  when  they  swell  or  become  damaged  Ificfall  FIfAiI  FAIIIAmAlll 

Prmt  from  this  packing  will  not  be  as  by  type  but  very  little  trouble  is  ex-  HIJIOII  LIIUU  Ll|lll|lllldll 

c  ear  and  sharp.  In  most  of  the  small-  perienced  if  they  are  properly  ad-  Elrod  casters  have  been  installed 
plants  we  find  this  soft  packing  is  justed  and  cared  for.  I  have  heard  recently  by  the  Amarillo  (Texas) 
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He'll  testify  fo  t]j| 
quality  of  Wood  D:^ 
Mats.  He'll  tell 
how  deep  they  moM 
how  clean  they  ok| 
and  how  perfectt; 
jthey  perform  undo 
^he  most  difflctil 
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test. 

Paved  Way  for  "Auto-plate" 

Forerunner  for  hundreds  of  similar 
installations  among  metropolitan 
newspapers  in  every  large  city  in  the 
country,  the  13-year-old  five-ton  pot, 
according  to  the  writer,  paved  the 
way  for  designing  engineers  to  intro¬ 
duce  the  present  standard  “automatic 
auto-plate’’  casting  machine  by  which 
the  output  of  melting  pots  was  doubled 
with  the  use  of  Calrod  immersion  type 
heating  elements.  The  “auto-plate” 
can  produce  four  plates  per  minute. 

According  to  Mr.  Duryee,  the  New 
York  Times  was  the  first  newspaper 
to  purchase  a  large  320KW  furnace  in 
the  New  York  area. 

Tracing  the  rise  of  electric  melting 
furnaces,  Mr.  Duryee  points  out  that 
in  1925  the  practice  in  melting  type- 
metal  for  newspapers  was  “compara¬ 
tively  simple.” 

“Fuel-fired  pots  were  used,  heated 
externally,  and  they  were  of  necessity 
brought  up  to  the  temperature  far  in 
excess  of  melting  heat,  with  the  hope 
— sometimes  realized,  often  not — that 

78  Western  Papers 
Offer  Bteed  Cotor 

J.  Walter  Thompson  Agency 

Lists  Dailies  In  Seven 

States 

There  are  78  Pacific  Coast  newspa¬ 
pers  which  accept  bleed  advertising. 


temperature  all  too  frequently. 

“Crucible  life  was  short,  delays  in 
melting  metal  were  expensive,  cruci¬ 
ble  replacement  was  costly,  and  pro¬ 
duction  of  the  type-metal  was  seri¬ 
ously  limited.  But  in  spite  of  these 
handicaps  the  newspapers  carried  on.” 

The  furnace  that  Raymond  Newell, 
of  GE,  designed  in  conjunction  with 
the  Connecticut  Light  &  Power  Co.  is 
built  with  nine  5KW  Calrod  immer¬ 
sion  elements  inserted  in  the  interior 
of  the  pot,  protected  with  cast  iron, 
and  made  to  be  easily  removed.  In 
the  13  years  of  daily  use  of  the  origi¬ 
nal  pot,  Mr.  Duryee  wrote,  only  one 
element  a  year  has  been  replaced, 
“averaging  less  than  $50  annually  for 
maintenance.” 

Stereo  Foreman  Praises  It 
“The  cost  per  pound  of  metal  melted 
is  indeed  important,”  he  continued, 
“but  of  even  greater  significance  is 
the  confidence  which  the  owners  of 
the  Republican-American  place  in 
this  ‘Daddy  of  Electric-Melting’  after 
operating  it  continuously  for  156 
months.” 


Long  and  Short  of  If 

Robert  Wadlow,  the  tallest  man  in  the 
world,  is  shown  with  Wilbert  Yoclis,  the 
shortest  printer  in  the  composing  room  of 
the  Belleville  (III.)  Advocate.  Wadlow  is 
21  years  old  and  8  feet  8*/4  inches  tall 
and  Yocks  is  25  years  old  and  stands  5 
feet  2  inches.  Ben  J.  Buchert,  mechanical 
superintendent  of  the  Advocate,  is  shown 
at  the  machine.  The  Alton.  III.,  giant  made 
a  tour  of  inspection  of  the  Advocate  plant 
on  a  recent  visit  to  Belleville. 


Call-Bulletin,  San  Francisco  Chron¬ 
icle,  San  Francisco  Examiner,  San 
Francisco  News,  San  Jose  Mercury- 
Herald,  San  Mateo  Times,  San  Pedro 
News  -  Pilot,  Santa  Ana  Register - 
Journal,  Santa  Barbara  News-Press, 
Santa  Monica  Outlook,  Stockton  Rec¬ 
ord,  Vallejo  Chronicle  &  Times-Her- 
ald,  Visalia  Times-Delta. 

Idaho:  Boise  Capital  News,  Boise 


Idaho  Statesman,  Pocatello  State 
Journal  and  Twin  Falls  News  & 
Times. 

Montana;  Billings  Gazette,  Butte 
Standard  &  Post,  Great  Falls  Tribune 
&  Leader,  Missoula  Missoulian  & 
Sentinel. 

Nevada:  Reno  Gazette,  Reno  Jour¬ 
nal. 

Oregon:  Eugene  Register  -  Guard, 
Klamath  Falls  Herald  &  News,  Med¬ 
ford  Mail  Tribune,  Portland  Journal, 
Portland  Oregonian,  Portland  News- 
Telegram. 

Utah:  Salt  Lake  City  Tribune  & 
Telegram;  Salt  Lake  City  Deseret 
News. 

Washington:  Aberdeen  World, 

Bremerton  News-Searchlight,  Long¬ 
view  News,  Seattle  Post-Intelligencer, 
Seattle  Star,  Seattle  Times,  Spokane 
Spokesman  Review  &  Chronicle,  Ta¬ 
coma  News  Tribune,  Tacoma  Times, 
Walla  Walla  Union  &  Bulletin,  Van¬ 
couver  Columbian,  Yakima  Herald  & 
Republic. 


GPO  Gets  New  Ludlow  ’ 

In  line  with  a  policy  of  bringing 
equipment  up  to  date  so  as  to  gair^ 
all  the  benefits  from  greater  effi¬ 
ciency  of  operation,  the  Government 
Printing  Office  has  replaced  two  older 
model  Ludlows  with  completely- 
equipped  modem  machines.  Ludlow 
equipment  fills  an  important  place  in 
the  nation’s  printing  plant,  and  besides 
being  employed  for  the  composition 
of  various  forms  for  various  govern¬ 
mental  departments  and  agencies,  its 
use  is  being  extended  in  display  and 
miscellaneous  composition,  l^e  type¬ 
face  matrix  selection  now  numbers 
over  200  fonts,  with  an  extensive  and 
complete  ruleform  layout  in  all 
sizes. 

The  Government  Printing  Office  is 
also  an  Elrod  user,  having  installed 
a  Model  E  Elrod  some  time  ago. 

New  Sprinkler  System 

Installation  of  an  automatic  sprin¬ 
kler  system  will  be  completed  in  the 
Chicago  Tribune  warehouse  on  the 
Chicago  river  before  arrival  of  the 
first  boatload  of  newsprint  this  month. 
Representing  the  latest  development 
in  fire  prevention,  the  installation  will 
include  eight  separate  systems  of 
pipes  filled  with  air  under  pressure 
which  holds  back  the  water  which 
might  freeze  if  it  were  in  the  pipes. 
If  the  temperature  in  the  warehouse 
rises  above  normal,  the  air  pres¬ 
sure  gauge  sets  offi  a  fire  alarm 
which  releases  the  water  into  the 
pipes. 

Sprinkler  heads  then  release  the 
water  over  the  paper  at  the  point  of 
fire. 


ATF  Produces  Manual  Alphabet 


WANTED 

IMMEDIATELY 

Model  E  Duplex  Press 
Babcock  Optimus 
Assembly 
Quarter  folders 
Goss  Cox-O-Type  Press 
Dry  Mot  Roller 
Model  14  Linotype 


New  manual  type 
for  deaf  and  dumb. 


Hollywood  Citizen-News,  Los  Angeles 
News  &  Evening  News;  Oakland 
Tribune,  Oakland  Post  -  Enquirer, 
Pasadena  Star  News  &  Post,  Pomona 
Progress  -  Bulletin,  Sacramento  Bee, 
Sacramento  Union,  Salinas  Index- 
Journal  &  Post,  San  Diego  Sun,  San 
Diego  Union  -  Tribune,  San  Ber¬ 
nardino  Sun-Telegram,  San  Francisco 


SOMETHING  new  in  type  faces — a 

diagrammatic  interpretation  of  the 
manual  alphabet  which  is  used  to 
train  the  deaf  and  mute — has  just 
been  announced  by  American  Type 
Founders. 

The  characters,  illustrating  the 
various  positions  of  the  human  hand 
as  used  in  the  manual  alphabet,  are 


cast  on  a  36-point  body. 

Each  character  is  stamped  with  its 
corresponding  roman  letter  or  nu¬ 
meral  to  identify  it  for  compositors 
who  are  unfamiliar  with  the  manual 
alphabet. 

Complete  showings  of  the  new  type 
face  are  available  at  A.T.F.  branches 
and  at  the  general  office. 


Newspapers  and  job  shops 
stand  in  need  of  these 
pieces  of  equipment,  as  well 
as  many  other  items.  Calls 
and  letters  have  been  re¬ 
ceived  here  telling  about 
these  needs. 

These  people  read  the 
Equipment  Mart  columns 
of  the  Classified  page  week¬ 
ly.  Therefore,  if  you  have 
any  of  these  items,  let  these 
readers  know  what  you 
have  to  offer  through  an 
ad  in  these  columns. 

Turn  to  Classified  for  rates 
and  send  your  ad  in  now! 

Classified  Department 
Editor  &  Publisher 
Times  Building  New  York  City 
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IX 


Modern  Trends  Shown 
At  Printing  Show 


Ihe  14  and  18-pomt  Memphis  con-  eiectrotypmg;  Harvey  uiover,  presi- 

densed  caps-and-lower-  case  are  used  |r  Machineiy,  Supply  and  Service  York  Club  of  Print- 

for  all  decks  and  the  14-point  is  also  rirms  exhibit  in  N.  T.  j^g  House  Craftsmen,  on  lithography; 

used  in  two  lines  as  a  small  news  About  fifty  printing  machinery,  sup-  I-  Biegeleisen,  instructor  of  the 
head.  All  decks  are  in  two  or  three  ply  and  service  firms  exhibited  at  the  School  of  Industrial  Art,  on  silk 

lines,  none  more  than  three,  and  not  fourth  annual  printing  and  equipment  screen  printing,  and  John  F.  Scheurich, 

more  than  one  deck  is  used  on  any  exhibition  and  production  conference  gravure  consultant,  on  gravure, 
news  head.  The  head  which  is  used  which  was  held  March  20-22  at  the 

more  than  any  other— two  lines  of  24-  Hotel  Astor,  New  York,  imder  the 

point  caps  and  lower-case— carries  no  auspices  of  the  New  York  Employing 

deck,  a  saving  in  composing  room  op-  Printers’  Association.  The  event, 

erations  as  its  predecessor  carried  a  which  was  divided  into  two  sections: 

two  or  three-line  deck  and  50  or  more  Modern  Trends  in  Printing,  which 
of  them  were  used  daily.  showed  new  type  design,  piapers,  pa- 

’’Quaddlng”  EUmhated 
Concentration  of  all  the  heads 
the  Linotypes,  plus  the  new  center¬ 
ing  and  flushing  device  on  the  ma¬ 
chines,  which  does  away  with  “quad- 
ding,”  steps  up  1  ‘  , 

per  cent.  The  two  machines  have  51 
magazines  with  a  capacity  of  over  80 
fonts  as  some  of  the  mats  are  two-let¬ 
ter. 

The  new  styling  was  done  by  Gil¬ 
bert  P.  Farrar  of  New  York,  who  a 
year  and  a  half  ago  completely  re- 
styled  the  Worcester  Telegram.  No 
i  change  was  made  in  the  makeup  nor 


iri)r  Birning  -(Sazfttf 

®  ARMIES  OF  TWO  NAriiiis 
SEIZE  CZECH  TERRITORY 


Oakland  Reduces  Price  When 
Larger  Space  Is  Used 

.  .  .  Stimulation  of  retail  color  advertis- 

per  finishes,  bindings  and  inks;  and  jng  has  been  accomplished  by  the 
on  New  Developments  in  Equipment,  Oakland  vCal.)  Tribune  by  reducing 
which  displayed  small  machinery,  ^^0  percentage  of  added  cost  for  color 
auxiliary  appliances  and  other  me-  with  increases  in  copy  sizes. 

..  chanical  means  designed  to  increase  black,  the  35% 

head  production  25  pr^uction  or  improve  quality.  ^^e  minimum  ad  of  80 

-  -  -  -  More  exhibitors  were  showing  their  inches  is  reduced  to  30%  if  120  inches 

wares  this  year  than  m  any  previous  25%  if  a  full  page  is 

year,  and  e^>niates  at  the  show  placed  ^chased.  For  two  colors  and  black 
t^  pro^le  attendance  this  year  at  differential  is  reduced  simi- 

about  9  000  approximately  2  000  more  40%  for  a  page,  and  for  three 

th^  attended  the  event  l^t  year  black  the  65%  differential 

Nathan  Goldmann,  president  of  the  ^3  120  inches,  five  more  for 

association,  who  spoke  at  the  exhib-  ^  ccor 

itors’  luncheon,  emphasized  the  need  ® 
j  in  the  form  of  the  Gazette  heads  other  co-operation  within  the  industry  1  r  ■  1 

‘  than  to  limit  the  size  of  the  decks,  the  ^nd  urged  all  factors,  suppliers  and  CQUIDIItCnt 

general  makeup  of  the  paper  having  to  co-operate  for  the  good  of  'I  “ 

been  styled  by  Mr.  Farrar  at  the  same  trade.  He  also  presided  over  the  Ludlows  have  been  installed  re- 
lalteup  tinjg  ihai  hg  “streamlined”  the  Tele-  di^^ier  meeting,  which  presented  a  cently  by  the  Brooklyn  Eagle;  Kansas 
iie  of  gram  “Parade  of  Production  Progress.”  City  Journal;  Amarillo  (Texas)  Daily 


Sl)c  <5azrUr  r 
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Presented  Gold  Key  By  Scholastic 
Press  Group 

At  the  fifteenth  annual  convention  , 
of  the  Columbia  Scholastic  Press  As-  | 
sociation,  held  at  Columbia  Univer- 1 
sity,  March  9-11,  a  gold  key,  the  high-  ; 
est  individual  honor  bestowed  by  the  i 
association,  was  presented  to  John  E. 
Allen,  editor  of  The  Linotype  News. 

The  citation  tht  accompanied  the 
key  ran  as  follows:  I 

“John  E.  Allen,  editor  of  The  Lino¬ 
type  News,  a  speaker  on  the  conven¬ 
tion  program  for  the  last  13  years, 
whose  unquestioned  leadership  in  the 
advantageous  use  of  type  in  the  pro¬ 
fessional  press  has  been  reflected  in 
school  publications  and  whose  readi¬ 
ness  to  aid  the  student  editors  indi¬ 
vidually  and  in  their  press  confer¬ 
ences  has  been  a  valued  and  appre¬ 
ciated  asset  to  the  success  of  their 
several  tasks.” 

One  hundred  and  eighty-two 
speakers  in  the  newspaper  and  pub¬ 
lishing  fields  addressed  the  nearly 
2,600  delegates,  from  33  states,  at  the 
three-day  sessions. 


As  fine  a  type  metal 

- as  is  made - 

UNITED  AMERICAN 


and  a  service  unlike  that  of  any  other  type  metal  house 

Here  you  have  a  combination  that  will  keep  your  composing 
and  stereotyping  departments  at  the  highest  point  of  efficiency. 
United  American  type  metals  are  custom  made — by  which  we 
mean  that  they  are  made  to  meet  the  needs  of  your  particular 
equipment  and  the  conditions  existing  in  your  plant.  We  do 
not  handle  our  accounts  en  masse — each  account  is  individ¬ 
ually  “measured  and  fitted.” 

Write  f  or  our  folder 

TYPE  METAL  HELPS 

in  which  you  will  find  descriptions  of  Hytin  that  keeps  your  metal  from  running 
down  in  tin  and  antimony;  Stanogen  that  can  salvage  as  much  as  50%  of  good 
^  metal  from  your  dross  and  skimmings;  Flux  Stanlite  that  clears  out  the  dirt, 
I  reduces  impurities,  tightens  the  grain  and  mixes  the  ingredients  to  closer  uni- 
I  formity  in  5  minutes  than  can  be  done  with  a  ladle  in  as  many  hours.  And  to 


fUMO* 


Ttie  Gazette's  old  stylo  with  four-line  and 
two-line  decks. 

adopted  a  new  type  face  for  all  of  the 
news  and  feature  heads  in  the  Ga¬ 
zette. 

It  was  Publisher  George  F.  Booth’s 
idea  to  keep  the  evening  paper  black 
for  competitive  reasons  but  to  obtain 
a  more  legible  appearance.  All  of  the 
new  type  for  news  heads  is  on  two 
new  No.  33  Linotype,  four-magazine 
machines.  If  one  of  these  failed  the 
bT>e  could  be  obtained  from  the  other, 
from  the  same  machines  all  advertis¬ 
ing  type  from  14-point  to  30-point  and 
most  of  the  36-point  is  obtained. 

Memphis  Bold  Condensed  Used 
The  new  type  consists  of  14,  18,  24, 
w  and  36-point  Memphis  bold  con- 
^nsed,  a  face  brought  out  by  the 
Mergenthaler  Linotype  Company  last 
November,  and  18-point  Memphis 
bold  (not  condensed)  a  two-letter 
mat,  one  Roman  and  the  other  italic. 
All  news  heads  and  cut  captions  are 
in  these  faces,  variety  being  ob- 
by  using  all  caps  for  some 
beads  and  lower-case  in  others,  and 
by  grading  down  the  sizes.  Faces 
ormerly  used  included  48-point  and 


Certified 

DRY  MATS 


SUP-OFF  INGOT 


and  the  molds  to  recast 
them  when  you  remelt. 


Reduce  preeaure  in 
moldii^  Mve  time  in 
scorchinil  end  ceat  with 
less  heat  Reliable  for 
every  dry  met  need. 
cnrircBo  dbt  mat  cobf. 

k  •  BMkcfcIln’  FtaMt.  Dept.  P. 
New  Terk,  N.  T. 

MADE  tH  TUE  V.9JL 


EWholher  or  not  you  are  satis-  jiy  nS 
fied  with  your  present  metal  and  I  M 

the  service  you  are  receiving,  we  I  ■  (3 

believe  it  will  pay  you  to  buy 
—  our  metal  and  our  service. 

GOING  GONE! 

UNITED  AMEMCAN  METALS  CORPTf 

FOE  METAL  OE  SEEVICB  COMMUNICATE  WITH  OUE  NEAEEST  PLANT 
202  Diamond  St.,  Brooklyn,  N.  Y.  2248  W.  Hubbard  St.,  Chicago,  Ill. 
4101  Curtis  Ave.,  Baltimore,  Md.  785  Bryant  St.,  San  Francisco.  Cali 
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Equipment  Review  of  Editor  &  Publisher,  April  8,  1939 


The  cost  of  operation  of  an  engrav¬ 
ing  plant  would  depend  entirely  upon 


Ta#!  fwAiM  CO  CAA  Ia  cause  little  trouble  at  any  time  and  The  cost  of  operation  of  an  engrav- 

rnyigYlpn  |^|g|||j  vOSI  1l Olll  yZtDUU  10  precious  exposure  time.  In  ing  plant  would  depend  entirely  upon 

®  •  recent  years  the  mercury  vapor  lamp  the  type  and  volume  of  work,  the  man 

Ajw  AAA  C  II  L  Td^ll*  AUAA  more  entered  the  photo-  power  and  the  wage  scale.  Publi- 

XIS  l|l|||  \|J||AnAfflA|*  |A||%  MNkA  engraving  field.  So  far,  its  scope  is  cised  Bgiu-es  would  lead  me  to  believe 

▼  f  ^  confined  to  but  one  type  of  dark-room  it  might  be  anywhere  between  7>k 

v/ir  lAj*  B  L  fCiJJr*  j.  camera  using  fast  film  only.  and  10  cents  per  square  inch  which  is 

New  York  Expert  Advises  Purchase  of  Standard  Equipment  vacuum  printing  frame  is  avail-  still  below  the  cost  of  equivalent  type 

Based  on  Cut  Volume,  Hiring  of  Experienced  Men  able  in  many  sizes  and  57  varieties  matter.  .  ,  T 

leaving  little  to  be  desired.  The  hand  closing,  I  ^heve  I  will  have 

Bw  E  T  SULLEBARGER  clamped  pressure  type  printing  frame  done  you  a  service  if  I  can  impress 

y  •  *  u  V  t  *s  fast  becoming  extinct  and  is  used  in  yon  that  in  considering  an  installa- 

E.  T.  Sulicbarqer  Company,  Now  Torli  emergencies  only.  ^mn  be  not  penny  wise  and  pound 

,  ,  .  1.-  u-  t  foolish.  Advisory  service  is  such  a 

Following,  in  part  is  the  text  of  an-  ventilated  section,  and,  for  economy  Etching  machines  for  newspaper  business  that  I  can’t 

address  on  “Engraving  Plants  for  sake  not  too  far  from  drams.  Since  vvork  and  that  s  all  that  interests  us  resist  the  temptation  to  expound  a  few 
Small  Newsrtavers”  delivered  by  Mr.  acid  is  used  lead,  duriron  or  stone-  at  the  moment  are  strictly  of  the  acid  iri,-.;. 


recent  years  the  mercury  vapor  lamp  the  type  and  volume  of  work,  the  man 
has  once  more  entered  the  photo-  power  and  the  wage  scale.  Publi- 
engraving  field.  So  far,  its  scope  is  cised  figures  would  lead  me  to  believe 
confined  to  but  one  type  of  dark-room  it  might  be  anywhere  between 
camera  using  fast  film  only.  and  10  cents  per  square  inch  which  u 

The  vacuum  printing  frame  is  avail-  still  below  the  cost  of  equivalent  type 


able  in  many  sizes  and  57  varieties  matter. 

leaving  little  to  be  desired.  The  hand  closing,  I  Mlieve  I  will  have 

clamped  pressure  type  printing  frame  done  you  a  service  if  I  can  impress 
is  fast  becoming  extinct  and  is  used  in  you  that  in  considering  an  installa- 
emergencies  only.  tion  be  not  penny  wise  and  pound 

,  .  ,  .  ,  foolish.  Advisory  service  is  such  a 

Etching  machines  for  newspaper  ,  *  *  „  u  •  i  r 

_ _ 1,  oil  vital  part  of  my  business  that  I  can’t 


Small  Newspapers”  delivered  by  Mr.  acid  is  used  lead,  duriron  or  stone 


well-founded  principles.  First,  take 


Sullebarger  at  the  annual  PNPA  Me-  ware  drains  are  best  suited.  Stone-  spray  type.  ’They  are  available  in  odvantaee  of  the  exnerience  of 
,  -  U — Jg  jnost  economical.  The  only  either  horizontal  or  vertical  plate  ®  -  F  - 


mxuy  U.  XI..  gnd  needs.  Third,  have  sufficient  fore¬ 
stoneware  type  becai^  It  IS  without  visualize  nofonly  your  im- 

sea^  predominates  in_  the  industry.  ^  > 


Etching  by  electrolysis  is,  so  far,  only 


come.  Fourth,  keep  away  from  gad- 


chanical  Conference  in  Harrisburg  ware  is  most  economical.  The  only  either  horaontal  or  vertical  pl^e  temporaries.  Second  call  into  con- 

this  week:  partitions  essential  are  for  the  dark-  etc  'ng  position  an  in  sizes  ®  sultation  someone  whose  experience 

THERE  IS  PERHAPS  no  branch  of  room  but  due  to  acid  fumes  and  the  H  x  14  mch  to  the  double  truck.  They  training  wUl  help  solve  your 

the  mechanical  end  of  a  newspaper  dust  incident  to  etching,  the  etching  are  made  of  chemical  stoneware  or  a  pj.Qt,igms  as  to  lay-out  equipment 

which  has  received  more  widespread  room  is  also  frequently  enclosed.  special  alloy  of  stainless  steel.  The  ,  „  Third  have  sufficient  for®, 
attention  in  the  past  few  years  than  stoneware  type  becai^  it  is  without  to  visualize  not '  oitiv  your  im- 

the  engraving  department.  Today  we 
find  more  and  more  space  being  de¬ 
voted  to  pictures.  Engraving  depart¬ 
ments  are  no  longer  the  stepchild. 

Every  issue  of  Editor  &  Publisher 
brings  news  of  the  installation  of  some 
new  modem  plant.  ’The  cost  of 
equipment  is  no  longer  a  factor,  for  it 
is  slight  in  comparison  with  the  re¬ 
sults  obtained  in  circulation.  The 
public  is  demanding  pictures. 

Several  "Trick'*  Methods 
’There  are  on  the  market  several 
“trick”  methods  of  making  printing 
likenesses  direct,  or  from  photographs. 

They  eliminate  one  or  more  of  the 
necessities  such  as  the  usual  camera, 
screen,  printing  frame  and  etching 
machine  but  their  very  principle  of 
operation  would  of  necessity  place 
rigid  limits  on  production.  Their 
product  moreover  is  hardly  a  true  en¬ 
graving,  therefore  not  within  the 
present  subject  matter.  In  addition, 
there  is  always  with  us  the  mail¬ 
order  equipped  variety  of  engraving 
plant.  From  the  record  of  this  con-  the  market  today  one  new  item  which 

ference  I  gather  we  need  not  waste  p  j  Sullebaraer  ^  believe  will  become  an  important 

time  in  their  behalf.  In  the  past  60  '  ’  ’  factor  in  any  plant  using  film.  It  wiU  naB||||»lS|»n  Amiin 

days  5  such  outfits  have  been  offered  ^  minimum  installation?  welcomed  in  the  photographic  riUUUlllUn  UIQUp 

us  m  trade  by  small  newspaper  own-  in^iHontal  fumi-  department.  I  speak  of  the  temper-  An  association  of  Publication  Pro- 


E.  T.  Sullebarger 


possible  with  copper  or  brass  plates,  obtain  the  services  of  a 

Cutter,  Router  Machines  Necessary  competent  operator  and  last,  buy  full- 
A  guiUotine  cutter  is  practically  in-  ^ize  standard  equipment  which  will 
dispensable  for  the  cutting  of  metal  economically  over  a 

and  the  trimming  of  plates.  It  also  years, 

does  away  with  the  hazard  of  the  cir¬ 
cular  saw.  Three  sizes  are  common  AIJa#!  AeiMlBv 
22,  30  and  36  inches  and  they  are  UIQCSI  rrintOr  lOntBSl 
comparatively  inexpensive.  Sacramento,  April  5— Selection  of 

Routing  and  beveling  machinery  five  regional  contest  winners  to  com- 
would  be  essential  for  line  work  of  pete  for  the  title  of  the  nation’s  oldest 
good  quality.  There  is  little  choice  active  printer  here  April  28  was  an- 
in  these  items.  The  finely  balanced  nounced  today  by  the  Sacramento- 
construction  of  such  machines  makes  Gold  Elmpire  Centennial  Committee, 
the  cost  of  a  complete  machine  room  Winners,  ages  and  sponsors  were: 
almost  equal  to  the  remainder  of  the  Benjamin  Franklin  Waite,  94,  Sche- 
plant.  nectady,  N.  Y.,  Advertising  Club; 

Other  items  found  necessary  in  Robert  C^r ,  88,  New  Orleans  Ad- 
somewhat  larger  shops  are  the  metal  91. 

cutting  saw,  emery  wheel  and  proofing  Chirago  FMerated  Advertismg  Club; 
press.  A  blocking  machine  is  found  L.  P.  Kimball,  87  Kansas  City  Ad- 
to  be  a  big  time-saver  where  com-  vertising  Club  and  Isaac  R.  Crow,  86, 
mercial  work  is  done.  There  is  on  S^^kane,  Wash.,  Advertising  and  Sales 
the  market  today  one  new  item  which  Club. 

I  believe  will  become  an  important 

factor  in  any  plant  using  film.  It  will  H-xx  Auaiim 


.  .  ,1  ,  also  be  welcomed  in  the  photographic 

mimmurn  .nst.llat.on?  I  spe.k  ,ho  llmjer- 


Produdion  Group 


us  in  iraae  oy  smaii  newspaper  own-  following  plus  incidental  fumi-  *  spean.  ui  me  i,ciiipci-  An  association  of  Publication  Pro- 

ers,  thus  giving  us  conclusive  proof  ture  are  essential:  camera,  lens,  controlled  tray  cooler,  wherein  auction  Managers  has  been  formed 

of  the  owners  feehng  regarding  his  ^^c  lamps  printing  frame  ^  constant  reading  of  65  degrees  fah-  for  the  purpose  of  exchanging  views 

purchase.  The  strongest  warning  I  prating  lamp,  strip^iing  table,  etching  renheit  is  maintained  It  is  reason-  and  experiences  in  solving  mutual 
can  give  you  is  to  buy  standard  equip-  powder  box  and  guillotine  pnced  and  fanaUy  answers  the  problems  of  production  and  manu- 

ment  that  is  sufficient  for  your  needs  ^  desired  a  routing  ma-  temperature  problem.  facture,  including  the  preparation 


today,  as  well  as  one,  two  or  ten  years  ^e  added. 

.  f  1  ■  .  I  take  up  in  order  the  items  of  essen- 

So  much  for  the  general  picture,  , _ 

u -  ..  1.A  - -  tial  eqmpment. 


Generally  speaking  equipment  for  of  printing  material  for  publication, 
a  photo-engraving  plant  is  not  avail-  and  to  promote  more  accurate  stand- 
able  in  every  hardware  store  for  the  ards  of  practice  and  uniformity  of 
reason  that  it  continues  to  be  a  highly  procedure  therein.  Kent  Rhodes, 


specialized 


merchandise.  Fortune,  has  been  elected  president; 


First  the  camera  is  of  prime  im-  xhere  is  little  or  no  demand  from  other  B.  A.  Fitzpatrick,  Crowell  Publish- 


now  let’s  have  a  look  at  the  more  j  p  i  i  «  reason  that  it  continues  to  be  a  highly  procedure  therein.  Kent  Rhodes, 

specffic  needs  of  a  well  set-up  en-  Comero  of  frlme  importance  specialized  line  of  merchandise.  Fortune,  has  been  elected  president; 

graving  shop.  For  the  sake  of  being  First  the  camera  is  of  prime  im-  xhere  is  little  or  no  demand  from  other  B.  A.  Fitzpatrick,  Crowell  Publish- 

brief  let  us  consider  mainly  a  plant  portance.  Without  the  proper  nega-  industries.  The  manufacturers  in  ing  Co.,  treasurer;  James  Burns,  Mc- 

with  a  minimum  of  machinery  neces-  tive  the  processes  following  are  next  j^ost  cases  have  spent  a  lifetime  in  Graw-Hill  Publishing  Company,  sec- 

sary  to  turn  out  editorial  work.  The  to  useless,  therefore,  ^  an  accurately  dose  association  with  actual  operating  retary.  T.  E.  Dalton,  Hearst  Maga- 

first  question  usually  confronting  us  devised  and  substantially  built  one  conditions  while  bringing  to  present  zines,  Inc.,  heads  the  membership 

is:  What  will  it  cost  to  install  a  photo  should  be  used.  They  are  in  two  perfection  the  products  which  committee,  and  Irving  Simon,  Mac- 

engraving  plant?  The  answer  is  any-  types.  The  gallery  type  with  separate  ^ey  market.  Rare  indeed  is  any  fadden  Publications,  Inc.,  heads  the 

where  between  $2,500  and  $15,000  for  dark-room  having  fixed  copy  board  item,  or  improvement,  accepted  and  program  committee. 

equipment.  The  price  depends  en-  and  movable  camera,  and  the  dark-  marketed  by  these  few  manufacturers 

tirely  upon  the  size  of  plate  require-  room  type  wherein  the  back  of  the  which  has  not  proven  its  worth  after  p 

ments,  whether  or  not  many  labor  sav-  camera  is  bmlt  in  the  wall  of  the  dark  trial.  Therefore,  one  can  hardly  rrintlllQ  CXlllDlt 

ing  accessories  are  to  be  included  and  copy  board  is  movable.  gQ  wrong  in  accepting  in  one’s  photo-  rn.  c  •  *  t  m  u'  Ark 

also  if  it  is  to  be  strictly  for  editorial  The  first  mentioned  is  generally  asso-  engraving  plant  the  branded  product 

matter  or  to  include  advertisers  ser-  ciated  with  the  wet  plate  process,  the  those  firms  lone  associated  with  T^}}\  loin  annual  Chicago  e 

vice  as  well.  Plumbing,  wiring  and  second  with  film.  There  are  excep-  *i,„  r«_  kibition  of  “Design  in  Printing,  be- 


Printing  Exhibit 

The  Society  of  Typographic  Arts 


matter  or  to  include  advertisers  ser-  ciated 
vice  as  well.  Plumbing,  wiring  and  second 


-  —  -  - o,  - J, -  ...  — ,  the  photo-engraving  industry.  i.»i-  _ .  „  *  -i  w  ji-  on. 

carpentry  are  variable  items  which  can  tions  however  in  both  cases.  Sizes  of  gressing  from  eauinment  each  en-  Smmng  April  27.  Di^dline  tor  e 
onir  be  estimated.  One  very  com-  cameras  on  the  market  are  11  x  14,  SS  pS^is^S  ^^c!eS  iSo  f^e^was  March  31  The  exhibit  wdl 
plete  plant  in  eastern  Pennsylvania  17  x  17,  20  x  20  and  24  x  24  inches,  itself _  Each  has  its  own  peculiar  commercial  printing, 

cost  about  $6,000,  another  ultra  mod-  They  are  rated  on  the  basis  of  maxi-  problems.  The  art  of  photo-engrav-  direct  jnafii  forms,  boo  , 

ern  small  plant  not  far  from  Harris-  mum  size  of  negative  they  are  cap-  j^g  ig  ^  scientific  trade.  Anvone  it. 

burg  would  inventory  over  $10,000.  abl®  of  producing.  Next  the  lens,  -annnf  Kcoamo  an  anm-avar  ir,  chairman  of  the  exhibition  comnu  - 


burg  would  inventory  over  $10,000.  of  producing.  Next  the  lens,  cannot  became  an  engraver  in  a  few  t****" 

Each  plant  is  capable  of  servicing  «  should  be  ^e  constructed  for  flat  weeks.  ’The  ability  of  a  man  to  do 

double  the  peak  demand  so  far  de-  plane  work.  There  are  several  makes  the  work  is  one  thing  To  get  out  of 

veloped  since  installation  about  two  Jo  choose  l^om  and  a  variety  of  focal  trouble  when  it  arises  is  quite  an-  ||oiu  FlimillirA 

years  ago.  Each  may  be  expanded  lengths.  The  focal  length  would  de-  other.  The  man  or  men  operating  rUIIIIIUlC 

fu^er  simply  by  the  duplication  of  pend  upon  the  camera  size  and  the  ggp  only  have  both  qualities  after  The  Grand  Rapids  (Mich.)  HertU 

a  fw  machines.  size  and  type  of  work.  jQj^g  experience  at  the  art.  There-  has  just  refurnished  its  city  rooffl' 

The  next  queshon  has  to  do^  with  A  screen  for  halftone  is  a  necessity  fore,  if  you  want  good  engravings  you  Metal  desks,  chairs,  wastepaper  bas* 

r^uued.  A  minimum  — there  is  no  choice  except  as  to  ruling  shoiild  obtain  the  services  of  a  man  kets  have  been  installed;  new  typ^ 


a  few  machines. 

The  next  question  has  to  do  with 


can  only  have  both  qualities  after 
long  experience  at  the  art.  There- 


standard  installation  will  take  a  floor  and  size  required. 


who  understands  the  theory  and  has  writers  for  all  staff  members,  and  even 


space  of  about  500  feet  without  crowd-  Lighting  is  best  accomplished  with  learned  by  experience  the  practical  new  paste-pots  and  ash  trays  are  * 

mg.  U  po^ible  the  plant  should  be  ca^on  arcs.  They  give  an  intensely  end.  I  feel  certain  that  the  men  here  part  of  the  new  furnishings. 

located  m  closeproximity  to  the  photo  bright  light  of  high  photographic  who  now  have  plants  will  agree  with  and  filing  cabinets  already  installen 

department.  Preferably,  in  a  well  value  and  properly  diffused.  They  me  on  this  statement.  are  also  in  metal. 
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Hanual  on  Newspaper 
libraries  Under  Way 

Press  Group  Sponsoring  Hand¬ 
book  Discussing  Common 
Problems 

Newspaper  librarians  will  soon  have 
their  own  manual  or  handbook  of  basic 
organization,  filing,  and  service  prob¬ 
lems.  In  spite  of  the  wide  variety  in 
types  of  newspapers,  librarians  will 

able  to  find  in  a  single  book  the 
arjswers  to  vexing  problems  which  are 
common  to  all  regardless  of  size  or 
kind— the  large  and  small  daily,  the 
tabloid,  the  weekly,  the  periodical. 

Many  Subjects  Covered 
The  manual  is  being  written  by 
members  of  the  Newspaper  Group  of 
Special  Libraries  Association  which 
will  hold  its  annual  conference  in  Bal¬ 
timore,  May  23-27. 

Miss  Frances  E.  Curtiss,  Detroit 
News,  is  chairman  of  the  Group  and 
will  edit  the  manual,  assisted  by  Miss 
Blanche  L.  Davenport,  Christian 
Science  Monitor.  Organization  and 
equipment;  classification  and  filing  of 
pictures,  cuts,  clippings,  books,  maga¬ 
zines,  pamphlets,  negatives,  and  mats; 
indexing  of  newspapers;  microfilm; 
service  and  loan  policies;  records  and 
statistics;  information  service  are 
among  the  subjects  to  be  discussed  in 
the  handbook. 

Among  the  newspaper  librarians 
writing  sections  of  the  manual  are: 

William  Alcott,  Boston  Globe,  value  and 
place  of  research  in  a  newspaper  library;  Miss 
Davenport,  organization  of  the  library,  quali¬ 
fications  and  salary  of  the  librarian;  Ford  M. 
Pettit,  Detroit  News,  classification  and  filing 
of  clippings;  Paul  P.  Foster,  Philadelphia  In- 
QtirfT,  indexing  the  newspaper;  Ralph  J. 
Shoemaker,  Philadelphia  Evening  Public 
Ledger,  picture  and  negative  files;  Miss  Cur¬ 
tiss,  picture  indexing;  Royce  Thompson,  De¬ 
troit  News,  sources,  filing,  and  indexing  of 
pamphlets;  Mrs.  Carolyn  Faltermayer,  Phil¬ 
adelphia  Record,  filing,  indexing,  and  circu¬ 
lation  of  magazines;  Miss  Alma  Jacobus, 
Time,  Inc.,  the  use  of  a  library  by  magazines 
and  periodicals;  Edgar  Ellis,  Baltimore  Sun, 
information  department;  Miss  Agnes  J.  Peter¬ 
sen,  Milwaukee  Journal,  books  and  govern¬ 
ment  publications;  Mrs.  Esther  N.  Hooper, 
Detroit  News,  classification  and  cataloguing 
of  books,  and  Matthew  Redding,  New  York 
World-Telegram,  effect  of  American  News¬ 
paper  Guild  on  libraries. 

The  manual  will  also  include  brief 
histories  of  outstanding  newspaper 
libraries:  New  York  Times,  Miss  Marie 
Ann  Walker;  New  York  Herald  Trib¬ 
une,  David  G.  Rogers;  New  York 
World-Telegram,  Mr.  Redding;  Boston 
Globe,  Mr.  Alcott;  Christian  Science 
Monitor,  Miss  Davenport,  and  Detroit 
News,  Miss  Curtiss. 

Open  N.  Y.  Office 

Opening  of  an  office  at  34  West  33d 
Street,  New  York  City,  for  the  design 
of  printing,  was  announced  March  31 
hy  Mary  McRae  McLucas  and  Jerome 
F.  Gibbs.  Miss  McLucas  is  a  Fellow 

Typography  of  the  John  Simon  Gug¬ 
genheim  Memorial  Foundation,  a  for¬ 
mer  director  of  the  American  Insti¬ 
tute  of  Graphic  Arts,  and  lately 
typographer  for  the  Associated  Press 
membership  department.  Mr,  Gibbs 

. ,  for  the  past  three  years 

the  publicity  staff  of  the  John 
Jones  Corporation,  publicity 
mid  public  relations  counsel. 

New  Engraving  Chief 

C.  L.  Kellogg  has  been  named  man¬ 
ager  of  the  Asheville  (N.  C.)  Citizen- 
engraving  department  with 
which  he  has  been  affiliated  for  many 
Richard  Lilly  was  formerly 
I  ^snager. 


Veteran  Canton  Printers  Meet  Baker 


L.  to  R.:  Parry  Van  Horna,  Gaorga  Swan,  Clauda  M.  Bakar,  W.  H.  Horn,  J.  U.  Fraval. 


VETERAN  Canton  printers  are  shown 

above  talking  over  old  times  with 
Claude  M.  Baker,  international  presi¬ 
dent  of  the  International  Typograph¬ 
ical  Union,  at  the  pre-golden  jubilee 
celebration  sponsored  by  Canton 
Typographical  Union  No.  219  at  the 
Orchard  Hills  Town  club  in  Canton 
on  March  21. 

Mr.  Van  Home,  Mr.  Horn  and  Mr. 
Fravel  are  charter  members  of  the 
local  imion  formed  48  years  ago.  Mr. 


Horn  still  is  a  typesetting  machine 
operator  at  the  Canton  Repository 
while  Mr.  Van  Home  and  Mr.  Fravel 
have  long  since  left  the  printing  trade 
for  other  pursuits. 

Mr.  Swan  is  a  veteran  of  44  years 
of  service  with  the  Repository. 

Nearly  200  attended  the  dinner- 
dance  which  was  featured  by  an 
address  by  Mr.  Baker.  A  floor  show 
and  dancing  followed  the  speaking 
program. 


linotype  Changes 

Harry  Porte  Shifts  Sales 
Personnel  on  Coast 

Harry  W.  Porte,  manager  of  the 
Pacific  Coast  Agency  of  the  Merg- 
enthaler  Linotype  Company,  has  an¬ 
nounced  the  following  changes  in  sales 
personnel: 

Karl  E.  Ponath  has  been  trans¬ 
ferred  from  Oregon  to  the  San  Fran¬ 
cisco  office. 

Tom  E.  Willis,  who  has  been  repre¬ 
senting  the  company  in  Utah  and 
Idaho,  has  been  assigned  the  Oregon 
and  southwestern  Washington  dis¬ 
trict,  with  headquarters  in  Portland. 

'  H.  F.  (“Bunny”)  Edmonds  suc¬ 
ceeds  Mr.  Willis  in  Utah-Idaho,  with 
headquarters  in  Salt  Lake  City. 

Ben  Stewart  is  now  covering  the 
state  of  Washington  for  Linotype,  hav¬ 
ing  succeeded  Hubert  Royce,  who  has 
been  assigned  new  territory  in  Cali¬ 
fornia.  Mr.  Stewart  has  headquarters 
in  Seattle. 


' Alltone"  Color 


L  A.  Times  Uses  Process  In 

Amusement  Section 

The  Los  Angeles  Times  used  the  A. 
L.  Lengel  Alltone  process  on  a  color 
mn  March  12  for  the  first  time,  han¬ 
dling  two  portraits  on  the  first  page 
of  the  amusement  section  in  two 
colors,  with  effective  results. 

Registration  is  easier,  it  is  claimed, 
than  it  is  with  stereotype  plates,  since 
there  is  no  shrinkage  of  the  zinc 
shells.  Care  must  be  taken  to  see 
that  both  plates  are  mounted  cor¬ 
rectly. 

On  Monday,  March  20,  the  Times 
ran  its  first  ad  copy  in  Alltone,  Bul¬ 
lock’s  taking  a  full  page  in  black  and 
white. 


New  Okie.  Plant 

Ground  was  broken  recently  for  a 
new  building  to  be  erected  by  the 
Pryor  (Okla.)  Jeffersonian,  published 
by  R.  F.  Butler  and  J.  S.  Butler.  The 
new  home  of  the  newspaper  will  be 
a  one -story  building  of  brick  con¬ 
struction,  it  was  announced. 


De  Poy  Joins  Linotype 

Tom  E.  De  Poy  of  Wabash,  Ind., 
has  been  appointed  by  Fred  A.  White, 
manager  of  the  midwest  agency  of 
the  Mergenthaler  Linotype  Company, 
Chicago,  to  represent  Mergenthaler  in 
Minnesota.  For  the  last  two  years 
he  has  been  with  Nixon  Newspapers, 
Inc.,  and  the  Wabash  (Ind.)  Plain 
Dealer,  in  charge  of  the  commercial 
and  advertising  departments.  -Mr.  De 
Poy  is  a  World  War  veteran  with 
twenty-eight  months’  service  overseas. 
He  is  married  and  has  three  children. 
William  H.  Nelson,  whom  Mr.  De  Poy 
succeeds,  has  rejoined  Andersen  & 
Foss,  Minneapolis. 


Volorans  Rotiro 


Two  New  England  veteran  printers 
whose  total  service  amounts  to  117 
years  have  retired.  Edward  B.  Beck, 
who  will  be  83  on  July  17,  believed 
to  be  the  oldest  active  typesetting 
machine  operator  and  the  oldest  em¬ 
ploye  of  the  Pittsfield  (Mass.)  Even¬ 
ing  Eagle,  both  in  age  and  service,  re¬ 
tired  after  63  years  as  a  printer,  48  of 
them  with  the  Eagle.  After  54  years 
of  continuous  service,  Arthur  S.  Booth 
of  the  New  Bedford  (Mass.)  Morning 
Mercury  composing  room,  retired  Feb. 
24.  Many  of  those  years  he  spent  as 
foreman,  and  recently  he  had  been  in 
charge  of  makeup. 


Marks  8lh  Year 


The  Aurora  School  of  Photo-En¬ 
graving,  Aurora,  Mo.,  said  to  be  the 
originator  of  the  “one-man”  photo¬ 
engraving  plant,  observed  its  eighth 
birthday  in  March.  Begun  as  a 
“home”  industry,  with  a  kitchen  as 
the  first  factory,  and  a  piano  bench  as 
the  first  office  desk,  Tasope  has  made 
rapid  strides.  Today,  after  nearly  a 
“decade  of  progress”  the  Aurora 
School  occupies  its  own  three -story 
structure.  Charles  S.  Martz,  foun¬ 
der  of  the  School,  is  general  manager. 


PRICES  ARE  DOWN! 

Who  gets  the  credit? 

LINOGRAPH 

Accepts  the  orchids ! 

You  buyers  of  typesetting  machines  should  give  serious 
consideration  to  equipment  that  has  forced  such  reduc¬ 
tions.  It  all  means  that 

LINOGRAPH  MUST  HAVE  SOMETHING! 

— which,  indeed,  it  DOES. 

That  SOMETHING  is  a  more  simple 
and  efficient  machine — a  90-channel 
machine  that  does  most  of  the  work 
of  a  72-channel  machine. 

BEST  OF  ALL— the  Model  “50” 
Linograph  still  can  save  you 

$1,000.00  OR  MORE 

INinW  niSiPI  AV  -*•'»  St.,  New  York  City 

iyVfTT  vrix  SaiiHome  St.,  San  Francisco 


- - TEAR  OIT  .\ND  MAIL  THIS  COUPON - 

LINOGRAPH  CORPORATION,  102-14  Scott  St,  Davenport,  Iowa. 
Gentlemen:  Please  send  us  your  complete,  illustrated  Linograph  “50” 
Catalog. 

Name  .  By . 

(TlOe) 

City  .  State . 
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Home-Made  Device  Salvages  Metal 


New  Process  For  Home-Made  Devic 

I 

Preserving  Paper 

New  York  Doctor  Perfects 
Method  to  Prevent  His  War 

Library  from  Crumbling 

Dr.  Joseph  Broadman,  a  practicing 
New  York  physician,  has  devised  a 
process  for  increasing  the  tensile 
strength  of  newsprint  to  such  a  de¬ 
gree  that  he  feels  certain  it  will  be  of 
great  service  in  the  maintenance  of 
newspaper  files. 

Files  have  long  been  a  problem  to 
newspaper  librarians  because  of  their 
deterioration  under  constant  use.  Dr. 

Broadman’s  process,  known  as  the 
Broadman  Paper  Preservation  Pro-  ,  ,  ,  ,  . 

cess,  does  away  with  this  trouble.  AN  economical  method  for  salvaging 
Newsprint  which,  according  to  him,  dross  from  the  metal  pots  of  a  stereo- 
normally  has  a  folding  endurance  of  typing  room  has  been  devised  by 
less  than  100  times,  will  remain  in-  Fred  Knowles,  pressman  and  stereo¬ 
tact  after  22,000  double  folds  when  typer  of  the  Anaheim  (Cal.)  Bulletin. 
treated  by  his  process.  Through  an  The  cost  of  the  “refinery”  used  by 
aging  process,  it  has  been  proved  that  Knowles  is  $6.75,  and  it  turns  four- 
paper  processed  by  him  has  a  durabil-  cent  dross  into  ten-cent  metal. 

r  — u_  __;j  Knowles  salvaged  a  small  oil  drum 


ity  of  centuries,  he  said. 


Dr.  Broadman  explained  the  paper  of  about  25  gallons  capacity.  Knocking 
b  treated  by  a  series  of  coating  baths,  one  end  out,  he  lined  the  drum  with 
This  equipment,  which  he  not  only  firebricks,  making  a  firepot  into  which 
planned  but  actually  constructed  at  he  fitted  a  homemade  gas  burner  and 
the  cost  of  $8,000,  enables  him  to  pro-  a  vent  pipe  to  carry  away  fumes, 
cess  paper  in  a  single  operation.  He  For  a  metal  pot  he  purchased  a 

has  devoted  his  full  time  for  seven  two  gallon  castiron  kettle  from  a 
years  to  the  development  of  the  tech-  hardware  store. 

nique.  Dross  being  treated  is  heated  far 

Dr.  Broadman  handed  a  piece  of  his  _ 

treated  newsprint  to  the  Editor  ^  _ 

Publisher  reporter.  It  had  a  dull  kAAr  n|||%|Ay  Dracc 
varnished  appearance  when  compared  l/U|IICA  TICM 

to  untreated  newsprint.  However,  the  \  new  Duplex  unitubular  press  of 
type  was  unblurred.  The  reporter  four  units  has  been  installed  by  the 
tested  its  resistance  to  folding  and  Chronicle  and  Gazette  Publishing  Co., 
found  that  it  did  not  break  after  be-  publishers  of  the  Portsmouth  (N.  H.) 
ing  creased  several  hundred  tunes.  In  Herald,  afternoon  daily,  and  the  New 
addition,  it  was  almost  impossible  to  Hampshire  Gazette,  a  weekly,  which 
tear  the  sample  when  pulled  at  claims  to  be  the  oldest  paper  in  the 
evenly.  .  j  United  States,  having  been  established 

Dr.  Broadman  explained  his  method  7  175g  justin  D.  Hartford  is 

in  no  way  damages  the  legibility  of  publisher.  The  press  has  a  16-page 
the  printing  and  he  showed  samples  capacity.  One  unit  is  equipped  with 
to  prove  It.  He  said  that  as  a  matter  ^  cylinder.  Thomas  J.  Morris- 

of  fact  his  treatment  restores  the  makeup-man  of  50  years’  service 

pearance  of  type  on  old  paper._  The 


baths  in  no  way  affect  color  printing. 


on  the  Herald  pushed  the  button  start¬ 
ing  the  first  run  of  the  new  press.  In 


The  cost  of  having  paper  tr^ted  by 

die  Broadman  pro^ss  ^  fix^  on  a  jpment  has  b^en  installed  in  the 
basis  of  the  quantity  of  work  done.  i--  j 

However,  there  is  a  special  rate  for  editorial  room  replacing  wooden  desks. 

newspapers;  a  32-page  paper  is  coated 

for  80  cents.  Larger  or  smaller  edi-  I  VfllDII  nAAlflAl 
tions  are  processed  at  proportional  UWVIIICI 

prices.  A  16-page  deluxe  specimen  of  Ameri- 


i  Salvages  Metal  B.  F.  Waile  Is  Still 

Active  at  94 

Johnson  City,  N.  Y.  Printer 
Entered  in  Old-Time  Printer 

Low  cost  "refinery"  Contest 

ited"*by"cln-  B.  Franklin  Waite,  94  of  Johnson 

fornia  stereotyper.  City,  N.  Y.,  has  been  entered  by  the 
Advertising  Club  of  Syracuse  as  its 
candidate  in  the  Old-Time  Printer 
Contest,  to  be  sponsored  by  the  Sacra¬ 
mento,  Cal.,  Golden  Empire  Centen¬ 
nial,  in  co-operation  with  advertising 
clubs  in  a  number  of  leading  cities. 

Mr.  Waite,  who  has  been  a  printer 
for  75  years,  is  the  oldest  member  of 
the  ITU.  Still  actively  engaged  in 
beyond  the  ordinary  temiieratures  printing  business,  he  can  set  type 
maintained  in  the  stereotyping  pot.  “y  hand  or  machine,  engrave  with 
As  the  heat  rises  metal  begins  to  chemicals,  make-ready  and  feed  a 
separate  from  the  mass,  but  the  press  (both^  hand-fed  and  automatic), 
greatest  point  of  separation  occurs  as  bind  books  in  paper,  cloth 

the  metal  cools.  hides,  and  take  down  typesetting 

The  refined  metal  is  not  suitable  for  machine  to  the  base  and  reassemble  it 
use  in  the  typesetting  machines  or  the  He  also  has  been  engaged  in  corn- 
stereotyping  equipment.  It  must  be  mercial  photography  for  50  years,  and 
returned  to  the  type  founderies  for  recently  helped  make  several  corn- 
treatment,  but  the  foimderies  will  pay  mercial  motion  pictures  just  to  prove 
ten  cents  for  the  product  against  four  his  versatility  ^rther. 
cents  for  the  same  metal  in  the  form  Mr.  Waite  will  compete  with  other 
of  dross.  In  addition  they  have  pur-  old-time  printers  from  New  England, 
chased  the  dross  left  from  the  re-  New  York  and  Pennsylvania  in  a  sec¬ 
fining  process,  paying  four  cents  for  tional  contest.  The  winners  of  this 
that.  It  is  converted  into  material  and  four  other  similar  contests  will 
suitable  for  paint  manufacturers.  journey  to  the  Sacramento  Centennial 

and  will  compete  there  in  a  final  con- 
A  planned  to  honor  the  printing  in- 

GrouD  to  Aid  Business  designate  the  oldest 

r  printer  in  the  country  who  is  able  to 

Frederick  B.  Heitkamp,  vice-presi-  set  type  by  hand.  The  winner  will  be 
dent  of  American  Type  Founders,  awarded  a  gold  medal  and  a  prize  of 
Inc.,  Elizabeth,  N.  J.,  is  general  chair-  $1,000.  He  also  will  be  placed  in 
man  of  the  Business  and  Industrial  charge  of  the  printing  of  an  old-fash- 
Council  of  Eastern  Union  County,  ioned  newspaper  on  an  old-time  press, 
which  has  been  organized  there,  with 

ber  of  Commerce,  “to  promote  Union  Man  Honored 

ter  public  understanding  of  the  Frank  Weinheimer,  until  his  retire- 
American  system  of  business  and  free  ment  a  short  time  ago,  for  32  years 
enterprise.”  Through  the  medium  of  business  representative  of  the  Mil- 
individual  committees  comprising  the  waukee  (Wis.)  Printing  Pressmen  and 
Elizabeth  industrial  area,  the  council  Assistants’  Union,  Local  7,  A.  F.  L, 
will  enlist  support  and  co-operation  was  guest  of  honor  at  a  banquet  given 
of  existing  organizations  and  agen-  by  200  labor  representatives  and  em- 
cies  where  available  in  campaigning  ployers  in  Milwaukee's  printing  in- 
under  the  slogans,  “What  Helps  Busi-  dustry  at  the  Eagles  Club,  March  23. 
ness  Helps  You”  and  “Less  Taxes  On  behalf  of  his  hundreds  of  friends, 
More  Jobs.”  Henry  Lengline.  who  was  elected  as 


Group  to  Aid  Business 


Union  Man  Honored 


prices.  A  16-page  deluxe  specimen  of  Ameri- 

Admitting  it  was  unusual  for  a  can  Type  Founders  new  Lydian 
physician  to  be  engaged  in  such  a  and  Lydian  Italic  has  just  been  re¬ 
business,  Dr.  Broadman  explained  the  leased.  In  addition  to  a  complete 
idea  came  to  him  through  his  hobby  of  showing  of  the  two  type  faces,  it  con- 
collecting  newspap»er  clippings  from  tains  many  examples  of  the  use  of 
all  parts  of  the  world  which  deal  with  Lydian  for  advertising  and  printing 
&e  world  war  and  ite  consequences,  typography.  It  also  includes  a  brief 
He  has  accumulated  60  tons  of  clip-  biography  of  Warren  Chappell  who 
pings  which  occupy  six  rooms  m  a  designed  Lvdian 
New  York  warehouse.  Experts  have  ^  x^yuian. 
praised  the  collection  as  one  of  the 

most  complete  records  of  the  war.  |flAa  Fj|A  VAf  PfiniArC 
It  is  priceless,  according  to  Dr.  Broad-  *'*''**  *  r I IIIHJIJ 

man.  He  has  spent  thousands  of  To  help  the  printer  go  after  more 
dollars  on  it  and  will  some  day  donate  profitable  business  is  the  purpose  of 


(.  B.  Reed  Retires 

Charles  B.  Reed,  chief  engineer  of 
the  Philadelphia  Evening  Public 
Ledger  for  the  last  37  years,  has  re- 


Henry  LengUng,  who  was  elected  as 
Weinheimer’s  successor,  presented 
Weinheimer  with  a  watch. 

Membership  Drive 

To  make  a  spring  drive  for  new 


it  to  a  university. 


the  recently  released  Idea  File  pub- 


The  need  of  a  process  to  increase  hshed  by  American  Type  Founders, 
the  durability  of  newsprint  caine  to  Issue  No.  1  stresses  the  opportimities 
him  one  day  as  he  examined  his  li-  in  the  less  competitive  type  of  work 
brary.  He  noticed  that  many  of  his  which  is  often  described  as  creative 
older  clippings  were  fading  and  be-  printing.  It  is  an  illustrated  8-page 
ginning  to  disint^rate.  IBs  proc^  booklet  containing  original  suggestions 
now  ^rfected,  ^  he  has  begun  the  for  the  typographic  layout  of  letter- 


restoration  of  his  library. 


heads,  invoices,  statements,  envelopes, 
inexpensive  Christmas  cards,  business 
cards  and  announcements. 


Graybill  Refires  cards  and  announcements. 

f®.  Moves 

(Wash.)  Spokesman-Review  mailing  The  Corkpak  Company,  Inc  has 
room,  is  retiring  at  the  age  of  64.  He  moved  from  250  East  43d  St  ’  New 
plans  to  devote  much  of  his  new  York,  to  45-47  South  St.,  Moimt  Ver- 
leisure  to  playing  golf.  non,  N.  Y. 


tired  from  active  service.  Mr.  Reed  members,  the  members  of  Associated 
has  been  in  the  newspaper  business  Printing  Salesmen,  Inc.,  a  group  of 
for  more  than  44  years,  having  served  the  New  York  Employing  Printers 
in  the  same  capacity  with  the  Phil-  Association,  Inc.,  were  inducted  into 
adelphia  Times  before  it  was  con-  two  armies,  which  launched  the  drive 
solidated  with  the  morning  Public  March  11,  to  continue  until  May  2,  at 
Ledger  in  1902.  He  celebrated  his  which  time  prizes  will  be  awarded 
80th  birthday  on  Jan.  25.  He  is  active  to  the  winning  team,  the  winning  cap- 
in  Masonic  lodge  work  being  a  past  tain,  and  the  individual  with  the  most 
master  of  Eastern  Star  Lodge  F.  &  new  members  to  his  credit. 

A.  M. 

M  b  snih 

ridrKS  OUin  TCSI  Montague  Lee,  for  the  last  19  years 

C.  H.  Hanson,  vice-president  of  the  in  executive  capacities  with  the 
Eagle  Printing  Co.  and  superintendent  Montague  Lee  Co.,  Inc.,  and  Lee  “ 
of  its  mechanical  department,  ob-  Phillips,  Inc.,  advertising  typogra^- 
served  his  80th  birthday  March  12.  ers,  has  become  vice-president  of  the 
AQl  employes  of  the  Mannette  (Wis.)  Composing  Room,  Inc.,  New  York 
Eagle-Star  attended  a  party  for  him  advertising  typographers,  following 
in  the  composing  room  the  day  be-  liquidation  of  Lee  &  Phillips,  Inc.,  of 
fore.  which  he  was  president. 


Inlertype  Shows  Profit  Morgan  Promoted 


The  recently  issued  financial  state¬ 
ment  of  Intertype  Corporation  shows 
that,  after  setting  a  reserve  for  taxes 
and  depreciation  the  net  profit  was 
$164,178.79. 


Directors  of  the  Lanston  Monotyp® 
Machine  Co.,  Philadelphia,  have  cre¬ 
ated  the  position  of  executive  vice- 
president  and  have  elected  T.  F.  Mor¬ 
gan  vice-president  to  fill  the  post 
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Press.  This  time  also  includes  a  few 
k  MflStfirGCl  ^  week  for  other  publications, 

n  I  luJ  V  V  have  done  nothing  about 

Dl«inl  experimenting  with  cuts  for  stereotyp- 

r  IQIII  jpg  Our  printer's  flat  bed  Whitlock 

continued  from  page  III  does  not  need  the  extra  deep  etching 
for  mat-making. 

And  we  have  still  to  see  the  making 
of  a  half-tone  by  a  professional — or 
anybody  else  except  ourselves. 

Basing  conclusions  entirely  on  our 
records  and  experiences  we  consider 
our  one-man  outfit  to  have  been  an 
extremely  wise  purchase.  It  has  re¬ 
duced  our  costs  of  production  and  at 
the  same  time  given  us  a  more  attrac¬ 
tive  and  a  better  selling  sheet.  Tests 
have  proven  that  the  readers  like  the 
picture  immensely  even  when  the  cuts 
have  uneven  edges.  Using  no  cuts  at 
all  for  two  weeks  always  brings  a 
worthwhile  number  of  questions  as  to 
what  has  happened  to  the  photo-en¬ 
graving  plant.  The  extra  service  made 
available  for  advertisers  pleases  them 
highly. 

One  great  advantage  of  a  set  like 
curs  is  that  it  uses  the  same  supplies 
as  the  big  ones,  which  supplies  are 
easily  available  at  reasonable  prices. 

And,  as  is  said  above,  the  one-man 
plant  has  a  place  for  itself  by  reason 
of  its  ability  to  deliver  timely  pictures 
quickly.  It  is  in  the  same  class  as  the 
amateur  photo  finisher  as  compared  to 
the  professional.  That  the  product 
may  not  be  quite  so  beautifully  done 
is.  999  times  out  of  1,000,  over-bal¬ 
anced  by  the  local  interest  in  the  pic¬ 
ture  itself. 


town  otticials  with  acceptable  results. 

Sending  negatives  soaked  from  the 
gl!»«  and  laid  on  white  paper  to  the 
manufacturers  has  brought  us  quick 
advice  on  correction  of  mistakes. 

Service  in  this  respect  is  exceedingly 
good. 

As  soon  as  dry  the  negatives  are 
prepared  for  printing  by  cleaning  the 
back  of  the  glass  with  one  of  the  win¬ 
dow  cleaning  sprays.  This  eliminates 
finger  prints  and  does  it  fast.  Glass- 
cote  is  used  exclusively  as  a  sensitiser. 

It  costs  $3  a  gallon  but  a  gallon  lasts 
us  three  to  four  months.  Metal  prints 
of  an  entire  film  are  made.  Time  and 
trouble  in  squaring  and  arranging  the 
negatives  of  each  individual  photo¬ 
graph  being  eliminated  by  copy-board 
arrangement. 

At  first  we  had  terrific  difficulties 
with  the  metal  printing.  Tasope  told 
us  the  cause  was  poor  negatives  and 
correction  of  these  (change  in  times 
for  main  and  flash  exposures)  imme¬ 
diately  brought  better  results.  Then 
as  warm  weather  settled  upon  us  more 
trouble  arrived.  Application  to  Croke 
brought,  without  charge,  a  big  card 
of  instructions  for  Glasscote  that  an¬ 
swered  all  questions. 

Must  Examine  All  Items 
On  this  card  is  a  note  that  before 
blaming  the  enamel  for  poor  results 
all  other  items  should  be  examined 
for  mistakes.  This,  it  seems  to  us,  ap¬ 
plies  to  the  whole  photo-engraving 
procedure.  It  is  all  too  easy  for  the 
poor  workman  to  blame  his  tools. 

Etching  the  zinc  was  not  well  done 
for  the  first  month  or  two.  Nothing 
in  the  instructions  or  letters  said  that 
85  screen  required  less  etching  depth 
than  60  screen.  We  had  to  find  that 
out  by  comparison  with  some  of  the 
professional  cuts  we  had  on  hand. 

Having  the  top  come  off  during  etch¬ 
ing  gave  more  grief.  This  is  espe¬ 
cially  rampant  during  hot,  wet 
weather.  We  conquered  it  by  bum- 
ing-in  the  plate  over  an  electric 
range  until  the  purple  of  the  devel¬ 
oper  disappeared  and  a  golden  image, 
similar  to  the  hot  top  image,  was  left. 

This  is  not  easy  to  see  during  etch¬ 
ing  imle.ss  the  light  is  just  right,  but 
once  that  adjustment  is  made  it  isn’t 
hard  at  all.  and  no  lifting  of  the  top 
follows. 

Finishing  the  cuts  is  still  a  rather  in  the  celebration  were:  Timothy 
ragged  job  with  us.  A  router  was  in-  Ryan  of  New  York,  vice-president  of 
eluded  with  the  outfit.  We  use  this  to  the  International  Printing  Ink  Corn- 
rabbet  a  flange  on  the  edges  for  nail-  pany,  Raymond  Loring,  former  Sun- 
ing  and  if  a  guide  line  is  scratched  day  editor,  and  Clifford  Elarly  of  the 
wth  a  prick  punch  against  a  straight  Wood  Flong  Matrix  Company. 

™ge  before  cutting,  and  if  the  hand 
that  holds  the  router  is  extremely 
steady,  and  if  the  router  bit  is  sharp, 
results  are  fairly  good.  But  a  metal 
saw  would  be  much  better. 

Backing  lumber  is  expensive.  To 
save  a  comparatively  heavy  invest- 
rnent  the  e  we  get  our  mounting  lum- 
wr  from  a  local  yard;  scrap  pieces  of 
hardwood.  For  large  cuts  the  thickest 
grade  of  plywood  is  used.  This 
dwsn’t  gauge  type  high  unless  a  sheet 
of  cardboard,  such  as  is  used  to  pro¬ 
tect  packages  of  paper  from  the  mill, 

■s  nailed  to  it.  Thus  thickened  it  does 
well.  Lumber  is  used  over  and  over 
sgain.  When  the  edges  grow  rough 
mm  su.'cessive  nailings  they  are  cut 
off  and  the  piece  used  for  smaller  cuts. 

Hasn't  Tried  Stereotype  Cuts 
For  iliose  who  object  to  the  un- 
oconomy  of  such  a  plant  for  only  one 
t>nd  that  a  weekly,  it  must  be 
that  ours  is  worked  only 

®  ut  tv.0  days  a  week  for  the  Kittery  Union  was  celebrated  in  1935. 


IS  $/IA/SRT 


A  iu*ws|>a|)rr  iiieehunifal  departineiit  Miperiiitemlenl. 
on  a  vacation  in  Hawaii,  was  impressed  by  the  aiieient 
banyan  trees.  He  wrote  to  bis  Big  Boss-  "They  give  me 
an  idea.  IVot  just  one  trunk  reaching  down  into  the  soil, 
but  dozens  of  them.  Lower  limbs  .send  a  new  series  of 
hungry  shoots  downwanl  into  the  earth,  apart  from  the 
main  .series,  as  if  eager  for  fresh  mnirishment.  These 
Banyans  take  no  ehanee.s.  As  a  eonsequenee,  they  brush 
aside  e«»mpetitii»n  and  live  to  he  vigorously  old.  Mehbe 
lliere's  a  lesson  in  this  for  we  newspaper  peciple." 


Right!  Every  worker  in  a  newspaper  plant  whos*-  job 
it  is  to  assist  in  prodiieing  a  teehnieally.  physically  mod- 
i*rn  message  to  the  public  should  have  as  many  sources 
of  information  as  possihh-  .  .  .  mental  "roots  that  reach 
out  for  the  latest,  the  most  sueeesslul.  the  more  efficient, 
in  his  own  and  in  other  related  fields. 
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Editor  &  Puhli.sher  is,  first,  last  and  all  the  lime  a 
.Newspaper  Man's  Newspaper.  But  it  has  one  great  ad¬ 
vantage  for  its  readers  ...  it  is  a  ‘'News  Banyan,"  making 
available,  every  week  of  the  year,  the  assembled,  impor¬ 
tant  developments  of  the  clock  as  it  lii'ks.  The  special 
onee-a-nionth  Equipment  Review  is  the  '‘main  trunk 
line"  .  .  .  .VLL  issues  are  the  live  lines  of  eommunieation, 
proliM-ting  vou  from  your  own  inertia  when  a  voice  whis¬ 
pers:-  -"Oh.  the  way  I've  been  doing  it  is  good  enough.” 


Six  Veb  Honored 


Six  members  of  the  Galveston 
(Tex.)  Typographical  Union  No.  28 
who  have  held  cards  in  the  union 
continuously  for  50  years  or  more 


9  years 
h  the 
Lee  t 
)graph- 
:  of  the 
/  York 
flowing 
Inc.,  of 


now  secretary  of  the  Galveston  fire 
department;  W.  L.  Love,  initiated  at 
Galveston  in  1889,  now  retired  con¬ 
tracting  printer;  John  Sandilands, 


Editor  and  Publisher 

1700  Times  Building  New  York,  N.  Y. 

S4.00  Domestic  $4.50  Canada  $5.00  Foreign 


onotype 
ve  cre- 
e  vice- 
r.  Mor- 
post 


w  ^ 


LINOTYPE 


Type  Variety 

This  food-store  ad  didn't  even 
require  a  magazine  change. 

It's  typical  of  the  variety 

available  from  a  new 

eight-magazine  Blue  Streak  Linotype. 

They're  real  time-savers 

on  food-store  work . . . 

both  at  the  keyboard  and  at  the  stone. 

Note  that  every  line  is 

full-measure  to  its  required  length, 

which  completely  eliminates 

that  costly  time-killer . . . 

cut-in  work. 

Mergenthaler 
Linotype  Company 


Linotype  Memphis  Extra  Bold  and  Bold 


